





SNOW TOP U.S.P. Precipitated Calcium Carbonate 
meets Pure Food & Drug Act requirements and is used 
as a source of calcium salt enrichment by many manu- 
facturers of edible products. For over 30 years leading 
Dentifrice, Drug and Cosmetic manufacturers have 
depended on SNOW TOP U.S8S.P. Precipitated 


Calcium Carbonate because it is made from the finest 





American high calcium lime and manufactured under 


strict laboratory control. 


WDUSTRLAL CHEMICAL SALES ( 





DIiVIiS!On ae oe Vi INIA PUL ?P PAPER COMPANY 


35 E. WACKER DRIVE 748 PUBLIC LEDGER BLDG 844 LEADER BLDG 


230 PARK AVENUE 
CLEVELAND 14, OHIO 


NEW YORK 17. N.Y CHICAGO 1, ILLINOIS PHILADELPHIA 6 PA 





AS TOUGH AS THE 
PRODUCT IT HOLDS 


HE Ideal Container for Airplane 

and Household Cement isa 
SHEFFALLOY Sheffield Process 
Tube. It serves as a Convenient, prac- 
tical applicator. The slightest squeeze 
dispenses just the right amount af 
bonding points without muss or waste. 
Quickly and easily resealed with the 
screw eye closure, the economical 
Sheffalloy Tube will protect and pre- 
serve its cootents until the last por- 
tion of cement is used. Battered around 
in tool chests, or kitchen and work- 
bench drawers, the tougher 
SHEFFALLOY Tube is made to stand 
up under the hard-handed abuse a 
cement container usually gets. It re- 
duces to a minimum all danger of 
messy breakage, cracks and leaks. 
Your nearest “New England” field 
man is prepared to give you experi- 
enced cooperation. Ask him now about 
“Sheffield Process’’ SHEFFALLOY 
Tubes . . about our exclusive method 
of mixing, melting and tempering the 
metals to a pliable toughness unap- 
proached in the history of collapsible 
tube manufacture. 
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If your tube filling facilities are imadequate, ship us 
your bulk product. We'll package it for you im tubes, 
Jars or tins, ready for distribution. This is only ONE of 
the EXTRA services available at NEW ENGLAND! 


NEW ENGLAND COLLAPSIBLE TUBE CO. 
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, tested WHITE OILS 


U.S. P. OILS 


Standard’s U. S. P. White Oils are absolutely pure 


and unvarying in quality 
They meet or exceed the requirements of U. S. 
Pharmacopoeia XII—Stanolind Liquid Paraffin 
Heavy, Merusol White Mineral Oil, Superla 
White Mineral Oils—Saybolt Universal Viscosities 
ranging from 85 to 345 seconds at 100° F. 


TECHNICAL OILS 
Superla White Rose Oil Eureka White Oil Extra White Rose Oil 
White Rose Oil Premier White Oil Acme White Oil 
Saybolt Universal Viscosities ranging from 
50 to 100 seconds at 100° F. 
PETROLATUMS 
Stanolene (the premium white petrolatum ) 


Stanolind Petrolatum Snow White 
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Stanolind Petrolatum Lily White 
Stanolind Petrolatum Cream White 
Stanolind Petrolatum Golden Topaz 

Stanolind Petrolatum Topaz 
Stanolind Petrolatum Amber 
Stanolind Petrolatum Red Veterinary 
Stanolind Petrolatum Dark 


Also deodorized base oils for insecticide manufacture 


STANDARD OIL COMPANY 


(INDIANA) 


910 South Michigan Avenue, Chicago 80, Illinois 


STANDARD 
SERVICE 
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SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY 


| ROUGE 
LIPSTICKS COMPACTS | UAKEUP 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 





WE ALSO MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 











PRODUCTS MADE IN CONFORMITY WITH THE PURE FOOD, DRUG AND COSMETIC ACT 
PRODUCTS LIABILITY INSURANCE CARRIED 


OXZYN COMPANY 


MANUFACTURING 


NEW JERSEY OFFICE CANADIAN OFFICE 
ONE PLEASANT AVENUE ten etint % Quality, 54 OSLER AVENUE 


CLIFTON WEST TORONTO, ONTARIO 














SINCE 1877 
AUXILIARY PLANT @ LOWELL, MASS. 





‘Again Freely Available 
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zinc STEARATE U. S.P, MERCK 
for better powder: We ‘2 


Manufactured from the highest « 
Stearic Acid. Merck Zinc Stearate U, 
tionally smooth, free-Howing, white po 
cellent adhering properti¢s and fir ae “shi 
from gritty or harsh pagticles, "ai 
rancid odor. ; = Lee 
Marketed in 50 Ib. age < 
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LANOLIN ANHYDRC 


for better lipsticks, 
(Adeps Lanae 


High-quality material—extrem 

bland odor.  -: 
Marketed in 400 Ib. and 16) 

drums. ae 














(n-Buty! Parachydroxyb 
effective, nontoxic pre 


Suitable for use in small quanti 
Readily soluble in alcohol—id 
solutions and many other tyg 
mold growth. i 
Marketed i in 1 oz. boil 
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Prices and other i 
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MERCK & CO., Inc. - Manufacturing Chemists RAHWAY, N. J. 


New York, N.Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. - Chicago, Ill. + Los Angeles, Calif. 
In Canada: MERCK & CO., Ltd., Montreal + Toronto + Valleyfield 
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urers of basic perfume m 





van Ameringen-Haebler, Ine. 


315 Fourth Avenue, VN. Y.10 
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WGN OUC BELLE ™ 











Sturge Standard 
Precipitated 


p 
Standard for over W Years 


LIGHT, MEDIUM AND HEAVY GRADES 














Rigid uniformity in the 
specific grade desired 


Depend on STURGE for QUALITY 
and UNIFORMITY 


Cis RT en es ae 
JOHNEA. STURGE 
Loetcled 
Distributors: H.J.BAKER & BRO. 271 Madison Ave.,NewYork 16,N.Y. 
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An attractive container, which conceals a product's 
watery, “settled out” or curdled appearance, may help make 
a sale—the FIRST time. But a disappointed user 
+ J . ve “ a . . . 
can’t be sold again. Give your product an even distribution 


of color and body that lasts ... with Kraystay. 


Find out more about Kraystay. Call or write 


Separation, curdling or “settling out” of in- 
today, stating the nature of your product. Or, if 


gredients is a nuisance. Even though it may not 











affect the way your product works it may cause 
trial customers to switch to a competing brand 


the next time. 


Many manufacturers, alert to this fact, are 
now improving their products with Kraystay. 
This remarkable vegetable stabilizer gives 
products an even and /asting distribution of 


color and body. 


Kraystay, used in varying proportions, has 
unusual stabilizing, emulsifying, suspending, 
thickening and gelling effects. It is adaptable 
for use in cream lotions, hand lotions, tooth- 
paste, cosmetics, pharmaceuticals, foods, and 
many other products of medium or low acidity. 


you wish to submit your formula, Kraft techni- 
cians will be glad to assist you in the application 
of Kraystay toit. Kraft Foods Company, Dept. 
Y-10, 500 Peshtigo Court, Chicago 90, Illinois. 


FROM TINY FRONDS OF CARRAGEEN (edible 
Irish moss) gathered from the cold ocean floor, 
Kraft extracts a clear, pure vege- 
table gelose for use in the man- 
ufacture of Kraysiay. Modern 
scientific laboratory control in- 
sures the uniform high quality 
of this consistently efficient 
stabilizer. 





KRAYSTAY 


MADE BY KRAFT 


A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 
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News of Importance to AMERICAN PERFUMERS 
Who Want Success Through Quality 


HENRI ROBERT Inc. 


Distinctive American raw materials for perfume a aa a the French tradition 


39 West 60TH ST., NEW YORK 23, N. Y. 


CABLE ADDRESS HENRORER TELEPHONE: CIRCLE 5-8521 CODES: A.B.c. 5TH & 6TH EDITION 














ANNOUNCES? 


He is now the exclusive representative in the Western Hemisphere for: 





OK 0) LES FILS DE 
SYNA MEF JOSEPH ROBERT 
SAR He ee. . . Sa 91 RUE DE L’UNIVERSITE 


PARIS VII 


\ A 
) ( SPECIALISTS IN FLORAL PRODUCTS 


LABORATOIRES SYNAROME FROM GRASSE 
Asnieres (Seine 
CREATOR OF AMBRAROME, CARDAMINE ESSENTIAL OILS AND ABSOLUTES OF 
AND OTHER VERY MODERN SPECIALTIES EXCEPTIONAL QUALITY MANUFACTURED 
THE PRINCIPLES ESTABLISHED 
iN 1890 BY JOSEPH ROBERT 


USED IN MANY LEADING SUCCESSES DURING Fates 
THE PAST DECADE 


HENRI L. ROBERT 


CREATEUR DE PARFUMS 


ILL PERSONALLY HELP YOU UTILIZE THESE THREE SOURCES OF OUTSTANDING RAW MATERIAL AND 


NABLE YO TO DEVELOP MODERN PERFUMES OF BEST QUALITY AND HIGHEST SALES APPEAL 
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dynamic medicinals for a dynamic age 





















Perfected during the war, the Magnetron no longer 
even looks like a radio tube. From a dynamic mass of 
metal and glass smaller than a man’s closed fist 
surges power far greater than that of any broadcasting 
station. The Magnetron is the prime mover of radar 

and the entire electronics industry. 


yet there is nothing new about its principlesxexcept their application 


vitamins 


Owners of private formulae for vitamins approve 
Strong Cobb's dynamic manufacturing which produces 
medicaments of elegance to obviate customer resistance. 
Unpleasant taste and odor are removed. The resulting 
vitamin passes the critique of the most discriminating. 


Liquids, tablets, capsules and creams have tomorrow's 
precision control engineered into them by Strong Cobb’s 
dynamic manufacture. 


Whether you are considering immediate or future 
production our technical sales director will be pleased 
to talk over your manufacturing problems with you. 


Strong Cobb Division of Standard Brands Incorporated 
Cleveland 4, Ohiv 
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Made exclusively from oranges from 
the Sunkist Groves of California. 
Exchange Oil of Orange gives you 
more real orange flavor, drop for drop 


or pound for pound, than any other 


Orange oil. 


“Distributed in the United States exclusively by 
FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 
DODGE & OLCOTT, INC. 

| 180 Varick Street, New York 14, N. Y. 
“Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 
Producing Plant: 
The Exchange Orange Products Co., Ontario, Calif. 





THE WORLDS FINEST ORANGE OIL 


Give it all your tests for quality, uni- 
formity and strength. Then you'll buy 
Exchange Brand. 


OIL OF 


ORANGE 
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from the perfumer's palette 


The fragrant breath of spring .. . exciting with 
fresh floral scents of this season of promise . 
But pictorial interpretations, however lovely, 

can only hint at what the skilled perlumer can “e . 
make a lasting reality . .. to capture and hold , 
a fragrant immortality beyond the passing seasons. 

Here at Givaudan, our specialized knowledge 

and modern facilities are at the disposal of 

the pertumer . : . prepared to give valuable i! 
assistance in developing odors of distinctive ... ‘. 


reminiscent... compelling moods. 


; Tad ily | pou wt y 


) wl 





Ay wd. sh ty. C 


SUNAROMES “O” are oil soluble 
SUNAROMES “W” are water soluble 


Jue consider the many advantages of a product that not only perfumes your sun-tan 


preparations most attrcctively, but which in itself is a very effective screen against the 


burning rays of the sun. Then you'll understand why Felton's Sunaromes have been widely 
White MAM ial -Muilelaltiielaitiaile Mel oMilelsbaritiaa tii) Mitta lelsl olseleltans 
witialelaeliil.t melas 10) eo} olil-teMlameMmaltiulelay el ame L-litelalaatl. 


dgelelsela ast and its easy to make fine sun-toan 


preparations with then 
Just mix Sunaromes with the base you preter 


eli -1 ame lt 2011-1 @lellaelale) Me) a -.'2-1, mE 2011-1 ame] e110 fo) 
can also use o Te Terre) rad -teliiMeelekt-eiillal ae Lene) Telia moll Mate late Me) 11-14 ae Ln lal isi ale ae liil = 
that make them effective sun screens and scent them-so attractively. The protect 


sitive olale Mb isl-1¢ MEL Ma loMe ol ce)el(-ls:Mmel ME) fs Mel aalieh ile. 


WRITE NOW for Samples 


FELTON CHEMICAL CO.,, ine. } et ge 


HN N AVENUE, BR KLYN, N. Y BRANCHE N PRINCIPAL THe interesting fo 
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From the Farthermost Ports of the World 


Destination ... PENICK 


| amen BOXES AND BAGS brought from every 
part of the world by S. B. Penick and 
Company testify to the wide nature of Penick 
resources and the scope of this organization’s 
progressiveness. 

Advancement in scientific and technical 
methods of drug production and manufacturing 
for foreign and domestic use has placed S. B. 
Penick and Company in the forefront of the 
botanical drug industry throughout the world. 


Founded during the era when “crude drugs” 
were produced almost entirely by methods pre- 
vailing in the Eighteenth Century, the Penick 
Organization has pioneered in the development 
of higher standards in the procurement of raw 
materials and in the manufacture of basic prod- 
ucts for the drug, chemical, food, insecticide 
and technical] industries in every continent of 
the globe. 


Penick manufacturing plants enjoy facilities 
which include the latest, and in many instances, 
unusual types of equipment, much of which 
was designed for specialized manufacturing op- 
erations to conserve the active drug principles, 
thereby insuring full potency in the finished 
product. 

Under the direction of men trained in the 
modern methods of scientific operation, every 
step of the fabrication of Penick materials is 
supervised with an alertness and with an eye 
to the most minute detail. Each and every stage 
of production is carried out to the most precise 
specifications. 

It is such a rigid laboratory control system, 
laid down by our skilled technicians and 
physicists, that guarantees to you, as a buyer 
of Penick products, puRITY, QUALITY and 
POTENCY unsurpassed in excellence. 


S.B.PENICK & COMPANY 


rae f Ff Be ees 735 W. DIVISION STREET 
SEW VORK 7, 7: <€*. «| Eee pa |e! 
COrtlandt 7-1970 MOHawk 5651] 


Telephone: Telephone: 
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Objectives and perspectives 


While we have been manufacturing Private Brand 
Cosmetics longer than most Companies, our con- 
tention is that it is not the age of a company, but 
the seasoned experience of its members that endows 
it with dependability. 


Here, at Allied, you will encounter a compact organ- 
ization of specialist-principals with a wealth of ex- 
perience, geared to cog with the most modern 
scientific operations in the toiletries field. Yet, withal, 
an organization composed of men without poses... 
And who like to cook up things that aren’t in a book 
...a good test of skill and taste. 


Always, we endeavor to incubate and inculcate merits 
that give a product EDGE... Sincerity and crafts- 


MONTREAL, 





CANADA 





SUFFERN, N.Y. 


manship are the dual ideals which have foundationed 
our organization. When we assume the responsibility 
for manufacturing your product for distribution 
through broad trade channels... our reputation, too, 
is at stake. 


Unlimited service to a limited number of clients has 
yielded excellent results. We have been most cautious 
in avoiding rapid expansion, knowing, full well, that 


mushrooming often produces toadstools. 


These, in briefare the objectives and perspectives 
to which we tenaciously adhere. And, we harbor the 
notion that your ship will come in provided you 


engage... the right skipper. 


PRIVATE BRAND SPECIALISTS 


30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
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Totus is @ guaranteed greaseless emulsion of  ¢ 134 E A s E L | > & % 
High Quality which offers an experience that i 

kets. TOTUS emulsion is unmatched for its 

complete versatility. 


assures accuracy and purity in the development 
of your ointments for highly competitive mar- 

important reasous why “Jotus 
emulsion ta unegualled... 









IT 1S 
ABSOLUTELY 
GREASELESS 
will not stain 


or rinse off 





iT 1S 
VERSATILE 


will mix with 


TIS A liquid, powder, 
STAPLE BASE metallics, 


holds its form 
and is not 
rel-Vaehicte! IT iS 


IT WILL PERFECT 
ADHERE TO CLIMATICALLY 
elk yme) me) ad will not freeze 
SURFACES or melt! 










IN BULK 
FOR MANUFACTURERS 


IN PACKAGES 
FOR PHARMACISTS 


\ 


WE ARE READY TO HELP SOLVE YOUR MANUFACTURING 
PROBLEMS al 











Samples & Quotations 
ON REQUEST 


PHARMACEUTICAL LABORATORIES 
70 E. Coulter St. Philadelphia 44, Penna. U.S.A. 
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CIVET... 


Highest Quality 


IN STOCK 
AGAIN FOR 
IMMEDIATE 
SHIPMENT 


Gathering civet from pouch of civet cat—in Abyssinia. 


Good news for our customers! Your needs for civet 
can be supplied without delay from our stocks 
in New York. In original horns, this is the same 
civet—unexcelled in purity and dependability — 
that leading perfumers preferred before the war. 


Write or phone for quotations or shipment. Samples if desired. 


NAUGATUCK 6 AROMATICS 


DIivIisIton OF UNITED STATES RUBBER COMPANY 
254 FOURTH AVENUE ° NEW YORK 10, N. Y. 
14 NO. FRANKLIN STREET, CHICAGO 64, ILL. 


LOS ANGELES ° TORONTO ° MONTREAL 
Sole Distributors for: BRUNO COURT. S. A.. GRASSE. FRANCE Cc A. P. P.. CASABLANCA, MOROCCO 


—, 
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ADAPTABLE TO A WIDE VARIETY 


OF CLOSURES .. . 


The Visible Guarantee of Invisible Quality «+ 









THESE SPARKLING MINIATURES 
ENCOURAGE IMPULSE BUYING 


Your perfumes take on compelling sales appeal when packaged in these exquisite Glass Industries Miniatures. 















Hand-blown of crystal clear glass, they are available in a wide selection of delicate shapes. with inter: hangeable 
Flat or Rosette screw stoppers (patented) in clear or colored plastic, as you prefer. Or choose the beautiful 
Floral Bouquet stoppers (patented) made of tiny hand-painted shells in attractive pastel shades. 
Capacities range from a few drops to one ounce. Exclusive styles can be made on special order 


re -- a - 
















Bell Shape Three-Rings Vase Square Whiskey Bottle 


1 dram only 1 dram only 1 dram only 1 dram only 1 and 2 drams, ‘2 oun 











Long Drum Twist on Base Ball on Base 
land 2 drams, ounce 1 and 2drams, %and1oz. 1 and 2 drams, 2 and 1 oz. 1 dram only 1 dram only 
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Drum, regular Jug Half Twist Hour Glass Wine Bottle Flat Pinch : 
1 and 2 drams, ¥2 and 1 oz. 1 dram only 1 dram only 1 dram only 1 and 2 drams, %2 ounce 1 and 2 drams, 2 ou" 














GLASS INDUSTRIES’ MINIATURES FEATURE PAT 
ENTED “THREAD-LOK” STOPPER-APPLICATOR 


which prevents leakage and evaporation of perium 


NOUSTRIES UNCORPORA 


10 West 33rd Street T New York 1, N. Y. 













DESIGNERS MANUFACTURERS 








1 order, 


ey Bottle 


ams, ‘2 oune 


on Base 
ram oniy 


inch 
1s, 2 ounce 
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Valenciennes Lace . . . Kupfer's exclusive 
distinctively feminine foil paper adds that 
ever-so dainty touch that appeals universally to all 
women. Embossed in plain, gold, silver or color 
combinations, this paper is most effective for candy, 
cosmetic, and accessory box coverings. 


Numerous other Kupfer papers such as foil and metallic 
papers, lace patterns, leather simulations, floral prints, trade- 
marked papers and over 5000 other papers are available 


to make your package outstanding on shelf and counter 


WRITE FOR SAMPLES TODAY 
COLOR SELLS 


KU PFER BROS. CO. j Manufacturers of Surface Coated Papers Since 1845 


KUPFER BROS. PAPER CO. Sevth Rep ' FRYE PAPER COMPANY  Srenches in: 

4 ASTOR PL.. NEW YORK 3. N.Y. 145 West Hubberd Street MODERN PACKAGINGS 1510 Sente Fe Avenve BOSTON © RICHMOND 
Chicage 10 Irwin-Keasler Building Les Angeles 7! PHILADELPHIA 
lineis Delles 1, Texes Californie SEATTLE 








oe ssc 
CHEMICAL “CULHE" SPECIALTIES 


EMULSIFIERS 
of Definite Specifications 


GLYCERYL KESSCO WAX 


MONO STEARATE A-21 
PURE FOR ANTI-PERSPIRANTS 
AND DEODORANTS 
SELF-EMULSIFYING ~ OINTMENTS 


PROPYLENE GLYCOL MONO 


STEARATE 
PURE AND SELF-EMULSIFYING 


Hew 


POLYMERIZED GLYCOL 
STEARATES 
LAURATES 

OLEATES 
ETC. 


for 


PHARMACEUTICALS 
TOILETRIES 
COSMETICS 

ETC. 


ESTABLISHED 1921 


STATE ROAD and COTTMAN AVE. + PHILADELPHIA 35, PA. 























BUSINESS DICTATOR... 


HEN she speaks, no one “heils.” But 
W vice she buys, business executives sit up 
and take notice. For she is Madam Consumer, 
and success or failure depends upon the dic- 
tates of her preference. Very often, the basis of 
her continuing brand-preference is the superior 
taste or scent-appeal of the product. 
Little wonder many firms find that a simple 
improvement in the odor or flavor of a product 


works pure sales-magic. As one of the world’s 





great suppliers of Essential Oils, Perfume Oils 
and Concentrated Flavors, MAGNUS, MABEE, & 
REYNARD, INC. has cooperated with many manu- 
facturers in the establishment of completely 
individualized flavor or odor personality for 
products old and new. 

The facilities of our laboratories and more 
than 50 years of specialized experience are 


available to you without obligation. 


Builders of PRODUCT PREFERENCE 
through QUALITY ESSENTIAL OILS, 
PERFUMING MATERIALS and 





|___ SINCE 1895... 1895. 


By Macnus, Maoee  Heynano,ine. 


16 DESBROSSES STREET, NEW YORK 13, N.Y. + 221 NORTH LASALLE STREET, CHICAGO 1, ILL. 


\aatageies: Braue Corp 
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© Seattle, Portiand, Spokane: Van Waters 6 Regers,inc. © SanFrancisce: Braun-Kaecht-Heimann-Co. » Terente,Can.: Richardson Agencies,( td = 


|___ SINCE 1895... ONE OF THE WORLD'S GREATEST SUPPLIERS oF Saeaat ous | 


CONCENTRATED FLAVORS 
Since 1895 
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CREATED ESPECIALLY FOR YOU 


Velour, Swansdown 
, Lambswo, 
PUFFS 7 











116 WEST 14TH STREET, NEW YORK 11, N.Y. 
PHONE: CHELSEA 3-6233 — CABLE: FURLAGMAN, N.Y. 
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CALCO’S capacity to manufacture 
bulk pharmaceuticals in large quan- 
tity is one reason why you should de- 
pend upon this company as your source 
of supply for present and future needs. 

In CALCO’S extensive plants cov- 
ering nearly 550 acres and employing 
nearly 5,000 trained technicians and 
operators every step from laboratories 
through to finished big-scale produc- 
tion is rigorously checked to insure an 
absolute uniform standard of quality. 

Why not call upon CALCO now for 
the bulk pharmaceuticals listed on 
this page? 


* Precise and complete analytical 
control 
* Technical bulletins available 


* A technical service ready to as- 
sist in application problems. 


Represented in Canada by Calco Chemical Division 


North American Cyanamid, Limited 
P.O. Box 10, St. Lambert, Montreal 23, P. Q. 
Royal Bank Bidg., Toronto 1, Ontario 





Let CALCO’s large-capacity plants supply your Bulk Pharmaceuticals 


29 — . a ~ 





CALCO’s Bulk Pharmaceuticals 


SULFADIAZINE U.S.P. 

(powder or micro crystal) 

..+ the Sulfa drug of choice 
Sodium Sulfadiazine U.S.P. 
Sulfamerazine 

Sodium Sulfamerazine 
Sulfanilamide U.S.P. 

(powder, crystal and micro crystal) 
Sulfathiazole U.S.P. 

(powder, crystal and micro crystal) 
Sodium Sulfathiazole U.S.P. 
Sulfapyridine U.S.P. 

Sodium Sulfapyridine 
Aminoacetic Acid U.S.P. 
Calcium Pantothenate (Dextro) 
Choline Chloride 

Choline Dihydrogen Citrate 
Cinchophen N.F. 

(and Sodium Salt) 
Neocinchophen U.S.P. 

Mandelic Acid U.S.P. 

(and Calcium Salt) 
Menadione U.S P. 
Methylene Bive U.S.P. 

(powder or crystals) 
Nicotinic Acid U.S.P. 
Nicotinamide U.S.P. 
Saligenin 
Thiouracil 
Phenothiazine N.F. 

(Regular and Drench grades for 

Veterinary use) 

Certified Colors for Pharmaceutical 
and Cosmetic Use 


Pharmaceutical Department 


CALCO CHEMICAL DIVISION 
AMERICAN CYANAMID COMPANY 


Bound Brook, New Jersey 
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NEW DIFFERENT 


Night Cream 
Hormone Cream 


Foundation Lotion 
Oil Base— Various 
Shades 





Foundation Cream 


Oil Base— Various 
Shodes 


Make-up Cake 
Mascara 

Face Powder 
Rouge Dry 
Rouge Cream 
Hand Lotion 
Hand Cream 
Perfume 

Hair Tonic 
Shampoo 

And Other Specialties 





“Tergitol, 
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agricultural sprays 

cosmetics 

floor waxes 

shoe polishes 

e e textile oils 

mulsion || hemicals - 27 9 === 
water paints 
pharmaceuticals 

= shampoos 
Cutting oils 








t 
The seventh edition of our “Emulsions” book, containing suggested formulas and methods 
of emulsifying industrial oils, fats, waxes, and greases, has just been printed. This 


72-page book includes complete information on the use of our chemical products 


in recently developed emulsion formulas: 


tis 


ake 
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rapiizing won 7 
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eam 
tion 
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ties 


In writing for your copy, please address Dept. D 





Unit of Union Carbide and Carbon Corporation 


UCC 


30 East 42nd Street, New York 17, N. Y. Offices in Principal Cities SYNTHETIC 


CARBIDE AND CARBON CHEMICALS CORPORATION C 





Distributed in Canada by Carbide and Carbon Chemicals, Limited, Toronto 





“Tergitol,” “Carbitol,” “Cellosize” and “Carbowax” are trade-marks of C. & C. C. ol 


0, 3 








FINE CHEMICALS 





For chemical purity plus... 


In selecting reagents for your laboratory, specify B&A 
for chemical purity PLUS product diversity and 


availability: 


The PURITY . . . guaranteed by the skill, 
technological developments which General Chemical 
Company’s Baker & Adamson Division has gained in 65 
years of “Setting the Pace in Chemical Purity” 


The DIVERSITY . . . more than 1,000 purity products 


bear the B&A “Shield of Quality?’ From them you 
can order your every requirement. 


science and 


REAGENTS 


STANDARD : ; 
oF Sales and Technical Service Offices 
PURITY Buffalo* ¢ Charlote* *¢ 


Los Angeles* ¢ 


SETTING THE 





Albany* °¢ 


New York* «¢ 
San Francisco* * Seattle 
General Chemical Wisconsin Corporation, Milwaukee, Wis 


In Canada: The Nichols Chemical Company, Limited * Montreal* * Toronto* * Vancouver* 


Minneapolis °¢ 


In Wisconsin : 


PACE 


yu fteaiccs Bile. 


extensive stocks of B&A Reagents 
are maintained in the Company’s own regional dis- 
tributing stations from coast to coast. The one serving 
your territory can supply your month-to-month needs 


The AVAILABILITY ... 


swiftly, surely, steadily. 


Remember this when you buy laboratory reagents. 
Specify B&A for chemical purity PLUS product di- 
versity and availability—advantages that really count in 
operating any laboratory efficiently. Your B&A Tech- 
nical Serviceman can start special, personalized service 


for you today. Phone or write the nearest office below. 


GENERAL CHEMICAL COMPANY 
BAKER & ADAMSON DIVISION 


—~——<—«=«« === 40 RECTOR STREET, NEW YORK 6, a, ¥, seeeeer,. 
e Bridgeport 
Kansas City 
St. Louis* 


Atlanta * Baltimore * Birmingham* ¢ Boston* 
Denver* ¢ Detroitr* © Houston °* 
Picsburgh* ¢ Providence* * 


* Yakima (Wash.) 


© Cleveland* «¢ 
Philadelphia*® ¢ 
¢ Wenatchee (Wash.) 


IN CHEM A | F R siIWN 


e 





Specify B&A REAGENTS 





1882 


* Complete stocks carried bere. 
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Bridgeport 
Kansas City 
St. Louis* 
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NAIL ENAMEL 
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— Beet 


INTERNATIONAL 
FAVORITE 





There have to be sound reasons for Durlin’s world 
wide reputation as the foremost name in bulk 


Nail Enamel. 


Durlin's reputation lies in a customer service that 
has paid big dividends to the many users of their 


Nail Enamel. Durlin color sense, shown b | 
‘ ? y an early 
awareness of fashion trends, selection of colors D U R L i N Cc O “ 
. aid in packaging has many times helped cus- 744 Broad Street 
omers to that “extra edge” which brings success. 
Newark 2, N. J. 


When you think of Nail Enamel, think of Durlin. Cable Address: Durlin Newark Newjersey 











THE NEW PERFUME FRAGRANCE 


a 
with the subtly 
7 
changing character Florelle—such a demure little fragrance 


... 80 light, so flowery, so inocent ... and then, all of a sudden, Florelle be- 
comes warm, mysterious, almpst Oriental—a fragrance that can only be described 


as seductive! 


There’s drama for you in this exciting new perfume specialty base... and drama’s 
what’s wanted, these days, especially for products in the higher-price groups. 


l. 


! 
TRY FLORELLE FOR YOUR NEXT PERFUME AND TOILET WATER PRODUCTION 


Write us for a free 


15 East 30th Street, New York 16, N. Y. 


Atlanta, Chicago, Dallas, Memphis, Pittsburgh, San Francisco, Los Angeles 
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“Stamp on your mind”...this Atlas 
label that can be trusted now and 
always. 


On whichever one of a vast 
variety of H. Kohnstamm products 
you find it, its meaning stays the 
same: Quality, service, unfaltering 
public acceptance—96 years of it! 





ESTABLISHED 
N-13 E. ILLINOIS ST, CHICAGO I 


1851 
89 PARK PLACE, NEW YORK 7 


ATLANTA - BALTIMORE + BOSTON + CINCINNATI + CLEVELAND «+ DALLAS + DETROIT - 
City, mMo.- MINNEAPOLIS - NEW ORLEANS « OMAHA «+ PHILADELPHIA - 

47. 
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YOUR SEAL OF 
PRODUCT PROTECTION 








On Atlas Certified Colors it 
stands for unquestioned strength, 
uniformity and brilliance—quality 
at its highest! 


Simple or difficult—the vast lab- 
oratory facilities of H. Kohnstamm 
are readily available to accommo- 
date your individual requirements. 


FIRST PRODUCERS OF CERTIFIED COLORS 


OHRGTARM ¢ COMPANY Enc. 


4735 DISTRICT BLVD., LOS ANGELES ll 
HOUSTON - N 
PITTSBURGH - 


INDIANAPOLIS + KANSAS 


ST. LOUIS + SAN FRANCISCO 
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COVERING 


Soap Preparations 
Perfumes 

Cosmetics 

Depilatories 

Manicure Preparations 
Foot Preparations 


RADE Mark Recorp 


ALL TRADE-MARhS 


p ;, 
E reparations, 


“Soaps 


in CLASS IV and VI 
Permanent Wave Supplies 

Hair Preparations 

Men’s Toilet Preparations 

Tooth and Mouth Preparations 
Miscellaneous 


Over 35,000 trade-marks for quick reference and checking! 


xx 


Value of The Trade Mark Record to You 


There are two major reasons why the Record 
will be of great value to you. 

You can locate here any particular trade-mark 
which is of interest to you. 

You can also find out here the pertinent details 
of the mark—its products—its owner—date of 
registration, date of first use. 

The book is alphabetically arranged according 
to the principles usually adopted for telephone 
and similar directories. 


The present Record incorporates within its 
listings all of the trade-marks of the prior book 
published by the Toilet Goods Association in 
1936, and brings the compilation up to Jan- 
uary 1, 1946. 

The Record also includes such unregistered 
trade-marks as supplied by the Toilet Goods 
Association. 

The Trade Mark Record covers all registered 
marks for more than 50 years! 


x*** 


The Record is Essential to Manufacturers of: 


Bath salts, Bath oil, Bubble bath, Sham- 
poo, Soap, Soap powder, Soap chips, 
Soap flakes, Cleansing preparations, 
Cologne, Cream perfume, Liquid per- 
fume, Powdered perfume, Perfume 
sachet, Toilet water, Lipsticks, Rouge, 
Face powder, Mascara, Eyeshadow, 
Eyebrow preparations, Eye lotions, Cake 
make-up, Body and bath powder, Cold— 
vanishing—tissue—foundation — hand 

cleansing creams and lotions, Body lo- 
tions, Skin whitener, Baby powders, Sun 


Patent Attorneys Advertising Agencies 


creams and lotions, Epilators, Depila- 
tories, Deodorants, Antiperspirants (all 
in liquid, cream or powder form), Nail 
polish, Nail powder, Nail lacquer, Nail 
cream, Nail white, Nail polish remover, 
Nail polish base, Overcoat, Foot creams, 
Foot powders, Foot baths, Permanent 
wave supplies, Hair preparations, Men’s 
toilet preparations, Tooth paste and 
powder, Mouth wash, Breath-sweeteners, 
Denture cleaners, Preparations for den- 
tures firmly in place, Dentifrices. 


Libraries Consumer Magazines 


will find the Record invaluable—a saver of time and expense in research and checking. 


768 


PAGES 


Book Department DRUG & 


101 W. 3ist Street 


x*** 
Beautifully Printed and Bound 
ORDER YOUR COPY NOW! 


PRICE 
$00 


COSMETIC INDUSTRY 


New York 1, N. Y. 
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Light Color for 
Nistinetive Elegance 


NEW ARLACELS, we 
BELIEVE, REACH THE ULTIMATE 
IN FINE EMULSIFIERS 


The new Arlacels are the lightest-colored emul- 
sifiers available today. Practically odorless and 
clean in color, their presence in your formula is 
a secret shared with you alone. Milady knows 
only the distinctive elegance of your preparation. 
Yet Arlacels add a superior stability to your 
most delicate emulsions and are compatible with 
most other surface active agents. 

If you seek to formulate a flawless, luxurious 
cosmetic, the use of the new Arlacels should 
prove a rewarding experience —for you and for 
the users of your finest products. 

Cosmetic and pharmaceutical chemists who 
are anxious to make important improvements in 
topical application formulas are invited to write 


us for more details. 
ARLACEL—Reg. U. 8. Pat. Of. 


INDUSTRIAL CHEMICALS DEPARTMENT 


ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE + OFFICES IN PRINCIPAL CITIES + CABLE ADDRESS + ATPOWCO 
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| fragrance of a florist 5 
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the tota 
with fresh blosso 
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enhances any floral 
composition—or provides a base for 


modern perfume creation 


Employed alone, Floranteme most nearly reminds one of the 
total fragrance of a florist’s shop laden with fresh blossoms. It 
is impossible to single out the fragrance of any one flower in 


this intriguing combination. 


Floranteme has unlimited possibilities of enhancement for 
all floral compositions—but it is of even greater value to you 
as a base upon which to fashion a modern creation that is 


uniquely your own. 


For new inspiration and new appeal in your favorite formulas, 
experiment with Floranteme. Write for working sample and 


prices. 


‘ :; ‘ . , : . : Ueiche tions 
Synthetic Aromatic Products and Organic Isolates ¢ Synthetic Flower Oils and Aromatic Bases e Bouquets and Finished Compost 





Maximo A. Kuderli 
Rodriguez Pefia 233 
Buenos Aires, Argentina 
Blemco S. A 

Caixa Postal 2222 

Rio de Janeiro, Brasil 


Carlos Bobbert 
Casilla 9660 
Santiago, Chile 


Agencia de Papeles y 
Ferreterias Ltda 
Apartado Aéreo 4608 
Bogota, Colombia 


Juan Gonzales 
Sitios 355 
Habana, Cuba 


Sahdala & Co., C. por A 
P.O. Box #27 

Santiago de los Caballeros 
Republica Dominicana 


H. G. Zevallos Menendes 
Casilla 602 
Guayaquil, Ecuador 


Julio Lépez Martinez 


Apartado 229 
Guatemala, C. A. 





, B- a 


FOREIGN REPRESENTATIVES 





Alberto Farres 
Apartado 7233 
México, D.F., México 


Manuel J. Riguero & Cia. Ltda 


Managua, Nicaragua 


La Quimica Suiza S.A 
Avenida Wilson 706 
Lima, Pera 


I. Oriol Escoda 
Esq. Socarras 
Caracas, Venezuela 


King Fouad Avenue 
Beirut, Lebanon 


Sapriel & Douek 
16 Sheikh Hamza Street 
Cairo, Egypt 


I. Spitzglass & Sons 

Queens Rd. & Norfolk Street 
Woodstock 

Cape Town, South Africa 


Indian Chemical Works 
Khurshed Building 
Mahatma Gandhi Road 
Karachi, India 
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a 
Leda Miranol Synthetic Organic Detergents are stand- © Bubble bath pr ati 
ardized to definite wetting out, detergent and ubble bath preparations 
foaming specifications. Immediate shipment can @ Clear, soapless shampoos 
be made from distributor stocks in principal cities. Cr ' 4 
Samples and prices on our new, improved 1947 © — manpese——Tase on 
production now ready. Write for them and a copy jar types 
of our new booklet, A 11, which gives complete @ Soap shampoos 
specifications on all products and _ their suggested 
applications. @ Shaving creams 
@ Tooth cleaning preparations 
Canadian Distributor ad 
Charles Albert Smith, Ltd. @ Liquid hand soaps 
123 Liberty St., Toronto 1, Ontario 
315 Youville Sq. a Cc 
5 Youville Sq., Montreal, Quebec In addition, we have products par- 
Export ticularly adapted to making a wide 
Callan, Simon & Norton, Inc. variety of household and industrial 
21 West St. cleaners. Our line also includes indus- 
New York 6, New York trial detergents and wetting agents for 
use in the textile, paper, rubber, metal 
and other industries. 
St 
“SM 
2% 
By C = Miranol Chemical Co., ne. 
P. O. BOX 118, MILLTOWN, N. J. PHONE: MILLTOWN 8-0754 
PLANTS AT CHICAGO, ILLINOIS AND MILLTOWN, NEW JERSEY 
piss March "47: 60, 3 Drug and Cosmetic Industry 305 








HIGH OCTANE GASOLINE 
LUBRICANTS 
SYNTHETIC RUBBER 
PHARM TICAL 
VARNISHES 7 -2ccepemamas 


Aluminum Chloride-As You Like It’ 


Consistently uniform high purity is one reason why processors like to use Hooker 





























Aluminum Chloride, Anhydrous. They know that here is one catalyst that wil] 
not “gum up” the works because of unknown impurities or changes in analysis 
from one shipment to another. Where smooth operations depend upon uniform 
purity of the Aluminum Chloride, you can depend on Hooker. 





In Hooker Aluminum Chloride, too, you have a choice of three sizes from 


which you can select the one which will give you the best results. 


Fine Grind ...... an unscreened material practically all passing 20 mesh 


Coarse Grind ....unscreened, | mesh and finer containing 25 to 35°. finer 


—~ — 


than 20 mesh. 


Coarse Screened ..same as above screened to remove 20 mesh and finer 


Hooker Aluminum Chloride is being used as a catalyst in many Friedel-Crafts 
syntheses, polymerization, isomerization and halogenation. Practically free from 
iron (0.05°%, max.) it is especially desirable in the preparation of derivatives for 
use in the manufacture of high octane gasoline, lubricants, synthetic rubber, 


dyes, varnishes and pharmac euticals. 





Additional physical and chemical data on this important chemical are con 
tained in Technical Data Sheet 714, sent when requested on your letterhead 
Hooker’s Technical Staff is also available for consultation and help on the appli 
cation of Aluminum Chloride and the other Hooker chemicals to your purposes 


SPECIFICATIONS 
Hooker Aluminum Chloride, Anhydrous AICI. 
Gray, crystalline solid in three sizes 
Molecular Weight 133.3 


ANALYSIS 





Aluminum Chloride 98.5 ©) min 
Iron 0.05°), max 
Non-sublimables in air at 9502 ¢ 15 max 


From AMhe salt of the earth 


HOOKER 


HOOKER CHEMICAL 


ELECTROCHEMICAL 
COMPANY 


13 FORTY-SEVENTH ST., NIAGARA FALLS, N. Y. 
New York,N.Y. Wilmington, Calif. Tacoma,Wash. 











' = - — ‘ . ae . as : Sadi Sulfhydrate 
Caustic Soda Paradichlorbenzene Muriatiec Acid Chlorine Sodium Sulfide odium ; 
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Totaquine Now Available 


Now that Totaquine has been released from 





allocation, N.Y.Q. Totaquine is available 
without restrictions. 

Improved methods of manufacturing, the 
use of the most modern equipment, and the 
supervision and control of production by a 
larger staff of experienced chemists, have re- 
sulted in a vastly superior product. Today 
N.Y.Q. Totaquine is light in color and rela- 





tively free from “quinoidine,” and ideal for 


the manufacture of tablets, chill tonics, etc. 


Specify N.Y.Q. on your orders 


GENERAL OFFICES ST. LOUIS DEPOT 
99-117 North Eleventh St. 915 Market Stree? 
Brooklyn 11, N. Y. St. Louis 1, Mo. 


BE CONFIDENT OF HIGHEST QUALITY BY USING N. Y.Q. CHEMICALS 
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... capturing for your practical needs...in this superb inter- 


Ys . 
pretation of its subtle fragrance... the mystery of the exotic mood... Aa lorasynthelics 


FLORASYNTH'S Enxolic SUPREME FLORAL peonouenens 


T+ LAVENDER 


JASMIN - 
ane * 6 . —. and others... 
... delicate appeal... amazing practical application ... An essence ae 


supreme... 


Cy (an) 
LABORATORIES, INC. Ge 
CHICAGO 6 - NEW YORK 61 - LOS ANGELES ee 


DALLAS 1 . DETROIT 2 . MEMPHIS 1 . NEW ORLEANS (13 . ST. LOUIS 2 . SAN BERNARDINO . SAN FRANCISCO 11 
Florasynth Labs. (Canada) Lid. — Montreal © Toronto © Vancouver © Winnipeg Fiecasyath Laboratories de Mexico $. A. — Mexico City 








P+ 


... capturing for your practical needs...in this superb inter- 


pretation of its subtle fragrance... the mystery of the exotic mood... Horasynthelics 
FLORASYNTH'S Exotic SUPREME FLORAL + ahaa 


JASMIN - BERGAMOT - LAVENDER 


icale ¢ i i icati and others... 
... delicate appeal... amazing practical application ... An essence es 


supreme... 


Cy oa 
LABORATORIES, UNC. (Gees 
CHICAGO 6+ NEW YORK 61 - LOS ANGELES SS 


DALLAS 1 7 DETROIT 2 . MEMPHIS 1 e WEW ORLEANS 713 . ST. Lewis 2 ‘ = eee : aii emai 
Florasynth Labs. (Canada) Ltd. — Montreal © Toronte © Vancouver © Winnip _ " Pi 











GLYCOL AND GLYCEROL FATTY ACID MONO ESTERS 
We have been manufacturing a full line of these esters for many years. They are made 
of the finest raw material and have a minimum free acid and alcohol content. They are 


available in both self-emulsifying and non-self-emulsifying grades. 


SPECIAL ACID-STABILIZED EMULSIFIERS 


for antiperspirant creams, permanent wave creams, and other cosmetic and allied products 


containing large percentages of electrolytes and acids. 


3 NON-IONIC EMULSIFIERS 
These emulsifiers have many specialized applications. They are particularly suitable for 


emulsions in which stability to acids, alkalis, and salts is of prime importance. Because of 
their non-ionic character, their compatibility with other components of emulsions is con- 


siderably higher than that of ordinary ionizable emulsifiers. 


4 4a 

‘CUSTOM-MADE”’ EMULSIFIERS 
We have had a wide experience in formulating emulsifiers adjusted to meet special con- 
ditions, for which the emulsifiers available on the market have not been found suitable. 


Alarge part of our production consists of these “custom made” emulsifiers. We welcome 


an opportunity of conferring with manufacturers about emulsifiers to fit their special 


requirements, either in new products which they are planning to bring out or in existing 


products that they wish to modernize or improve. 


Van Dyk emulsifiers are manufactured on a large scale in a modernly equipped 
plant. Rigid and exacting scientific control of each step in their production assures 
unvarying, dependable uniformity in the quality of our emulsifiers. 


PRESERVATOL ANTRANOX M 


A preservative for cosmetics containing water 
or other material favorable to the growth 
of micro-organisms. Protects against mold 
formation. 


An antioxidant-preservative for cosmetics con- 
taining vegetable or animal oils or fats. Pro- 
tects against rancidity. 








monsanto 
Pharmaceuticals 
Benzyl! Benzoate 


Saccharin, U.S.P. 





Glycerophosphates 7 
Sodium Benzoate, U.S.P. * 
Sodium Phosphate, Di 
Methyl Salicylate, U.S.P. 
Ferric Phosphates 
Chloral Hydrate, U.S.P. 
Caffeine, U.S.P. 

Phenol, U.S.P. 

Benzoic Acid, U.S.P. 
Magnesium Phosphates 
Salicylic Acid, U.S.P. 


Phenolphthalein, U.S.P. 


Phosphoric Acid 
Calcium Phosphate, Di 


Acetyl Salicylic Acid 
(Aspirin) 


Acetophenetidin, U.S.P. 


Potassium Ammonium 
Phosphate 


Sodium Salicylate, U.S.P. 
Sulfanilamide, U.S.P. 
Acetanilid, U.S.P. 


Chloramine-T, U.S.P. ; 


Salol (Phenyl Salicylate) 
SALICYLIC ACID, U. S. P., is another Monsanto phar- 


maceutical used in the manufacture of medicinals, where 
absolute product purity is the controlling factor. Like all 
Monsanto pharmaceuticals, every stage of its manufac- 
ture is under constant supervision, rigidly imposed... 
Technical service available ... Contact the nearest 
Monsanto Office, or write MONSANTO CHEMICAL 
COMPANY, Organic Chemicals Division, 1700 South 
Second St., St. Louis 4, Mo. District Offices: New York, 
Chicago, Boston, Detroit, Cleveland, Charlotte, Cincinnati, 


Birmingham, Los Angeles, San Francisco, Montreal, Toronto. 


MONSANTO 
CHEMICALS 


SERVING INDUSTRY WHICH SERVES MANKING 





GLYCOL AND GLYCEROL FATTY ACID MONO ESTERS 


We have been manufacturing a full line of these esters for many years. They are made 
of the finest raw material and have a minimum free acid and alcohol content. They are 


available in both self-emulsifying and non-self-emulsifying grades. 


SPECIAL ACID-STABILIZED EMULSIFIERS 


E> for antiperspirant creams, permanent wave creams, and other cosmetic and allied products 
containing large percentages of electrolytes and acids. 


: NON-IONIC EMULSIFIERS 
These emulsifiers have many specialized applications. They are particularly suitable for 


emulsions in which stability to acids, alkalis, and salts is of prime importance. Because of 
their non-ionic character, their compatibility with other components of emulsions is con- 


siderably higher than that of ordinary ionizable emulsifiers. 


““CUSTOM-MADE”’ EMULSIFIERS 


We have had a wide experience in formulating emulsifiers adjusted to meet special con- 
ditions, for which the emulsifiers available on the market have not been found suitable. 
Alarge part of our production consists of these “custom made” emulsifiers. We welcome 
an opportunity of conferring with manufacturers about emulsifiers to fit their special 
requirements, either in new products which they are planning to bring out or in existing 


products that they wish to modernize or improve. 


Van Dyk emulsifiers are manufactured on a large scale in a modernly equipped 
plant. Rigid and exacting scientific control of each step in their production assures 
unvarying, dependable uniformity in the quality of our emulsifiers. 


PRESERVATOL ANTRANOX M 


A preservative for cosmetics containing water 
or other material favorable to the growth 
of micro-organisms. Protects against mold 
formation. 


An antioxidant-preservative for cosmetics con- 
taining vegetable or animal oils or fats. Pro- 
tects against rancidity. 











monsanto 





pharmaceuticals 


Benzy! Benzoate 





Saccharin, U.S.P. 
Glycerophosphates 
Sodium Benzoate, U.S.P. 
Sodium Phosphate, Di 
Methy! Salicylate, U.S.P. 
Ferric Phosphates 
Chloral Hydrate, U.S.P. 
Caffeine, U.S.P. 

Phenol, U.S.P. 

Benzoic Acid, U.S.P. 
Magnesium Phosphates 
Salicylic Acid, U.S.P. 
Phenolphthalein, U.S.P. 
Chloramine-T, U.S.P. 
Phosphoric Acid 
Calcium Phosphate, Di 


Acetyl Salicylic Acid 
(Aspirin) 


Acetophenetidin, U.S.P. 


Potassium Ammonium 
Phosphate 


Sodium Salicylate, U.S.P. 
Sulfanilamide, U.S.P. 
Acetanilid, U.S.P. 


Salol (Phenyl Salicylate) 








SALICYLIC ACID, U. S. P., is another Monsanto phar- 
maceutical used in the manufacture of medicinals, where 
absolute product purity is the controlling factor. Like all 
Monsanto pharmaceuticals, every stage of its manufac- 
ture is under constant supervision, rigidly imposed... 
Technical service available ... Contact the nearest 
Monsanto Office, or write MONSANTO CHEMICAL 
COMPANY, Organic Chemicals Division, 1700 South 
Second St., St. Louis 4, Mo. District Offices: New York, 
Chicago; Boston, Detroit, Cleveland, Charlotte, Cincinnati, 


Birmingham, Los Angeles, San Francisco, Montreal, Toronto. 








MONSANTO 
CHEMICALS 


SERVING INDUSTRY WHICH SERVES MANKIND 
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ranges and color 

changes of National's un- 
equalled line of HYDROGEN 
1ON INDICATORS —62 indi- 
vidual items—giving complete 
coverage of entire pH scale. 
Size 14” x 18” on heavy 
weight wallboard sent 
upon request. 
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; ALLIED CHEMICAL & DYE CORPORATION 
Se Pharmaceutical Laboratories 

40 RECTOR STREET NEW YORK 6, N. Y. 
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CREAMS 


An excellent hydrophilic base containing 
cholesterol, other sterols and Lanolin Alcohols = 

that closely resemble those found in the fatty secretions OINTMENTS 
of human skin. The cholesterol in Alcolan is in a fatty form 

more absorbable because of its ready miscibility with the secretions 

of the sebaceous glands. Lengthy complicated formulation is 

not necessary to obtain good results. Water alone, added to Alcolan produces 
a lustrous white cream of rich consistency possessing excellent emollient 
properties. Brilliant white creams with remarkably smooth texture 


and elegant cosmetic effect may be produced with Alcolan. These creams 


spread easily and will not dry out, cake or harden. 
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LIPSTICKS 





WRITE FOR DESCRIPTIVE LITERATURE 


ROBINSON WAGNER COMPANY INc. 





CTANOLINE PRODUCTS (ROWAG) WAXES & CHEMICALS) 
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110 EAST 42nd STREET, NEW YORK 17, N. Y. 


Cable Address: ‘‘Robinwag"* Piant Mamaroneck, N. Y. 
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Counting face powder 
particles and deter- 
mining their size and 
weight is regular pro- 
cedure in the Paris laboratory. A 
measured quantity of powder is sus- 
pended in a proper medium. The 
porticles settle at various levels under 
the influence of gravity. These levels 
ore tapped at fixed intervals of time 
ond samples dried in a super-sensi- 
tive, constant temperature oven. The 
laws of physics then give the answers 
Such systematic and rigorous analysis 
of all raw materials and finished prod 
wets is regular PARIS procedure 
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| 
Your » Face Powder 





\ 


= Problems... 


Is your face powder formulated for the customers you 
are trying to reach? Do you merchandise for dry, oily or 
normal skins? Are you satisfied with your shade range? 
Are perfumes and pigments properly incorporated? Does 
your powder cling and “cover” properly? 





The only way to avoid face powder problems while selling is to be 
sure of answers to all your face powder problems in advance. And 
one way to be sure is to rely on Paris Cosmetics Inc. because Paris 
draws on a quarter century of experience and the last word in scientific 
advances. In face powders as in all Paris products you may be 
certain of the uncompromising quality standards and reliability so 
important to stylists and purchasing agents seeking to improve lines 
or individual items. Consult Paris without obligation. 


EXCLUSIVELY UNDER PRIVATE LABEL - 


LIPSTICKS * FACE POWDERS + DRY ROUGES » CREAM ROUCGES 
CAKE MAKE-UP + EYE SHADOW + MASCARA + COMPACT 
POWDERS + DUSTING POWDERS + FACE CREAMS » PERFUMES 


COSMETICS, INC. COLOGNES + TOILET WATERS + SACHETS + LOTIONS 


116 West 14th Street, New York 11, N. Y. aM products fully covered by 


monvufacturers liability insurance 


Coble: “Poristic New York” 
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HOMOGENIZED 
LIPSTICK! 


§ e 
f{_£< 

“( YES, you'll find our We can also handle a limited number of new orders for 

new emollient lipstick creams, powders, lotions, rouges, eye preparations, pef- 

’ —— oo a fume, cologne and other specialties. Whether you want 

gation. us to follow your specifications or ours, you are assured 

of high quality and efficient service. 
l W. F. ZIMMERMAN, INC. 
HZ II 404 Fourth Avenue 605-635 So. 21st St. 
i Z New York 16, N. Y. Irvington, N. J. 

i . 


- Wanujactunns + Packagors - 


Mexican Representative: Sixto Noreiga R., Apartado 697, Mexico, D. F. 













QuALiry 









INTEGRITY 








\ 









SErvict 
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The Search is on — 
for AVAILABLE 
AROMATICS too! 











HEADQUARTERS 
ONE OR 





FOR 
A COMPLETE LINE OF 


QUALITY TIME TESTED 
PRIVATE LABEL COSMETICS 


HELFRICH PRIVATE LABEL COSMETICS 


Rouge Cake Make-up 
Cream Rouge Mascaras 
Lipsticks Perfumes 
Eye Shadow Colognes 
Face Powder Face Creams 
Sachets Lotions 
Etc. Etc. 
WHAT HELFRICH PROMISES..... HELFRICH DOES 


@ HELFRICH LABORATORIES, INC., 737-9 W. JACKSON BLVD., CHICAGO @ HELFRICH LABORATORIES OF CANADA. LTD., 690 KING ST., WEST, TORONTO, ONT. 
@ HELFRICH LABORATORIES OF N. Y., INC., 151-163 WEST 26TH ST., NEW YORK @ CABLE ADDRESS: HELFLABS, NEW YORK CHICAGO . . . TORONTO 


HELFRICH 3 Laberatories 





Cosmet 
WATER | 


O, ONT. 
RONTO 


PS 












An outstanding reproduction of the 
fragrance of this ever popular flower. Can 






be used to advantage wherever an intense, 








economical perfume is indicated. 
It will repay you to investigate its 


possibilities. 


Priced at only $3.25 per trial pound. 
$3.00 per pound in 25 and 50 pound lots. 


Samples available to 
manufacturers only 





WAXES 
THYMOL 
AROMATICS 





COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED 
WATER SOLUBLE GUMS ESSENTIAL OLS OLEO RESINS 
FOOD CoLors FRUIT FLAVORS STEARIC ACID 
























CHIKAGO = PHILADELPHIA MEXICO, D.F. BOSTON LOS ANGELES MEMPHIS, TENN. 








WITH TEEN-AGER PERFUMES 
















Manufacturers in every field recognize the 
teen-ager as a market on its own. The young 
modern does her own buying, formulates her 
own opinions, is at her most impressionable. 
The Dreyer Perfume Stylist has created a crisp, 
gay group of scents much-in-demand by the 
coke crowd. If you prefer your own, he will 


develop a perfume group exclusively for you. 


ASK FOR: THE FRENCH-TYPE BOUQUET » MODERN BOUQUET 
FLORAL + COLLEGE + SPECTATOR SPORTS + FROSH 





A 


{ wre Fate 27 E> Dix. , 
oy pREYER INC, NI, \ 


\s ANS ESSENTIAL OFS + AROMATIC CHEMICALS 3} 





PERFUME COMPOUNDS + FLAVORS 


2 


ott BOSTON . . HAROLD H. BLOOMFIELD THOMPSON-HAYWARD CWEMICAL CO. 

LO = Ze + HICAGO . . . WM. H. SCHUTTE CO. KANSAS CITY 
S NCINNATI . "WM. G. SCHMITHORST AND CITIES THROUGHOUT MIDDLEWEST 
DETROIT. — mamrco. . . . . EMILIO PAGUAGA 


Los ANGELES ; aisea’ ALBEK, Ine 
119 WEST 19th STREET + NEW YORK 11,N. Y. PHILADELPH R. PELTZ CO. PRINCIPAL CITIES IN SOUTH AMERICA 





FORMULA for Increasing YOUR Cosmetic Sales! 





As, 


NIMCOL ABSORPTION 
for developing and improving your 
LIPSTICKS, CREAMS, LOTIONS, OINTMENTS 


Cash-in on the ever-increasing consumer recognition 
and preference for cosmetics containing Lanolin. Give your 
Lipsticks, Creams, Lotions and Ointments the sales-building 
features and quality advantages of a custom-tailored 
NIMCOL Absorption Base. 

The new MALMSTROM Formulation Service will help 
you develop or improve your cosmetics with a specially 
prepared NIMCOL Absorption Base formule that is yours 
exclusively. Each base is individually compounded to 
give your product beneficial sales-appealing characteristics, 
and can readily be incorporated into your processing 
operations. Directed by an internationally known cosmetic 
chemist, this new MALMSTROM Formulation Service is 
at your service, to help improve your products and 
increase their sales. Your inquiry is invited, strict confi- 
dence assured. 


. I. MALMSTROM & COMPANY 


America’s Largest Processor of Wool Fat & Lanolin 


147 LOMBARDY STREET, BROOKLYN 22, N.Y. © 30 WEST WASHINGTON STREET, CHICAGO 2, ILLINOIS 
Office and Warehouse 


SALES AGENTS 


FULLER ASSOCIATES COMMERCIAL CHEMICALS, INC. E. K. MASKELL GRIFFIN CHRINCES CO. 
2s Son Francisco, s 
Cleveland 14, Ohio Buffalo, N. Y. Detroit, Michigan Los Angeles, Calif. 
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AMERICAN DISTILLED Of 


PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, CONC. OLIBANUM 
also 


LINALOOL CITRAL EUGENOL 


RESIN LIQUIDS 


OLIBANUM ORRIS BALSAM PERU 
LABDANUM BALSAM TOLU 
OPOPONAX STYRAX TONKA 


Essential Oils * Aromatic Chemicals * Perfume Materials « Colors 


CHICAGO * SAN FRANCISCO 


ae 
be es 





THIOVANIC 
ACID 


* SCHEDULE 











(Vacuum Distilled THIOGLYCOLIC ACID) 


Assay /5% (approx.) HS-CH,-COOH 


Thiovanic Acid, being Vacuum dis- 
tilled, is a product of superlative 
purity. No other manufacturer of 


thioglycolic acid offers better. 


You will want to buy Thiovanic Acid 
for best results and a trouble-free 
product. Place your order with us 


today and assure delivery. 


NOW 


$2.20/Ib. (100% basis) in carboys 
$2.00 /ib. (100% basis) 1000 Ibs. 


monthly on contract 


Eaprorl tngutr tos solicited 


VES 





Gront Ae 
Vii tS VEIT OAT TS 


250 EAST 43rd STREET, NEW YORK 17 
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) Distinguished Names 
In The Pertume and Flavoring Industry 


—— 








DR. ALEXANDER KATZ & C0. 


Perfume and Flavoring 


Raw Materials of Quality 
MADE IN CALIFORNIA 


PAMIR TIBET 


Supreme Perfume Base 








u : LDEHy : 
sa Fla, ia 
De vor; 
Yl Leu: 





CONCENTRATED 
CITRUS OILS 


Five and Ten Fold 







Lemon — Lime - Orange 






Our Research Laboratory Is At Your Service 
KATZ & (0) 4641-43 HOLLYWOOD BOULEVARD, LOS ANGELES 27, CALIF. 
DR. ALEX e 948 HOWARD STREET, SAN FRANCISCO 3, CALIFORNIA 
ESSENTIAL AROMATICS CORP. se case asco srreer, new york 10, new vor 


CHICAGO ¢ DALLAS ¢ SAN FRANCISCO ¢ SEATTLE *© NEW ORLEANS 
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IN THE HOME 


ISCO products make better living possible. 
Such everyday items as pencil leads, plastics, 
textiles, linoleum, cigars and cigarettes, and 
even jelly beans are better because of some 
ISCO chemical, gum or wax. ISCO research 
has made possible better carbon paper, better 
shoe polish, better paints and varnishes— 
better products in all walks of life. In more 
than five generations Innis Speiden has pro- 
vided industry with hundreds of different 
raw materials to make industry's service to 
mankind an easier task. 







































HIDDEN CHEMICALS 


Yes. you use an ISCO product 
almost every time you buy. In the 





food you eat—in plastics, linoleum, 


IN DRUGS AND COSMETICS 


Dependable ISCO products go into 
pharmacceuticals—make good cosmetics 
better. ISCO tale-——produced to rigid gov- 
ernment specifications during the war—is 
now made according to the same standards 
for industry. ISCO cosmetic and oint- 
ment bases, ideally suited for use in water 
in oil emulsions, are used in many nation- 
ally advertised brands. The biggest selling 
lipsticks look better, stay on longer be- 
cause of ISCO products. 


paints, polishes, in almost every- 
thing—there’s an ISCO chem- 
ical, gum or wax. Among the 
ISCO products for making finer 
cosmetics are absorption bases, 
boric acid, china clay, cream bases, 
gums, magnesium carbonate, talc. 
waxes, borax, potash, soda, lanolin. 
stearates, wetting agents and some 
really remarkable surtace active 
agents. 


Within five generations Innis 
Speiden has made available hun- 
dreds of different chemical, gum 
and wax products that have made 
good things better. 





IN THE FOOD YOU EAT 


ISCO products are widely used in the 
food industry to help produce better, tastier. 
cleaner, more attractive foods. Grapefruit, 
apples, potatoes are polished with ISCO waxes. 
ISCO gums are used in huge quantities in 
cheeses, dairy products, salad dressings and 
sauces. ISCO carnauba wax helps make better 
jelly beans. chocolate coated nuts and similar 
goodies. 


It will pay you to investigate an 
SCO product for your process 
today 
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has an enviable reputation, 
having made a marked con- 
tribution to the success of so 
many perfumes, colognes and toiletries which con- 
tain alcohol. 


It really removes the sharpness of alcohol odor and 
lets the fragrance come through. 


If you aren’t already using it, write us for a sample 
of Tonkaire and directions for use. You'll really 
be amazed at the results! 


GOMPAGNIE PARENTO 


iweGC eR PrPeRsg ATE © 
CROTON-ON-HUDSON, NEW YOR". 


NEW YORK * CHICAGO * DETROIT * LOS ANGELES * SAN FRANCISCO * SEATTLE 
PHILADELPHIA ° TORONTO ° MONTREAL ° LONDON, ENGLAND 



























More sales within easy reach 


If you make any products where bouquet ond pleasing aroma are 
selling factors, look to Monsanto as a source of synthetic aromatics. 

Monsanto's synthetics — Ethavan,* Methyl! Salicylate, Monsanto U.S.P., 
Synthetic, Benzyl Benzoate and Coumarin Monsanto — are distinguished 
for their true aroma, constant uniformity and unvarying strength. They 
possess a “staying power” that preserves the individuality of your cosmetic 
products, even when high or low temperatures are present in processing. 

Samples of these Monsanto synthetic scents and flavors will be 
furnished without obligation. Make your own tests and see how they 
can help you put more sales within easy reach. Contact the near- 
est Monsanto District Office or 
write MONSANTO CHEMICAL 
COMPANY, Organic Chemi- 
cals Division, 1700 South Sec- MONSANTO 
ond Street, St. Lovis 4, Mis- 5 ONSAN | () 
souri. District Offices in: New 
York, Chicago, Boston, De- : Y 1 
troit, Cleveland, Charlotte, H EM | CA LS 
Birmingham, Los Angeles, San SERVING INDUSTRY WHICH SERVES MANKIND 
Francisco, Seattle, Montreal. 
Toronto. *Reg. U. S. Pat. Off. 












friction lubricates 


Ss more varied, 





Metallic soaps possess prope 
surprising and paradoxical than any other elass 
of chemical compounds. Some are excellent 
lubricants; some enormously increase “friction 


egy 


between surfaces spread with them. 

Although metallic soaps generally will burn, 
they are valuable flame retardants. 

A metallic soap may be the key which will open 
the way to solving your most troublesome indus- 
trial problem. Write the Mallinckrodt Chemical 
Works for a free copy of “METALLIC SOAPS,” 
a booklet which outlines yesterday’s, today’s and 
perhaps tomorrow’s uses of this entire class of 


compounds, 








KEYS TO AN INDUSTRIAL ew 


“~*5 





























This book describes the individual soaps 
and notes their physical and chemical 
properties. It reviews their most impor- 
tant applications and suggests methods 
for their more effective use. A three-fold 
index affords quick reference according 
to applications, properties, and individual 
compounds. It should be part of your tech- 
nical library. Write for your copy today. 


lo Chemetcad Users 


Mallinckrodt St., St. Louis 7, Mo. . 72 Gold St., New York 8, N. Y. 


CHICAGO . PHILADELPHIA . LOS ANGELES . MONTREAL 
ee : eRe Ae me . PuRiITY 
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“ Iiknow, you haven't been here long, Foodle, but the Ajax Cos- 
metic Company doesn't wrap its products in old Newspapers!’ 


KEEPING 
POSTED 


FDA Gets Adverse Decisions 


THE Food and Drug Administration has been 
having some tough sledding in court decisions on 
matters that had been believed to have been ad- 
judicated in previous cases. In several cases 
previously decided, the courts had given the 
Administration quite broad authority in the mat- 
ter of pamphlets, booklets, and so forth, that were 
shipped separately from the products involved. 
lhe courts have given the word “accompanying” a 
rather broad meaning to include instances where 
the circular merely had the same origin and 
destination, regardless of how or when the ship- 
ments were made. However, in a case just recently 
decided the circulars were shipped more than two 
months in advance of the products. The Ad- 
ministration’s case was based on statements made 
in the circulars, but the lower court ruled that such 
circulars could not be considered as accompany- 


ing the product, and the Ninth Circuit Court of 


Appeals upheld this decision and ordered the dis- 
missal of the prosecution. 

In another case a manufacturer of macaroni had 
shipped into the State of Arizona a large quantity 
of this product. Some of it remained in the un- 
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broken packages on the warehouse shelves for a 
period of about two years. At the end of that time 
the material was found to be infested with weevil, 
and the FDA seized the product The lower court 
ruled that there was no proof that the product was 
adulterated at the time it entered into interstate 
commerce, and that it had come to rest in the 
State of Arizona and was therefore no longer under 
Federal jurisdiction. The Ninth Circuit Court of 
Appeals upheld this decision, and the Supreme 
Court refused a writ of certiorari. The FDA is 
strongly considering going to Congress in an 
attempt to secure an amendment to the Food, 
Drug and Cosmetic Act to allow them to remove 
products such as this from the market. 

Decisions such as these are naturally a serious 
setback for the FDA who have quite gener- 
ally been able to control the matter of circulars 
shipped separately from the products, and who 
have been quite well able to seize below standard 
goods whenever they chose to do so. There is much 
in the contention of the FDA that they should be 
able to do these things, and an amendment to the 
Food, Drug, and Cosmetic Act to extend their 
powers in these ways might well be enacted. 


Inflation Note 


THERE is a rumor floating around that the Fed- 
eral Government is planning to mint new coins of 
denominations of 244, 124, and 15 cents, to 


facilitate price increases. 


German Cosmetic Formulas 


ORIGINAL formulas for hundreds of Germany's 
best face creams, perfumes, soaps, hair tonics, 
shampoos, and other cosmetics, as well as full in- 
formation regarding German developed synthetic 
waxes, oils, emulsifiers, and aromatic chemicals are 
available in a report prepared for the Technical 
Industrial Intelligence Division by Dr. Stephen A. 
Karas, consulting chemist of New York, formerly 
associated with Helena Rubinstein, Inc. The 
formulas were obtained in Germany from such 
leading producers as I. G. Farbenindustrie, Agfa, 
Schimmel, Heine, Mousson, and Haarman & 
Reiner. During the shortage of foreign raw mate- 
rials, Germany developed various synthetic prod- 
ucts for the cosmetic, perfume, and soap industries. 
The synthetic glyco waxes and the cholesterol 
which they developed were considered superior to 
natural products. Cholesterol formed the base of 
the famous Nivea vanishing cream, and two of the 
most popular German perfumes were made with 
natural oils used in conjunction with aromatic syn- 
thetics. In the manufacture of hair preparations, 
tooth paste, and soaps, both Heine and Mousson 
developed compact apparatus which resulted in 
faster production as well as economies of space and 
labor. Diagrams of the apparatus are included in 
the report. 

Orders for the report PB-47256 (German Cos- 
metic, Perfumery and Soap Formulae, 109 pages, 
microfilm, $3) should be addressed to the Office of 
Technical Services, Department of Commerce, 
Washington 25, D. C. and should be accompanied 
by remittance made payable to the Treasurer of 
the United States. Mimeographed copies may be 
purchased for $5 each from Hobart Publishing 
Company, Box 4127 Chevy Chase Branch, Wash- 
ington 15, D. C. 
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FDA and Abortion Products 


THE FOOD and Drug Administration is waging a 
vigorous campaign against drug products used to 
bring about abortions. Dr. Gordon A. Granger, 
gynecologist of the FDA said that according to the 
best medical evidence, one out of every three 
pregnancies in this country ends in some type of 
abortion. While some are natural miscarriages or 
therapeutic abortions to save the life of the mother, 
most are criminal, he said. It is impossible to ob- 
tain exact figures, according to Dr. Granger, but 
surveys show that the one-in-three ratio is a reli- 
able estimate. These surveys also indicate that 
the rate in the cities is about twice that of the 
rural areas. 

The FDA started fighting abortions in 1941, wag- 
ing a successful drive against a flourishing business 
in pastes based on a formula introduced into this 
country by Adolph Schickert, a German. Schickert 
was sent to prison and in 1945 was deported. The 
German, according to Dr. Granger, brought the 
paste to this country after it caused so many 
deaths in Germany that it was banned. There are 
no reliable figures on the number of deaths due to 
abortions, the Census Bureau’s latest figure being 
993 in 1944 from this cause. 

In addition to campaigning against the pastes, 
the FDA is also campaigning against mouth drugs, 
or emimenagogues sold but not specifically labeled 
for abortions. In the past year action was taken 
against twenty-five preparations of this type. Dr. 
Granger said that no combination of drugs taken 
by mouth can be effective for abortion, but the 
emmenagogues are dangerous because many pan- 
icky women take overdoses. 


Ahead of the Trend? 


WE NOTE that Walter Conklin resigned his posi- 
tion as salesman for Evans Chemetics to become 
purchasing agent for Alexandra de Markoff, re- 
cently purchased by Herman L. Brooks. We 
wonder if Walter is sensing the return of the buy- 
er’s market and thinks that purchasing agent will 
soon be a much softer spot than salesman in the 
years that lie immediately ahead. 


Science Marches Onl 


318 


FROM the Journal of the American Medical Asso- 
ciation we quote the following passage from the 
book, “100,000,000 Guinea Pigs,’ discovered, ac- 
cording to the Journal, by “O. D. B., West 
Virginia:” 

Further illuminating evidence on the danger you 
run when you rely on the claims of manufacturers 
of widely advertised antiseptics, particularly those 
used to prevent or treat infections of the nose and 
throat, is found in a recent article on nose and 
throat disinfectants by Jean Broadhurst, a bac- 
teriologist at Columbia University. She writes: 

“Recently, I called upon a convalescent friend 
and found him having his nose and throat sprayed 
to check an incipient sore throat. ‘I can’t have 
another illness on top of this one, he explained. 
‘But that’s what you are going to have,’ I rejoined, 
‘unless you change your spray.’ I could speak 
positively, because I had already read the label on 
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the bottle from which the nurse had filled the 
atomizer, and was horrified to recognize a prepara. 
tion we had found was loaded with spores of 
penicillium or blue mold. It is quite unusual to 
find that preparations sold as disinfectants are 
themselves carriers of objectionable organisms. The 
difficulty more often encountered is that they have 
little or no power to kill the bacteria or molds 
present on the tissues to which they are applied,” 


Norwich Plans Acquisitions 


NORWICH Pharmacal Company announces the 
adoption of “a gradual and conservative expansion 
policy.”’ Scientific research will be extended, ney 
products will be introduced and established busi- 
nesses in the field of packaged consumer goods will 
be acquired.” As part of this policy, it is an- 
nounced that Knox Ide has been appointed general 
counsel for the company, “to take an active role in 
the planning and direction of the expansion and 
acquisition program.’” Mr. Ide is a director of 
numerous other corporations including American 
Home Products, Pal Blade (chairman), American 
Machine & Foundry, International Cigar Machin- 
ery. 


Protecting Our Industries 


PRESIDENT Truman has recognized the pos- 
sibility of lowered tariffs granted other countries in 
reciprocal trade agreements seriously damaging 
our domestic industry. For this reason he has 
ordered that in every trade agreement entered into 
in the future there shall be a clause allowing the 
concession to be withdrawn in the event that im- 
ports are damaging the domestic industry involved. 
This seems to be the only sensible thing to do for 
after all, even though we are going to make con- 
cessions to other countries to build up world trade, 
we are not, and never intend to be a free trade 
country, and we certainly do not want our domestic 
industries destroyed. 


Avoiding Portal-to-Portal Claims 


TO AVOID future claims in portal-to-portal 
claims, industry must pay in full for substantial 
amounts of time expended in the employers 
interest and subject to his control, says the Labor 
Relations Institute. Some of activities of this 
nature are as follows: 

1. Walking from one department to another, or 
walking anywhere on the plant premises if it 1s 
necessary to the performance of the job. 

2. Changing into work clothes or a special 
uniform, if the company or the nature of the work 
requires it, and if the total time so taken normally 
exceeds five minutes per day. 

3. Checking equipment, supplies and materials. 

1. Time spent receiving instructions from the 
foreman. 

5. Waiting “on call” inside company premises. 

6. Waiting in line for paycheck. 

7. Eating lunch on plant premises, if workers 
are not allowed to leave work area. 

8. Time spent discussing a grievance with the 
foreman, or in appearing before the grievance com 
mittee during working hours. 
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Lower Movie Prices 

THE Paramount Theater, deluxe moving picture 
palace at Times Square and 43rd St., New York, 
recently announced a reduction in prices due to 
business falling off as a result of a decline from the 
swollen incomes of the war period. The new morn- 
ing price is 55 cents to 1 o'clock, instead of 70 
cents until 11 o’clock. Afternoon and evening 
prices are also lower. The management explained 
that bobby soxers and other early patrons had 
been staying away because prices were too high for 
family incomes that had shrunk since the war. 
Also an official of the theater said: ““We are cutting 
prices to bring back the women shoppers, the 
salesmen, and the band fans, to the morning shows 
especially.” In other words, the theater seeks to 
keep the bobby soxers away from school, the sales- 
men away from work, and the women away from 
the stores. Who do these movie guys think they are 
anyway? And what is the salesmen’s union going 
to do about keeping their men out of the movies in 
the day time? 


Finished Products Presciptions at 50% 

WITHIN the past fifteen years the percentage of 
prescriptions written for preparations completely 
finished by the pharmaceutical manufacturers has 
doubled so that it now stands at 50 per cent, ac- 
cording to E. Allen Newcomb, executive secretary 
of the National Wholesale Druggists’ Association. 
Mr. Newcomb said it is estimated that the more 
than 150,000 practicing physicians in this country 
wrote 340,000,000 prescriptions last year, and of 
this total, it could be assumed that 170,000,000 
prescriptions called for already manufactured 
specialties, such as penicillin, streptomycin, hor- 
mones, amino acids, and therapeutic vitamins. The 
estimate is based on a private survey of over 13,000 
prescriptions in 67 typical drug stores in the mid- 
west that showed the fifty per cent average. A 
more complete study is now under way by the 
Pharmaceutical Survey of the American Council 
on Education. 


Health Bills and the FDA 


IN ADDITION to the bill introduced in Congress 
by Senators Taft and Fulbright which would set up 
a Department of Health with a physician, as an 
assistant secretary, in charge of hospitals and the 
Food and Drug Administration, a second bill has 
been introduced by Senators Taft, Ball, Smith, and 
Donnelly, Senate Bill 545. This bill provides for a 
a National Health Agency, which will be an inde- 
pendent executive agency, not apparently headed 
by a Cabinet secretary as in the case of the first 
bill. The bill provides for the consolidation under 
this agency of the Public Health Service, St. 
Elizabeth's and Freedman’s Hospital, Children’s 
Bureau of the Social Security Administration, and 
the Food and Drug Administration. Its provisions 
are sufficiently broad that sulleubtallle health 
units in other departments would be transferred to 
the new agency. It provides that the agencies 
would be headed by an “outstanding physician” 
with a salary of $15,000 per year. Provision is also 
made for the construction of a $2,000,000 National 
Institute of Dental Research to be operated in con- 
junction with the National Institute of Health, 


a unit of the U.S. Public Health Service. Provision 
is also made for $10,000,000 for cancer control, and 
for a yearly expenditure of $200,000,000 for general 
medicine, surgical and hospital service, and 
$20,000,000 for dental service. Complete control 
and administration of the medical and dental care 
would be left with the state and local governments. 
It is said that this bill was prepared and intro- 
duced after consultation with members of the 
A. M. A. 

Senator Taft is apparently sponsoring both bills, 
either one of which would provide the Food and 
Drug Administration be under the supervision of a 
physician. 


Ball Pen Fun 


FUN in the ball pen market really started in New 
York when Macy bought a lot of discontinued 
models of Reynolds pens and offered them at 98 
cents each, against a former price by Gimbel (who 
introduced the first ball pen, and it was made by 
Reynolds) of $3.33 each. Gimbel immediately cut 
the price to 94 cents, whereupon Macy cut the 
price ten cents to 88 cents. Gimbel also cut ten 
cents to 84 cents. At these prices enormous quanti- 
ties were sold, Macy selling 100,000 pens in a single 
day. Milton Reynolds received orders for $5,000,- 
000 worth of pens in five days, and decided that 
there was a good market for a ball pen around 
$1.00, and that he would resume production 
rapidly on the pens that he had decided to dis- 
continue. 


FWDA to Atlantic City 


THE FEDERAL Wholesale Druggists’ Associa- 
tion’ at its midwinter meeting held early this 
month changed its mind about going to Murray 
Bay for its fall meeting in September. Instead the 
FWDA will meet in Atlantic City in September 
just before the meeting of the National Wholesale 
Druggists’ Association which will also be held at 
Atlantic City. 


The Comte Tax 


THE cosmetic tax matter has apparently taken no 
new turn. At any rate, the bill to definitely per- 
petuate this and other so-called luxury taxes at the 
high war rate has not been introduced. If condi- 
tions in Congress show no change, the tax will be 
reverted to ten per cent on July 1, which will be of 
some help to this industry, but not of sufficient 
help. Congress must be gotten away from the 
erroneous conception that cosmetics are luxuries, 
they are no such things, they are out and out 
necessities. 


Fads and Fashions in Medicine 


NONE other than Dr. Rene J. DuBos, member of 
the Rockefeller Institute for Medical Research, 
discoverer of gramicidin, and one of the country’s 
foremost micro-biologists, made the following 
statement in addressing the New York Academy of 
Medicine last month. 

“Fads and fashions affect the activity of men of 
science, as they govern the names and gossip of the 
drawing room or the shape of women’s hats.” 
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MANUFACTURERS, wholesalers, and retailers 
in practically every industry in this country have 
developed an antipathy toward inventories. True 
it is that many things are still in short supply and 
on some of these things manufacturers are working 
as closely as a five day inventory. But in the mat- 
ter of things that can be obtained, no one seems to 
know just what inventory should be carried, al- 
though they very definitely know that inventories 
should be small. In the matter of the products of 
this industry, retailers refuse to carry any ap- 
preciable inventory since it is too easy to call or 
wire the wholesaler and get replacements. Like- 
wise with the wholesalers, they do not feel that 
they should carry inventories of any great size 
since they can immediately get replacements from 
the manufacturers. The manufacturers, however, 
are in the frame of mind that they do not want to 
carry large inventories for the reason that they do 
not know what turn business is going to take, and 
prices might decline sharply giving them large 
inventory losses. 

As an example of the same condition existing in 
another industry we take the production of bath- 
ing suits. This month producers of these garments 
warned retailers that orders amounted to less than 
half of the 15,000,000 annual average unit produc- 
tion in the industry with only six weeks left of the 
seven-month cutting season. And manufacturers 
warned the retailers that they would not carry 
“on their own” the burden of some 8,000,000 or 
more suits, the margin between present orders and 
average yearly output. The larger retail stores of 
the country are said to be ordering only some 25 
to 30 per cent of their usual needs. And no more 
bathing suits will be made after the cutting season 
is over as the industry must then concentrate on 
sweaters for the fall business. 

The peculiar part of all this is that a major 
recession is anticipated this year, although a minor 
one is a distinct possibility. But action of this sort 
will certainly produce a recession of greater propor- 
tions than it would otherwise be. In our own in- 
dustry it was thought that once drugs and cos- 
metics became freely available the manufacturers 
would be kept busy for some little time building up 
inventories in retail and wholesale outlets which 


had become sorely depleted during the period of 


the war and of the post-war boom demand. How- 
ever, this seems to be far from the fact, and these 
outlets are resisting the building up of inventories 
much to the surprise of everyone. However, the 
manufacturers themselves, in large number, are 
likewise opposing the building up of inventories. 
Maybe this is because the manufacturers and the 
distributive outlets have been so long without in- 
ventories that they simply cannot train their 
minds along the direction of determining that any 
sort of inventory is necessary. What such a condi- 
tion will eventually mean is that everyone all along 
the line is going to be caught short of everything 
when normal demand asserts itself. Then everyone 
is going to holler that somehow or other a recession 
has set in. A recession of any sizable proportion 
will be largely of the own making of the business 
people do are willing to assume ordinary business 
risks simply because conditions have been ab- 
normal for such a long period of time. But watch 
out for the smart guessers who are willing to take 
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normal risks and have the merchandise when jt is 
in demand. It will do no good to cry about it 
then. 


Ampules for Veterinary Use 


IT IS reported that the Food and Drug Adminis- 
tration does not make a check for free particles in 
ampules which are labeled “for veterinary use 
only.” Such a condition gives manufacturers an 
excellent chance to market the ampules which they 
themselves reject in their inspec tion. All they 
have to do is to label these rejected ampules “for 
veterinary use only” and market them in this 
field. This should cause a great increase in the 
amount of ampules available for veterinary use, 
and it might drop the price of these preparations 
for this use. Also, if the rejects can be gotten rid of 
this easily, then efforts to bring about more com- 
plete absence of particles in ampules as they are 
produced might slacken. 


That Fair Trade Practice Conference 


WE HAVE not. heard anything further about the 
promised fair trade practice conference of the cos- 
metic industry which the Federal Trade Commis- 
sion planned to hold early this year. Already the 
first quarter of the year is almost at an end, and the 
only information we get is that the conference has 
been delayed, with no prediction as to when it will 
take place. Any number of reasons can be sur- 
mised for this, but there is no way of telling what 
the real reason is. 


F.T.C. and Advertising 


THE FEDERAL Trade Commission has with- 
drawn the permission for advertisers to use the 
warning: “Caution: Use Only as Directed” in 
their advertisements. However, no one seems to 
know just where this leaves the advertiser. Does 
the advertiser now have to give full instructions in 
the advertisements for all uses mentioned in the 
advertisements, as was thought might have to be 
done before the law became effective? It is said 
that the Commission has taken this step to prove 
to Congress that there is no overlapping of powers 
between the FTC and FDA, since if the warning 
statement appeared in the advertisements then 
the FTC would have to back this up by knowing 
and controlling what was on the label. If full in- 
formation has to be given in advertising rather 
than a mere reference to the labeling, its going to 
be a tough world for copy writers. Well-known 
products will be able to get by by giving no infor- 
mation. We remember before the act became 
effective by being told that Bayer’s Aspirin adver- 
tising could be written with nothing but the name 
and the famous Bayer Cross. 


Chain Store and Mail Order Sales 


CHAIN stores and mail order houses did more than 
one-fifth of the total retail business of the nation in 
1946, says the Department of Commerce. Sales of 
these outlets are valued at $21 billion, an increase 
of 29 per cent over the previous year, the increase 
being attributed to “both higher prices and get- 
erally more goods sold.” 
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FDA Stopped in Home Seizure 


RECENTLY the Food and Drug Administration 
attempted to seize a device in the home of a pur- 
chaser, but the particular Federal Judge before 
whom the action was brought refused to allow the 
seizure, making the following statement: “I have 
done this because I gained the impression during 
the War, and the impression has been strengthened 
since hostilities ended, that it is time for Federal 
Judges to dust off the Constitution.” In its annual 
report, the Food and Drug Administration states 
that violations of the false and misleading claims 
for proprietary medicines lessened during 1946, 
and that many of the cases brought were based on 
representations made in the accompanying printed 
matter. Therefore, manufacturers should antici- 
pate a much closer check on the statements made 
in their circulars. 


Working on U.S.P. XIV 


THE Revision of the U. S. P. moves fast these 
days. U. S. P. XIII has not yet been published, 
the Scope Committee has already been meeting on 
compilation of U. S. P. XIV. As is well known, 
revision of the U.S. P. takes place every five years 
now instead of ten years as was the case a com- 
paratively short while back, U. S. P. XI being the 
last revision following a ten-year lapse. A forty- 
page questionnaire has been prepared listing all of 
the items listed in U. S. P. XIII and N. N. R. 1946, 
and also listing numerous other medicinal sub- 
stances believed worth of consideration. These are 
arranged according to their medical use and the 
physicians answering the questionnaire are asked 
to express their opinions of values. The questions 
asked are: 1. Is the substance essential in 
medical practice: 2. If not essential is it of high 
value?; 3. Is it of questionable value? The 
questionnaire was sent to about 150 specialists who 
were asked to express their views on the medicines 
essential in their fields of practice. They were also 
asked to add any drugs not listed which they con- 
sidered of high value. 

In addition to the 150 specialists, the question- 
naires also went to all medical colleges in the United 
States to obtain, if possible, the group opinions of 
the medical staffs. It also went to members of the 
A. M. A. Council, the Food and Drug Administra- 
tion, the U. S. Pharmacopoeial Commissions of 
Peurto Rico, the Phillipines, and Cuba, and, 
through the aid of the Pan American Sanitary Bu- 
reau and the several embassies in Washington, to 
the National Health Officers of all Central and 
South American countries. 

The Scope Committee will meet again next fall 
when additional data will be available and admis- 
sions to the U.S. P. XIV will be finally decided. 


D.S.C. Purchases Cut in Half 


SPEAKING of caution being shown in the accumu- 
lation of inventories, the meeting of the Druggists 
Supply Corporation opened so slowly that at the 
end of the first day of the five day meeting at the 
Pennsylvania, New York, George F. Gardner, 
executive vice-president of Druggists Supply 
Corporation, estimated that orders booked during 
the entire week would be closer to $750,000 than to 
the $1,5000,000 business done at previous shows. 
There were 103 wholesale druggist members on 
hand at the meeting to view 162 lines exhibited by 


the suppliers, the biggest display since before the 
war. All lines at this show are drug sundries, and, 
according to buyers, there was offered this year a 
good deal more merchandise than was offered last 
year. Still hard to get were clocks, scales, scissors, 
manicure instruments and metal géods generally. 
Hair brushes and bristle goods generally showed a 
great supply improvement during the year, 
although animal bristles are still {unavailable 
except in higher-priced brushes. 


Klumpp Objects to ‘Flash of Genius” 


JUDGES in the Federal Courts have given wide 
publicity to a “flash of genius” as things which 
motivates many inventors in arriving at their 
great discoveries. However, Dr. Theodore G. 
Klumpp, president of Winthrop Chemical Com- 
pany, objects very strongly to this expression, 
saying that “no man can create original thoughts 
out of thin air.” He continues: ““The reason why 
I object so strongly to the ‘flash of genius’ concept 
is that it glibly sweeps aside the sweat, blood and 
tears from which inventions are really born, not to 
mention the hours spent in libraries before the 
hopeful inventor even knows whether he was 
indeed the first one struck by that special flash of 
genius. 

“Even at its best an original idea is rarely ever a 
large step beyond the advancing frontier of knowl- 
edge. When we go back to the library where the 
stream of human progress is widest and deepest, we 
find, almost always, that new ideas are either not 
new at all or represent but small steps forward. 
Medical science is marching on step by step with 
fewer breaks in the line of march than few of us 
realize. 

“Each generation of human beings needs to be 
reminded anew of the accumulated experience of 
the past. Knowledge often lies dormant and useless 
until conditions are ripe for its application or until 
one added stroke of the brush, light as it may be, 
completes the picture and transforms it into some- 
thing of everlasting benefit to mankind. 

“The amount and importance of this published 
material rises and falls with the strength of the 
patent systems of the world. Where a patent 
system is strong, commercial and industrial con- 
cerns are willing to make public in patent applica- 
tions large amounts of information of the greatest 
importance. Where the patent system is weak we 
have to resort to secrecy and an iron curtain falls 
between the investigators of today and posterity. 


Streptomycin Report 


THE green light for therapeutic application of 
streptomycin has apparently not yet been given 
and intense research ts still being conducted to try 
and find out its potentialities and its limitations. 
The main work being conducted is in its application 
in tuberculosis, and according to Dr. H. J. Corper, 
research director of the National Jewish Hospital 
of Denver, and Dr. Edgar Mayer, chairman of the 
institution’s national medical advisory board, 
streptomycin has effected unusual improvement in 
cases of recent pulmonary tuberculosis and so- 
called military tuberculosis, but it has not caused 
“undue improvement” in the “common varieties 
of chronic pulmonary tuberculosis.”” They state 
that treatment of the disease with streptomycin, 
“especially with cavities,” is not justified. “Beside 
the great expense involved, we object to raising 
false hopes.” 
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Future Merchandising Trends 





By EDWARD J. CARROLL* 


N 1939, we had 1.6 billion dollars of retail drug store 
business. It has risen to about 3.6 billion as of today. 
Since 1939, however, the number of stores has de- 
creased very, very markedly. There are perhaps today 
not in excess of 50,000 licensed drug stores, as against 
around 57,000 as reported by the census in the 1939-40 
count. This means that our average volume per store 
has increased tremendously. It also means that our per 
capita expenditure in the drug store has increased. In 
addition to this, we have had an increase in the civilian 
population since that time, of approximately seven 
million people. 

The drug store today, the average one, is in the best 
position financially it has ever been in within the 
memory of any of us. It is free of debt, free of alliances 
with the wholesalers necessitated by long-standing slow 
accounts. As a rule, the store has some money in the 
bank, it is well stocked with the merchandise which is 
available, and the fixtures are free of encumbrances; but 
it is still short of help. 

In the drug business, from the retail end, the rise in 
prices has been less, percentage wise, than was true for 
other retail establishments in the non-durable goods 
field. Now, what are we going todo? What is going to 
happen? Are we going to have more stores? Yes, we 





* Sharp & Dohme, Inc., before mid-year meeting of Federal Wholesale 
Druggists’ Association, 
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are going to have some more stores. We are going to 
have more stores in the cities, in particular. 

When I said that there had been a population increase 
of 7 million, approximately, there has been an increase 
in the cities of about 8 million, and there has been a loss 
in the farm population. So we are going to have more 
stores in the cities, because we have more people, and 
because we have had shifts in population, development 
of new areas within the metropolitan centers. 

We are going to find the chain stores opening in 
numbers at a greater rate in the immediate future than 
the independents. They have more available sites, they 
have the money, they have the plans, and they require 
a proportionately less amount of professional help. 

We are going to have new stores, but we are not going 
to have enough new stores, enough new entrants to be 
alarming. One, the population increase alone would 
justify three thousand stores in addition to those that 
were in existence in 1939, even though the per capita 
were not increased. Two, we have a scarcity of regis- 
tered help. In a recent study which we made with inde- 
pendent stores, we found that over 60 per cent of them 
wanted registered help, and wanted it right now; and of 
this 60 per cent, 75 per cent of those would pay at a rate 

of more than a dollar per hour for registered or assistant 
registered help. 
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The new Thrift Pharmacy, operated by 
E.¢ E. Saffran in Middle Village, N.Y. 


We know, those of us who have been 
in the wholesale business, that when 
wages are comparatively high, there is 
less inclination for the individual clerk 
to try to eke out a living at a neighbor- 
hood location. It is when wages go 
down to $22.50, that the family pools 
its resources to put Jimmy or Johnny 
on the corner, that the wholesaler 
comes through looking for more volume 
and stakes him to a line of credit, that 
fixtures are bought from volume- 
hungry fixture companies with a very, 
very small percentage of down pay- 
ment. New store entrants are most numerous in the 
era when wages are low. 

I do not believe that wholesalers are going to forget 
in the very near future the experiences which they have 
gone through since 1927 in liquidating old accounts. 
Their books are pretty clean now, and I think they are 
going to keep them clean. I do not believe that even 
the G. I. loans will be sufficient to create that impetus 
that was there when the wholesalers extended open lines 
of credit. In short, the market that you are in today 
would have been a very, very selective market in 1940: 
stores with high volume per outlet, a rather concen- 
trated group, both as to the cities and as to the smaller 
towns. 

During this time, we have had some changes in the 
store itself. One of the biggest changes has been partly 
through necessity and partly by planning, an emphasis 
on the basic drug store lines, the prescription depart- 
ment, the ordinary health and sanitation needs, and 
less emphasis on sundries, liquors, and other depart- 
ments that are not so closely associated with the basic 
departments of the drug store. Even the fountain has 
been neglected, and there is no evidence that the foun- 
tain will be broadened to include lunches and meals. 

We find that there are two basic departments in a 
drug store that demand the owner's attention. Those 
are both manufacturing departments: either the pre- 
scription and health needs or else the soda fountain. 
Ordinarily, when he does a high percentage of volume in 
one, he does a low percentage of volume in the other. 
We have found during this time that the dealers, how- 
ever, have been patronizing an ever increasing number 
of suppliers. During this time, we have found tobacco 
jobbers, sundry jobbers, and other wholesale druggists 
competing for this outlet. Stores that used to concen- 
trate when goods were in free supply and services were 
available, for the first time in their lives have scattered 
their patronage. They have done it because of scarce 
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material, convenience, and because they needed that 


extra service. 

In questioning druggists—and we did question about 
2300 of them last year—as to the lines that they felt 
they would promote the hardest, the ten lines that 
showed up with the highest number of mentions were 
lines that are already in the drug store. The prescrip- 


tion department leads the list, with over 70 per cent of 


all the stores saying. “This is the department I feel 
holds the biggest future for me.” Then it went down to 
toilet goods: sundries were very, very low on the list: 
liquor, even among the stores that had licenses, was 
very low; and there was very little inclination to show 
us that they were out searching for new lines. They 
felt that the volume of sales was sufficient to justify a 
concentration of attention. 

There is one other thing that leads me to believe that 
they have thought of this very thoroughly. Many of 
them came back and said, ““With fair trade contracts, 
we are not now as vulnerable as we were before, during 
the loss leader days. With the Robinson-Patman Act, 
we at least have some sort of a guarantee that our costs 
will be in line.”’ Those are things that led them to be- 
lieve that in the future it was sufficient to concentrate 
their attention. 

There is a very decided tendency, from the stand- 
point of the drug store, the independents, to merchan- 
dise the traffic department, such as the soda fountain, 
tobacco, and other service departments, in a manner 
that will increase the sales of the backbone of the store: 
toilet goods, prescriptions, and packaged medicines. 

What is there going to be in the form of competition 
for these stores? As I see it, there is going to be the 
greatest competition between drug stores. The de- 
velopment of the prescription store has been very 
apparent, but the prescription stores have to rely upon 
a concentration of doctors in a certain medical center. 

(Continued on page 418) 
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W* ARE living in a rapidly moving world. In the 
past we have had social upheavals—or politica] 
or economic ones—but not for a century have there 
been in the making such fundamental combined social, 
political and economic changes as today. There is no 
universal pattern in these metamorphoses. They vary 
in form or intensity in the different countries. Whether 
a country is totalitarian or democratic in its government 
makes all the difference in the world in business op- 
portunities and methods. Under a totalitarian govern- 
ment the foreign business man would be confronted 
with control and limitations which would hamper not 
only his freedom of action but would intimately affect 
his potential consumers in their ability and freedom to 
gratify there own desires or daily needs. In an extreme 
case there would be only one customer-or importer-the 
government. Therefore, it behooves the exporter to 
study seriously conditions in the individual countries 
where he intends to do business. In no phase of the 
export business are changing conditions more quickly 
reflected than in methods of sale and advertising. 

No single general technique of sales and advertising 
would apply equally to consumer goods specialties, 
capital goods or heavy industry. The discussion that 
follows deals with the approach in the distribution, 
sale and advertising of consumer goods specialties. It 
is to be hoped that later a general discussion will bring 
out questions as to problems relating to the marketing 
and advertising of the products of heavy industry. 

The best means of attaining the maximum sales 
potential in any country is the establishment of your 
own organization—whether it be a local branch of your 
home company or a foreign subsidiary company. Before 
outlining some of the difficulties in these types of 
operation, I would like to point out their advantage in 
the development of sales. Naturally you must have 
a sufficient volume of sales, actual or prospective, to 
warrant local establishments. When conditions were 
normal and cost of living abroad was generally very 
much lower than here, sales of $100,000 per year in 
consumer specialties could support an organization in 
the average small country. Today at least double that 
volume would be the minimum needed. With your own 
organization a live one, of course you can work 
every community in a country and be certain that you 
are reaching and selling every potential customer for 
your goods. You will also have a “feel” of the wants 
and desires of the people, which will enable you to 
make advantageous changes in your products or to 
create new ones to meet special needs, and thus not 
only increase your sales but gain a permanent hold on 
the market. Your advertising can be done more intel- 
ligently, with your own watchful local offices advising 
you of the best line of appeal and the best media. An 
alert manager can save a considerable percentage of 
your advertising bill by knowing what actual rates 
are—as against published rates. You would be aston- 
ished at the amount of this variation. Then, too, you 
will have a uniform accounting system at home and 


* Executive Vice-President, Sterling Drug, Incorporated. 
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abroad, which will give you an understandable operat- 
ing statement, so that you can know at the earliest poss- 
ible moment just how you stand in each country. If your 
information as to profit and loss in any country is 
unduly delayed or is inaccurate, you are heading for 
trouble. Another great advantage in having your own 
office is that your company is considered, in effect, a 
local national institution with all the advantages 
enjoyed by a local company. All in all, from a sales 
and advertising point of view, the advantages are all 
with having your own organization. 

The great disadvantage of both foreign branch offices 
and subsidiary companies can be an undue burden in 
income taxes, and difficulty in securing remittance of 
profits where there is exchange control. There are as 
many different interpretations of what constitutes 
taxable income as there are countries. Let me give you 
some actual experiences, without mentioning specific 
countries. 

As to branch offices, one country, when a branch 
office is established, wants to look into the books of 
the home company to determine profits made from 
operations at home. The stated object is to see whether 
the ratio of profits to sales at home is comparable to 
those in the foreign country. There is also the desire to 
find out the actual costs of goods, by countries where 
price controls are enforced. In calculating your cost of 
eoods some foreign governments make no allowance 
for necessary operating and overhead expenses in the 
United States, even though those expenses could be 
correctly allocated to the particular foreign country. 
In another country, on the other hand, a branch is 
treated as a local company by the authorities, who 
have no desire to examine home office books. You pay 
a tax on the actual profits made there, and are even 
allowed to deduct a proportionate share of expenses of 
the export department or export company in the 
United States. 

In the case of locally formed or qualified subsidiaries, 
there are fewer tax difficulties. Therefore, from that 
point of view, a subsidiary is better than a branch office. 
However, with rare exceptions, no part of your neces- 
sary United States office expenses, spent in directing 
the foreign business, can be deducted as an expense by 
the foreign subsidiary. 

Before setting up your own establishment in any 
country, it is advisable to secure competent legal advice. 

The difficulties in remitting the profits of a branch 
or of a subsidiary depend upon the degree of exchange 
control exercised by the foreign government. Exchange 
control is becoming more and more stringent every- 
where outside of the U. S. A. and Mexico. It is to be 
hoped that the World Bank will begin to function soon 
and, through loans, provide free exchange. Without 
free exchange, free world trade is not possible. Without 
free world trade, permanent peace is impossible. 

\ natural question is—are goods shipped to your 
local subsidiaries to be treated as consignments or out- 
right sales? This is one of the knottiest problems con- 


fronting exporters of finished goods. If goods are 
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consigned, title remains in the United States company, 
which receives payment only as the goods are sold. 
Foreign governments are beginning to construe (as our 
various states do here) that owning goods in their 
countries constitutes doing business there, and therefore 
the consignor must qualify to do business locally and 
pay a tax on profits from the sale of consigned goods. 
Thus two tax returns are required in the country: that 
of the local company and the foreign consignor. Of 
course, the home company can escape the foreign tax 
by selling outright to its subsidiary, but when this 
procedure is followed, a tax on the profits of such a sale 
must be paid to the United States government, even 
though sale to the ultimate user may not be made until 
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the following year. On this basis, the inventories in 
foreign countries will have been recorded as sales in 
the American company’s books and the tax on any 
profit will have been paid. In reality, this amounts to 
a prepayment of United States taxes, and unless the 
rate of taxation here is reduced, will make no difference 
in the long run. Naturally, | am not advising you in 
any respect as to procedure to follow. I am merely 
pointing out to you such advantages and disadvantages 
as I have observed over many years. 

One of the most important problems, if not the most 
important one, in export trade is securing the right 
overseas personnel to be sent from the home office. 
After all, these men are your company in person, in 
many cases thousands of miles away from home, with- 
out the opportunity of consulting the sales manager or 
the executive head of the company on problems that 
arise from day to day. Such representatives abroad 
must be intellectually and financially honest; have a 
thorough knowledge, not only of your products but 
of your specific business policies; must be men of 
resourceful mind, who can solve quickly the minor 
daily problems in relation to the promotion of your 
products. They must have business sense and an apti- 
tude for the job to be done. In the selection of men to 
send abroad, these stated qualifications should be 
taken into consideration and, in addition, these factors 
should be considered : 

(1) Are the candidate and his wife anxious to live 

and travel abroad? Do not neglect the wife 
angle. 
(2) Has the man a personality that will make him 
“simpatico” to the inhabitants of the country to 
which he is to be sent? 
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(3) Is he the type of man who will look upon 
foreigners as his equal and not look down upon 
them as on an inferior class? 

(4) Has he the knack of learning a foreign language 
to the point of speaking it rather fluently within 
a relatively short space of time? 

(5) Will the candidate and his wife mingle socially 
with the natives of the foreign country? This 
is important. The natural tendency, of Ameri- 
cans in particular, is to keep to the American 
and English colonies. 

To find men with these qualifications is not an easy 
task. The personnel manager must have excellent in- 
sight (and luck too!) in his selections. For many years 
there has been a trend, accelerated since the war, of 
more and more young men desiring to go into the 
foreign field. The reason for this is many-fold. There is, 
of course, always the spirit of adventure, which was 
intensified by the foreign service in the war. There is 
a feeling that greater opportunities for rapid advance- 
ment lie in the less crowded foreign field, but in addition, 
there is a consciousness that in the foreign field an 
employee is not subject to the disspiriting income tax 
as he is in the United States. There is a growing feeling 
among the younger men of utter hopelessness of being 
able to provide for their old age. Certainly an old age 
pension of $65 a month is no insurance even against 
starvation. These considerations make available a very 
high type of man. I have stated a few of the more 
important qualifications: if the candidate can meet 
them, I am sure that he can make a successful foreign 
representative. 

It is essential that the man to be sent abroad be 
given thorough training in the home office. He should, 
of course, learn, from A to Z, all about the products 
which he is to sell. He should be given sound training 
in salesmanship and some actual selling experience in 
the United States. After all, fundamentally, salesman- 
ship is the same all over the world. The necessary 
foreign language must be studied—preferably method- 
ically at one of the language schools or a college, where 
conversation is stressed. If the candidate is of potential 
managerial timber, he should be versed in the problems 
of the various departments, such as shipping, account- 
ing, exchange, advertising, etc. Such training, given 
the right men, is possible within a period of 6 months. 
When it is decided to which country a candidate is 
going, he should familiarize himself with all the prob- 
lems of the business in that particular country by 
reading the correspondence for the previous year 
between that country and the home office. Toward the 
end of his training he might conduct the actual cor- 
respondence under qualified supervision and guidance. 

(Continued on page 410) 
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NEWER HEMOSTATICS 


By M. A. LESSER 


5 en NEED for hemostasis has been recognized as long 
as surgery itself has existed. Hemorrhage, whether 
the bright flow of blood from a severed artery or the 


slow ooze from capillaries, is a feared complication of 


surgery. 

As knowledge increased and the field of surgery was 
extended, bleeding was often encountered for which the 
usual methods of hemostasis were ineffective. Bleeding 
from the brain, liver, kidneys, and vascular tumors 
was difficult to control because of tissue friability. 
Ooze from small vessels, especially in neurosurgical 
procedures, prolonged operating time and obscured the 
field. During the last few years, however, newer 
hemostatic agents have been developed which overcome 
many of these difficulties, help avert hemorrhage, and 
which may permit the development of operations not 
formerly possible. 

The first major step in the development of these 
newer hemostatics resulted from studies of blood com- 
ponents and methods for separating them into individ- 
ual fractions.** The production of thrombia from 
plasma was undoubtedly one of the most important steps 
in modern hemorrhage control. Thrombin is the most 
powerful bichemical clotting agent and will form a clot 
under almost any circumstances because it directly 
converts fibrinogen to fibrin.¢ Since thrombin, as such, 
does not occur in the blood stream, but is present as the 
precursor, prothrombin; preformed thrombin cannot be 
used intravenously because of the danger of fatal 
thrombosis. 

Thrombin, in the form of a sterile, standardized 
hemostatic powder is intended for topical application 
only to control capillary bleeding and to promote rapid 
adhesion of traumatic and clean wound edges. It may 
be applied either in the dry form or dissolved in sterile 
isotonic saline solution. The hemostatic potency is ex- 
pressed in units often referred to as “Iowa” units. 
Briefly, a unit of thrombin is that amount required to 
clot 1 cc. of standard fibrinogen solution in fifteen 
seconds.$ 

Several methods are available for obtaining thrombin 
from plasma.?* 78 Although thrombin from rabbit 
Plasma has proved effective as a hemostatic material,° 
practically all the thrombin used in surgery is obtained 
from human or bovine plasma. With thrombin from 
animal sources the question of safety for humans 
naturally arises. The results of extensive studies on 


March '47: 60, 3 


animals,'”"' as well as observations on human sub- 
jects’? 8 has failed to indicate any harmful effects from 
the topical use of thrombin as a hemostatic. Even when 
used for a long period there was no indication of sen- 
sitization. The importance of these findings are quite 
evident since they obviate human donors’ blood as the 
sole source of this invaluable substance. 

Already subjected to considerable investigation, 
thrombin has proved its worth in a variety of surgical 
procedures. As pointed out in a brief review* published 
in 1945, thrombin may be used to control capillary 
bleeding during or after: (a) tonsillectomy and other 
throat and nose operations, (b) extraction of teeth, (c) 
incision, drainage or debridement of acutely or chronic- 
ally inflamed areas (e.g. appendiceal beds, abscess, 
osteomyelitis, carbuncle, hemorrhoidectomy, anal fis- 
sure), (d) dissection of adhesions, (e) skin grafting, (f) 
traumatic wounds, (g) mastectomy, (h) prostatectomy, 
(e) hemophelia, (j) brain operations, and (k) bone 
operations. More recent reports continue to affirm the 
value of thrombin as a local hemostatic, “, especially 
in prostatic surgery where blood loss constitutes a 
major hazard.'® '7"'s 

The value of thrombin as a surgical hemostatic is 
limited by the fact that its use is feasible only for small 
vessels and where bleeding is sluggish. To apply 
thrombin to gauze or cotton accelerates clotting,’® but 
such dressings retained their inherent disadvantages. 
Hemorrhage could be checked, but the subsequent re- 
moval of the gauze which stuck to the raw surfaces often 
resulted in fresh bleeding, and the danger of infection 
was also increased. What was needed was an absorb- 
able material which could be left in place without 
danger. Such a dressing would utilize the physical 
clotting effect resulting from exposing blood on large 
surfaces, combined with the chemical hemostatic action 
of thrombin. The attack on the problem from this 
angle has resulted in the use of thrombin in conjunction 
with absorbable materials like fibrin foam, gelatin 
sponge, and oxidized cellulose. 

The first answer to the absorbable carrier was human 
fibrin foam. Singularly enough, notes Frantz,?° as far 
back as 1911, the great neurosurgeon, Cushing had pre- 
dicted that “fibrin from whipped blood might be so pre- 
pared that it could be immediately plastered on bleed- 
ing surfaces.” Three decades were to pass before this 
prediction was fulfilled. 
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Fibrin is another controlling factor in the chemo- 
physical process by which the blood clot is formed. It 
is a complex substance derived from fibrinogen, a 
normal constituent of the blood. Fibrin foam, intro- 
duced by Ingraham and Bailey? in 1944, is made by 
whipping liquid fibrinogen from human plasma into a 
foam, clotting it by the addition of thrombin, then 
sterilizing and drying it. In the dry state fibrin foam‘is 
a porous material composed of strands of fibers sepa- 
rated by small air spaces. In its finished state fibrin 
foam looks like a dull white, rather fine, brittle sponge 
or very much like a piece of dried bread. It is packaged 
for use in a vial, along with two other vials, one con- 
taining dried thrombin and the other, normal saline 
solution. 

At the operating table the thrombin is first dissolved 
in the saline solution. When required for use, a piece of 
dry foam is cut to appropriate size and then soaked in 
the thrombin solution. After excess moisture has been 
removed, the foam is applied directly to the bleeding 
surface. Gentle pressure is exerted to hold the foam in 


place until the coagulation is completed; the materia] 
becoming integrated with the clot. Since fibrin foam js 
prepared completely from human proteins and is rapidly 
absorbed with minimal tissue reaction, it may be left in 
place, thereby preventing recurrence of bleeding.2 222 

Extensive experimental work has shown that imme- 
diate control of bleeding from oozing surfaces could be 
controlled with fibrin foam and thrombin, that the 
wound could be closed with impunity and that the foam 
would be absorbed with a minimum of inflammatory 
response and of residual scar.2° Bailey and his asgo- 
ciates?* found that the combination was an effective 
absorbable hemostatic agent in the liver, peritoneal cay- 
ity, abdominal wall, kidney and lung. In clinical ap- 
praisals, fibrin foam with thrombin has proved effective 
in controlling oozing surfaces and venous bleeding 
under a wide variety of circumstances, including wounds 
in patients with hemophelia. 

Despite its comparative newness, fibrin foam with 
thrombin has found an established role as a surgical 
hemostatic. Used in hundreds of neurosurgical opera- 


“Moon-Light in Burma’’, painted by Howard Baer for the Abbott Collection of Paintings of Army Medicine. 
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tions?” the material has greatly facilitated these 
procedures. The rapidity and completeness of hemo- 
stasis secured with fibrin foam materially shortens the 
duration of operations and the preparation stops bleed- 
ing under certain circumstances in which other meth- 
ods have been unsatisfactory. General surgery has also 
found important uses for this hemostatic combination. 
It has been employed for controlling hemorrhage from 
the cut surface of the liver and kidney, in jaundiced 
patients, in thoracic operations and in prostatectomy.?? 
Because of the excellent results obtained in their series 
of prostatectomies, Quinby and Landsteiner*® feel that 
the use of fibrin foam with thrombin for controlling 
postoperative hemorrhage appears preferable to any 
method previously employed. 

Fibrin foam with thrombin also has a useful role in 
dentistry. While not necessary in all tooth extractions, 
it isa valuable agent in the control of both primary and 
secondary hemorrhage. The use of fibrin foams over- 
comes the possibility of such annoyances as the need for 
swallowing blood, expectorating in public or bleeding 
while asleep. In the treatment of large cavities, such as 
result from the removal of cysts, fibrin foam not only 
controls hemorrhage but also acts as a matrix to sup- 
port soft tissue flaps.’ 

As was the case with thrombin, the question of de- 
pendence upon human plasma as the source of fibrin 
foam became an important issue. A search was begun 
for absorbable materials that were simpler to prepare, 
more readily available and equally effective. One 
answer to this problem was the development of the 
gelatin sponge (e.g. ““Gelfoam”’) by Correll and Wise.2’ 
In their method, gelatin is denatured so that it is ren- 
dered slowly soluble; a satisfactory product being deter- 
mined by the speed with which a standardized pepsin 
solution will dissolve a cube of the material. The 
finished sponge is a glistening white, porous, elastic 
mass that can be sterilized by autoclaving. It is easily 
cut into any desirable shape with a scalpel. Moistened 
with saline or thrombin solution, it becomes absorbent 
and pliable and has much the same consistency as wet 
absorbent cotton. In this state, gelatin sponge is tough 
and limp so that it adheres readily to tissue surfaces. 
In experimental studies,?*2° gelatin sponge combined 
with bovine thrombin was found to be an effective 
hemostatic; one that is easily handled and in general 
similar to fibrin foam in its absorbability and lack of 
significant tissue reaction. These observations were 
confirmed by the extensive experimental and neuro- 
surgical clinical work reported by Pilcher and 
Meacham.*° Compared to fibrin foam, the gelatin 
sponge has more body and, according to Frantz,2° 
packed somewhat more readily into freely bleeding 
deep lacerations. 

During the period when commercially prepared gela- 
tm sponge was difficult to obtain, Abbott and Cole- 
man! devised a method for preparing hemostatic gela- 
tin pledgets for use in neurosurgery. Practical, eco- 
nomical and efficient, the gelatin pledgets are prepared 
as follows: a sheet of gelatin U. S. P. 22.0 em. by 8.0 
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cm. by 0.1 cm. is cut into strips 1.0 cm. wide and 3.0 
cm. long. These are placed in a pyrex test tube, and 
35.0 cc. of distilled water is added, being sure that all 
the gelatin is below the surface of the water. The tube 
is then placed in a boiling water bath for ten minutes. 
The liquefied gelatin is then poured into a sterile Petri 
dish. It is allowed to cool and is stored in a cool place 
until needed. When the gelatin is needed, it is removed 
from the Petri dish and placed on the instrument tray in 
a sterile container, so that a piece of the desired size 
may be obtained. To 1 ampule of thrombin, containing 
5,000 Iowa units, is added 5.0 cc. of isotonic solution of 
sodium chloride, giving a concentration of 1,000 Iowa 
units per cubic centimeter. The gelatin is placed in the 
thrombin solution for at least one minute before it is 
used at an operation. 

With these gelatin pledgets, hemostasis takes place in 
10 to 45 seconds. This hemostatic agent, composed of 
gelatin pledgets and topical thrombin, has been of value 
in 83 varied neurosurgical cases and no evidence of 
tissue reaction or of infection subsequent to its use was 
observed. 

In their experimental studies on the absorbability of 
gelatin sponge, Jenkins and Clarke* had found that this 
material has very definite hemostatic properties when 
applied alone to bleeding surfaces. Apparently the 
physical properties of the gelatin surface are such that it 
causes rapid release of thromboplastin when the blood 
comes in contact with it. In more extensive experi- 
ments, Jenkins and his associates** ** demonstrated 
that gelatin sponge, without the addition of thrombin, 
could control hemorrhage from the liver and from the 
walls of the great vessels and the heart. They also pre- 
sented clinical observations on well over a hundred 
cases in which the gelatin sponge was used for hemo- 
stasis as a supplement to ligiture or sutue. 

It was noted, however, that their experience did not 
indicate the extent to which thrombin may enhance the 
hemostatic effect of substances like the gelatin sponge. 
“In conditions in which there is a deficiency of pro- 
thrombin or platelets, “said these workers,” it would 
obviously be desirable to have prepared thrombin in the 
sponge to obtain satisfactory hemostasis. Until such 
time as more data are available on the extent to which 
thrombin may appreciably enhance the hemostatic 
effect of gelatin sponge in the absence of deficiency in 
the normal clotting mechanism it is recommended that 
thrombin be used with gelatin sponge in clinical cases.” 

The history of oxidized cellulose is somewhat parallel 
to that of the gelatin sponge, since it also has been used 
with and without thrombin. Actually, studies on ab- 
sorbable cellulose antecede those on gelatin sponge. 
Oxidized cellulose is an absorbable material that 
significantly facilitates hemostasis. Kenyon and his 
associates** ** 37 were the first to demonstrate that the 
cellulose of surgical gauze and cotton could be rendered 
soluble and absorbable by oxidation with nitrogen 
dioxide gas to yield a product of known acidity or 
carboxyl content. In the oxidation process used in the 


(Continued on page 420) 
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FTER 98 years of being confined in their manu- 
facturing operations to the Borough of Brooklyn, 

or the City of Brooklyn as it was until just before the 
turn of the Century, the partnership formed by Charles 


Pfizer and Charles F. Erhart 1849, under the name of 


Chas. Pfizer & Co., and incorporated in 1900, is ex- 
panding its plant facilities in another locality in another 
state. Since it was founded, the Company has expanded 
around its original site, has acquired a substantial 
interest in a British chemical manufacturing concern, 
and has established offices in New York, Chicago, 
and San Francisco. The number of employees has 
increased tremendously and the volume of output has 
grown to many times the original output. 

Having developed the method of manufacturing 
citric acid from sugar by fermentation following World 
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War I, and thus making this country free of foreign raw 
materials for production of this important item, Pfizer 
has since maintained a place of eminence as a leader 
in the field of fermentation chemistry. Because of this 
background and the Company's extensive staff of 
experienced bacteriologists, organic chemists, and 
chemical engineers, skilled in the field of industrial 
chemistry, it was a natural corollary that the Company 
should become interested in production of antibiotics 
by fermentation processes, and thus the company is @ 


leader in production of pencillin, streptomycin, and 
bacitracin. From the very start of the production of 
pencillin until the present time, Chas. Pfizer has been, 
and still is the leading manufacturer of penicillin in 
the world. 


Pfizer, as are other manufacturers of streptomyctt, 


March °47: 60,3 











. 
cili 
sis. 

pro 
Gr 
of 
7 
anc 
nur 
per 
pla 

will 
bui 
me} 
pov 


Ma 


























nraw 
Pfizer 
leader 
f this 
ff of 

and 
strial 
pany 
jotics 
y isa 
and 
on of 
been, 


lin in 


ycin, 


- 60, 3 











is contributing to a nation-wide clinical program being 
conducted by the American Trudeau Society for the 
evaluation of this drug in tuberculosis. Bacitracin, one 
of the antibiotics least known to the general public, is 
being recovered in small quantities to be used in clinical 
investigations leading toward a determination of the 
therapeutic efficacy of the drug. Groups at Columbia 
University, College of Physicians and Surgeons; and 
John Hopkins University are among those engaged in 
this study. 

But now Pfizer is announcing plans for expansion of 
its manufacturing facilities at a new site which it has 
recently acquired from the War Assets Administration 
in Groton, Connecticut. This site, and adjoining 
property also acquired, gives the Company a total of 
seventy acres. Consisting of some 28 acres and 33 
buildings, of which 26 are of major construction, the 
site acquired from the Government has advantageous 
deep-water maritime and railroad transportation facili- 
ties as evidenced by 708 lineal feet of finger pier, 665 
lineal feet of bulkhead pier and approximately two and 
one-half miles of railroad track. A fire-fighting unit, a 
road lighting system, electrical and water distribution 
systems, as well as other auxiliary facilities are also 
included within the property. Under authorization 
from the Civilian Production Administration, Pfizer 
will construct new buildings and alter others as follows: 

1. Construction of a power house. 

2. Construction of a citric acid plant. 

3. Construction of a salt-water pump house. 

1. Alteration of an existing fabrication shop for 

chemical processes. 

5. Alteration of an existing machine shop for 

chemical processes. 

At Groton, Pfizer will augment its Brooklyn fa- 
cilities in the fields of fermentation and organic synthe- 
sis. Several processes will embody both fields, the 
product of one being the starting material for the other. 
Groton facilities will be such as to permit production 
of antibiotics such as streptomycin and bacitracin. 

The company intends initially to expand citric acid 
and its salts at its new plant. Gluconic acid, and 
humerous gluconates, such as calcium, ferrous and cop- 
per gluconates will also be produced there. A master 
plan for the seventy-acre site has been developed which 
will permit proper installation of all future processing 
buildings, laboratories, warehouses, packaging depart- 
ments, and research and development units. A new 
power house is being installed to generate steam at high 
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pressure to feed to electric generators. Low process 
steam resulting from the generation of electricity will be 
re-used for chemical processes and thus an economical 
electric-steam balance will be maintained in all proces- 
ses. Provisions are also being made for furnishing vital 
services and facilities such as adequate fresh water sup- 
ply, salt water supply for cooling purposes, electrical 
substations for distribution of high voltage electrical 
current, fuel oil handling, receipt of raw materials in 
bulk and their distribution throughout the plant. 
Design work for all of these installations has been 
practically completed and actual construction is being 
intensified. 

As it is quite generally known, Pfizer has long been 
a leading producer of numerous chemicals including 
various vitamins, citric acid and citrates, tartaric acid 
and tartrates, mercurials, bismuth salts, fumaric acid, 
oxalic acid and oxalates, gluconic acid and gluconates, 
iodides, the antibiotics, penicillin and streptomycin. 
The products of the Company go mainly into pharma- 
ceuticals, medicinals, foods, and a variety of industrial 
uses. 

Citric acid products have expanded widely during 
the recent years due to the dependable source of supply 
originating from Pfizer's development of production by 
fermentation and the sharp reductions in price made 
by Pfizer as the output of the acid increased and further 
economies in production costs were effected. One of 
the principal salts of this acid is the sodium citrate, 
widely used as an emulsifying agent in milk and milk 
products such as cheese, evaporated and condensed 
milk, cream, ice cream, and similar products. It is 
also used in other food products. In pharmaceuticals 
it finds large use as an alkalizing agent which is easily 
assimilable and free from the laxative effects of many 
other salts. Other citrates, such as potassium, am- 
monium, magnesium, aluminum, iron ammonium 
compounds, and others, also are used in various phar- 
maceutical and industrial fields. 

Other products made from citric acid are triethyl 
citrate, tributyl citrate, acetyl triethyl citrate, and 
acetyl tributyl citrate. These are used principally as 
plasticizers for the various cellulose and vinyl resins or 
lacquers and they have also found a place in the perfume 
industry. Their resistance to discoloration by light 
enhances their value in colorless, white or lightly-tinted 
products. At the present time these citric acid esters 
are being produced in limited quantities, but a large 
expansion in production is anticipated. 
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SHAMPOO 


ig does not take much investigation among users of 
shampoos to find that confusion exists in their 
minds regarding the washing of their hair. Even those 
who are more expertly versed in the anatomy of the 
hair and scalp cannot reconcile the propaganda regard- 
ing the virtues of various shampoos that is spread by 
newspaper and magazine advertising, by the radio and 
by beauty experts. Much of the information is contra- 
dictory and some may be said to be false and misleading, 
In the long run the use of shampoos is not benefited by 
these procedures. Resentment toward and criticism of 
shampoos are the final results. 

The introduction of surface active agents or wetting 
agents as hair detergents has complicated this field of 
toiletries. When one reads and listens to the partisan 
claims for these as against the use of liquid soap type 
shampoos, the adjectives rival those of the _pre- 
views of moving picture features. It would be a 
difficult task for the originators of these descriptions to 
prove their assertions just as a movie with a big “blow- 
up” often falls flat when the whole story is unfolded. 
There is room for both true soap and surface action 
type shampoos. The user is not in a position to judge 
which one is the more beneficial. Soaps do not penetrate 
as deeply into the hair as wetting agents but, on the 
other hand, possess greater emulsifying action and carry 
away the dirty deposits on the hair’s surface more 
readily. It is claimed that when olive oil soap shampoos 
are used that the soap’s penetration is greater than with 
the usual coconut oil liquid soap or other soaps. Some 
scientific evidence of this action is available. Then too, 
it is claimed in certain directions, that if some tri- 
ethanolamine soap is used with potash soap, both 
penetration and emulsifying action are obtained. There 
is ample field for careful and unbiased research in the 
detergency of shampoos. The industry might well 
consider this problem and arrive at a fair impartial 
answer based upon authentic data. It is paradoxical to 
read soaper’s advertisements about soaps’ cleansing 
action and then learn that as hair cleansers they produce 
supposedly detrimental effects. 

The answer to this question will probably show that 
varying conditions like water used, climate, occupation, 
seasons, smoky atmosphere, soft coal cities, hair health 
and similar phases do not recommend the use of any 
one type of shampoo preparation. It may result in 
specialized shampoos dependent upon these situations. 
In any event the consumer would know more definitely 
what to use just as a woman now knows what shade of 
face powder or what type of cream is best for her. 
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Another question which troubles shampoo users is 
how frequently the hair should be washed. It is quite 
amazing to find how perplexed women are on this point. 
Many still are of the opinion that they should wash 
their hair but four or five times a year. Women with 
permanents forego cleansing the hair “because it takes 
the curl out”. It does seem that purveyors of shampoos 
could do their users a service by informing them more 
fully in this regard. While ordinary common sense 
dictates to the public to wash their hands and faces 
when they are soiled, a great percentage fear to wash 
the hair more frequently than is their custom. The 
hair and scalp are natural dirt catchers. They retain 
the dirty, sooty, smoky particles in the atmosphere 
more readily than other exposed parts of the body. 
Unfortunately this dirt is not as evident. Internal 
secretions from the sweat and sebaceous glands help 
to fix this grime. Yet the hair gets little daily hygienic 
treatment. All sorts of reasons, besides those already 
mentioned, are put forth. Some think that frequent 
washings cause dryness, some fear they will take a cold, 
others believe it stunts the growth of the hair and some 
actually believe that it causes the hair to fall out and 
produces baldness. To keep the hair clean some women 
will brush it vigorously for a long time with an un- 
sanitary brush and this further distributes the greasy, 
dirty fim. The sheen thus developed they believe is 
due to the brushing. 

Here again the information based upon more scien- 
tific logic would be constructive. More information 
upon how to shampoo the hair and the frequency would 
increase sales. Many persons who possess exceedingly 
oily scalps would undoubtedly benefit by daily 
shampoos. Others require less frequent washings. By 
dispelling some of the misinformation regarding hair 
cleanliness and its benefit to the hair in general, a 
forward step could be taken. It is true that a woman 
with a heavy head of hair finds it difficult to shampoo 
her hair frequently. Yet if she is educated to the custom 
she would find the time just as men have developed the 
custom of daily shaving. If users of shampoos were 
given more authentic information as to the detriments 
of dirty hair, along the line that uncleanliness invites 
scalp infections and the dirty oily deposits may oxidize 
to cause chemical changes to form products having 
offensive odors, more frequent shampooing is bound to 
occur. From a distinctly selfish motive such a procedure 
is most desirable. 

Among the negative advertising claims one so often 
meets are such statements as “will not dry out the 
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MISCONCEPTIONS 





hair and scalp”. It is inferred that additions of alcohol 
will dry out the hair whereas the use of glycerin will 
condition the hair. Such statements are far fetched. 
While it is true that freezing point depressants are 
included in certain liquid shampoos, the percentage is 
so small that it is questionable that any drying or 
moistening effect is evident after the hair has been 
washed and rinsed. 

Another point with reference to the use of shampoos 
is the flaky or sticky debris that coats and dulls the 
hair after a shampoo. Many users are of the opinion 
that this is dandruff and pay no further attention to it 
with the result that the hair appears lifeless when it 
dries. These deposits, as is well known, may be due to 
a number of conditions. If hard water is used with a 
soapy type of shampoo it is due to lime soaps. These, 
as some women know, are removed by an acid rinse, 
usually made up from dilute vinegar or lenion juice, 
two readily available household articles. Most women 
do not know why they use these to disintegrate the 
lime soaps and also use an acid rinse when unnecessary 
in cases of soft water shampoos or wetting agent type. 
In another case improper rinsing of the hair results in 
this condition. More emphasis should be put on 
thorough rinsing of the hair, preferably with a spray of 
running water in the directions given on the package. 

The use of the creme shampoos also is known to leave 
a deposit on the hair when they are superfatted. In 
this case more careful attention should be given to 
formulation and directions for use. The condition of 
the hair after drying is very important. It is the final 
criterion of its quality and improper attention to this 
detail is fatal. 

Other matters upon which the women folk seek more 
information are the exact action of shampoos on 
permanent waves of various kinds, what their action 
is on dandruff, their action on dyed hair, how they 
affect hair tints and whether and how they stimulate 
the scalp. These are difficult generalities to answer and 
are wisely averted by most manufacturers. 

There are certainly improvements possible in the 
information given by shampoo advertisers. More 
emphasis upon the actual detergent action, the proper 
and more frequent use and causes of unfavorable 
results are more desirable than the fantastic beauty 
claims one so frequently meets. Instead of resorting 
to the type of appeal that seeks to put a product in 
“the holier than thou”’ class it is desirable truthfully 
to tell the facts in which women and men users of 
these preparations are interested. 
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PARTICLES IN AMPULES 


By DR. FRANK H. WILEY* 


| WOULD like to review, from a historical standpoint, 
the developments which led to the initiation of Ad- 
ministrative action against solutions for parenteral use 
which were contaminated with undissolved material. 
Inthe N.F. VI, we find the following statement “Aqueous 
solutions are to be clear; i.e., when observed over a 
bright light, they shall be substantially free from 
precipitate, cloudiness or turbidity, specks or flecks, 
fibers or cotton hairs, or any undissolved material.” 
This requirement became effective on June 1, 1936. 
\ study of this statement will show that it is not a 
requirement which would lead to uniform interpre- 
tations. The term “substantially free’ is indefinite, 
if not contradictory. The Food and Drug Adminis- 
tration, during the time that the N. F. VI was in 
effect, considered the possibility of taking action 
against products in violation of this requirement, but 
felt that the various interpretations of the requirement 
to be expected from the courts would not permit a 
uniform application of the Act to all manufacturers. 
The above requirement was further amplified in the 
N. F. VIL by defining “substantially free” as follows: 
“Substantially free shall be construed to mean a 
preparation which is free from foreign bodies that 
would be readily discernible by the unaided eye when 
viewed through a light reflected from a 100 W. Mazda 
lamp using as a medium a ground glass and a back- 
ground of black and white.’ At about the same time 
the U. S. P. XII required that “Injections which are 
solutions of soluble medicaments must be clear, and 
free of any turbidity or undissolved material which can 
be detected readily without magnification when the 
solution is examined against black and white back- 
grounds with a bright light reflected from a 100 Watt 
Mazda lamp or its equivalent.” These requirements 
became effective on November 1, 1942, and were an 
improvement over that of the N. F. VI in that the only 
term which needed interpretation was “readily dis- 
cernible”, and its interpretation should lead to less 
confusion than had previously been the case. 

The drafting of these requirements was admittedly 
rather difficult, since no accurate, mechanical methods 
of detection of particles were available. Photo-electric 
methods for the determination of particles were not 
feasible since variation in the ampul glass itself would 


*Food and Drug Administration, Washington, D. C. 
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have more effect upon the light transmitted than would 
the presence of particles. The inspection of the ampuls 
had to be conducted by means similar to those described 
in these requirements, even though such examination 
would lead to a variety of individual interpretations as 
to what ampuls were sufficiently contaminated as to 
make them undesirable. The Food and Drug Adminis- 
tration had just initiated a program of examination of 
these products when a request was made by the Surgeon 
General’s Office for us to examine all drugs destined for 
Army use. This meant that all solutions of drugs for 
injection which were official in the U.S. P. and N. PF, 
would necessarily have to pass the test for undissolved 
material. It was our opinion, and one in which the 
Surgeon General’s Office concurred, that all parenteral 
solutions, whether or not they were described in an 
official compendium, should pass this requirement, on 
the basis that the requirement for official drugs for 
injection sets a standard for purity and quality for all 
preparations for injection, and that any non-official 
drug which did not meet this requirement would be in 
violation of section 501 (c) of the Federal Food, 
Drug, and Cosmetic Act. 

In order that administrative action might be applied 
uniformly to all manufacturers, it was decided that 
one individual should be responsible for the initiation 
of action against these products. Instructions went 
out to our field stations that all samples of drugs for 
injection should be submitted to the Administration 
for examination for undissolved material. It was my 
misfortune to be selected to pass on these products. 
In order to establish a reasonable basis for our judg- 
ment in this inspection, we collected a large number of 
samples of drugs produced by various manufacturers in 
order to determine how free of undissolved material 
such products could be made under the existing 
manufacturing conditions. From this survey we got 4 
very good idea as to the amount of indissolved material 
which could not be eliminated from these solutions 
except under extraordinary care in their production. 
We then backed away from that level of contamination 
to what we thought was a safe distance to allow for 
variations in the interpretations of the courts, and 
established our base line for Administrative action. As 
this project developed, we trained a few chemists i 
our field stations in the examination of these products. 
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They were instructed to examine all samples coming 
into their stations, and to submit to the Administration 
for further examination all of the material which they 
thought was in violation of the Act and all material 
about which they were in doubt. We still maintained 
a policy of initiating action only on the recommenda- 
tion of one individual. 

From the beginning of our project on these drugs, 
we received numerous requests from manufacturers 
to submit to them samples of ampuls which we thought 
were passable samples which we thought should be 
rejected. These requests had to be denied because the 
amount of contamination in a number of these products 
does not remain constant. Some of the contamination 
encountered was due to the precipitation of impurities 
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or the precipitation of degradation products and the 


amount of indissolved material in these cases may 
increase with the age of the ampul. It is also believed 
that in some cases continued soaking may liberate 
particles of glass which were not completely fused to the 
walls of the container. It seemed to us that a manu- 
facturer might be misled by basing his examination 
on a so-called standard which was continually changing. 
We suggested instead that all manufacturers who were 
concerned with this problem should send represent- 
atives to the Administration’s laboratories for a discus- 
sion of their problems and to see exactly how we 
examined the ampuls. We also agreed to examine and 
classify any ampuls which they cared to bring with 


Continued on page 42.3) 
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urvey of Organic 
Used in the Perfume [; ndustry 


pees progress has been 
made in recent years, in the 
development of organic chemicals 
for use in the perfume industry. 
Paralleling the trend in other fields, 
these new synthetics were originally 
introduced as replacements for for- 
eign raw materials,—in this case, 
French perfume oils and essences, 

which could not be made available 
during the war, and thus a con- 
tinuing development was somewhat 
accelerated. Research and develop- 
ment work of modern chemistry has 
the purpose in mind to find organic 
compounds serving the same pur- 
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By HENRY GOLDSCHMIDT 


poses as natural products of foreign 
origin. The ultimate result of the 
work done is, that even top-ranking 
perfumes of our period are based, to 
various extent, on synthetic aro- 
matic compounds. The synthetic 
allow for an 
of synthetic 


fragrances 
cedented range 
“bouquets” and perfume combina- 


unpre- 


tions in an endless array of scents 
and shadings. 

The following is an attempt to 
compile a guide through the multi- 
tude of organic chemicals used in 
modern perfumery. Each of the 
organics employed is listed under the 
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Chemicals 


heading of the flower fragrance 
which is produced by including them 
into a perfume. The author feels 
that this survey will prove useful in 
many instances: however, he is 
aware of the fact that this compila- 
tion of organic fragrances is not as 
yet complete and may be improved 
in many instances. He would, 
therefore be thankful for any sug- 
gestion and idea dealing with this 
particular field, which may be pre- 
sented to him by readers of this 
article. 

The flower fragrances given 


are listed alphabetically. 
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ACACAIA ryPE ODOR 
ALMOND rYPE ODO 
Tolyl Alcoh« | 
Bensoic Aldehyde 
(reprod. 
almonds) ; 
Paramethyl benzoic aldehyde, or 
Paratoly! aldehyde 


oline is employed in synthetic acacia. 
DOR 


xces the characteristic odor of bitter 


(has a powerful bitter almond odor, but of a 
sweeter character than benzoic aldehyde) 


ANISE TYPE ODOR 
Anisic Alcohol 


(very sweet anise-like odor) 


Anethol 


(employed in perfume and soap compounds) 


Anisyl Acetate 


(very fine and flowery anisic type fragrance) 


BALSAMIC ODOR 
Benzy! Benzoate 
Benzy! Cinnamate 
Cinnamic Acid 

(weak balsamic 
properties ) 
Isobutyl Benzoate 
Linaly! Butyrate 
Phenyl Ethy! Butyrate 
BANANA TYPE ODOR 


perfume with 


Amyl Acetate (Crab Apple Blossoms) 


BERGAMOT TYPE ODOR 
Linaly! Acetate 


antiseptic 


(employed in synthetic Bergamot oil, Chypre, 


Opoponax, Jasmin) 
Terpenyl Acetate 


(its odor recalls Linyl Acetate, but has less 


fineness. It is used in soaps.) 
Linalyl benzoate 
(lily perfume with bergamot note) 
CARNATION TYPE ODOR 
Acetyl—iso-eugenol 


(very sweet carnation odor, good fixative) 


Bensy! iso-eugenol 

(carnation note) 
Eugenol 

(base for carnation odors) 
Isoeugenol 

(useful in carnation compounds) 
Isceugenol acetate 

(to be used in traces only) 
Benzy] salicylate 


(a faint but flowery note, used as a fixative, 


homogenizer and sweetner 
CASSIE TYPE ODOR 
Ethyl Furfuryl Hydracrylate 


(basis for synthetic cassie compounds) 


CEDAR TYPE ODOR 
‘edrol 

CHERRY TYPE ODOR 
Heliotropine (Piperonal) 


(this is often combined with Ylang, Vanillin, 
and Musk Ketone. It makes a useful fixative 
and modifier, employed in carnation and sweet- 


pea compounds. ) 


CINNAMON TYPE ODOR (Oil of Cassia) 


Cinnamic Aldehyde 


(possesses a fine odor recalling oil of cassia and 


is used in soap perfumes) 


CIVET TYPE ODOR 


Seatol (a constituent of civet, combined with 


Tetrahydro-paramethylquinoline.) 
CLOVE TYPE ODOR 
Eugenol 


(useful as basis of synthetic carnation ottos, 
often employed in blending oriental perfumes) 


Isoeugenol 


(pink clove odor, base for carnation and 
oriental ottos and perfumes. Blends well with 
eugenoi, vanillin, rose, methyl-ionones. U 


in synthetic origin compounds) 
CLOVER TYPE ODOR 
Amylbenzoate 
CYCLAMEN TYPE ODOR 


Isopropyl Alphamethy! Hydrocinnamic Alde- 


hyde Cyclamen Aldehyde 


(employed in muguet and cyclamen type per- 


fumes; is alakli-proof) 
FIXATIVES 
Benzyl alcohol 
(solvent for musks) 
Benzyl Cinnamate 
Ethyl Cinnamate 


(employed mostly in eau de cologne) 


Methy! Cinnamate 


(Balsamic odor employed as fixative and in 


soap perfumes) 

Bensyl-isoeugeonol 
(faint odor, fixative for erigan, 
carnation, chypre, fougere, orris, 
violet and honeysuckle compounds) 
eliotropine (Piperonal) 

Hydroxy Citronellal 
(tops the list of synthetic fixatives) 
Benzophenone 

(rose-like odor, good fixative) 

Bensyl Benzoate 
(solvent for artificial musks, helio- 
tropine) 

Benzy! Salicylate 
(good fixative, but liable to dis- 
color) 

Linalyl Benzoate 

_ Cinnamate 
“ruity note, fixative for soaps) 

. Ambrette - 
(for fancy bouquets) 

Musk Ketone 
\strongest musk fixative, especially 
suited for powder odors) 7 
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Citronellol 


Musk Xylol 
(recommended for soap perfumes 
Vanillin 
(fixative and sweetner) 
Vetiverol 
Vetiveryl Acetate 
Cinnamic Acid 
(pleasant balsamic odor used as a fixative in 
oriental perfumes) 
GARDENIA TYPE ODOR 
Phenylmethyl carbinol Acetate Styralyle Acetate 
GREEN WOOD TYPE ODOR 
Dimethyl Benzyl Carbinol 
(floral character, used in muguet, jasmin, rose 
and lilac) 
Dimethyl Benzyl Carbinol Acetate 
(used in lily compositions) 
GERANIUM TYPE ODOR 
Diphenyloxide (Geranium Crystals) 
(recalling the Geranium leaf odor employed in 
soap perfumes) 
HAY (NEW MOWN HAY) TYPE ODOR 
Ethyl Benzoate 
(employed mostly in soap perfumes) 
Coumarin 
(new mown hay odor employed in chypre, 
fougere, and synthetic opoponax) 
Dimethylhydroquinone 
(fixative qualities, employed in lavender, 
clover, fougere, chypre perfumes) 
Niobe Oil, Methyl Benzoate 
(dry herbaceous odor recalling hay, used in 
soap perfumes) 
Acetophenone 
(very powerful product used in small quanti- 


ties) 
HAWTHORN BLOSSON (AUBEPINE) TYPE 
ODOR 


Anisic Aldehyde 
(employed in lilac, acacia compounds; does not 
iscolor in soap) 

Methyl Acetonphenone 

Anisic Alcohol 
ery to perfect the composition of modern 
ilac) 

HONEY TYPE ODOR 

Isobutyl Phenyl Acetate 

Pheny! Acetic Acid 
(strong wax-honey like odor) 

Pheny! Ethyl Acetate 
(Honey-like odor) 

Phenyl Ethy! Isobutyrate 
(honey balsam-like note) 

Dimethyl Hydroquinone 
(has a honey-like odor and underlying note of 
Turkish tobacco, is employed in fougere 
bouquets) 

HYACINTH TYPE ODOR 

Cinnamic Alcohol 
base of artificial compounds) 

Phenylpropylic Alcohol (Hydrocinnamic Alcohol) 
(a sweet, hyacinth-reseda-like odor employed 
in lilac, hyacinth, rose, reseda compounds) 

Phenylpropyl Acetate 
(same as above) 

Phenylactic Aldehyde 
(employed in synthetic lilac, rose, sweet pea 
compounds) 

Phenyl Ethyl Phenyl Acetate 
(hyacinth-like odor) 

IRIS TYPE ODOR 

Methylionone 
(base of synthetic iris and violet compounds) 

Irone 
(a ketone employed in compounds of orris, 
cassie, violet, lily, lilac) 

JASMIN TYPE ODOR 

Benzy! Acetate 
(soap and fancy floral bouquets) 

Dimethyl-benzyl-carbinol Acetate 

& (sweet odor with jasmin foundation, employed 
in compounds of synthetic perfume bases) 

Decyclic Alcohol (Alcohol Cie) 

Alpha Amylcinnamic Aldehyde 

Methylnonylacetaldehyde 
(employed in synthetic jasmin bouquets) 

Alpha-amylcinnamic alcohol 
(base for artificial jasmins) 

Benzyl Formate 
(useful in lilac and jasmin compounds) 

Benzyl Propionate 
(sometimes added to benzyl acetate up to 20%, 
to modify the note of the latter) 

Indol (possesses a powerful and unpleasant odor 
which, in extreme dilution, recalls the note of 
the orange blossom-jasmin type) 

LAVENDER TYPE ODOR 

Gerany! Acetate 





Perfume Combinations 


Carnation Rose Jasmin Lilac Peony 


1 4 1 


Phenyl Ethyl Alcohol—is to adjust 5 to 20 


Benzyl Acetate.............. 2 8 2 
Terpineol. .. 2 i 8 
Eugenol.... 1 1 2 
Linalol........ 8 1 

Pe itccdtenseaskeckentes 1 i 1 
Bornyl Alcohol. 1 1 lg 
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employed in synthetic rose, lavender and 
fougere compounds 
Benzylidene Acetone 
(used in lavender perfumes for soap) 
Terpiny!l Acetate 
lavender character for cheap soap) 
LEMON TYPE ODOR 
Citral 
fresh lemon odor employed in eau de colognes 
and bouquets, also in rose-type fragrances and 
useful in soap perfumes) 
Aldehyde C-8 (Octyl Aldehyde) 
fresh lemon-orange-like odor) 
Citronellyl acetate 
recalling the odor of a mixture of lemon and 
bergamot oils) 
LILAC TYPE ODOR 
Terpineol 
employed for flower perfumes such as muguet, 
lilac, sweet pea, mimosa, hyacinth and narciss) 
Anisic Alcohol 
(excellent base for lilac) 
Benzyl Formate 
(useful in lilac and jasmin compounds) 
LILY OF THE VALLEY (MUGUET) TYPE 
ODORS 
Hydroxycitronellal 
Methy! nonyl Acetaldehyde 
(very strong odor for muguet compounds) 
LILY TYPE ODOR 
Farnesol, (sesquiterpenic alcohol) 
(very delicate odor) 
Terpineol (employed in all kinds of flower 
perfumes) 
Linalyl benzoate 
(excellent fixative with a by-odor of bergamot) 
LINDEN BLOSSOMS TYPE ODOR 
Hydroxycitronellal 
sweet powerful odor reproducing the perfume 
of Lily of the Valley (Muguet), blends well 
with linalol, geranium, ginger, grass oils, 
benzyl acetate and coumarin) 
MIMOSA TYPE ODOR 
Acetophenone 
(very violent odor without the flower fineness 
employed in soaps) 
Methyl! Acetophanone 
(useful in — compounds) 
MUGUET: SEE LILY OF THE VALLEY 
MUSHROOMS TYPE ODOR 
Nonyl Acetate 
(employed in Gardenia, Tuberose, Neroli and 
Reseda) 
NARCISSUS TYPE ODOR 
Para-Cresyl Acetate 
Para-Cresyl-Phenyl Acetate 
(employed in lightly diluted proportions in 
synthetic narcissus and lilac compounds) 
NEROLI TYPE ODOR 
Ethyl Anthranilate 
(employed in synthetic neroli and jasmin 
compounds) 
Methy! Anthranilate 
(base of synthetic neroli oils and used in jasmin 
and tuberose compounds) 
Methylnaphthyl-ketone beta 
(base of synthetic neroli; alkali-proof) 
Naphtol (Beta), Nerolin, Yara Yara 
(in dilution an odor of Neroli oil employed in 
soap perfumes and colognes) 
Nerol (a sweet rose neroli odor employed for 
compounding synthetic neroli) 
Alcohol C-10 (Decyl Alcohol) 
(Orange-neroli odor) 
ORANGE AND ORANGE BLOSSOM TYPE 
ODOR 
Decyclic Alcohol (Alcohol C-10) 
(Orange-Neroli odor) 
Nonyl Alcohol (Alcohol C-9) 
(flowery fragrance) 
Decyclic Aldehyde (Decyl Aldehyde, Aldehyde 
C-10) 
(powerful odor recalling orange peel, employed 
in cassie, orris, orange blossom, rose, jasmin 
compounds, in 10% solution) 
Nonyl! Aldehyde (Aldehyde C-9) 
Octyl Aldehyde (Aldehyde C-8) 
(fresh lemon-orange-like odor 
Methylnaphtylketone Beta 
(orange blossom odor employed in synthetie 
neroli) 
Methylnonylacetaldehyde 
(base of fancy perfumes and employed in 
synthetic jasmins) 
ORCHID TYPE ODOR 
Amy! salicylate 
(base for ““Trefie’”’ compounds) 
Isobuty] salicylate 
(has a sweeter character than amyl 
salicylate) 
ORRIS TYPE ODOR 
Cuminic aldehyde 
Cuminol (p-isopropyl-benzaldehyde) 
(employed in synthetic cassie, orris 
and violet compounds) 
2 Aldehyde C-11 
(useful in Orris perfumes) 
PEACH TYPE ODOR 
Aldehyde C-14 (Peach aldehyde) 
(very strong, peach-like flavor) 
PEAR TYPE ODOR 
2 Amyl acetate 
(fruity niote) 
Geranyl! propionate 
(pear-like fruity note) 
1 PEONY BLOSSOM TYPE ODOR 
Veratol (Ortho-dime-oxybensene) 
(Possesses a characteristic and 
pleasant peony blossom odor) 
» (Continued on page 429) 
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A new high in Wrapping Machine 
ADJUSTABILITY 













































This new machine, which will be in operation at the Packaging Show, 
is of special interest to all package goods manufacturers, for it marks 
the greatest advance to date in w rapping machine adjustability. The 
Universal 4, therefore, will appeal to many manufacturers whose 


products are packaged in a variety of sizes. 


SELF-MEASURING PAPER FEED 


This is the only machine that has the new and revolutionary self- 


measuring paper feed. With this feed only one hand-wheel adjustment 








—for length of carton—is needed in switching from one size to another. 
Moreover, if trays are used, the height of the contents can vary greatly 
and still permit continuous wrapping. 

The Universal 4 can be equipped to print and attach labels showing 
contents of package, price and date. And it can also apply a printed 


band under the wrapper, so designed that it serves as an easy-opening e 


We suggest that you make a note now to see us at the Show—where PACKAGING EXPOSITION 


we can tell you more about the L niversal 4 and other new dey elopments Convention Hall Philadelphia 
and trends in the packaging field. , 


device. 


APRIL 8-11 BOOTHS 213-214 
PACKAGE MACHINERY COMPANY : Springfield 7, Massachusetts 
0 Church St., New York 7 © 111 W. Washington St., Chicago 2 e 
01 W. Prospect Ave., Cleveland 15 « 849 Marietta St., N. W., Atlanta 
443 8S. San Pedro St., Los Angeles 13 20 Market St., San Franciseo 11 
18 Dickens Ave., Toronto 8 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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Variety vs. Exclusivity 

The cosmetic department is one of 
the best traffic-pullers in retail stores. 
In the number of transactions per sales 
person, in the percentage of charge 
customers trading in this one depart- 
ment, and in other statistical checks 
which indicate the activity of retail de- 
partments, the cosmetic department 
stands among the first four or five in the 
entire retail store. And yet in spite of 
this clear statistical record, there are re- 
tail trends which indicate that stores are 
ignoring the value of the cosmetic de- 
partment in producing traffic which 
helps every other department. 

During the past year or two, among 
the top stores there has been an increase 
in the double and triple demonstra- 
tion system by a single manufacturer, 
and many stores have been persuaded to 
allow single manufacturers a predom- 
inating share in the counter and floor 
space of their department. These agree- 
ments by the store have been made on 
the basis of what on the surface looks 
like a very favorable deal for the store 
because the manufacturer supplies the 
sales help without cost, pays rent for all 
of this store space and in some cases 


Packaging and Sellin g 


installs all of the fixtures and counter in 
this space without expense to the store 
and offers other promotional advant- 
ages. This might be an advantage to the 
manufacturer in that he can make use 
of this dominating tie-up with a leading 
store in building prestige in other cities, 
but only time will tell whether the 
store, itself, will profit not only from the 
viewpoint of the entire cosmetic depart- 
ment, but of the entire store. 

We like much better the approach 
taken by the Launderall in a recent 
newspaper campaign in which they list 
all of the retailers carrying their wash- 
ing machine in the territory of the 
newspaper. Readers may remember 
that a little while ago another washing 
machine company operating in selective 
distribution on the basis of exclusive 
franchise was cited by the Federal 
Trade Commission for restraint of trade. 

We produce below the copy which 
was given prominent display in a large 
box in the Launderall advertisement. 
To us this copy is filled with the con- 
fidence of the manufacturer in his own 
product, where he needs no monopolistic 
advantage to succeed, which suggests a 


very primary and convincing motive for 
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Retail sales of cosmetics for the twelve months ended with December 1946 amounted to $859,- 
974,000. This compares with a total of $863,809,000 for the twelve months ended with 
November 1946 and with $805,279,000 for the twelve months ended with December 1945. 
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any customer to visit this particular 
store. After all the customer who, we are 
told everywhere, is becoming more dis- 
criminating is certainly impelled for this 
reason to visit a store where he will have 
a variety of choice and selection for any- 
thing that he is interested in purchasing. 
“A launderall franchise does not im- 
pose any restriction upon its dealers to 
carry Launderall exclusively ; a Launder 
all dealer is free to carry any washing 
machine he chooses. Therefore, it is 
wise to shop at a Launderall dealer for it 
affords you the opportunity of selecting 
impartially the washing machine you 


want.” 














Department of Commerce 
Monthly Retail Trade Report 
Retail sales of all kinds in drug and 
department stores showing the increase 
for the month of December 1946 over 

the same period in 1945. 

Department Drug 

Store Store 
Cleveland +31 +8 
Cincinnati +18 +8 
Portland, Ore +24 l 
Philadelphia +-2] +5 
Memphis +-22 +5 
Dallas +18 +19 
Salt Lake City +31 l 
Birmingham +18 2 
Los Angeles +24 +2 
San Francisco -+-22 15 
Denver +29 +4 
Atlanta +21 +9 
Chicago +-16 +5 
Indianapolis +24 2 
New Orleans +22 +5 
Baltimore +21 +3 
Boston +18 +8 
Detroit +-30) +10 
Minneapolis +20 +13 
Saint Louis +30 +3 
Newark +26 +14 
New York 27 +6 
Buffalo +23 7 
Seattle +17 0 
Milwaukee +21 +8 
Providence +19 +6 
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Baby Market 

An estimated $180,000,000 will be 
spent in 1947 on baby products, accord- 
ing to Centaur. Their studies show that 
of more than 8,000,000 babies under 
four years of age in the United States, 
averaging 190 babies for each drug 
store, $50 per child is spent each year 
for baby items. On the basis of a test 
campaign conducted by Centaur, it was 
determined that impulse buying had 
resulted in a 185 per cent sales increase 
of 18 leading baby items over the pre- 
ceding month in one store. 

The company is circulating a folder 
containing a comprehensive check list 
for baby goods departments, which will 
include suggestions for setting up the 
department, taking into consideration 
limitations of space. The check list con- 
sists of 57 points under six subject head- 
ings. These are: location in the store, 
displays, arranging products, personnel, 
baby department promotion and long 
term operation. 


Shadow Proof 

A new way to avoid five o'clock 
shadow without shaving twice a day is 
being offered by Shadow Proof Inc., 
Boston, with its new men’s face cream. 
When five o'clock rolls around simply 
apply Shadow Proof to the shaded area 
and enjoy that new-shave look until it’s 
time to shave next morning. Available 
in flat red and black jars, it retails for 
$1.00 plus excise tax. 


Packaging Show Program 

E. A. Throckmorton, president, Con- 
tainer Testing Laboratories, Chicago, 
and vice-president in charge of pack- 
aging, American Managment Association 
announced eight subjects and two gen- 
eral clinics which will comprise the pro- 
gram at the conference on packaging, 
packing and shipping, sponsored by the 
American Management Association, 
which will be held in Convention Hall, 
Philadelphia, concurrently with the sev- 
enteenth annual AMA Packaging Ex- 
position, April 8-11. 

Tuesday, April 8, will be devoted to 
discussions of unit packaging for con- 
sumer goods. Papers on “How to Sell 
Packaging to Top Management,” and 
“A Program for Packaging Cost Reduc- 
tion,”’ will be read in the morning. In the 
afternoon, a question-and-answer clinic 
will consider the packaging problems of 
design, production, product protection, 
merchandising, materials and the con- 
sumer. 
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The Cosmetic Trend 


Today the cosmetic industry finds 
itself in the pleasant position of being 
able to cash in on the level-headed 
price policies that it has followed 
through most of the war. Prices that 
remained remarkably steady, while 
those of other groups of articles rose 
rapidly as ceilings were removed, do 
not need lowering now. Customers 
who had no reason to complain in the 
past have none today and they are 
not expected to do so in the future, 
even if further declines should take 
place in other fashion lines. 

This presumes, of course, that the 
spending capacity remains upon its 
current levels which, surprising as it 
may sound, is the highest ever en- 
joyed by the American consumer. 
The prospective lowering of income 
taxes improve upon this already 
highly favorable income picture. 

However, while manufacturers of 
branded goods, with their firmly 
established price tickets will have no 
need for worry, therefore, about its 
acceptance by the consumers, buyers 
feel that the broadening of the toilet 
goods market that is essential, if 
sales are to be raised another ten per- 
cent over last year’s volume, will re- 
quire merchandise at price levels 
that can attract new consumers. This 
need is especially claimed for assort- 
ments in the just above medium and 
the medium to low price ranges. In 
other words, while there are plenty of 
goods fitting the price expectations of 
the customer of today there are not 
enough to take care of the consumer 
whose higher income will place him 
in new brackets. It is pointed out, 


for example, that the proportion of 
wage-earners to the so-called white 
collar workers in the middle income 
groups is not today what it was be- 
fore the war. There are more wage 
earners among them and new grad- 
uates are added daily as wage income 
is established upon its post-war 
levels. 

The wage earners’ family has a 
different approach to the offerings 
of the toilet goods counters than has 
that of the white collar worker. In 
addition the wage earners’ cosmetic 
needs are bound to change as the 
novel position of his family requires 
greater attention to personal nice- 
ties. What these new needs will be is 
difficult to discover until they have 
fully developed. It stands to reason, 
though, that cleansing utilities will 
play a greater part in his or her pur- 
chases, for instance, than now and 
that this inevitably must lead to a 
larger demand for the more economic 
sized packages. 

At any rate, there is evidence of a 
widening gap in the price structure 
of the cosmetic retail markets. Buy- 
ers would like to see it closed in one 
manner or another. They do not go 
so far as to ascribe the slackness dur- 
ing recent weeks to their inability to 
supply the market with what it 
wants. They say, however, that a 
more elastic price policy of the 
brand leaders by way of the intro- 
duction of additional sizes might do 
much to induce new customer groups 
to the counters which, at present, 
stay away or do not buy as much as 
they would if intelligently catered to. 








Discussion of shipping containers will 


be featured Wednesday, April 9. Three 
subjects, “Industry’s Stake in the 
Freight Classification Revision,” “A 
Packaging of Metal Parts,’ and “De- 
termination of Container Sizes” will be 
discussed in the morning. The clinic in 
the afternoon will consider the subjects 
of wooden containers, fibre containers, 
transportation, the armed forces and 
testing. 

On Thursday, April 10, the morning 
session will hear talks on ““The Outlook 
for Improved Packaging Machinery,” 
“Developments in Pre-Packaged Perish- 
able Foods” and “Can Package Design 
be Evaluated?” The three topics in the 
afternoon are “Techniques of Export 
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Packaging,” 
Claims Through Proper Carloading & 
Staying” and “Packaging Economies 
Through Unit Loads.’ There will be no 
sessions on Friday, April 11, the last day. 

“Many packages are now better than 
need to be for ordinary commercial use 
and, therefore, too expensive,” Mr. 
Throckmorton pointed out in expressing 
the views of the AMA Packaging and 
program planning council. “The ability 
of the package to aid in sales and mer- 
chandising is more important now. 
Except for certain export markets, we 
can reduce package costs by eliminating 
expensive materials and construction 
methods required only to meet war- 
time’s special needs.” 
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lt happens every time . . . sales of drugs and cosmetics zoom 
nage when they're put into transparent, rigid individual “showcases” 
ling & of Vuepak. 
sre And when it comes to special offers, introductory deals and com- 
- au panion selling events, Vuepak really does an extra special job of 
r than showing and selling. In a container of sparkling, eye-catching 
ial use Vuepak, all the advantages of the “deal” . . . the number of 
Mr. items, their beauty, freshness, color, design, etc. . . . are attrac- 
ressing tively revealed AND protected. 
= oa yo like Vuepak’d “deals” better because they display 
Pye t, they're fully protected against handling, missing items, 
now. opwear and dust; they don’t depend upon clerks to explain, they 
poe accelerate turnover and build up volume. 
inating If you're planning any combination offers . . . don’t fail to show MONSANTO 
ruction your customers what you've got to offer . . . via Vuepak. Get the eee ™ Be VUE 
t war- ,TACTITNG 






detoils from your box supplier, or direct from MONSANTO 
CHEMICAL COMPANY, Plastics Division, Springfield 2, Mass. 
. 60, 3 In Canada: Monsanto ltd., Montreal, Toronto and Vancouver. 


PLASTICS _ 











LL the reasons for consumer 
preference of these and other 
standard containers can be summed 
up in three words — protection, con- 
venience, visibility. 

Protection is positive because 
Anchorglass standard containers are 
impervious to the action of most 
products. They impart no foreign 
tastes or flavors. They prevent evap- 
oration and absorption of moisture. 
They preserve the purity, strength or 
other qualities in your products. 
They’re clean, sanitary, safe. 

Convenience is provided by 
Anchorglass standard containers in 
a number of ways. They're easy to 


open, yet may be effectively resealed 
time and again until the contents are 
used. They're easy to grip firmly. 
They're compact and space-saving. 

Visibility is important in some 
cases to permit the customer to see 
what she is buying—in others, to 
permit a quick-as-a-flash inventory 
of the supply on hand. And always 
the clean, transparent, sparkling 
brilliance of Anchorglass containers 
—either flint or amber—has a power- 
ful appeal. 

All this adds up to consumer pre- 
ference—the best reason in the 
world for packing your products in 
Anchorglass standard containers. 


PRODUCTS OF 
ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 


Tune in “Crime Photographer” 
every Thursday evening, entire 
Coast-to-Coast Network, CBS 











Chen Yu's “Lip-pact” teams both lipstick 
and lipbrush, in a single, convenient con- 
tainer. Lip-pact’s efficient little brush is 
always clean, protected and right at hand. 
Available in sir Chen Yu shades. 


Both solid and cream Maybelline mascara 
are now being packaged in a new 25 cent 
size and offer value-plus to the consumer. 








S 

‘a ; 
ber” iinet 
tire arfume Corday presents for the first time, 
CBS four of its fragrances in quarter-ounce 


bottles- Frenzy, Possession, Tzigane and 
L’Ardente Nuit. The rectangular bores 
are bright with color, each perfume carry- 
ing oul the color motif of the large size. 
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New Collection of Cosmetics 

Debutante is the name of a delightful 
new collection of cosmetics created by 
Daggett & Ramsdell. 
well-groomed 


\ pleasing, prac- 
tical way to beauty, 


Debutante appeals to the youthful be- 


inner who longs for the assurance of 


perfect grooming, to the girl in search of 
a career, and to the busy young mother 
whose time is often precious. Debutante 
cosmetics are basically simple and easy 
to use. For the first step in skin care, 
cleanliness, there are two items, Beauty 
Cream and Beauty Lotion, either of 
which would be followed by the Skin 
Freshener. Special Formula, a bland, 
soothing lotion for minor skin irritations, 
is tinted to blend with the complexion. 
Make-up comes in a complete range of 
young, dramatic shades, blended to 
harmonize with the natural skin tones, 
with such descriptive names as Blush 
Pink, Bright Red, Jewel Red, Orchid 
Rose, Spice Red. Two more sophisti- 
cated, after-dark shades are Evening 
Rose and Midnight Red. The Make-up 
Lotion is matched shade for shade with 
the face powder, compressed into a 
sift-proof cake, convenient for purse or 
dressing table. For eye glamor there are 
three shades of mascara. Bath and 
grooming aids follow in the delightful 
youthful Debutante fragrance 
bubble bath, bath powder and talc. 
There is also a unique, soapless product 


soap, 


for the hair, Foamy Powder Shampoo, 
a hand lotion and deodorant cologne. 
Exquisitely packaged in Debutante 
blue, decorated with dainty 
bouquets, the Debutante line is gay, 
lovely, and the modern answer to a 
young woman’s beauty care! 

This is a new departure for Daggett & 
Ramsdell and a mighty interesting one. 


pastel 


Private Brands Again? 

During the last five years cosmetic 
manufacturers have almost forgotten 
one of the real competitive problems of 
prewar days, that is retail private label 
brands. Many of these brands passed 
out of existence during the war because 
of the difficulty in getting manufactur- 
ing facilities or packaging supplies, or 
where they were continued by the retail 
store the expanding volume of consumer 
demand minimized or eliminated the 
store line as a competitive factor. Now 
we hear from various parts of the coun- 
try of a strong tide of revival for the re- 
tail private label and reports that future 
developments will lift some of these 
lines into a much more substantial com- 
petitive factor than they were before the 
war. For some years there has been a 
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Debutante is the name of a delightful 
sequence of cosmetics from Daggett § 
Ramsdell—simplified beauty aids, young, 
vibrant make-up and refreshing bath 
preparations—all in the same fragrance. 





Seaforth’s new liquid deodorant, designed 
especially for men, does nol prevent 
perspiration but helps to prevent offending. 





de Heriot, Inc. offers new talcum powder 

packages available in all de Heriot 

fragrances—White Lace, Parma Violet, 

La Premiere, Wood Lilac and Gardenia 

Fleur—packaged in pastel shades with 
embossed flowers. 
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No. 500 
4375 cup 
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e De Luxe polished Rich Low brass — baked 


lacquer finish 


Free wheeling mechanism — It is impossi 
ble for the filler to swivel up while the cap 


is on 


e “'Click-Tite'’ closure* 


PHONE, WIRE OR WRITE FOR SAMPLES 


BRODER INDUSTRIES 


a 6a oe ee oe i eo oe 
167 WEST 64th STREET, NEW YORK 23, N.Y. © TRafalgar 7-0092 
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John H. Breck Inc. has created a new 

perfume for the hair—Breck Bouquet. 

This lovely fragrance may be brushed into 
the hair or applied with an atomizer. 





Bright colored Easter gift cards that clip 

on each Kidmetic package add a touch of 

season's greetings to the line of four to 
fourteen Irene Blake Cosmetics. 





Dura-Gloss offers a new make-up har- 

mony: Dura-Gloss lipstick in five shades 

fo match and blend with Dura-Gloss nail 
polish in an attractively duo-package. 
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strong movement toward centralizing 
buying by various groups of stores. 
Some of the major department stores 
have formed highly integrated central 
buying offices which they own and 
operate on a cooperative basis, and a 
number of buying organizations are 
functioning centrally as a buying and 
advisory service to many of the smaller 
stores. 

A weakness of the private label in 
prewar days lay in the fact that in 
nearly each case a single store operated 
its own private label division, and as a 
result the brand was for sale in only that 
one store and was identified by the con- 
sumer merely as a private brand of a 
single retailer. Because of small produc- 
tion and because this was a secondary 
activity to retailing, the store could 
rarely be as alert as the independent 
manufacturer in packaging, new prod- 
ucts and in technical control. 

Now it appears that plans are under 
way to form private label companies 
that would operate on a national basis, 
be available to a single store in the com- 
munity and be planned and promoted 
by a separate national organization, 
which will either be owned by the stores 
or in which the store has some intimate 
and contractual advantage. This new 
method may well combine all of the 
advantages which a store previously felt 
it had in its own private label with the 
new advantages of establishing a na- 
tional market with outside vigorous 
promotion, packaging development and 
technical improvements. 


Dramatic Departure 

John Frederics is offering something 
daring and different in the way of make- 
up shades called the Golden Arrow 
Halftones. These are cosmetics created 
for the few since these shade departures 
are rather startling although as the 
name, “Halftones” implies, gently 
muted. For the redhead there is “Sun 
Blonde” face powder, a decided earth 
tone. With it John Frederics suggests 
Sun Blonde lipstick, a terra cotta shade. 
For the brunette there is “Sable Gold” 
face powder, a rich, warm shade which 
calls for Sable Gold lipstick—dark, dark 
brown. “Tickle Pink’’ face powder is 
designed for the blonde, a fragile shade 
complimented with Tickle Pink lipstick 
in a light pink shade. For the white- 
haired—sophisticate! that is—it’s 
“Blue Gold” face powder, a sky shade 
to harmonize with blued tone hair. 
With it, is Blue Gold lipstick, actually 
blue, or, an amazing alternate, Cloud 
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Lentheric’s Easter egg package, topped 

with a pink camellia and soft plush bow 

contains three miniature flacons of Tweed, 
Confetti and A Bientot perfumes. 





Dorothy Perkins has created the Wood- 
spice Duo—outdoorsy Woodspice cologne 
matched with dusting powder of the same 
erhilaraling fragrance and gift packaged. 





The Seventeen Cosmetics new Trotter is a 

smartly-styled plastic-and-faille handbag 

lined with washable plastic fabric and 
filled with beauty essentials. 
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Eight new Guerlain lipsticks are being 
distributed in this country. Two new 
shades have been added for spring, Iris 

and Zinnia. 





La Cross’ new “Four in Hand” is an 

attractively packaged four-some of ** Nay- 

lon” nail polish shades in miniatures of 
the Naylon bottle. 





Peach Satin Cream is a neck and chest 

cream created by Marie Earle for crepey- 

dry and drawn skin. This emollient is 

faintly scented and handsomely packaged 
in a chartreuse jar. 
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Gold lipstick, an off-white suggested 
with silver hair. 

It’s been a long time since make-up 
has gone in for the more bizarre effects 
but John Frederics admittedly has 
created these shades for those few rare 
women with a definite sense of drama. 


Fashion Plate 

Revlon’s new “Fashion Plate” will 
undoubtedly be exciting powder founda- 
tion news for April. Fashion Plate is a 
cream wafer make-up which promises to 
give a poreless-as-porcelain finish with- 
out being drying to the skin. What 
more can a woman desire? Fashion 
Plate is applied without water so that 
it does not come into the cake make-up 
category but seems to rest somewhere 
between Elizabeth Arden’s Pat-a-Kake 
and Kathleen Mary Quinlan’s 
“Aerated” cream cake. It’s powder- 
harmonized in 11 fashion shades so that 
the under-tone can be echoed in the 
over-tone to create blended flattery. 
Fashion Plate is dressed in a shallow, 
round, thin compact with red lucite 
outer-rim and ivory colored plastic 
top. 

The search for the perfect foundation 
goes on and on. But isn’t it better that 
way? Just what would happen to com- 
petition if someone suddenly came up 
with a powder foundation that would 
be all things to all women? 


Taxability of Cream Shampoos 

Manufacturers who have been un- 
decided as to whether their cream sham- 
poos are cosmetics or soaps will be in- 
terested in the following letter from the 
Deputy Commissioner of Internal Rev- 
enue to the Toilet Goods Association. 

“The Bureau holds that a shampoo 
containing more than 5 per cent sapo- 
naceous matter and which is advertised 
and sold solely for cleansing purposes is 
a soap or substitute for soap and as such 
is not taxable. A shampoo which is 
recommended on the label or in other 
advertising matter as a hair tonic or 
dressing, or for waving, bleaching, 
tinting, dyeing and otherwise changing 
the natural appearance of the hair, is 
subject to the tax imposed under section 
2402 of the Internal Revenue Code, 
regardless of the amount of the sapo- 
naceous matter in the product. A sham- 
poo which contains 5 per cent or less of 
saponaceous matter is taxable, regard- 
less of advertising claims or other in- 
gredients. 

“The above rulings are applicable re- 
gardless of whether the shampoo is in 
the form of an oil, liquid or cream.” 


Drug and Cosmetic Industry 


Revlon has created an exciting new make- 

up called “Fashion Plate’ dressed in a 

shallow round thin compact with red 
lucite outer-rim and ivory colored top. 





Vark Cross is introducing an English 
pigskin travel kit as a “special number” 
for Father’s Day. The kit contains afler 
shave lotion and cream and cologne water. 





Yardley’s make-up base in three “color- 
light” shades, Blonde, Medium, and 
Bronze, is designed to give skin the fresh 
beauty. It is packaged in a smart compact 
container of pink plastic. 
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MORE EYES REACH FOR YOUR PRODUCT 
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IN CARTONS OF COATED LITHWITE* 


.+. THE QUALITY CLAY-COATED“RA 











For a more “‘eye-tractive’’ package that gets the breaks in today's modern stores, many 
leading mass merchandisers have turned to cartons of Coated Lithwite. Good reason! For Coated 
Lithwite is the quality clay-coated paperboard that makes the upgrading of packages practical for 
mass producers. Made in one straight-through operation . . . quality-guarded by exacting controls 
... Coated Lithwite has a durable whiteness, a crispness, a richness and brilliance that mean 
extra display appeal. Coated Lithwite has been performance-proved for 8 straight years. While 
production is currently sold up, why not investigate, now, how Coated Lithwite and Gardner- 
Richardson carton craftsmanship can team together to make more eyes reach for your product? 


Whiter, Brighter. Tokes inks brilliantly. Coated Lithwite’s smooth chalk-free surface takes plate impressions 
uniformly, brings up colors vividly. Rub-resisting. Fade-resisting. Easier to glue. Performance-proved for 8 yeors. 


A product of THE GARDNER-RICHARDSON Co. 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 
Sales Representatives in Boston, Chicago, Detroit, New York, Philadelphia, Pittsburgh, St. Lovis. 


“Reg. U.S. Pat. OF. 




















Shown here are 8 good reasons 
why the Anchor Molded Cap is so 
greatly in demand. But it’s notice- 
able that most of them are a direct 
result of the patented liner retain- 
ing ledge and recess. 


This ledge holds the liner — full 
size to cover the complete glass 
sealing surface—firmly in place at 
all times and under all conditions. 
Yet no adhesives are needed — the 
liner rotates freely during the seal- 
ing operation. That means the elim- 


ination of buckling, wrinkling or 


creeping. The glass finish can’t 
damage the liner—so every seal is 
efficient. 

The thread of the Anchor Mold- 
ed Cap is scientifically designed to 
give a full 360 degree contact with 
the glass thread. Broad and shaped 
to conform to the thread of the 
glass container, the cap thread 
makes possible an even distribution 
of sealing pressure, assuring a 
tight, leakproof seal. Yet removal 
and reseal are easy and positive, 
providing easy access to contents 
with proper protection between uses. 





PRODUCTS OF 
ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 


Tune in “Crime Photographer” 
every Thursday evening, entire 
Coast-to-Coast Network, CBS. 
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SYCIENTIFIC _ perfec- 
tion is your assur- 
ance with every dropper 
no matter what your 
specifications are. 

We have successfully 
helped many manufac- 
turers design and exe- 
cute complicated “fit- 
ments” for Serums, Vac- 
cines, Toxins, Medicines, 
Chemicals and Vitamins 
and we can, without hes- 
itation, work out your 
dropper problems. 

Expert workmanship 
and the finest materials 
assured in every drop- 
per. All fitments are 
completely assembled. 
Prompt delivery. Send 
samples and _ specifica- 
tions for quotations. 


74 Dropper to fit 
Your Every Need! 


PHARMACEUTICAL LABORATORIES 


7O E. COULTER ST. PHILADELPHIA 44, PA. 
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Carr-Lowrey can supply them in most any style you might 
desire . . . exquisite hand blown creations or machine made models of 
distinctive design. In either case Carr-Lowrey’s skill and experience 


gained through working closely with the cosmetic industry for over 57 years 


is your guarantee of superb quality and craftsmanship . . . the 


finest in commercial glass containers. 










CARR-LOWREY 
GLASS CO. 


Factory and Main Office: BALTIMORE 3, MD. + New York Office: 500 FIFTH AVENUE (18) + Chicago Office: 1502 MERCHANDISE MART (54) 


OPAL JARS @® HANDMADE GLASS BOTTLES @e MACHINE MADE FLINT GLASS BOTTLES 
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ALUMINUM VIALS 


* LIGHTS: one-sixth the weight of glass. Practical to ship by express instead of 


freight, by air instead of rail or ship. Use less packing. 


/ 


Mf 


* TOUGH: Aluminum vials are unbreakable. Eliminates claims for 


damage due to breakage. Victor aluminum vials are insulating in character 
and light tight, protecting against deterioration caused by moisture and 
light. Victor aluminum vials can be internally waxed adding further 


protection. 





* RIGID: Aluminum vials hold their shape resisting denting, twisting and bend- 


ing. Victor caps screw on and off smoothly furnishing a tight seal. 


% Victor Aluminum Vials can be decorated in a manner similar to collapsible tooth 
paste tubes. This labeling is permanent and will not drop off in the manner of a 
paper label when the container becomes wet. The overall construction of the 


aluminum vial makes it difficult to counterfeit. 


itor Meal Produits Coyp 


196 DIAMOND STREET, BROOKLYN 22, N. Y. 
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>) HEADQUARTERS 
“es for 
FINE CLOSURES 


RICHFORD is Headquarters for those fine Closures that lend crowning distinction to your bottles and jars. 


This picture gives you some idea of the versatility of Capstyle Design by RICHFORD Craftsmen. Each Closure is 
made of solid brass, polished to a permanent lustrous finish 
that cannot be matched by anything on the market today. ak 


In addition to an exceptionally wide range of outstanding RICHFORD CORPORATION 
Closures, which are always on hand for immediate delivery, 
RICHFORD stands ready to develop and produce unusual 
Capstyles exclusively for your line. Represented in: ST. LOUIS KANSAS CITY CHICAGO LOS ANGELES PITTSBURGH CINCINNATI 


221 Fourth Ave.. New York 3, N. Y. Cable ‘'Richford, N.Y." 


MOLDED PLASTIC JAR CLOSURES 


Of Superior Quality 








Tailor your packaged products with touch- 


appealing, lustrous, non-corrosive molded closures. 


Prompt delivery in standard sizes and all colors. 





SPECIAL ATTENTION TO PRIVATE MOLD WORK 


VICTOR SILSON CO. 


Manufacturers 


45 EAST 49th STREET ° NEW YORK 17, N. Y. 
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MILLIONS OF CONSUMER-PRODUCT SALES are made daily in which the influence of 
an attractive package is a deciding factor. 


The volume of these ‘‘sales by the package’”’ is indicated by the results of national surveys* which show 
that 62% to 75% of the 65 million adult women—who buy % of all goods sold at retail—make up 
to 53.8% of their buying decisions at the point-of-sale—selecting items and brands they had nof 
planned to buy when they entered the store. 


Thus—packages that attract, and make a better impression of quality within, win sales! Ritchie 


produces millions of such sales-making packages for America’s leading merchandisers. 


— +a¥5 


WAY TO INCREASED SALES. Let Ritchie help you 
& develop a package that meets the increasing challenge 


pee planned package that instantly identifies, fully protects 
and conveniently dispenses your product. Easy to 
BE< fill or pack—to handle and display—but above all an 
attractive SELLING package. 


*Consumer surveys conducted for E. I. du Pont 
de Nemours & Company, Incorporated 


NEW YORK * DETROIT * LOS ANGELES * ST LOUIS * MINNEAPOLIS * MILWAUKEE * PITTSBURGH * PORTLAND + SEATTLE * MIAMI 
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Lirst to develop 


a corrugated box 


for PAINT 














Hinve & Daucu pioneered with the first corrugated box 





for shipping canned paint . . . was first with a double- 
wall box that greatly increased protection in transit, in- 


creased packing and handling efficiency, simplified iden- 


LOOK TO 


tification in storage. Now, most canned paint is shipped 
safely and economically in corrugated boxes. Now, also, 
many other H & D “firsts” have become standard for 
their respective industries— glassware, chinaware, can- 
ned food, furniture—and are reducing shipping costs, 
eliminating damage in transit, decreasing distribution FOR PACEACING 
costs, increasing sales. The Hinde & Dauch Paper Co., ee fi rsts 29 
4704 Decatur Street, Sandusky, Ohio. 


HINDE & DAUCH - Authority on Packaging 


FACTORIES IM: Baltimore 13, Maryland Buffalo 6, N. Y. ¢ Chicago 32, Illinois ¢ Cleveland 2, Ohio « Detroit 27, Michigan © Gloucester, N. J. « Hoboken, N.J. 
Kansas City 19, Kansas « Lenoir, N.C. ¢ Montreal, Quebec « Richmond 12, Virginia St. Louis 15, Missouri ¢ Sandusky, Ohio * Toronto, Ontario « Boston, Mass. 
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MERITSEAL CONSTRUCTION is simple and efh- 






cient . . it consists of a fabricated sheet 






metal shell into which is inserted a suitable 


liner and a thread made from a strip of non- 





corrosive metal or aluminum. The thread is 






formed into a ring, holding the liner in posi- 






tion. Lower edge of the shell curves inward, 






locking the thread in place. 








MERITSEAL 
COATINGS are colorful . . . 
for sales appeal. They’re 
hard and tough . . . to 
resist scratching and scar- 





MERITSEAL LINERS are available in several materials to meet 






the specific requirements of a wide variety of products 






ring. They’re lacquered or Inquiries concerning special liners are always welcome. 







lithographed to meet your 












requirements. ; 
MERITSEAL THREAD DESIGN emphasizes pronounced contours 
and uniformity of pitch. Maximum sealing efficiency is 
.y (2) mm) assured, and any tendency of cap freezing to the container is 
— KL age 
y eliminated. 
\ 
4 
Ih MERITSEAL SIZES range from 48 mm. to 89 mm., and soon larger sizes will be available. Special sizes 
i} \ can be made with the addition of a nominal tool charge. 
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MAIN OFFICE: DECATUR, ILL. 7 NEW YORK: 60 EAST FORTY-SECOND STREET . CHICAGO; 106 EAST CHESTNUT STREET 
WESTERN REPRESENTATIVE: WESTERN CROWN CORK & SEAL CORPORATION ... SAN FRANCISCO... LOS ANGELES 




















HOW A CHANGE IN CONTOUR 
SOLVED A GLASSMAKING PROBLEM 


Shortly after the glassmaking industry adopted stand- 
ardized containers, one of our customers sent in an order 
for the new lightweight jars, specifying a long-established 
standard finish, 

Using the new mold patterns approved by the industry, 
we set up our machines—started production—and ran 
smack into serious trouble. The wall of glass at the lip 
of the finish was just too heavy for the new lightweight 
jar. It cooled much slower than the lighter side wall of 
the container, When the glass forming machine was set 
at the proper speed to produce the body of the container, 
the finish was too hot and distorted in cooling. Using 
more air to cool the finish made the body too cold. 

The only way to get usable jars was to run the ma- 
chines at slower speed—and that was hardly practical, 
with customers all over the country anxious for more 
glass. Another style of finish might have solved the prob- 
lem—but our customer had a large inventory of closures 
for this finish that he did not want to discard. 

To solve the problem, we called together our produc- 
tion, bottle machine, and mold shop foremen and our 


G2e°@ 





mold and bottle designers. Together they worked out a 
new design for the finish, maintaining the standard out- 
side diameter but reducing the wall thickness. The new 
design worked so well that it was eventually adopted as 
industry practice. 

Not every glass packaging problem is so basic to the 
whole industry as this one was. But whatever your prob- 
lem, you’re sure of the best in technical advice when you 
bring it to Armstrong. An unusually large staff of ex- 
perts in Engineering, Production and Package Design, 
Traffic, and the pure and applied sciences is constantly on 
the job to make sure you get the best possible glass and 
closure service. 

For details on any of Armstrong’s Glass or Closures, 
get in touch with your Armstrong representative, 
or write direct to Armstrong Cork Co., Glass and (ay 
Closure Division, 3803 Prince St., Lancaster, Pa. 
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More THAN MERELY 
Beautitul 


Beauty and grace of design are characteristic of SWINDELL 
bottles. But the “quality” of SWINDELL bottles goes deeper than 
beauty. 


They are made with sturdiness and durability to protect your 


product in shipment. 


They are absolutely uniform in accord with rigidly high standards 


of workmanship. 
They are dependable in matching performance to promise. 


Whether your requirements involve stock bottles or private 
mould, machine-made or hand-made, SWINDELL can serve you 


with distinction. 


SWINDELL BROTHERS, Inc. 


200 FIFTH AVE., NEW YORK * BALTIMORE 30, MARYLAND * ROBERTO ORTIZ* HAVANA, CUBA 


© 
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Cuardiaus of as Established Nase 


The products of the Maltine Company have long been esteemed 
by the medical profession. When doctors prescribe these quality 
pharmaceuticals, they know that the contents of each bottle 
conforms to the highest standards. Significantly, for cork closures, 
the Maltine Company has chosen Dodge Milbossed Top Corks 
for safe sealing. 

An airtight package is always assured with Dodge Milbossed 
Top Corks. Easily removed, replaced easily, they reseal perfectly. 
These closures are expertly made of uniform, high grade natural 
cork and joined to sturdy hardwood tops. . . distinctively styled 


to add individuality to a package. Embossed with a name or 





monogram, they win instant recognition on retailers shelves. 
Dodge Milbossed Top Corks are available in standard or 
2 I 
special patterns...in a diversity of sizes and colors. Tell us 


your requirements. 


DODGE CORK COMPANY, INC., LANCASTER, PA. 


00Gb | 


esigned to Guard the Integrity of the Contents 42% 
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DROPPING PARTS a 


Non-rolling, extra depth, 


Bakelite Cap with thick 
flange rubber part; Saftee 


High Quality sas 


Dropping Fitments 


ASSURE FUTURE SALES 
(2) 


Double shell metal cap: 


The dropper fitment remains with the wy MR Eee 


product until it is completely used. For 
this reason it is wise to use only the highest 
quality fitments— those that will not only 
protect the contents of the bottle, but pro- 
vide a perfectly functioning dropper. The 
High Quality of New Perfection dropping 
parts is the result of many years experience 
in the development of better liquid dis- 
pensers. Only the highest grade materials (3) 

are used. FF | 


part in various colors; semi- 
blunt glass. 


Products protected and dispensed by New 
Perfection fitments assure the user greater 
satisfaction-—-and the product future sales. 





(4) 


Amekine synthetic bulbs are recommended for oily Single shell metal cap: thin 
, , : fla ° -swelli Ame- 
preparations as Amekine does not swell like other oe ge ye part. 


. . . i ; bi t 
bulbs when used with oil over long periods. Dropper — cweng eter: Sus 


glasses can be made up plain or calibrated in colors. 
For those who do not have their own bottles, New 
Modernistic bottles in Amber, Blue, Green, or Clear 
in 2ec, Y%, Yo, 1, and 2 oz. sizes can be furnished with 


dropping parts. 


Write for Samples and Quotations (5) 


Fancy colored beetle cap: 
midget rubber part; regular 
straight glass. 


PENNSYLVANIA GLASS PRODUCTS CO. INC. 


of Pittsburgh 
**GLASS GOODS OF THE BETTER KIND’ 


428-432 NORTH CRAIG STREET ° ° ° PITTSBURGH, PA., U.S.A. 
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.» ALL in One 
Package! 


Now, more than ever, it’s vital to 
keep abreast of all the significant 
new machines, equipment, materials, 
ideas and techniques in the con- 
stantly developing field of packag- 
ing, packing and shipping. It’s all 
available in one place and at one 
time at the 16th Packaging Exposi- 
tion and concurrent Conference on 
Packaging, Packing and Shipping, 
sponsored by the American Manage- 


ment Association. 


AMERICAN MANAGEMENT 
ASSOCIATION’S 


PACKAGING, 


EXPOSITION 


CONVENTION HALL 
PHILADELPHIA 


* APRIL 8-11, 1947 











Here at last! 


AN UNLIMITED 
SUPPLY of 


Rubber Bulb 


Fine Mist 


ATOMIZERS 


20 MM cap 














Fits most small 
size standard 
bottles. 













HERE IS AN OPPORTUNITY FOR 
MANUFACTURERS and LARGE 
JOBBERS to purchase PRIVATE 
LABELED ATOMIZERS complete 
ready for shipment to their cus- 
tomers. 


or the First time since the pre-war 

period, you can now purchase un- 

limited quantities of heavy duty, 
long lasting rubber bulb Atomizers 
excellent for spraying perfumes,  co- 
lognes, lotions, insecticides, moth-proof- 
ing liquids—and 101 uses. 
All metal spray-head, beautiful chrome 
finish, not affected by most types of 
liquid ingredients—high pressure live 
rubber bulb expels a 24 inch fine mist. 
Individually Packaged in clear trans- 
parent air tight sealed cellophane bag 
with or without your name on each in- 
dividual package. 


Minimum orders accepted—200 dozens 
$6.00 per dozen—F.O.B. 


10 days net on established credit 


MILLER Protecto Propucts Co. 


1317 S. Westnedge Avenue, Kalamazoo, Michigan 
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Makers 
Main 








To capture her imagination . . . endur- 
ingly . . . there is no substitute for cap- 
tivating packaging. Packaging which says, 
“I'm lovely . . . I'm yours, take me home 
with you!” 


Such is packaging designed by Warner- 
craft... . for in Warnercraft’s experience 
there is craftsmanship and quality to fit 


your every packaging need. Choose the 
best . . . choose Warnercraft. ‘““THE FINEST WORD IN PACKAGING “’ 
THE WARNER BROTHERS COMPANY 


Makers of set-up and folding boxes of all types, transparent acetate containers, hand made specialties, counter displays and dispensers. 
Main Office and Factory: 325 Lafayette Street, Bridgeport 1, Conn. e New York Sales Office: 200 Madison Avenue, New York 16, N. Y. 
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HAZEL-ATLAS 
GLASS CO. 


Wheeling, West Virginia 
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Vedken (Bouts are stoppers in more ways than one! 


THERE are three major features which distinguish Plaskon Molded 
Color for closures: utility, economy, and attractiveness. 


Plaskon molding materials are plastics that are especially resistant 
to the chemical and physical action of a wide variety of products that 
must be packaged. Plaskon is completely impervious to the effects of 
alcohol, acetone, or other common organic solvents. It is not affected 
by oils, fats or greases. Because it is odorless, tasteless and inert, it 
has no effect upon any products with which it comes into contact. 


Plaskon plastics can be molded in large quantities at very eco- 


nomical prices. Distinctive designs and shapes can be secured to give 
new individuality to packages. 
Plaskon molding materials are available in a wide range of beauti- / 
ful, permanent colors that improve the appearance of any container, 5 
catch the eye and help make sales. We can give you helpful assistance saieaadineanieneiat 
in suggesting designs, qualified Plaskon molders, and technical advice , 
so that you can efficiently adapt Plaskon* Molded Color to your MOLDED COLOR 
manufacturing and sales programs. 
*Reg. U.S. Pat. Of 


PLASKON DIVISION, tissey-oOWENS-FORD GLASS CO., 2110 Sylvan Ave., Toledo 6, Ohio * Canadian Agent: Canadian Industries, Ltd., Montreal, P.Q. 


4 " 
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THEY EXPECTED 
DELIVERY ON TIME 


and they got dt! 


It is an old, established habit at Barnett to be 

sure the customer is satisfied. It is also an 

old, established fact that Barnett customers ARE 
satisfied. Perhaps we have “spoiled” them so 

that they expect the impossible when they turn 
their paper box requirements over to Barnett, 

but since WE HAVE NEVER FAILED TO 
MAKE DELIVERY WHEN PROMISED... our 
customers MUST BE RIGHT. 

We're justly proud of the job we’ve done these 
past, topsy-turvy months and we want to tell the 
rest of the world about it. We don’t have to 

tell our customers . . . they know. 








Elegance and a note of the bizarre! Braun's Oblong 
Crystal Perfume bottle (a stock design available in 
several sizes) and striking packaging are deftly 
blended by Sardeau. 


w.BRAUT co. 


316 N. CANAL ST. + CHICAGO 6, ILL. 
347 FIFTH AVE. * NEW YORK 16, N. Y. 











SAMUEL BARNETT 
Cc se 


( 
For Four Generations Manufacturers of 
Distinguished Packages for Distinguished Products 


TURNER & MASCHER STS. 
PHILADELPHIA 22, PENNA. 








LOOKING FOR TIME AWD rapoe caving IDEAS 


Get this new 
Free Ever Ready 
Label Catalos 


Page after page 


of practical ideas 
for the smoother, 
safer, simpler 
functioning of all 
departments from 
office-to-factory. 


Have a copy on 
the desk of all 
your key men! 





Write today for 
a FREE COPY, 


EVER READY Label CORP. 


149 EAST 25th STREET NEW YORK 10, N. Y- 
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QUALITY TUBES 


“This is too heavy 
to put in my purse 


. 











if you want 
Lightweight Packaging . . 
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) Your product should ‘‘carry a lot of weight’’ with customers 
but thet doesn’t mean the package has to be bulky and heavy 


‘ 
: 


Lusteroid vials and tubes are feather weight, yet strong, rigid 


unbreakable. They give you the protection and visibility your 
product needs and women like them because they are so 
handy for re-use 


id 


Other Lusteroid features include wide color selection 
economies in shipping, handling and labeling. Sizes from 

‘to 1-4” in diameter. Lengths up to 6”. Cork, slip-on 
and screw-cap closures 


Wr'te for complete details today. 


ll 
LUSTEROID CONTAINER CO., tis 


steroid Division of Sillcocks-Miller Company 


Standard 


SPECIALTY & TUBE CoO. 


Formerly Lu 


Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 





New Brighton, Pa 
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ERFUME AND COSMETIC manufacturers are 
spending many millions of dollars in advertising to 


bring customers—interested customers—to your store. 


Alert, intelligent selling means that you—salesgirls 
and store executives—know in advance what these cus- 


tomers are interested in and why they are interested. 


Read carefully, study the advertising pages of 
BEAUTY FASHION each month. Because here is the 
record of the finest perfume and cosmetic adver- 
tising. Here each month you see not only what 


manufacturers are saying, but how they say it. 





‘Use BEAUTY FASHION to help you 


anticipate your customers wants... 











oo 
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ODUCED IN 1938— well before the cur- 

Yy rent shortage of the natural Jasmin oil was 
anticipated -JASMANTHIA was the result 
of painstaking research for many years by 
the Chuit, Naef laboratories. 


JASMANTHIA today is without a peer as the : 
finest synthetic version of the natural Jasmin ‘* oe 
character. During the ensuing period its 

indispensable qualities have been proved 

because of odor value and the really striking 

faithfulness to the natural character. 


At $65.50 per pound, our local stocks 
of JASMANTHIA are quite ample! 


nN 
cis Damme: 


“~~ ~ 135 FIFTH - + + = WEW YORK 10, W. Y. 
CHICAGO OFFICE. 612 NORTH A. + * 1 CANADA: CARAMEED, LTD, 570 ORIOLE PARKWAY, TORONTO 




















® The Heyden products — serving the perfume industry — listed below are but 
some of the numerous chemicals serving dozens of industries, that are finding their 


way into hundreds of finished products. Some of these Heyden chemicals are directly 





blended into perfumes, others are used as intermediates to synthesize chemicals for 
the perfume industry. 

Our laboratories give constant attention to developing new uses and applications 
for Heyden Chemicals. This service is available to you. 


BENZALDEHYDE N. F. 
s, 
(synthetic oil of bitter almonds) H E ) BD) E WN 
N 


BENZYL CHLORIDE (refined) 





METHYL BENZOATE (niobe oil) Chemical Corporation 
ETHYL BENZOATE 393 SEVENTH AVE. NEW YORK 1, WN. Y. 
METHYL SALICYLATE U. S. P. Chicago Sales Office: 180 N. — Drive, Chicago 6, lil. 

Septet ol el ettmgpened Benzaldehyde - Benzoates - Benzoic Acid - Benzyl! Chloride tine 


Bromides - Formates - Chlorinated Aromatics - Medicinal 
Creosotes - Formaldehyde - Formic Acid - Glycerophos- 
Heyd . phates - Medicinal Guaiacols - Hexamethylenetetramine 
eyden products will be sent upon request. Penicillin - M.D.A. - Paraf Idehyde - Parahydroxy- 

benzoates - Pentaerythritols - Salicylates Al 


Technical Data Sheets on these and other 
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Oststanding 
Syufleut Specialties 
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Apple Blossom-A ($9.00 Ib.) 


Exceptionally flowery character for extracts and colognes. 


Lilae 60 ($6.00 Ib.) 


Lasting, natural-like Lilac for extracts, colognes and powders. 


Muguet 20 ($40.00 Ib.) 
Delicate Lily-of-the-Valley Base. 


Violet 7 ($9.25 Ib.) 


Good Violet for general use. 


Samples upon request. 


SynbleurS cientific laboratories he Monticello VY. 


FOUNDED 1869 BY ALOIS VON ISAKOVICS 


ATLANTA - DETROIT - HAVANA - RIO DE JANEIRO - MEXICO, D.F. 
NEW YORK CITY EXPERIMENTAL LABORATORY—509 MADISON AVENUE, NEW YORK 22, N. Y.—ELDORADO 5-4757 





Three basic “musts” 
when you make ointments 





You scientifically compound the 
ingredients into a quality finished 
product. You maintain rigid labora- 
tory control throughout the manu- 
facturing procedure. And, you choose 
fine chemicals of uniform and de- 


pendable quality as raw materials. 


Only by employing all three “‘musts”’ 


can you achieve good results. 


For example, ointments and analgesic 
balm have a multitude of tasks to 
perform—the first as an antiseptic or 


germicidal agent to promote healing 


—the second as a counter-irritant, a 
stimulus to skin membranes and pain 


deadener. 


Each ingredient you choose must be 
of measured purity and uniform in 
quality in order to perform these 
tasks well, Extreme care must be 
taken in formulating and blending. 


A few of the popular items used for 
the making of ointments are Salicylic 
Acid, Methy] Salicylate, Ammoniated 
Mercury, Mercuric Chloride, Benzoic 
Acid, Calamine and Iodine. If they 
are Baker’s all can be depended upon. 


No matter what product you mam 


facture—if it requires one or more fin 


chemicals, specify Baker and you! 


specify quality at the beginning. 


J.T. Baker Chemical Co., Executive Offic 
and Plant: Phillipsburg, N. J. Bran’ 
Offices: New York, Philadelphia, Bos 

and Chicago. 


——— 


Baker's 


FINE CHEMICALS 
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NEWS... 


Drug Trade Dinner 

The 21st Annual Dinner of the Drug, 
Chemical and Allied Trades Section of 
the New York Board of Trade, held at 
the Waldorf-Astoria Hotel, New York, 
March 13 was a sell-out as has been the 
custom for many past years. United 
States Senator Owen Brewster of Maine 
was the speaker. He was introduced by 
the Chairman of the Section Dr. Carle 
M. Bigelow, of the Calco Chemical 
Division of the American Cyanamid 


Company. 


de Laire Visits Here 

Francois de Laire has arrived in this 
country with his wife for a visit. While 
he is here Mr. de Laire is making ar- 
rangements with Dodge & Olcott Inc., 
for future expansion of his products. 

Mr. de Laire reported that conditions 
in France are still rather difficult, limit- 
ing manufacture and preventing the 
introduction of a number of new de 
Laire products. 


Bobst Appointed, Vice President 


Walton Bobst has been named 
operational vice president and director 
of William R. Warner & Company, 
Inc. He will concentrate on the ethical 
and proprietary pharmaceutical divi- 
sions of the company and its sub- 
sidiaries, 


E. WALTON BOBST 


To assume his new position, Mr. 
Bobst IS resigning as the managing 
director of Roche-( Irganon, Inc., Nut- 
ley, N. J. 
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Magnus Gives Dinner Party 

Having revived the annual dinner 
party given to members of the Drug- 
gists Supply Corporation and other 
invited guests, Magnus, Mabee & 


Reynard staged the biggest and finest of 


these parties on Saturday, March 8, at 
the Pennsylvania Hotel, New York. A 
larger crowd of guests than ever was 
present, and the dinner, floorshow, and 
other features topped by far any previ- 


ous occasion. 


Conklin Joins de Markoff 


Walter Conklin, formerly with Evans 
Chemetics, has joined Alexandra de 


W. A. CONKLIN 


Markoff Company in the capacity of 


purchasing agent. 


Hoch and Baron Form Own Company 

John Hoch and Len Baron have re- 
signed from Victor Metal Products 
Corp., and are opening a molding plant 
in the Middle West. 

They are going to mold caps, a line in 
which they have both been for fifteen 
years. The name of the new company is 
Hobar Corp., and the plant will be 
located somewhere between Chicago and 
Milwaukee. 

Althausen Succeeds Nicolaus 

Fritzsche Brothers, Inc., has an- 
nounced that following the retirement 
of Dr. A. Nicolaus as manager of the 
Company's Clifton, N. J., plant after 
more than twenty-five years of service, 
he has been succeeded by Dr. Darrell 
Althausen. 


Drug and Cosmetic Industry 


Doble Heads Pneumatic Scale 


William H. Doble, founder and presi- 
dent of Pneumatic Scale Corporation, 
Ltd., has been elected chairman of the 
board of directors and succeeded as 


KENDALL D. DOBLE 


president by his son, Kendall D. Doble. 

The business was started in 1895 by 
William H. Doble with a handful of 
men in a small shop in Boston. Rapid 
growth of the company through the 
years had from time to time forced Mr. 
Doble to seek larger quarters until the 
present time with another expansion 
under way at the factory in North 
Quincy, Mass., the company will have 
some seven hundred persons employed 
in the manufacture of nearly 100 differ- 
ent machines for the packaging and 
bottling industries. 

Kendall D. Doble has been con- 
nected with the corporation since 1919. 
He was in charge of the English sales 
office for several years prior to his return 
to North Quincy in 1926. Shortly after 
this he became treasurer of the company 
and was later elected vice president and 
general manager. 

F. C. Drinkwater, employed with the- 
company since 1910 and plant super- 
intendent for the past eleven years, is 
now manager of service and installation. 


L'Hommedieu Succeeds Underwood 


John A. Underwood has resigned as 
president of Personal Products Corpora- 
tion, Milltown, N. J. He had been the 
president of the corporation for the past 
five years. 

Paige D. L’Hommedieu, vice presi- 
dent of Johnson & Johnson has been 
appointed in Mr. Underwood's place as 
president of Personal Products Corpora- 
tion. 

In addition to his new duties, Mr. 
L’Hommedieu will continue as a mem- 
ber of the Johnson & Johnson board of 
directors. He has been with the com- 
pany since 1928. 
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Your drugs and cosmetics, packed in sparkling 
Foster-Forbes glassware, have taken a sizeable 
stride in capturing the little lady's favor. 
First impressions often make or break your sales. 
Be sure, with Foster-Forbes smartly 
tailored, crystal clear 


drug and cosmetic glassware. cs. 


FOSTER-FORBES GLASS COMPANY 





MARION, INDIANA. U.S.A 


Sales Representatives 


ST. LOUIS « NEW YORK « CINCINNATI + DETROIT « CHICAGO + CLEVELAND « ST. PAUL 
MILWAUKEE + ATLANTA «+ KANSAS CITY + MEMPHIS « LOUISVILLE + HAVANA, CUBA 
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Schering Appointments 


Francis C. Brown, president of Scher- 
ing Corporation, Bloomfield, N. J., has 
announced the appointment of Dr. 
John N. McDonnell as vice-president of 





DR. JOHN McDONNELL 


the company. Dr. McDonnell formerly 


held the post of director of domestic 
sales and promotion. Herman {W. 
Leitzow, assistant director in charge of 
domestic sales for Schering, has been 


designated domestic sales manager. 


Dr. McDonnell during the war 
headed the drug research and civilian 
penicillin distribution units of the War 
Production Board, acting as well in the 
capacity of consultant to several other 


war agencies. 


Mr. Leitzow joined the Schering pro- 
fessional service staff in 1941. He later 


became Schering’s Eastern divisional 





HERMAN W. LEITZOW 


sales manager, and in 1945 was ap- 
pointed to his recent position. 


Steinschneider Heads Ansbacher 
Siegle 

The board of directors of Ansbacher 
Siegle Corporation has elected William 
Steinschneider, president and Peter E. 
Davis as vice president and sales man- 
ager. Colonel Kelly has tendered his 
resignation. 
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Delgado Joins Philippine Drug Co. 

Frank A. Delgado is now assistant 
general manager of the Philippine 
American Drug Company, and_ is 
located in Manila, Mr. Delgado was 
formerly assistant to T. W. Delahanty, 
chief of the Drugs and Pharmaceutical 
Unit of the Bureau of Foreign and 
Domestic Commerce. During the war 
he served for some time in the drug sec- 
tion of the OPA and was recently with 
the Foreign Liquidation Commission in 
Washington 


Chiappini Advanced by Smith-Dorsey 

B. W. Chiappini has been named 
Northern field manager for The Smith- 
Dorsey Company. He will oversee the 
work of over thirty representatives of 
The Smith-Dorsey Company operating 





B. W. CHIAPPINI 


in the North-Central states. 

Mr. Chiappini is a graduate of the 
College of Pharmacy of the University 
of Colorado and has received his B.A. 
and M.A. from there. He entered the 
Army in 1942 as a Ist Lieutenant of the 
Sanitary Corps and because of his 
previous training was made chief of the 
laboratory service for the 103rd Sta- 
tion Hospital seeing service in North 
Africa. Upon his return to this country 
he was made chief of the laboratory 
service at Camp Chaffee, Ark. 


Dodge & Olcott Elevate F. T. 
Dodge and Myers 

Directors of Dodge & Olcott, Ine., 
have elected Francis T. Dodge as chair- 
man of the board, and Charles A. 
Myers as president. 

Mr. Dodge was formerly president of 
the company, and Mr. Myers was 
executive vice president. Mr. Myers 
has been with the organization since 
1907, and for a long time was vice 
president and manager of the Bayonne, 


N. J., plant 


Drug and Cosmetic Industry 


Collier Made Sales Manager 


William D. Collier has been ap- 
pointed sales manager of Victoria Ltd 
Mr. Collier was previously sales man- 
ager of Primrose House and prior to 





WILLIAM D. COLLIER 





that, sales manager of Prince Matcha- 


belli. 


Weicker on Hochschild Committee 

The appointment of Theodore Weick- 
er, Jr., to the Hochschild Fellows Com- 
mittee of The American University has 
been announced by Dr. Paul F. Doug- 
lass, president of the American Uni- 
versity, of Washington, D. C. 

Dr. Mauricio Hochschild, South 
American industrialist, has made a grant 
for three two-year scholarships for stu- 
dents from Peru, Bolivia and Chile. The 
committee will screen these students, so 





THEODORE WEICKER, J® 


that on completion of their studies they 
may embark upon public careers in their 
respective countries. 

Mr. Weicker has been for many years 
active as a director of E. R. Squibb & 
Sons. He has worked actively since 
1942 in the Latin American field and is 
widely known throughout South and 
Central America. He is president of the 
E. R. Squibb & Sons International 
Corporation and the E. R. Squibb & 
Sons Inter-American Corporation. 
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McMichael Made Sales Supervisor 
John J. McMichael has been ap- 
pointed Eastern dividual sales super- 
visor for the Ever-Dry Corporation of 
Los Angeles, and Roycemore Toiletries, 


J. J. MceMICHAEL 
Inc., Chicago. His headquarters are in 
New y ork. 

His background in toiletries extends 
over a period of years in both the 
Middle West and the West Coast, where 
for the past two years he has been 
assistant general manager of the Ever- 
Dry Corporation. 


New Ungerer Plant 

Back in early December when Fred 
Ungerer, president of Ungerer and Com- 
pany, and son of the founder, laid the 
corner stone of the new administration 
building for the group of new factory 
and warehouse buildings, which were 
then in various stages of construction, 
this act was in fact a laying of the corner 
stone of a new era in Ungerer history. 
This 55 year old company, one of the 
pioneers in essential oil and perfume 
materials in this country, had been 
operating up to this time chiefly as an 


importer with established primary con- 
nections in every country supplying 
perfume materials and through estab- 
lished contacts in this country with 
various aromatic companies which spe- 
cialized in production for the wholesale 
trade. The new Ungerer factory located 
at Totowa, N. J. consists of several very 
modern manufacturing units for the 
production of a full line of flavors, cer- 
tain aromatic chemical specialities and 
the distillation of essential oils; two fine 
modern laboratories for research and 
factory control in flavors and perfume 
materials and a fine large fire-proof 
warehouse. In the ceremony in which 
the corner stone of the administration 
building was laid by Frederick Ungerer, 
the entire Ungerer organization from 
the New York office and the New York 
warehouse were present. Following this 
ceremony a party for the entire group 
was held in one of the factory buildings 
at which bonuses to each member of the 
organization for 1946 were distributed 
and after this the entire party gathered 
for a banquet and dance at Meadow- 
brook Inn. 


Penick Heads Drug & Chemical Club 

S. Barksdale Penick, president of the 
S. B. Penick & Co., was elected presi- 
dent of the Drug and Chemical Club, 
New York. Herbert Bye of N. W. 


Parsons was elected treasurer. 


Wissemann Advanced by Witco 

The Witco Chemical Company has 
appointed Frederick C. Wissemann as 
assistant treasurer. Mr. Wissemann be- 
came associated with Witco activities in 
1937, starting as office manager and 
accountant. 


The new Ungerer factory located at Totowa, N. J. showing the modern manufacturing units; 
two laboratories for research and factory control and the warehouse. 
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Carey Named Production Manager 
Oliver Carey has been appointed pro- 
duction manager of Daggett & Rams. 
dell, according to an announcement 
made by William Bonyun, president. 


? 


OLIVER CAREY 


Formerly, Mr. Carey supervised all 
purchasing and production planning. In 
his new capacity as production manager, 
he will continue to supervise purchasing 
and planning, but in addition will be in 
charge of all manufacturing operations. 


Scott Named Vice President 


Swindell Brothers Inc., Baltimore, 
has announced the election of Joseph B. 
Scott as vice president. He is also a 
member of the board of directors. 

Walter S. Nuckols, manager of the 
New York sales office has also been 
elected a director of the company. 


McKesson & Robbins Expands in 
Fargo 

Excavation for the new warehouse 
and offices of McKesson & Robbins, 
Inc., has been completed in Fargo, N. D. 
When completed the building will be- 
come the headquarters of another of 
the company’s wholesale divisions, 
affording better coverage and promote 
service to druggists in the area. 

Plans call for a two story concrete 
structure at Fourth Ave., and Tenth 
St., incorporating modern features in 
office and warehouse design. 

George V. Dorr of Minneapolis, first 
vice president said that it was hoped to 
begin construction early this spring with 
a view to starting operations in the fall. 


O. Hommel Co. Represents Dreyer 
in Pittsburgh 
The O. 
Fourth Ave., Pittsburgh 1, Pa., will 
represent P. R. Dreyer Inc., New York, 
in Pittsburgh and surrounding terfi- 


Hommel Company, 209 


tories. 
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Radioactive Phosphorus 
May Lower Fertilizer Costs 


Radioactive phosphorus is being utilized 


phosphate fixation and release by soils, it was 
revealed recently, Plants fed with fertilizer 
phosphate are often low in their use of this 
particular food, and it is hoped that this new 
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THE MONTH IN COSMETICS 


Perfumed synthetic sponges are being pro- 
duced in France . . . An alcoholic tincture 
of soap is an essential ingredient of a 
pleasant-smelling antiseptic telephone 
spray . Exclusive rights to the Scotch 
method of “‘cold"’ permanent waves is ob- 
tained by an American firm . A review 
of solid perfumes is published . . . A study 
of the properties and chemical structure of 
lactones is made New-type filters, 
containing resin-impregnated cellulose ele- 
ments which ore said to remove particles 
as small as one micron from liquids with 
viscosities up to 600 S.S.U., are placed on 
the market . The use of ultra-violet 
lamps is cutting spoilage losses in the 
industry . A government report indi- 
cates that foreign markets absorb about 
10 per cent of cosmetic production °. 
Two catalytic methods of preparing para- 
cymenes are patented . . . Cosmetic sales 
reach all-time high . . . Methods for the 
determination of the softening point of 
lipsticks are analyzed. 











Mothproofing in Europe 


A review of the recent advances in the 
mothproofing of woolen matefials in Europe 
is contained in a booklet published recently 
Material in the booklet is a compilation of 
reports, documents, and interviews made by 
the “Textile Team” and the “Chemical Team” 
of the U. S. Army's Technical Service I 
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Ackley Appointed Midwestern 
Representative 

Van Ameringen-Haebler, Inc., has 
appointed William D. Ackley sales 
representative in the Midwestern area. 


W. D. ACKLEY 


Mr. Ackley has been associated with the 
drug and cosmetic industry for many 
years in both purchasing and _ sales 
capacities. He will conduct his activ- 
ities from the company’s Chicago offices. 


Dr. Ralston Wins Chemical Award 
Dr. Anderson W. Ralston, 
work at the Armour Research Labora- 


whose 


tories, Chicago, resulted, among other 
developments, in extending the nation’s 
failing iron ore supplies for at least 150 
years, has been named the winner of the 
1947 Midwest Award of the St. Louis 
Section of the 
Society. 

A large number of new chemicals re- 
sulted from Dr. Ralston’s work at the 
Armour Laboratories under a program 
designed to find valuable uses for fatty 
acids which comprise the bulk of fats. 


American Chemical 


Among these chemicals are fatty amines 
one of which can be used in concentrat- 
ing low grade iron ore. 

Dr. Ralston’s work began in 1931 
when Armour instituted a program 
aimed at finding more valuable uses for 
fatty acids. Previously, a substantial 
portion of the annual production of fats 
and oils had to be relegated to the soap 
kettles because no outstanding chemical 
uses had been found for the fatty acids 
which comprise the bulk of the fats. 


McKesson & Robbins Buys Drug Co. 

William J. Murray, Jr., president of 
McKesson & Robbins, Inc., has an- 
nounced that negotiations are being 
concluded for the acquisition of the 
Morris-Morton-Schaap Drug Corpora- 
tion, Ft. Smith, Ark., Wholesale Drug- 
gists. This 


acquisition will enable 
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McKesson & Robbins to enter a new 
territory in which it has not heretofore 
been represented. 

The Morris-Morton-Schaap Drug 
Corporation was established in 1930 
and has a high reputation as a service 
wholesale druggist Western 
Arkansas and Eastern Oklahoma. 


covering 


Hoar Named Production Manager 

Charles Hoar has been appointed by 
John Hudson Moore, Inc., as produc- 
tion manager of the toilet articles divi- 
sion, Sportsman Men’s Grooming ac- 
cessories. 

C. W. Mincer will continue as super- 
intendent of the pipe manufacturing 
division. 


Innis, Speiden & Co., Elections 
W. H. Sheffield Jr., has been elected 


as secretary of Innis, Speiden & Com- 


W. H. SHEFFIELD JR. 


pany, New York. Mr. Sheffield, who is 
assistant treasurer of the company, also 
was reelected director. 

W. H. Sheffield continues as president 
and director. E. C. Speiden was re- 
elected vice president and general man- 
ager of the Isco Chemicals division 
G. S. Hamilton continues as vice presi- 
C. Wickstead 
president and 
treasurer and Halsey F. Sheffield was 
re-elected a director. T. G. Flavelle, 
manager of the Gums & Waxes division, 


dent and comptroller. C. 


was re-elected vice 


continues as a director of the company. 


Mary Chess Expansion 

In an expansion move, Mary Chess, 
Incorporated, has leased the former 
General Leather Building at 420 Fre- 
linghuysen Ave., Newark. The three 
story building, which contains 48,000 
square feet of space was occupied dur- 
ing the war by the Weston Electrical 
Instrument Company. 
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Sharp & Dohme Research Grants 

Dr. W. M. Nicholson, of the Duke 
University School of Medicine, and Dr. 
R. A. Goodwin, of the Vanderbilt 
School of Medicine, have been awarded 
research grants by Sharp & Dohme, 
Inc., Philadelphia. 

Both grants are in support of clinical 
studies on the Evaluation of caron- 
amide, a new drug recently announced 
by the Sharp & Dohme medical research 
division. 

Used in conjunction with penicillin, 
caronamide inhibits the excretion of 
penicillin from the body and serves to 
maintain high therapeutic concentra- 
tions of the antibiotic in the blood for 
longer periods of time 


Florasynth Expands on Coast 
The Florasynth 
established new and larger offices in 


Laboratories have 


San Francisco, at 732 Montgomery St., 
San Francisco 11, Cal. Walter J. More- 
land will continue in charge of the offices. 


Indian Representative 

M. Valab & Company, Karachi, India, 
are interested in representing American 
companies with perfumery, cosmetics, 
toilet goods and patent medicines. 
Write to M. Valab & Company, Fadoo 
Bldg., Bunder Road, Karachi 2, India. 


Heyden Chemical Adds Rebak 


Heyden Chemical Corporation, has 


added Vincent R. Rebak to its New 
York sales staff. Mr. Rebak, a graduate 
of St. John’s University, spent four 
years with the AAF during World 


War II. 
Prior to joining the staff at Heyden, 


V. R. REBAK 


he was with the New York sales division 
of Miles Laboratories, Inc. Mr. Rebak 
will service Heyden accounts in upper 
New York state as well as Cleveland 
and Akron, Ohio. 
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scenes... behind the labels of nati 
America’s finest products! 





MADE RIGHT! . . . Two magic words that say, 
“Here is a quality product.” 


That’s why “made right’’ is Continental’s proudest claim for 
its lithographed metal containers. Every step in this manu- 
facture—from selection of raw materials through litho- 
graphing, body-forming and seaming—is painstaking and 
exact. Forty-two years of experience in the field— 
making more than 500 different shapes and types 
of containers for thousands of products—have 
developed our production equipment and manu- 
facturing skill to top efficiency. 
Add this to our exacting methods of inspection, 
testing and checking. Then you'll see what we 
mean when we say, “Continental cans are made 
right!” That’s why thousands of metal container 
users look to Continental for the best in quality 
and the best in service. 


\ 


CONTINENTAL 
Can ComPANY 


100 East 42nd Street, New York 17, N.Y. 
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Jaeger Joins Bristol-Myers 

Gustave A. Jaeger has joined Bristol- 
Myers Company, N. Y., as special 
financial assistant to the president. A 


native of New York City, Mr. Jaeger 





G. A. JAEGER 

comes to the company with a wide ex- 
perience in the banking field. After 
graduating from Columbia University, 
he was for four years associated with the 
National City Bank. For the past 
fifteen years he has been with the Irving 
Trust Company, as an assistant vice 


president. 


Lambert Appointments 

Lambert Pharmacal Company, has 
appointed Hal Starrett to the post of 
assistant general sales manager, with 
headquarters in St. Louis. Mr. Starrett 
has been with the company for fifteen 


years, starting out as a salesman and 


later being promoted to divisional sales 
manager, then Pacific Coast manager 

F. W. Ballentine, general sales man- 
ager of the company, will continue to 
maintain his headquarters at the com- 
pany’s offices in New York. 

James J. Antle, divisional sales man 
ager in the New Orleans area for Lam- 
bert, has been transferred to the St 
Louis office, to handle the inside opera- 
tions of the sales department. Mr. 
Antle has been with the company sinc« 
1940 except for a leave of absence during 
the war when he served with the Marin« 


( “ IT ps. 


Commercial Solvents Promotions 

The pharmaceutical division of Com 
mercial Solvents Corporation has an- 
nounced that James J. Sonnenberg has 
been made district supervisor with 
headquarters at Cincinnati. Mr. Son- 
nenberg was formerly with William S 
Merrell Co., and Winthrop Chemical 
Company 

Other additions to the 
tical division’s sales force are John J 
VMecQuaid at Philadelphia, Frank E 
Levenberg and Luke A. Fusco at New 
York 


pharma eu- 


DCAT Fall Golf Tourney 

After a lapse of five years, the Drug 
Chemical and Allied Trades Section of 
the New York Board of Trade will re- 
sume its annual fall meeting and golf 
tournament at Shawnee Inn, Shawnee 


J 


’a., September 25-26 


on-Delaware, Pa.. 





Innis, Speiden & Company has formed a club of members of the organization who have 
served 25 years or more. Shown in the group from left to right T. G. Flavelle, director 
William H. Sheffield, president; Charles C. Wickstead, vice president and treasurer. Stand- 


ing: P. L 


Frost; John Breckwoldt: George Sonnek; Rose G. Oliver; Herbert S. Cottrell 


Frank Grilli; Herman Price; Paul W. Hiller; Edward Schaaf. 
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Glenn Joins Linnea Perfumes 

Richard M. C. 
pointed sales manager of Linnea Per- 
fumes Inc. Before joining Linnea, Mr 


Glenn has been ap- 


Glenn was assistant sales manager and 





RICHARD GLENN 


market research director for H. P 
Smith Paper Co. 

He was four years in the Navy as 
surplus disposal officer and prior to that 
was sales promotion director of Amer- 


ican Cyanamid Co 


Henderson Visits Australia 

Ralph Henderson, vice 
Frederick Stearns & Co., 
ling Drug Inc., flew from San Francisco, 
March 1, to visit the Stearns branches in 
Sydney, Australia, and Auckland, N. Z. 

Both branches, of which Noel Leg- 


president . 


division Ster- 


gett is managing director, have expan- 
sion programs under way. Outside of 
the | » ee 
represented in Australia, where more 


Stearns is particularly well 


than 90 per cent of the chemist shops 
handle its products 

Mr. Henderson plans to return to 
this country by April 7 


Daumit Starts New Company 

Harry G. Daumit has started a new 
perfume and cosmetic company to be 
known as “kathryn, Inc Headquar- 
ters of the company will be at 314 West 
Institute Place, Chicago. The former 
Daumit company, which manufactured 
and distributed Lustre-Creme Sham- 
poo, was purchased by Colgate-Palm- 
olive-Peet Co., together with rights to 
the corporation name, “Kay Daumit, 
Inc.”’ under terms which exclude sham- 
poo or hair products from the line of 
merchandise which will be produced by 
Kathryn, Inc. 

Associated with Mr. and Mrs. Dau- 
mit will be Matt Neissen, formerly in 
charge of production of Lustre-Creme, 
as general manager of the new company. 
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Burns Re-elected Head of U. S. 
Vitamin 

Dr. Louis Freeman, director of the 
laboratories of U. S. Vitamin Corpora- 
tion, N. Y., for many years, becomes 


; 





DR. LOUIS FREEDMAN 


vice president in charge of research 
following recent elections. 

H. Boris Burns has again been re- 
elected president of the concern, oc- 
cupying this position for the eighth 
year. 

Dr. Casimir Funk, who first isolated 
and named the “vitamine”’ in 1912, has 
. 5. Vitamin 
Corporation since its inception, and will 


been associated with the | 


continue his work in the company’s 
greatly expanded research program. 





H. B. BURNS 


i 
mental in greatly widening the scope of 
the U. S. Vitamin Export Corporation 
continues as vice president and export 


Botty, who has been instru- 


manager. 

Other re-elected officers were Hamil- 
ton Pell, chairman of the board; Arlen 
G. Swiger, secretary; M. Weiner, treas- 
urer; and B. A. Fuchs, assistant to the 
president. 


Searle & Co. Names Two 
In the expansion of the sales depart- 
ment of G. D. Searle & Co., Chicago, 


Warren R. Beck was promoted to the 
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office of assistant director of medical 
service and Jay D. Green joined the 
company to fill the new post of market- 
ing analyst. 


Correction 

In the October 1946 issue of Drug & 
Cosmetic Industry, there appeared a 
study of Orris Root, written by Dr. Y. R. 
Naves of Ce, & Az 


Geneva. inadvertent 


Givaudan & 
Due to 
errors of translation, the version of the 


some 


article as printed in this publication in 
several respects. 

With reference to the Tuscan produc- 
tion of dried orris which 
reached 2100 tons in 1914, the correct 
figures show this fell to 300 to 400 tons 
between the two world wars, went as 


rhizomes, 


low as 245 tons in 1939, 

The yields of irone isolated by distil- 
lation of the rhizomes and by the treat- 
ment of the resinoids should have been 
reported as varying between 0.024 and 
0.039 per cent, rather the 0.24’and 0.39 
per cent. 

The orris exported through Mogador 
was described as being “peeled but not 
cleaned,” read 
“peeled but not pared.’ In the section 


when it should have 
dealing with the presence of irone in the 
central cylinder, the article should have 
read that “‘it is wise to pare the rhizomes 
in wide chips,” and the “treatment of 
unpared rhizomes yields only a fraction 
of the odorous other than irorie.”’ 

In the table giving the characteristics 
of the distillates, in the third column on 
page 586, the acid value should read 162 
to 216, rather than 182 to 216, and the 
ester value 4 to 36, rather than 4 to 10. 
The percentage of neutral fraction for 
the distillate of benzene resinoid should 
be 18.1 to 23.2, and for the distillate of 
petroleum ether resinoid 40.6 to 57.4. 

The characteristics of the absolutes 
reported in the first column are actually 
those of the petroleum ether resinoid 


and not the benzene resinoid. For the 
latter, the figures should read; doo: 


0.929 to 0.943; np: 1.4938 to 1.4986; 
D: +18.30° to 34.15°; ester value: 26 to 
17; per cent irone by oximation: 62:2 to 
77.8. 

Finally, the average yield of oil of 
orris by distillation, correctly reported 
as 0.20 to 0.24 per cent, does rise to 
between 0.32 and 040 per cent, if the 
distillation is continued until comple- 
tion, instead of being stopped after 20 


to 36 hours. 
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Owens-Illinois Appointments 

Two appointments in the sales promo- 
tion department, glass container divyi- 
sion, have been announced. 


Northrup F. 


Bowes has been made 





N. F. BOWES 


Eastern sales promotion manager and 
Newell A. Pontet, 


and display division. 


manager of the film 
Assigned the re- 
sponsibility of interpreting sales pro- 
motion policies for the glass company in 
that area, Mr. Bowes will be located in 
the New York office of Owens-Illinois. 
He has had wide experience in sales and 
merchandising. During the past five 
years he has worked for Owens-Illinois 
as merchandising manager of the food 
container division, and of the drug and 





N. A. PONTET 


chemical industries divisions. 

Mr. Pontet has been associated with 
Owens-Illinois for 14 years. During this 
time he worked in the Los Angeles plant 
and sales office. He served in the AAF 
in 1942 as a Link Trainer instructor 
Released from service in 1943 he joined 
the Company's main office in Toledo to 
assist in the organization of the film 
and display division. 


BIMS Winter Party 


The annual winter party of the BIMS 
of Boston was held at the University 
Club in that city March 7. 
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Every product planned for packaging in Alcoa 

Aluminum Tubes gets “the works” in this and 

other specially designed equipment in the Alcoa 
Packaging Laboratory. 

In the incubator shown above, Alcoa Aluminum 

<— G Tubes and their contents are kept at a temperature 

of 100°-102° F. and a relative humidity of 20%. 

For weeks and months they are stored here. Every step is 

carefully checked: carefully controlled. After six months, 

tubes and contents have been subjected to conditions com- 


parable to 3 years normal shelf life in an average retail store. 





Here for 6 months or more Alcoa Tubes and 
their contents are tested at a temperature of 
100°-102° F. and a relative humidity of 20%. 


When the Alcoa Packaging Laboratory reports on the suit- 
ability of your product for aluminum packaging you know 
the information is accurately gathered; expertly evaluated. 

Why not send samples of your product for testing now 
for ordering later? We can advise you which type of Alcoa 
Tube, plain or interior coated, is best for your product. 
We also can advise you whether a slight change of formula 
or the addition of an inhibitor will reduce your packaging 
costs when more Alcoa Tubes are available. 

Write to ALuminum Company or America, 1913 Gulf 


Building, Pittsburgh 19, Pennsylvania. 


MORE people want MORE aluminum for MORE uses than ever 
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Blue stops the\eye, starts the sale 


MARYLAND GLASS CORPORATION e BALTIMORE 30, MARYLAND 





CHICAGO: Berman Bros., Inc., 1501 S. Laflin St. e CINCINNATI: J. E. McLaughlin, 401 Lock St Elmer H. | 
JERSEY CITY: Maryland Glass Corp., 50 Journal Sq. e KANSAS CITY: Aller Todd, 1101 Mulberry St vith hin 
F 4 wi 1m 


MEMPHIS: S. Walter Scott, 608 McCall Bldg. @ ST. LOUIS: H. A. Baumstark, 4030 Chouteou Ave. William R. 
SAN FRANCISCO: Owens-lilinois Glass Co., Pacific Coast Division, 320 California St. 
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Roden Moves to West Coast 

H. W. Roden, president of American 
Home Foods, Inc., is transferring his 
office and residence from New York to 
Los Angeles in a move to devote his 
attention to policy formulation and to 
augument the company’s position on 
the West Coast. The firm already has a 
divisional sales office in that region, in 


addition to a food producing plant at 


San, Cal. ” 


Mr. Victor r. Norton, recently ap- 
pointed executive vice president of the 
corporation will act as administrative 
head of the business and the head- 
quarters will continue to be maintained 
at 22 E. 40 St., New York. 

Mr. Roden while remaining president 
and director of American Home Foods 
and a vice president of American Home 
Products Corporation, will soon divest 
himself of many other positions he has 
held in associated companies and in the 
food trade. 

He is the author of four successful 
novels and a number of magazine 
stories. He intends to devote some of 
the leisure time which the relinquishing 
of a portion of his business will provide, 


to the furtherance of this profession. 


ADMA Names Bambach Assistant 
To Frailey 

Dr. Karl Bambach has been ap- 
pointed assistant to Carson P. Frailey, 
executive vice president of the American 
Drug Manufacturer’s Association. 





Visiting the traveling salesroom are Maas Brothers department store employees in Tampa, 


Fla. Standing: Iris Kitchens, head of perfume section; Peggy Bischoff, | 


Mary Lou Monteiro, buyer; Bob Bischoff 


Dr. Bambach was with the William S. 
Merrill Company, for five years, and for 
the next five years was on the research 


staff of the Kettering Laboratory of 


Physiology of the University of Cin- 
cinnati. 

During the war he was in charge of 
the drugs and chemical section, service 
of supply, Office of the Surgeon General 
of the War Department, and served as 
liaison officer with the Food and Drug 
Administration, Bureau of Narcotics, 
National Institute of Health and the 
National Research Council. 





timer H. Bobst, president of William R. Warner, entertains at luncheon in the executive dir 


"g room at the opening of the new William R. Warner-Richard Hudnut cafeteria 


Show 7 


with him are (left to right) T. P. Hemtingne E. Walton Bobst; secretary and vice president of 


fit 
William R. Warner; H. M Kiesewetter; 


r. Bobst; Stuart Wagner; M. G. Herold; Dr. H. M 


Wuest and Dr. R. D. Shaner. 
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ouise Hall. Seated: 


Martha Whitfield, divisional merchandise buyer. 


Traveling Salesroom 
With the age of jet 


atomic energy and wired bras comes 


propulsion, 


now a new angle on sales-rooms. Bob 
and Peggy Bischoff, representing Pac- 
quins Hand Cream in the Southeast, are 
traveling about the countryside drag- 
ging their sales room behind them 
This might be something new in 
sales-rooms, so why not a cosmetic 
caravan traveling from town to town. 
Bob and Peg like it 
able to visit their friends, they have a 


Aside from being 


show room, a demonstration room and 
at the same time they solve hotel 
reservation problems. 

he buyers like the idea too, they 
can get off the busy floor to inspect 
merchandise and arrange promotions, 
get them done quickly and back into the 
store. 


Lo Curto & Funk Celebrate 
25th Anniversary 

Lo Curto & Funk, customs brokers, 
21 State St., New York, specializing 
in the clearance of essential oils, drugs, 
chemicals and allied products, are cele- 
brating their twenty-fifth year in the 
business. 


Kupper Advanced By Rosenfeld 

Jack Kupper has been appointed 
general sales manager in charge of the 
drug division of the Henry Rosenfeld 
He will under- 
take a nation-wide tour to expand the 


Cosmetic Corporation. 


new policy of selling drug stores and 
drug chains. He is the past president of 
the Drug Salesman’s Association. 
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Dyer you have a metal container to be coated inside for protection, coated 

outside for decoration, lithographed outside for design and labeling, our long Fisteacd 
experience and expert knowledge will help you in many ways. We see to it that ma 
an inert lining, when needed, not only serves to preserve the product but also to of dire 
safeguard the container itself, protecting it against corrosion. As the job may New Y. 
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applying a lacquer base coating, printing color by color with baking-in of each, oad 
a Vi 
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Kremers Urban Charged with Unfair 
Competition 

An action for interference and unfair 
competition has been filed by Lakeside 
Laboratories, Inc., against Kremers 
Urban Co., both pharmaceutical manu- 
facturing and distributing concerns, in 
the Circuit Court for Milwaukee County. 

The suit is based upon the complaint 
which alleges that Kremers Urban Co., 
Dr. C. O. Miller, Ray A. Johns and 
Gilbert Burgerhoff, the defendants, the 
latter three former employees of Lake- 
side, “willfully and maliciously have 
persuaded a number of persons who 
were employed by the plaintiff to leave 
the employment of the plaintiff without 
its consent and against its will... by 
representing to the plaintiffs employees, 
that they were about to lose their em- 
ployment because the plaintiff intended 
to discharge them, whereas in fact the 
plaintiff had no such intention.” 

The complaint further states ‘That 
in addition to the plaintiff’s salesmen 
and other sales personnel, the defend- 
ants have by various false representa- 
tions induced the chief control chemist, 
its purchasing agent and others to leave 
its employment and become associated 
with and employed by the Kremers 
Urban Co.” 

Damages in the amount of $100,000 
are demanded in the complaint. 


Fritzsche Names New Directors 

lo fill existing vacancies in its board 
of directors, Fritzsche Brothers, Inc., 
New York, has announced the election 
of the following new members: Dr. 
Ernest Guenther, chief chemist and 
third vice president; B. F. Zimmer, Jr., 
and Fred H. Leonhardt. 


Glenn Elected President 

Claude T. Glenn of Winston-Salem, 
N. C., was elected president and general 
manager of Wright & Glenn Company, 
Inc., manufacturers of Miss Twinkle, 
cosmetics for little girls. Mildred 
Randolph Culbreath was elected vice 
president and sales director. 


Schmitz Named Chairman of Board 


Usear J. Schmitz has been named 
board chairman of the Snowden Mize 
Drug Company; J. Addison Mize has 
become president: John C 
president and Rex Thorning, secretary 
iN executive promotions that took place 
at Atchison, Kansas. 


. Savage, vice 
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Rolly M. Cain 


Rolly M. Cain, president and general 
manager of Abbott Laboratories, died 
February 21 at Phoenix, Ariz., of a 
heart attack. He was 65 years old. 





ROLLY M. CAIN 


Mr. Cain was born in Washington, 
Ind., and attended school there until 
the age of 17 when he started to work in 
the pharmaceutical plant of the Pit- 
man-Myers Company of Indianapolis. 
He became a salesman for this company 
in 1905, a position he held until 1909 
when he and several associates organ- 
ized the manufacturing pharmaceutical 
firm of Swan-Myers Company. He was 
elected president of that company in 
1913, serving in the office until 1930 
when Swan-Myers was merged with 
Abbott Laboratories. 
president, and executive vice president 
of the latter until elected president and 
general manager of the firm in March 
1946. 


He was a vice 


Mr. Cain travelled widely and was 
interested in the development of export, 
as well as the domestic sales of his firm. 

His first wife, the former Miss Dersey 
A. Myers, died in 1934. He leaves a 
widow, a son, a daughter and a stepson. 


Dr. Ludwig Schaefer 


Dr. Ludwig Schaefer, 63, chairman of 
the board of the Maywood Chemical 
Works, Maywood, N. J. died at his 
home in Paramus, N. J., on Feb. 22. 

Dr. Schaefer was born in Mannhein, 
Germany and was a naturalized citizen 
of this country. His father, the late Dr. 
Louis Schaefer, founded the Maywood 
Company. 

He was graduated from Columbia 
University in 1906, and was an honorary 
member of the University of Munich. 
He was a trustee of the College of Phar- 
macy of Columbia. 

Surviving are his wife, Mrs. Clara 
Sittel Schaefer and two sisters. 
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Horace Schonle 


Horace Schonle, 54, discoverer of the 
sedative drug amytol and director of 
organic research at Eli Lilly & Co., died 
February 24, in Indianapolis after a 
weeks illness 

Mr. Schonle also assisted in the dis- 
covery of another sedative, seconal, and 
he was regarded as a world authority on 
During World War II he 
served as the Lilly Company's repre- 
sentative with the office of scientific re- 


barbiturates 


search and development. 

\ native of Tuscola, ll, Mr. Schonle 
received a bachelor’s degree in chemistry 
from the University of Illinois in 1916 
and a M.A. in 1917. He joined the Lilly 
company in 1919 after war-time service 
in the Chemical Warfare branch and a 
brief post-war service in the Depart- 
ment of Agriculture. 


Alois Von Isakovis 

Alois Von Isakovis, forty, vice presi- 
dent of Synfleur Scientific Laboratories 
Inc., died February 24, at the Hamilton 
Ave. Hospital, Monticello, N. Y. 

Mr. Von Isakovics was the son of the 
late Dr. Alois Von Isakovics one of the 
pioneer’s in the synthetic aromatic field 
and founder of Synfleur Scientific 
Laboratories. 

Surviving are his wife, three children, 
his mother and three sisters. 


Frederick W. Werner 

Frederick W. purchasing 
agent for L. Sonneborn Sons, Inc., N. Y., 
died at his home in Glendale, L. L., on 
February 20, after a lingering illness. 


Werner, 


He was 58 years old and had been asso- 
ciated with the company for 34 years. 
Surviving are his wife Catherine, two 
daughters and three grandchildren. 


Richard N. Hill 


Richard N. Hill, for the past six years 
manager of the Chicago office of Bristol- 
Myers Company, died at the Wesley 
Memorial Hospital, Chicago, Feb. 24. 

A native of Shelbyville, Ind., Mr. Hill 
owned and operated the Vero Drug 
Company, Vero Beach, Fla., after 
leaving school. He served in the Navy 
during the First World War and, upon 
being mustered out, returned to the 
In 1926 he joined 
Bristol-Myers as a travelling representa- 


retail drug business 


tive. He was transferred to Chicago in 
1941 and became branch manager there 
that same year. 

He is survived by a widow, the former 
Mary Rose Powell 
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By Francis Chilson 


Industrial Consultant 


Message To Labor 

You all want higher wages to offset the steadily in- 
creased cost of living. You have been told that high 
wages sustains prosperity, and defers or prevents de- 
pressions. 

This is simply not so, as the facts of history reveal. 
There have been periods of great prosperity when men 
only received as much for a day’s work as they now 
received for an hour's. Likewise, there have been tre- 
mendous depressions when men received wages as high 
as they are getting now. 

Going backward, you will recall with a shudder the 
terrible depression we had during the 1930's. Wages 
were abnormally high all through the 1920's, but still 
the crash came. and you know the rest. 

In the early 1920's, shortly after the end of World 
War I, there was a short, but intense, depression during 
the reconversion period—in spite of the fact that people 
still had war savings, and had been earning abnormally 
high wages. 

On the other hand, history also shows that we have 
had terrible depressions when men were paid very low 
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wages. For example, we had a depression in 1907, when 
a skilled mechanic received an average wage of $2 for 
a ten-hour day; whereas now they receive as much as 
that for a single hour’s work. That depression was 
terrible. The depression of 1897 was just as bad—and 
that in the early 1880's, was equally awful. 

In between these periodic depressions, which have 
extended back all during the history of our country, 
there have been periods of great prosperity in spite of 
the fact that men received very low wages indeed, in 
comparison with present-day standards. 

In other words, my good friends, the lessons of his- 
tory show that low wages do not cause depressions, and 
high wages do not prevent them. In spite of all the 
crazy claims of the Communists, and the wild-eyed 
agitation of uneducated labor leaders—who have so 
often mislead you—the scale of wages and depressions 
have nothing to do with each other. 

Depressions are caused when people stop buying. 
When you lose faith in yourselves, in your employers, 
and in your government, then you begin to stop buying, 
and that’s how you, yourselves, cause depressions. 

It stands to reason, doesn’t it, that the only way you 
can have high wages and high purchasing power and a 
sustained period of prosperity, is by increasing your 
own productivity. For example, if you are paid $5 a 
day and you produce $50 worth of merchandise a day, 
the labor cost of that merchandise is 10°. Now if your 
salary is increased to $10 a day, and you do not pro- 
duce any more merchandise, then the labor cost be- 
comes 20°. In order to stay in business, your employer 
must add this increased cost to his price and pass it 
along to the public in the form of a higher price for the 


merchandise in question. (The “public”, of course, 
means YOU.) Now then, if your wages are increased 


from $5 to $10 a day, and you increase your produc- 
tion from $50 worth of merchandise a day to $100, 
then the labor cost still remains 10°%, and your em- 
ployer can afford to pay a higher wage without increas- 
ing his price. In such a case, indeed, because of reduc- 
tion in overhead ratios, your employer can pay the high 
wages and actually reduce prices, too. 

In 1914, when Henry Ford declared $5 a day mini- 
mum wage for everyone in his employ—at a time when 
all the other automobile companies were paying an 
average of $2 a day—he demonstrated the truth of this 
statement, because he had the means by which the pro- 
ductivity of his labor could be increased to a point 
where he could increase wages in his plant more than 
two and one-half times the prevailing average. You all 
know the result. In the first place, increased productiv- 
ity in Mr. Ford's plants made it possible for him to re- 
duce the price of automobiles so that the average 
worker could own one. He also forced his competitors 
to adopt efficient methods of production so that they 
too could increase wages and decrease prices. Now 
everybody has cars, whereas once they were the toys 
of the rich. 

Don’t listen to the irresponsible people who tell you 
that wages can be increased substantially without an 
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increase in prices and without a commensurate in- 
crease in productivity. Some of the so-called labor 
leaders insist that wages should be increased substan- 
tially, that hours of work should be reduced, and that 
laws should be passed to prevent an increase in prices. 
It is plain common sense that if this should come to 
pass through the use of the political power which labor 
has gained, two things will happen: first, those employ- 
ers who can afford it will exert all possible means to 
mechanize even simple operations in order to offset as 
much as possible the increased labor costs which they 
have to pay. This will mean temporary technological 
employment. If it happens in your plant, you may 
have to hunt for a job in some other plant or industry, 
and you may have to hunt for a good long time before 
you get a job at your present rate. The second thing 
that will happen is, that if your employer is in an indus- 
try that cannot easily be mechanized, or if his capital is 
so limited that he cannot afford mechanization anyway, 
then he will go broke, and you will be out of a job. It’s 
just as simple as that. 

Use your head. Use common sense. Don't kill the 
goose that laid the golden egg. You, yourself, can in- 
crease your own real wages—that is to say your pur- 
chasing power—only if you, yourself, likewise increase 
your productivity. There just isn’t any other rule. 
That’s the law of business survival. And business sur- 
vival means your survival. Don’t wait for the other 
fellow. Get in there and pitch. You fellows—too many 
of you—have been laying down on the job, but time is 
running out and if you don’t want a terrific depression 
to break over your heads like a thunder clap within the 
next two years, get in there and pitch—and keep 
pitching. 


Antivivisection 

It was very nice of Mr. R. T. Krepela of the Profes- 
sional Service Division of Hoffmann-LaRoche, Incor- 
porated, to send me a bulletin published by his com- 
pany on the subject of antivivisection. This was a re- 
print from the December 1946 issue of the Roche Re- 
view and is entitled ““More Dogs or Better Babies?” 
The bulletin summarizes the continual and unremitting 
attacks by antivivisectionists who persistently attempt, 
through the various states legislatures to eliminate ex- 
periments on animals. The bulletin summarizes the 
value of animals in research work as follows: 

“There is not space here to list all the benefits to both 
mankind and the animal kingdom which have resulted 
from experimentation on animals; they are too numer- 
ous. However, a few should be mentioned for the sake 
of emphasis, and Dr. Kretschmer, former president of 
the American Medical Association, has summarized 
many of the benefits very succinctly as follows: 

|. Animal experimentation has made it possible to 
develop the entire field of physiology on a sound foun- 
dation, both in health and disease, so that we have a 
better understanding of every organ in the body. 

2. Advances in surgical technic have been made 
possible by animal experimentation. Surgical opera- 
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tions on the intestines, nerves, tendons and blood 
vessels, transplantations of bone, cartilage and entire 
organs are the result of animal experimentation. 

3. The standardization of various drugs is directly 
dependent on the use of animals. New remedies, such 
as the various sulfa compounds and penicillin, are tested 
out on animals to determine their potency, their actions 
and effects. 

4. Animals are needed to standardize the vaccines, 
antitoxins and serums that are used in the prevention 
and treatment of infectious diseases such as diphtheria, 
yellow fever, cholera, typhoid and many others. 

5. I should like to mention some of the advantages 
that have occurred to animals: Animals have been pro- 
tected by vaccination for rabies, for horse encephalitis, 
distemper, bovine tuberculosis, hog cholera, foot and 
mouth disease, hookworm disease and many others. 

6. The role of bacteria in the cause of the infectious 
diseases and the methods of preventing these diseases 
have been shown by animal experimentation. As a re- 
sult many years have been added to man’s life span. 

7. Surgical sepsis and antisepsis. If we had not dis- 
covered on animals what bacteria did when they entered 
the body, which discovery led to the practice of steriliz- 
ing all materials used in an operating room, our opera- 
tive mortality would still be high in spite of good 
surgical technics. 

8. Our knowledge of the role that vitamins and hor- 
mones play in our life was enhanced by animal investi- 
gations. 

9. The study of infantile paralysis with its many 
crippling after-effects requires the use of animals to 
further research in this field. The monkey has been 
invaluable in study of the various phases of this dread- 
ful disease. 

10. Experiments on animals, particularly mice, have 
added to our knowledge of cancer and other malignant 
tumors. 

ll. Monkeys, dogs, rats, and chickens have been 
used to study malaria and anti-malarial drugs. 

12. Without the use of animals many of the splendid 
results achieved in the treatment of casualties in this 
Many of these 
problems were first studied in animals, including the 


war would not have been possible. 


treatment of burns, the effects of gas poisoning and the 
treatment of shock. 

13. Great progress has been made in the field of 
anesthesiology most of it based on animal experimenta- 
tion. The story of the anesthetic qualities of ethylene is 
interesting. Carnations shipped into the Chicago 
flower market “went to sleep,”’ and it was demonstrated 
that ethylene gas was the cause. Then, in order to de- 
termine whether or not ethylene could be used as an 
anesthetic agent in man, it was necessary to use 
animals. As a result of this work, ethylene as an 
anesthetic agent was put on a firm basis. 

According to an article by Ivy and Zobel, as a result 
of medical progress largely brought about by animal 
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experimentation, babies born in 1943 can expect to live 
16 years longer than those born in 1902; in other words, 
2,100,000,000 years of human life have been saved by 
the application of medical discoveries in one generation. 
Also, in World War I, more than 9°7 of our men died, 
while in World War II only 3°% died; thus about 48,000 
American men owe their lives to discoveries which 
animals have helped to make just since 1920.” 


The A. A. A. Meeting 

As you doubtless know, I was one of the speakers at 
the sub-section on pharmacy during the recent Boston 
meeting of the American Association for the Advance- 
ment of Science. It was a lively meeting. Unfortunate- 
ly, only a few of the men in the industrial branch of the 
pharmaceutical industry attended the meeting. This 
was a great pity, because this organization offers an 
opportunity for the scientists and the production men 
in the ethical and the proprietary branches of the trade 
to get together on equal terms. Most of the men there 
were professors of pharmacy or deans of pharmacy 
schools. On the whole, they struck me as a pretty swell 
bunch. Anyway, they demonstrated that they could 
take a beating and hand back as much as they received. 

I lambasted them for failing to train boys qualified to 
work in the manufacturing branch of the pharmaceu- 
tical industry. The better pharmacy schools have in- 
deed turned out some men qualified to work in control 
laboratories, and to some extent qualified to do research 
work in pharmaceutical plants. But none of them to 
date has turned out men qualified to become pharma- 
ceutical engineers or manufacturing pharmacists. 

Papers were presented by Art Peterson of Heyden 
Chemical Company, Karl Klemme of the Jamieson 
Company, and myself—the three of us representing the 
industrial point of view. Pete’s requirements for train- 
ing a pharmaceutical engineer were, | believe, somewhat 
too comprehensive. Klemme did a good job of stating 
some of the problems which differentiate pharmaceu- 


tical from chemical engineering. 


Naturally, the academicians opposed our point of 


view. I say naturally, because you couldn't expect 
anything else. Nothing in this world is more hide-bound 
or reactionary than the system which governs American 
universities. If you tell the academicians that certain 
courses are a waste of time for boys preparing to enter a 
particular field, they will tell you that these courses are 
“‘an academic requirement.” 


In other words, an academic requirement is the same 


as death and taxes, and is as immovable as the rock of 


Gibraltar. If you succeed in getting the professors to 
admit that some, if not the majority of academic re- 
quirements are sheer nonsense, then they will shrug 
their shoulders futilely and say that the academic re- 
quirements are imposed on them by the Northern Con- 
ference or the Southern Conference or God knows 
what. At any rate, there’s something fixed, immovable 
and sacred about an “academic requirement.” I re- 
member the time when my own school required that a 
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man had to know how to swim before he could get his 
degree. Just what connection there was between an 
engineering degree and the ability to swim, I haye 
never been able to find out. At the moment, my 
daughter is going to one of the best women’s colleges i 
America, and one of the “academic requirements” fo, 
her degree consists of a certain number of hours of out- 
door exercise of a form which she thoroughly detest. 
How uncongenial exercise will contribute to her eduea- 
tion, I do not know. 

Time was not so long ago when virtually every degree 
required proficiency not only in Latin, but Greek ag 
well. Gradually the academic reactionaries modified 
this requirements, although it is still required in some 
schools for some degrees. It is to be hoped that universi- 
ties will some day catch up to within twenty-five or 
fifty years of current life and thought. 

One of the deans, in response to my attack on 
“academic requirements,’ pointed out if there were no 
academic requirements there would be no standards, 
and that the mission of the universities is to keep 
standards high in order to train and develop the brains 
of the students entrusted to their care. Maybe so. | 
have no quarrel with standards, but standards should 
be useful and usable. 

Differential and integral calculus are academic re- 
quirements for all engineering degrees. Yet not above 
five engineers in every hundred ever has the slightest 
occasion to go beyond trigonometry in his mathe- 
matical applications. [I have known a lot of top flight 
engineers in my time and I'd be willing to bet that 
sixty per cent of them couldn't have passed an elemen- 
tary algebra examination ten years after they left 
college. 

Likewise, engineers are required to study a bit of 
chemistry. Some schools require them to take both 
quantitative and qualitative analysis. This, I think, is 
sheer nonsense. I think it is important for an engineer 
to know what chemistry does and to have some concep- 
tion of the fundamentals of chemistry, but to spend a 
couple of years at it is, to my mind, a waste of time. 

On the other hand, engineers do have to write re 
ports; they may have to write articles and scientific 
papers; they all have to write letters, and they all have 
to sell ideas to their bosses. Yet it is an indisputable 
fact that most engineers from the best engineering 
schools in this country can hardly write a single gram- 
matical, understandable, English sentence. It would 
seem to me an exceptionally high “academic require- 
ment” would be to gain command of one’s own 
language. In this respect, the pharmacists and chemists 
are no better. They are “required” to take a lot of 
things they will never use, and many of the things they 
could use are not given at all, or are slighted. We need 
some new definitions of academic standards and aca- 
demic requirements. We need higher standards for 
university teachers certainly, and higher pay. To 
many universities are staffed by uninspiring and ut 
imaginative hacks who couldn’t make a living at their 
professions in the market place. 
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One of the first requisites of a smooth running bottling line is the proper 
handling of containers. Gentle, yet fast, positive action is needed and this 
means strict adherence to specified tolerances on all machined parts plus a 
thorough understanding of the job at hand. 

It is not by any accident that Pneumatic equipment is so well known for its 
“Lower Cost per Container” operation. Over fifty years experience in the appli- 
cation of sound packaging principles has provided an accumulation of techni- 
cal “know-how” that is second to none in the field today. 

One of Pneumatic’s latest developments is the streamlined Rota-Cleaner 
shown above. Operating with a continual, smooth flowing action this machine 
cleans most any shape bottle up to the 1 qt. size by rotating it to an inverted 
position where it is subjected to a blast of dry air, after which the thoroughly 
cleaned bottles are delivered evenly spaced onto a discharge conveyor. Unit is 
completely equipped with safety devices. 

If your problem is in Filling, Capping, Labeling or Cleaning, your best 
assurance of Better Bottling probably lies in 2 Pusumatic machine. Write us 
today. Pneumatic Scale Corporation, Ltd., 70 Newport Avenue, North 


Quincy 71, Massachusetts. 
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PACKAGING AND BOTTLING MACHINERY 


Over eighty different machines for the packaging of dry, free-flowing products and the cleaning, filling, copping and labeling of containers for liquids and semi-liquids 
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Note: Blank spaces left for any additional carton that might be added to the range. No. 1 adjustment is for the carton magazine. The 
magazine adjustment is made by putting the carton into the magazine and adjusting angles to suit. All other adjustments are made by 
setting dial control adjustments by number to point indicated on scale. Additional sizes can be run between minimum and maximum range 
of machine by making the proper dial settings and recording 


This fully automatic ROSS Cartoning Machine is The ROSS machine inserts bottle and literature 
designed to handle any number of size cartons and is available for handling: 
within this machine's range. 1. Straight tuck or reverse tuck cartons 
A change to another size carton can be made 2. Seal-end cartons 
within ten minutes—without the substitution or 3. Top tuck, sealed bottom cartons 


addition of interchangeable parts. 


PRECISION PARTS * DIAL CONTROL * MASTER SPEEDRANGER * 
SELF OILING * HIGH PRODUCTION * VERSATILE ADJUSTABILITY 
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But if we ever hope to improve the quality of tech- 
nical graduates, the entire industry should support the 
pharmacy schools with money, men and equipment. 

Right now I recommend that the APMA, the ADMA 
and the Proprietary Association appoint cooperating 
educational committees to work with the universities in 
the preparation of practical, technical courses which 
will qualify graduates for work—especially manufactur- 
ing work—in pharmaceutical plants. 


The following information is supplied by manufacturers 
of the equipment described and claims made below by these 
manufacturers are passed along for what they are worth. 
Presentation of such notice in this department is not to be 
taken as endorsement of the claims or of the equipment. 


Rotary Rinser and Cleaner 

The U. S. Bottlers Machinery Corp., has a rotary 
rinser and cleaner, power operated and designed for 
cleaning of any size and shape bottle, jar or jug up 
to gallon size. Combines both low initial cost and 
economy of operation. Has few moving parts, all of 
sturdy, long-life construction. 

The machine is of circular design with an inner unit, 
containing the washing mechanism, which continuously 
revolves in either clock-wise or counter clock-wise 
direction. Containers, when placed on the revolving 
unit, are thoroughly cleaned both inside and out during 
one turn of the unit. The inverted containers rest on 
their shoulders rather than the necks, thereby elimi- 
nating neck chipping and breakage. 

All parts coming in contact with water sprayed into 
the containers are of bronze construction. Apron sup- 
ports and centering device are of stainless steel. 

Both entrance and exit of washing chamber are 
amply shielded with sheet-rubber curtains to prevent 
sprayed water from splashing outside. Hot or cold 
water or steam can be used. Detergents also can be 
used. For more complete information, write Dept. “A” 
U.S. Bottlers Machinery Co., Chicago 44, TIL. 


American Air Filters Catalogue 

The many industries that have manufacturing oper- 
ations requiring air filtering and conditioning will find 
the new booklet issued by American Air Filter Co. of 
much interest. 

Showing various methods and equipment for elimi- 
nating industrial dust hazards, conditioning air, acceler- 
ating production and protecting quality. The catalogue 
traces the subject from industrial dust problems to 
product finishing. Copies of this booklet may be had 
by addressing American Air Filter Company, Inc., 
Louisville. 





New Type Filter Press 

A new vertical stack filter press of cast iron construc- 
tion that combines plate and frame in one casting to 
permit easy removal of cakes, has been developed by 
the Youngstown Miller Company, subsidiary of Walter 
Kidde & Company, Incorporated, of Belleville, N. J. 

The unique combination of plate and frame enables 
quick and easy cleaning and removal of cakes through 
an individual latching arrangement of each frame. 
Starting with the top frame, each section is individually 
latched in an elevated position to permit the filter 
paper and cake to be pulled forward out of the press. 
The cake is quickly removed and the filter paper re- 
placed. Frames are then re-lowered into position and 
tightened by a hand screw, forming a tight press. The 
filtering area is 31 square feet with two cubic feet of 


cake space. 
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The new press is suitable for the filtration of many 
liquids including alkyd resins, solvents, paint, varnish, 
molasses, honey, fruit syrups, soaps, liquid shampoos, 
shaving lotions, fish, linseed, castor and essential oils 
and cutting oils and coolants. 


Mikro Catalogue 

New, fully illustrated, 48-page book, just released by 
the PULVERIZING MACHINERY COMPANY, 50 
Chatham Road, Summit, N. J., describes the complete 
line of Mikro-Pulverizers and Mikro-Atomizers from the 
small Sampler and Bantam Models for laboratory and 
pilot plant use to the large capacity units for full-scale 
production operation. 

Basic principles and details of design and construc- 
tion of both the Pulverizers and Atomizers are pre- 
sented as well as various modifications available for 
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Memo to all users of process water., 










Using high-speed, high capacity ion-exchange 
resins, the Dorreo D-I System provides a new and 
cheaper source of specification water for the 
industrial user... by the de-ionization process. 


\Y COST — Depending upon the mineral concentra- 
tion of the raw water, the Dorrco D-I System provides 
pure water averaging 2 to 20 cents per 1000 gallons — 


a fraction of the cost of distilled water. 


\ CAPACITIES — Illustrated at the right is the Dorrco 
D-1 “E unit” which is available in 6 sizes with capacities 
from 100 to 1500 gallons per hour, Other D-I Systems 
range from a few gallons to several million gallons 
capacity per day. 


\Y PURITY — The Dorrco D-I System will (a) remove 
simple hardness, (b) decrease bicarbonate alkalinity 
and reduce total solids, or (c) remove virtually all 
ionizable solids to produce the equivalent of distilled 
water ... in most cases a water of standard U.S.P. 
distilled quality. 


\ SIMPLICITY OF OPERATION — Compact and simple 
to start up, the Dorrco D-I “E unit” requires no operator 
except during regeneration periods. It is engineered 

so that no untreated water can possibly reach treated 
water storage tanks, 

If you need process water of any purity ... up to the 
equivalent of distilled quality . . . it will pay you to 
investigate the dollar-saving Dorrco D-I System. For 


detailed information phone or write our nearest office. 
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THE DORR COMPANY, ENGINEERS 
570 LEXINGTON AVE., NEW YORK 22, N.Y. 
ATLANTA * TORONTO «+ CHICAGO 
DENVER + LOS ANGELES 
RESEARCH AND TESTING LABORATORIES 
WESTPORT, CONN. 

SUGAR PROCESSING 
PETREE & DORR DIVISION, NEW YORK 22,N.¥ 
ASSOCIATES AND REPRESENTATIVES 
Dorr Technical Services and Equipment Are Also 





Names and Addresses on Request. 


on alkali. Or 








Available Through Associated Companies and Rep- 
resentatives in the Principal Cities of the World. 
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special conditions of operations. Typical applications of 
this equipment to various pulverizing operations are 
noted and representative performance figures are 
quoted. 

The Company's unique test grinding and research 
facilities for analyzing and reporting on clients’ specific 
grinding problems are described. 


Send For Copy 

F. J. Stokes Machine Company have reissued their 
Pharmaceutical Equipment catalog which emphasizes 
tablet manufacture, and also vacuum processing and 
freeze-drying equipment. The latter types of equip- 
ment have increased in importance in the drug trade 
considerably. The catalog is well worth reading as a 
document, in addition to its value as a reference. 


Lightweight Pallet Lift Truck 

Completely new design, construction and operational 
features are offered by LYON-Raymond Corporation in 
their new 2000 Ibs. capacity hand pallet truck. 

Total enclosure of working parts serves to protect 
them as well as give a streamlined appearance to the 
truck. The use of high strength alloy sheet steel formed 
into box sections for the frame, and aluminum alloy for 











wheels and other non-structural parts insures a min- 
imum of weight. Two men can load this truck from 
ground level into a highway truck. 

Elevation is accomplished through a hydraulic foot 
pump, especially designed for the truck. Length of 
stroke is optional, depending on the stature of the 
operator. Lowering results from pushing the feot pedal 
forward. The pump is equipped witb a relief valve to 
prevent overloading and possible damage. Full details 
ard price information are available from the manu- 
facturer. Simply write for copy of Bulletin No. 221. 
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Tablet Inspection Machine 

A machine for the inspection of tablets has recently 
been developed by The Lakso Company. 

The machine consists of two hoppers alternating in 
their operation giving a continuous flow of tablets, 
these hoppers being so constructed so as not to bruise 
even the most friable tablet and give a uniform pre- 
determined flow of material. The material is leveled 
off onto a conveyor belt moving to the right for the in- 
spection of one side of the tablet, then is conveyed to 
the left side of the machine during which time the tab- 
lets are turned over for reverse side inspection and then 
dropped into a receiving container. 





The picking up of rejects, chips, etc., is accomplished 
by means of a vacuum nozzle. These nozzles connect to 
the vacuum unit shown in front of the machine. This 
accumulator also gathers the dust and fine chips as the 
tablets flow over the grill placed between the hoppers 
and the conveyor. Speed is variable from two and one 
half to five pounds per pounds and can go to further 
extremes in either direction by the substitution of 
pulleys. Further information can be had by writing to 
The Lakso Company, P. O. Box 257, Fitchburg, Mass. 


New Magnetic Screen Trap 

The Cooney Valve and Screen Co., have announced 
a new screen trap of unique construction, incorporating 
a special mesh screen and a powerful Eriez Alnico per- 
manent magnet built into a single, compact unit. 

It should be of special interest to mechanical, 
chemical or food product engineers, superintendents 
and millwrights, who have the serious problem of 
removal or ferrous and non-ferrous particles from lubri- 
cating oils, fuel oils, hydraulic systems, cutting oil 
coolants, foods and medicinal supplies. 

The body of the trap is made of bronze, brass or 
aluminum. The screen is without braces, which offers 
an unobstructed filtering area. It is a unit separable 
from the screw cap to facilitate, cleaning or renewal of 
wire mesh. The screen trap and the magnet, when 
placed in liquid, vapor, gas or air line, stops all abrasive 
material both magnetic and non-magnetic. Full par- 
ticulars may be had by writing the Cooney Valve and 
Screen Co., 2-D P. O. Box 1358, Erie, Pa. 
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(FORMERLY FILCO) 


TANKS 


Stainless Steel 
for IMMEDIATE DELIVERY 


Precision built of 18-8 stainless 
steel for trouble-free utility. 
Durably constructed for mixing 
and storing. Glass-lined steel 
tanks of various capacities also 
available. 











“Common Sense” 


FILTERS 


Designed for filtering mod- 
erate quantities . .. may ,be 
used with filter, paper, cloth 
or asbestos pads... filter 
media can be easily re- 
placed without disconnect- 
ing any fittings. 








FILTER 
PAPERS 





Accurate - Reliable 
FILPACO Filter Papers insure uniform filtration 


which is essential in your operations. The con- 
sistent, dependable results make these filter 
papers worthy of your consideration. Working 
samples furnished upon request. Advise sizes 


desired. 
* ee iz 


Write for technical data and literature on 
all FILPACO PRODUCTS. 


PME FILTER PAPER Co. 


2428 S. Michigan Ave., Chicago 16, Ill. 











YOUR ferat ste TO BETTER 
~ 


PULVERIZING RESULTS 





Laboratory technicians testing 
different materials on various 
types of Mikro equipment 


This Confidential Test Grinding Data Sheet 
is designed for your convenience to enable you to 
supply pertinent information necessary for a com- 
petent, practical, laboratory analysis of your grind- 
ing problem. When we receive this information, 
together with a working sample of the material you 
wish ground, we can offer you, without obligation, 
the unique facilities of our Laboratory and Test 


Grinding Department. 


Our analysis, tests and subsequent report to 
you will be based on experience and data gained 
from over 20 years in making over 43,000 tests on 
all kinds of materials. This report will provide a 
thoroughly sound basis on which you can plan your 
production. By taking this step you can know 
in advance exactly what results and performance 
you can expect from your pulverizing operations. 
Know what particle size—what uniformity—what 
output you can expect—how much power will be 
required—what your operating procedure will be. 


Send now for your copy of our new 48-page 
illustrated catalog which shows the complete line of 
Mikro-Pulverizers and Mikro Atomizers. With 
it you will also receive the Confidential Test Grind- 
ing Data Sheet. 


PULVERIZING MACHINERY COMPANY 
22 Chatham Road, Summit, N. J. 


TWO TYPES TO MEET MOST PULVERIZING NEEDS 


-PULYEERZER 
~ ATGeTRE ER 


Reg. U. S. Pat. Of. 


MIKR 
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an EXACT WEIGHT 


tans loge hoe Korwmulae Needs the 


_ Right Equipment... 


Everyday quality of drug and cosmetic products is 
necessary for business today ... more business to- 
morrow. This is not news, but a fact! Ask your 
technicians these questions: (1) how much do you 
depend upon your scales (2) how accurate are they 
3) how long does a careful weighing operation 
take? You will probably learn your best tech- 
nicians lean very heavily upon their scales, little 
on skill. If they are using ordinary even balance 
scales their work is too slow for best results. EXACT 
WEIGHT Scales correctly fitted to the operation 
are capable of fraction-ounce, gram or grain accu- 


racy and, too, the formulae is compounded in less 








time than with ordinary equipment. The job is 
better done . easier done... faster done, prov- 
ing that an EXACT WEIGHT Scale is the right 
equipment for formulae compounding. Write for 
details. 


EXACT WEIGHT Scale 
equipped with two open 
scoops Expressly de- 
signed for tablet and 
capsule counting by 
weight. Scoops come in 
three sizes and can be 
ordered to fit the opera- 
tion. Scale capacity is 
also subject to specifica- 
tions for the counting 
task involved. 





THE EXACT WEIGHT SCALE COMPANY 


950 West Fifth Avenue, Columbus 8, Ohio 
Dept. AK, 783 Yonge St., Toronto 5, Canada 
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CAPACITY UP TO 130 CONTAINERS PER MINUTE 

















U. S. ROTARY 
VACUUM FILLER 


for HANDLING LIQUIDS 
and SEMI-LIQUIDS 


Fully Automatic U. S. Rotary Vacuum Fillers 
are built in a complete line of machine sizes to 
handle any type of liquid and any size con- 
tainers up to gallon size. Can be operated at 
variable speeds with capacity up to 130 con- 


tainers per minute. 


Each machine in this line represents the fmest 
in filling equipment construction and time- 


tested engineering for highest filling efficiency. 


U. S. Rotary Vacuum Fillers with post-war 
advancements are illustrated and described in 
newly prepared literature. Write for “Rotary 
Filler Details.” 


OTHER U.S. FILLING UNITS: The popular new Semi-Automatic 
Model B-2 Vacuum Filler with interchangeable filling stems for 
handling AGST and ordinary neck opening containers up to 4" dia. 
A rapid filler of any type liquid. Invaluable to small plants; an 
essential “stand-by” for large plants. Portable. Simply plug it in 


for rapid filling anywhere. Write for Bulletin’ 


U. S. BOTTLERS 


Machinery Ca. 


4011 N. ROCKWELL ST., CHICAGO 





WASHERS & DRYERS 
WASHERS 
ANUFACTURERS OF CORKERS 
FILLERS 




















A 
Our Users Say 








You can depend on Alsop ‘*Sealed-Disc”’ 
Filters to bring returns in many ways—clean, 
brilliant appearance for your products, quick 
sales, plus uniform clarity and protection 
against foreign impurities under high speed 
processing conditions. That is why these 
dependable, trouble-free filters are top pref- 
erence with successful processing men. 


For sales and savings in time and labor 
make yours an Alsop **Sealed-Disc”’ Filter. 


We'll be glad to give you all the facts. 


ALSOP ENGINEERING CORPORATION 


Filters, Filter Sheets, Pumps, Tanks, Mixers, Agitators 


203 Cass Street Milldale, Conn. 








In addition to the discs for our own filters, 

























EPPENBACH HOMO-MIXER 
MAKES DISPERSIONS 
WITHOUT 


INCORPORATING « 


1, Turbine head near 
bottom of tank starts 
@ converging hori- 
zontal flow which 
« s sedimentary 
material into close- 
fitting rotor vanes. 


_s inflowing “slurry” 
is violently 

at ioe ey — 
projecte vupwer 

fowerd surface, 5 ee 
NO AIR DRAWN IN. 


deflects 
the — current 
horizontally toward is deflocculated re- 
sides of tank, thence sulting in a perfect 
flowil downward dispersion. 
tow: bottom. 


3. A submerged 
baffle-plate 







4, Rapid down- flow 
submerges and wets 
out floating material, 
including additives 
being fed into the 
mix. 









7, Eppenbach HOMO-MIXER is built on an 
entirely new principle. Whereas ordinary mixers 
create a vortex in the material that pulls in air, the 
HOMO-MIXER draws only from the bottom of 
the tank. Entrapped air tends to cause separation 
and splitting, and frequently oxidizes the product. 


Furthermore, the HOMO-MIXER does not require 
a high head of liquid to give efficient mixing ac- 
tion. It is possible to process material in a tank at 
a depth just great enough to cover the mixing 
head. Fits tanks of all types and shapes . . . no 
clamps required ...no special angle of installation. 


Write for complete details of this mixer—‘the 
only one of its kind.” Ask for Catalog No. 402. 





























7, 
Eppenbach HOMO-MIXERS are available in a complete range on 
of sizes for laboratories and production plants. Capacities range ep 
from 2 to 2,000 gallon batches from ‘4 to 25 H. P. a 


EPPENBACH, INC. 
45-10 Vernon Blvd., Long Island City 1, N. Y. 


EPPENBACH .. 





eT 
eT 





we can supply discs or sheets cut in any 225 
shape and size to fit other type filters. Pe ere 
March 
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be 
MS MLESS STEEL” 
[-TANK 














Regardless of what your chemical storage or mixing problem is, a San-l-Tank can sim- 
plify it for you—economically and safely. All San-i-Tanks are built by tank specialists. 
Constructed throughout of 18-8 Stainless with all welds ground smooth and polished. 
Completely self-draining, sanitary and rust proof. Many extras available such as covers, 
motors, agitators, etc. Let our engineers give you recommendations on your tank 
problems. 































MANY TANKS IN STOCK FOR IMMEDIATE 
SHIPMENT — Tel] Us Your Requirements. 


We carry a complete line of stock sizes in San-l-Tanks. If we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
to design and build a tank best suited tc your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 
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THE NEW RODGERS PACKAGE FILLER Straight Line 
n an Yes‘gned by Cragar : ; ‘ 
iness een re Bottle Filling Machine 
* SIMPLE DIAL AD- vs J 
, the Tan Ee ia for Gravity-Vacuum-Pressure 
m of ently controls package fill One Machine—For 3 Uses 
ation time and package trans- | 
Fhe fer time No Dripping— Negligible Overflow— High Speed 
uct. 
: * WILL HANDLE ANY 
re I . . . 
A package from 7 oz. to 10 Universal Automatic Filling 
g ac- lbs Valves 
nk at el Sites « Fills all types of peters | 
th wee the oagers lier t free flowin ie eav td 
—_, wa te “ eo uperege looming g y | 
. no exposition. If you can n on — 
, be there, let us arrange a ae filling of liquid into | 
a practical demonstration at ottles. : . ! 
our factory, using your Exact adjustmentto desired | 
“the seoduct height in bottle. 
402. All bottles filled uniformly | 
The Rodgers Co. Also Manufactures: For all size bottles. | 
vomnge * POWDER FILLERS e STAINLESS STEEL KETTLES Made to meet your re- | 
range ® PACKAGE FILLERS e STAINLESS STEEL TANKS quirements. | 
® CARTON SEALERS e PUMPS 
® TUBE AND JAR FILLERS — @ CONVEYORS Inquire about our Hand Operated Automatic 
* TUBE CLOSERS e PORTABLE ELECTRIC MIXERS — : c — 
¢ TUBE CLIPS eBATCH MIXERS Filling Valve, Bottle Cleaning Units, and 
SEND FOR COMPLETE DETAILS Bottle Emptying Device. 
GE xE “§ . N »™ : ° 
wEORGE G. Ropcers Co., Inc Perl-Oussani Machine Mfg. Co. 
West 34th Street New York 1, New York ges . KLYN 1. N.Y.. MAi 
BRyant 9-2040 68 JAY ST REE - BROO > @\ 9 iN os I 1Ain 4-0165 | 
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AVAILABLE 
EQUIPMENT ANNOUNCEMENT 


for Immediate Delivery 





10—Dry Powder Mixers from 100 to 2000 Ib. 
5—Stokes & Smith—Day auger type powder fillers—MD. 


1—McDonald automatic back and front Simplex labeler. Design, Construction and the 
15—Eureka, Stokes, Colton tablet presses—single punch and - ° ° » 
rotary type from 3/8” to 3’—motor driven. Complete Equipping of Labora- 


2—Jones packaging machines from 1 oz. to 8 oz. 


“CONVEYORS” 
Live belt conveyors built to your specifications, com- 
lete with workboards, speed reduction unit, complete- 
* motorized, reversible switches, built for light and 
Eeaey duty. 


tories, Biological, Chemical, Cos- 
metic, Drug and Food Plants. 














8—Ertel, U. S. Alsop filters with motors and pumps. 


10—New stainless steel bowl, 8 spout syphon fillers-covers. > ’ " Wr . rin ; 
S<Gigth inet mieneindti cede, Cem copes. WIGTON-ABBOTT CORPORATION 
> er . te tal r ~ 7“ 
“LITTLE CHAMP VACUUM FILLER” PLAINFIELD, NEW JERSEY 


Little Champ 8 spout straight lined vacuum filler ad- Telephone: Plainfield 6-7200, 6-8100 
justable for filling containers from 1/ oz. to gallons for Founded 1924 
diversified liquids, can be supplied in either bronze 

tinned or stainless steel. Practically immediate deliv- 
ery. Visit our showroom for demonstration. 

















5—Mikro Pulverizers—laboratory sizes—motor driven. 
2—Abbe Bluttegess sifters, size No.‘2,°complete with motors. 


SEND FOR OUR LATEST BULLETIN 





A List of Nationally-known REPEAT Clients 


Chemical & Process Machinery Corp. will be mailed you on request 


146 GRAND ST WOrt.: 4-8130 NEW YORK 13, N 
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SEE 
ERTEL The New 

BOOTH AT 

PACKAGING we ed 

SHOW p 


MULTIPLE SPOUT 
.- ed 

an VACUUM 
y BOTTLE 


6” 










P= BY FILLER 
—_ - . ° 
_ EASILY ADJUSTED NO DRIP SPOUTS 
| ALLOWS OPERATOR USE OF BOTH HANDS _ By packetng 
ast : ry free owing 
TOTALLY ENCLOSED MOTOR UNITS | corto 


and crystals — Brown Auto- 

matic Packet Filling Equipment 

h d ket d devel- 

and economically. Write for full information on this quality- sped aoe bes wala aca nase of 


engineered Erte! unit. manufacturers in the drug field. Brown 


Here’s the answer to your bottle filling requirements. The 
Ertel ESA, in the low price field, will fill bottles accurately 





Bag machines fill packets quickly, econom 
ically and uniformly, and keep. down filling 

ERT & L losses. Ask for details of this sales- 

stimulating method of merchandising 


ENGINEERING your product, 
PO 


CORPORATION 

, KINGSTON NEW YORK moe W BAG FILLING MACHINE CO. 
: FITCHBURG, MASSACHUSETTS 

New York City Sales Office: 40 West 48th Street, New York 19, NY. 

ASBESTOS FILTER SHEETS @ ASBESTOS SHEET FILTERS 

BOTTLE FILLERS @ PORTABLE MIXERS @ PLASTIC PUMPS 














West Coast Reps., 
Peter D. Bowley G Assoc., 369 Fifth St., San Francisco, Ca! 
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ORM ASBESTOS 


HORM FILTERS WTILTER PADS 


Horm Filters for filtration, clarification . polishing, are de- 
signed so that no liquid can by-pass the filter element. They 
are unsurpassed for drug, chemical and cosmetic preparations. 


-No rubber washers used 
~-Adaptable to all types 
of filter mediums 

-—Rapid change of filter 
pads 

-Construction Stainless 
Steel or Bronze (nickel 
plated 

—Suitable for coarse and 
fine filtration, including 
germproof andultra-fine 

HORM ASBESTOS FILTER 

PADS FOR EFFECTIVE 

FILTRATION 


TRADE MARKS REG. U.S. PAT. OFF 








F. R. HORMANN G&G CoO., Inc. 


186 JORALEMAN ST., BROOKLYN 2, NEW YORK 
Plant: 30 Sea Cliff Ave., Glen Cove, L. I. 





















A NEW COLTON ROTARY TABLET PRESS 
SERIES 200-25 ROTARY TABLET PRESS 


The design of the Series 200-25 Tablet Machine is 
an outstanding engineering achievement, the cul- 
mination of years of experience in building tablet 
machines. This compact machine incorporates 
refinements that provide an entirely new standard 
of performance for this type of equipment. 


ARTHUR COLTON COMPANY 


2620 East Jefferson [Established 1884 Detroit, 7, Mich. 











POTDEVIN 


6" - 814" - 12” anv 18” 





LABEL 
PASTERS 


















POTDEVIN ye Bag Machines, Aniline and 
Oil Ink Printing Presses. 





POTDEVIN MACHINE CO. 


EST. 1893 
BROOKLYN 18, N. Y 





1oce 


38TH ST 
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Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 








e Durable 


e Moderately 
priced 


e Simple to operate 
e Convenient sizes 


e Eliminates 
spilling 


e Light construction 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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Next to engaging a brilliant artist to paint 
your design on every package, decorating ‘> 
them with PALM FECHTELER ENGRADEL 
DECALS is by far the best move you could make 
PALM FECHTELER ENGRADEL DECALS give your 
package a note of distinction. They can equal 
the glamour of a flawless diamond in a black 
velvet setting, the color of a tropical bird’s plumage. 


Gime, Fechteler & Co: 


220 WEST Dand STREET, NEW YORK 18, N. Y. 


They are the only embossed decals that are alcohol proof. 


Plan on PALM FECHTELER ENGRADEL DECALS. 














We Offer the Following From Stock 
ALOES, Curacao and Cape GINGER, Jamaica Calicut ROSEMARY LEAVES 
ALTHEA ROOT GRAINS OF PARADISE ROSEMARY OIL 
ANISE SEED GUM ARABIC AMBER SORTS SAGE LEAVES 
BALSAM COPAIBA GUM KARAYA SARSAPARILLA ROOT 
BALSAM PERU HELLEBORE ROOT WHITE SAVORY 
BALSAM TOLU HERBA HERNIARIAE SENNA LEAVES AND PODS 
BELLADONNA Leaves and Root HERBE MENTHE SESAME SEED, Hulled and Natural 
BOLDO LEAVES HOREHOUND HERB STRAMONIUM LEAVES 
BORRAGE FLOWERS IRISH MOSS STROPHANTUS SEED 
BUCHU LEAVES JUNIPER BERRIES THYME LEAVES & OIL 
CARAWAY SEED KAMALA POWDER UVA URSA LEAVES 
CELERY SEED LAUREL LEAVES VALERIAN ROOT 
CHAMOMILE FLOWERS LAVENDER FLOWERS 
CHAULMOOGRA OIL LINDEN FLOWERS, with Leaves 
CLOVES, Zanzibar MAHUANG, Chinese 
COCILLANA BARK MARJORAM LEAVES 
COLOCYNTH PULP NUX VOMICA 
COLOMBO ROOT OAK MOSS 
CORIANDER OIL AND SEED ORANGE OIL, Sweet 
CUMIN SEED ORRIS ROOT AMINOPHYLLINE 
DANDELION ROOT PEPPERMINT OIL BARBITAL 
DILL SEED, Indian PIMENTO, Jamaica EHPEDRINE SALTS 
ERGOT OF RYE POPPY SEED, Indian GUM CAMPHOR, Japanese and 
FENNEL SEED, Indian PSYLLIUM SEED AND HUSKS Domestic 
FOENUGREEK SEED QUINCE SEED ICHTHAMMOL, N-F. 
GENTIAN ROOT RHUBARB ROOT VITAMIN PRODUCTS 
@ Other Imports Arriving Daily. @ We Offer a Complete Line of Pharmaceutical Pills, Tablets, Liquids and Ointments. 
@ All Orders and Inquiries Given Immediate Attention. 





KACHURIN DRUG COMPANY 


Manufacturers Importers Exporters Distributors 


DRUGS =- CHEMICALS - OILS BOTANICALS 
525 West 43rd Street, New York, N. Y. 


Telephones: BRyant 9-7100-1-2-3-4 @ Cable Address: Kachurin, New York @ Codes: A. B. C. 5th & 6th Edition and Bentley 
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ESSENTIAL 
AMINO ACIDS 


are now available in quantities sufficient to enable ex- 
tensive nutrition research. Your inquiries are cordially 
invited. Our scientific staff will be pleased to discuss amino . 
acid problems and aid in planning experimental projects. 






/ (+) LYSINE / (+) HISTIDINE / (+) ARGININE 
MONOHYDROCHLORIDE MONOHYDROCHLORIDE MONOHYDROCHLORIDE 


PROTEIN CHEMISTS=MANUFACTURERS OF AMINO ACiDS 








PLYMOUTH WAXES /o: 
CREAMS 


PLYMOUTH Genuine Spermaceti U.S.P. PLYMOUTH Sun-bleached White Beeswax U.S. P. 
This Spermaceti should not be confused with interior This is guaranteed to be a 100% Pure Beeswax and 
hydrogenated sperm oils which are sometimes offered sun-bleached It is refined by the centrifugal method 
as Spermaceti The Plymouth Brand is the finest which removes all and every trace of foreign matter: 
which can be produced and is produced from Gen We will gladly send samples 
uine Sperm Oil by the cold pressing method. It is PLYMOUTH White Cirine Wax 


a very white crystalline wax containing no free oil ie : 
A special grade of White Ceresin Wax prepared tor 


the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 


has a very low lodine number and is free of any 
offensive odors 


; so that in using it in connection with Beesw 
PLYMOUTH Ozokerites —— eg ? woeswes tn 
cream any lumpiness” is avoided. Its use will also 
We olfer two grades One is the highest quality produce a very glossy cream 


obtainable, 76°-78°C melting point and the other 
grade lower in price and of lower melting point PLYMOUTH Paraffin Waxes 


66°-68° C. Both are guaranteed 100% Pure Bleached We offer all grades of the U S.P fully-refined Paral- 
Ozokerites fin Waxes 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 
39 BEEKMAN STREET J, NEW YORK, N.Y,, U.S.A. 


felephone: BEEKMAN 3-3162—3163—3164 and PLYMOUTH ORGANIC LABORATORIES, Inc. Cable Address: PARSONOILS, NEW YORF 
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ADVANCING THERAPY 


Fluorine Mixtures and Dental Caries 

Because it would require many years 
to test by clinical methods the effective- 
ness of fluoride mixtures for preventing 
dental caries, B. G. Bibby (J. Am. 
Dent. Asso. 34:26, 1947) feels that the 
advantages of a laboratory approach to 
the problem is obvious. In his exami- 
nation of the solubility-reducing effects 
on enamel and dentia of various fluoride 
mixtures, the method used was essen- 
tially that described by Volker in 1943. 
Preliminary tests using 1.0, 0.1, 0.01, 
and 0.001 per cent solutions of sodium, 
potassium and ammonium fluorides 
showed that the sodium and potassium 
salts were equally effective in reducing 
enamel and dentia solubility and that 
ammonium fluoride was at least equally 
as active. The solubility reductions pro- 
duced by the 0.01 per cent solutions 
were not materially less than those 
given by the 0.1 per cent solutions. 

To determine whether there would be 
any advantages in combining fluorides 
with reagents of the types used in denti- 
frices, mouthwashes or prophylactic 
mixtures, sufficient sodium fluoride to 
make a 0.1 per cent solution was added 
to filtrates of slurries of twelve commer- 
cial tooth pastes, two liquid dentifrices, 
one tooth powder, two experimental 
tooth powders compounded in the 
laboratory, a mixture of pumice and 
peroxide, such as is used for carrying out 
oral prophylaxes, and various dentifrice 
constituents such as calcium phosphate, 
sodium carbonate, calcium carbonate, 
magnesium carbonate, di-calcium phos- 
phate and tale. These mixtures and con- 
trols of fluoride-free filtrates were then 
used to carry out enamel solubility 
tests. The fluoride-containing mixtures 
reduced the solubility by from 8 to 30 
per cent below that of untreated 
enamel. These values were almost all 
less than that given by aqueous 0.1 per 
cent sodium fluoride solution (30 per 
cent) except in two instances in which 
the fluoride-free dentifrice mixtures also 
reduced enamel solubility. Low values 
were given by the carbonate and phos- 
phate mixtures. The most interesting 
finding was that the mixture of sodium 
fluoride and hydrogen peroxide reduced 
enamel solubility by approximately 60 
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per cent. These results led to the con- 
clusion that fluorides still exert some 
solubility-reducing effect on the teeth 
when mixed with dentifrice constituents 
but that in most instances such mix- 


tures were less active than were ordi- 
nary aqueous solutions of sodium fluoride. 
The marked reduction of solubility pro- 
duced by the sodium fluoride and hy- 
drogen peroxide mixture was sufficiently 
striking to justify a study of the pos- 
sible reactions involved in it. 

Following this trail led to the pos- 
sibility that increased effectiveness of 
the fluoride-peroxide mixture was re- 
lated to the acidity of commercial hy- 
drogen peroxide. This was easily con- 
firmed by testing the effects of acidu- 
lated fluoride solutions. The results of 
such tests demonstrated that fluoride 
solutions bring about moze marked re- 
duction of enamel and dentia solubility 
(e.g. are more effective) when they are 


buffered to a pH of 4 or below. 


Powder for Fungus Infections 

The successful use of a new com- 
bination for the treatment of der- 
matological fungus infections, par- 
ticularly ‘‘athletes’ foot,” is de- 
scribed by D. T. Prehu in the Uro- 
logic and Cutaneous Review for 
July 1946. The mixture, which 
forms a white sticky powder that is 
applied by inunction rather than 
as a dusting powder, is made from: 


Salicylic Acid 5.0 
Menthol 5.0 
Camphor 10.0 
Boric Acid 10.0 
Taleum 10.0 


Make a eutectic mixture of the 
salicylic acid, menthol, and cam- 
phor. Add the mixed powders to 
this mixture by trituration. Then 
rub through a fine mesh sieve. It 
should be kept in air tight contain- 
ers wrapped in waxed paper. Before 
applying, the white sodden masses 
between the toes should be removed 
and the area dried thoroughly. This 
powder, diluted with an _ equal 
amount of tale was also found to 
be effective in the treatment of 


many cases of pruritis ani. 


Drug and Cosmetic Industry 





Penicillin Chewing Gum 

Following the description by D. C. 
Dobbs of the Baltimore College of 
Dentistry of the use of penicillin chew- 
ing gum in the treatment of Vincent's 
infection, C. F. McIntosh and P. W. 
Perryman (Pharm. J. 157:854, 1946)de- 
cided to try such a product in this and 
other conditions. At first a chewing 
gum was prepared of hard paraffin and 
soft paraffin, and the penicillin was in 
corporated into this base. After en 
couraging results with the paraffin 
preparation they obtained a sample of 
ordinary chewing gum, without sugar 
coating, and added penicillin to this. A 
quantity of 1.8 m. of gum per pellet has 
been found to be the most satisfactory 
amount. 

The method of preparation is as fol- 
lows: A mass sufficient for 20 pieces is 
warmed in an enamel dish on a water- 
bath. At about 40°C. the gum be- 
comes soft. In this condition it is added 
to 200,000 units of calcium penicillin 
dry powder in a sterile mortar. The 
penicillin is rubbed into the chewing 
gum mass with the pestle, and, when 
thoroughly incorporated, the mass is 
transferred to a pill machine and rolled 
as for 20 pills. The roll is then cut into 
20 pieces with the cutter. 

Studies have shown that the penicillin 
activity is well maintained in this bas 
being still appreciable after several 
hours’ chewing. After having successful 
results in the treatment of Vincent's in- 
fection of the gums, these workers have 
used the penicillin chewing gum instead 
of lozenges in the following conditions: 
Streptococcal tonsillitis, subacute laryn- 
gitis, pharyngitis, routine post-tonsil- 
lectomy of chronic septic tonsils. The 
patient is instructed to chew each piece 
of gum for four hours, a day’s supply 


being three pieces. 


Nicotinic Acid for Pencillin Urticaria 

Within the past two years, the 
medical literature has contained 
many articles relating to allergic 
reactions from the administration 
of penicillin. When such reactions 
were first encountered, says W. © 
Service (Ann. Allergy. 4:397, 1946), 
attempts to alleviate the symptoms, 
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TO THE PERFUMING CHEMIST: 
For 200 years the house of Chiris has produced the world’s finest floral 


absolutes. Now we give you ROSEBLEND, a true reproduction of the rose note, an economical product 


for use where the rose fragrance is desired. Your sample request will receive our immediate attention. 


ANTOINE CHIRIS 


COMPANY, INC. 


NEW YORK 10, N. Y.: 115-117 EAST 23rd STREET 


LOS ANGELES 286, CALIF.: 1523 NORTH HUDSON AVENUE 


Sole Distributors 


For 


ETS. ANTOINE CHIRIS, GRASSE, FRANCE ANTOINE CHIRIS, LTD., LONDON, ENGLAND 





Wi 
begi 
by a 
eden 
hou 
great 
festa 
this : 
give a 
day. 


New 
Exy 
Bachr 
in det 
Septe 
certai 
ing 0 
partic 
on the 
of rep 
gation 
weane 
contai 
of fluic 
tap we 
the 
equiva 
coffee 
bevera 
on tap 
ity, ju 
numbe 
The se 
change 
aging | 


Desox 
Treat 
The 
ticost 
valua 
tariun 
is indi 
limina 
Medica 
patien 
denal 
10 mg. 
tate j 
day in 


routin 


March’ 

















urticaria being the most frequent, 
by the use of commonly accepted 
drugs were not highly encouraging. 
In an attempt to secure prompt 
and lasting relief, intravenous nico- 
tinic acid was used. In the 41 cases 
so treated, 35 mg. of nicotinic acid 
dissolved in 10cc. of water was in- 
jected very When about 
3 to 4 cc. have been injected, the 


slowly. 


patient feels a flush, which lasts a 
few minutes. When this flush sub- 
sides, the injection is continued. 
Within a few hours, the itching 
begins to subside. This is followed 
by a decrease in the urticaria and 


and within § twenty-four 


edema, 
hours the patients are free of the 
greater part of their allergic mani- 
festations. In only four cases in 
this series has it been necessary to 
give a second injection the following 


day. 


New Data on Caffeine Action 

Experiments on rats made by G. 
Bachmann and his associates, reported 
in detail in the Journal of Nutrition for 
September 10, 1916, may help to dispel 
certain old views concerning the drink- 
ing of caffeine-containing beverages, 
particularly with regard to their effects 
on the stunting of growth and reduction 
of reproductive ability. In this investi- 
gation rats, from the time they were 
weaned, drank a sweetened beverage 
containing caffeine as their only source 
of fluid. A control group of rats drank 
tap water only. The amount of caffeine 
the rats consumed daily would be 
equivalent to about 34 cups of strong 
coffee or tea. The rats on the caffeine 
beverage grew at the same rate as those 
on tap water. Their reproductive capac- 
ity, judged by the number of litters and 
number of offspring, was not impaired. 
The sex glands of the males showed no 
changes except for those natural to the 
aging process. 


Desoxycorticosterone in Ulcer 
Treatment 

The possibility that desoxycor- 
ticosterone acetate may become a 
valuable addition to the armament- 
tarium for treating duodenal ulcer 
is indicated by L. Gunther in a pre- 
liminary report in the U. S. Naval 
Medical Bulletin (46:1743, 1946). Six 
patients who initially showed a duo- 
denal ulcer with a crater were given 
10 mg. of desoxy corticosterone ace- 
tate intramuscularly every other 
day in addition to the basic Sippy 
routine. At the five-week recheck 
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X-ray examination, four patients 
showed complete disappearance of 
the crater and in two cases, the x- 
ray description indicated greater 
than 90 per cent healing of the 
crater. In view of these observa- 
Gunther that such 
warrants a further and 


tions, feels 
therapy 


extensive trial. 


Studies on Cough Syrups 

While syrups are commonly used as 
correctives for the disagreeable taste of 
medicines, there is probably no one 
group of drugs so consistently pre- 
scribed and dispensed in a_ syrupy 
vehicle as are expectorants and antitus- 
Many drugs in this category 
could be prescribed as tablets, pills, 
capsules, etc., and any undesirable 
taste thus effectively dealt with; but 
they continue, for the most part, to be 
given in the form of a syrup. A good 
proportion of the syrups listed in the 
British and United States Pharmaco- 


Sives. 


poeias contain drugs commonly held to 
be expectorant, while the number of 
non-official and patent cough syrups is 
legion. These considerations lead to 
the question of what, if any, are the 
pharmacological and therapeutic effects 
of syrups per se in the treatment of 
cough, and whether there is any justi- 
fication for their continued use in cough 
medicines. 

To answer these questions, E. M. 
Boyd (Brit. Med. J. 2:735, 1946) under- 
took a study of cough syrups. From the 
results of his experiments on animals 
and man, he feels that the following 
First, the 
syrupy vehicle of a cough syrup exerts a 


conclusions are indicated. 


short demulcent effect on the mucosa of 
the pharynx and respiratory 
tract, and if cough is due to irritation of 


upper 


this mucosa the syrup has an antitus- 
sive effect per se. Secondly, when the 
bulk of the volume of syrup enters the 
stomach it has little or no expectorant 
property in itself, in the sense that it 
does not increase the rate of output of 
soothing respiratory-tract fluid. Thirdly, 
effective expectorant drugs added to the 
syrup begin to exert an antitussive ac- 
tion, again in the sense that they in- 
crease the output of respiratory-tract 
fluid, at about the time that the local 
antitussive action of the syrup alone has 
begun to wear off. These experiments 
offer a logical explanation of the time- 
honored use of expectorants in a vehicle 
of syrup, producing a cough syrup, and 
at the same time justify the continued 
use of this form of prescribing and 
medication. 
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DDT Powder for Pediculosis Capitis 

According to A. D. Kaiser (Am. J. 
Public Health 36:1133, 1946) pedicu- 
tosis capitis in children may be one 
of the greatest causes of absentee- 
ism in schools. To simplify treat- 
ment of this condition a prepara- 
tion of DDT powder, consisting of 10 
parts of DDT and 90 parts of inert 
powdered talc, was sprayed on the 
child’s hair; a paper towel being 
placed over the eyes to prevent irri- 
tation. The head was kept covered 
until bedtime. In the morning the 
hair was combed with a fine comb 
to remove the dead lice and as many 
eggs as possible. On the seventh 
day another application of DDT 
powder is made, following a sham- 
poo on the previous evening. At the 
end of the second week another ap- 


plication of DDT is made if needed. 


Penicillin Plus Hemoglobin for 
Infections 

Speaking before the American College 
of Surgeons, F. Jansey (through Science 
Vews Letter 51:18, 1947) reported that 
the use of hemoglobin makes penicillin 
more effective against stubborn infec- 
tions in wounds and burns. The hemo- 
globin is obtained in the form of a 
sticky powder from blood or red blood 
cells discarded from blood and plasma 
banks. This is mixed with the penicillin 
and kept in the refrigerator until the 
surgeon needs it. The advantage of 
using the combination lies in the fact 
that the hemoglobin keeps a higher con- 
centration of penicillin in the wound for 
a longer time than can be kept with any 
other method of giving penicillin. Since 
it comes from blood itself, the material 
is not irritating and does not cause any 
foreign-body reaction. 

This method was first tried in two 
Army hospitals in England, during the 
war, in patients with infected wounds 
that had resisted every form of treat- 
ment, including penicillin injections. 
Laboratory studies indicated that the 
responsible organisms were the type in- 
fluenced by penicillin therapy provided 
the antibiotic were present in sufficient 
concentration. Since this concentration 
could not be attained by injecting pen- 
icillin, the penicillin-hemoglobin com- 
bination was sprinkled into the wounds. 
Good results were obtained. Not ad- 
vised for all types of wounds, the com- 
bination should be reserved for wound 
infections that do not respond to other 
treatments. Jansey hopes to explore the 
possibilities of giving the penicillin- 
hemoglobin mixture by injection. 
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Htelien LALC 


The Standard for Over 50 Years 


| 

| 

| Italian Talc is, and always has been, the recognized standard in the 
| cosmetic industry. In France, as in other countries, users of talc 
turn to Italy, where the natural rockstone produces a superfine 
| product. It combines in the highest degree the features most desired. 
HTT It has an unusual, silky texture. 











| The world’s leaders use only Italian Talc. 


| CHARLES MATHIEU incorporated 


Representatives in the United States 
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DRUGS, OILS, VITAMINS, etc. PURE NORWEGIAN 
Import & Export Merchants 
Buying Agents For Leading Foreign Houses COD LIVER OIL USP 
Selling Agents For American Producers yy “The Choice of Careful Bottlers Everywhere” 
Standardized « Vitamin Tested « Oils of All Potencies 
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CAMPHOR U.S.P. Du Pont, Powder — Tablets OUR CONTRACT CUSTOMERS ALWAYS HAD OIL 
MENTHOL CRYSTALS U.S.P. tek Cod Liver OM sosds.’ Our Contract comemers were folly protec om ol sad 
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Agar from Atlantic Coastal Seaweeds 

Before the war, 90 per cent of Amer- 
ica’s agar supply was imported from 
Japan. However, according to Federal 
Science Progress (1:38, Feb. 1947) a new 
source of this material is available in 
Atlantic coastal 
waters. The extraction of agar from 


seaweed found in 


American seaweeds has long been known, 
and a small part of the nation’s prewar 
requirements were supplied by the 
processing of California species. Re- 
search on the agar possibilities of 
Atlantic coast seaweeds was begun in 
1942 by H. J. Humm and F. A. Wolf. 
They found that Gracilaria confervoides, 
called “red seaweed” by fishermen, 
would yield an agar as good as the 
Japanese for laboratory uses. Commer- 
cial production of agar from this sea- 
weed began in 1943, and two processing 
firms are now operating in the Beaufort, 
N. C. area. 

The “green seaweed” of the Beaufort 
tidewater area is also a possible agar 
source. This seaweed is found along the 
Atlantic coast, growing as far north as 
New England in shallow bays when they 
are sufficiently warmed by Gulf cur- 
rents and the heat of summer sun. Pure 
extracts of the green seaweed will not 
gel in a solution of water as does red sea- 
weed agar. However, it was found that, 
by adding a small amount of potassium 
chloride to a 1 per cent solution of sea- 
weed extract, they could produce a 
stronger gel than with either the Japan- 
ese or the local red agar. The green sea- 
weed is now also harvested by the Beau- 
fort fishermen. 

The seaweed is usually dried for 3 or 
1 days on crude racks built along the 
shore.. Better agar is produced from sea- 
weed that has been allowed to dry in the 
sun, then wetted down by rain or hose 
and redried. The agar is extracted 
either in boiling water or under steam 
pressure in an autoclave. The process is 
simple, varying only slightly for differ- 
ent types of seaweed. Careful regula- 
tion of acidity is the only important ad- 
justment to be made. The agar yield of 


Gracilaria is 25 to 45 percent of its dried 
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weight, depending on the time of year 
and the method of drying. The yield of 
green seaweed varies from 50 to 60 per- 
cent of its dried weight. During the 
first season of commercial production at 
Beaufort 1,000 to 1,500 tons of seaweed 
were harvested, producing 150,000 to 
200,000 pounds of dried seaweed with an 
agar content estimated at more than 
60,000 pounds. Aside from its import- 
ant role in the preparation of bacterio- 
logical culture media, agar has found 
other valuable medical uses. It is im- 
portant in many laxatives and provides 
bulk in foods for reducing diets. It is 
employed in the treatment of goiter and 
in vermifuges. An agar base is used in 
many pharmaceutical preparations as 
well as in ointments, soaps, and creams. 
Agar is also extensively used to make 
impressions for dental plates. 


lsopropyl Alcohol as a Pharmaceu- 
tical Solvent 

Because of several advantages and lower 
cost as compared with ethyl alcohol, as 
well as the fact that il is finding increas- 
ing use in pharmaceutical practices, and 
in addition has been accepted for inclusion 
in the National Formulary, a study of the 
value of isopropyl alcohol as a menstruum 
and solvent in seventeen of the most 
important official preparations was un- 
dertaken by H. M. Burlage and D. B. 
Hawkins (J. Am. Pharm. 
Scient. Ed. 35:379, 1946). In making 
these preparations it was found that the 


Ass 1.5 


following made from isopropyl alcohol, 
filtered more rapidly than those prepared 
from ethanol: Camphorated Tincture of 
Opium, Elixir of Terpin Hydrate, Com- 
pound Tincture of Cardamom, and Elixir 
of Three Bromides; and much more 
rapidly: Aromatic Elirir and Elixir of 
Five Bromides. It was also observed that 
terpin hydrate dissolved very slowly in 
isopropyl alcohol and readily in ethanol: 
that phenobarbital was slightly less readily 
soluble in isopropyl alcohol than in ethyl 
alcohol. 

These workers reported that isopropyl 
alcohol compares favorably with ethanol in 
preparing Tincture of 
Opium by maceration, and Tincture of 


Camphorated 
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Belladonna by percolation. In Tincture of 
Hyoscyamus, it proved to be a better soj- 
vent of the total alkaloids. In the case of 
the tincture of Nux Vomica, the tincture 
containing isopropyl alcohol showed less 
strychnine when assayed by the Pharma- 
copoeial method than that containing ethyl 
alcohol, bul showed a higher strychnine 
content using the chromatographic method 
of assay. The alcohol is apparently an 
unsatisfactory solvent for the preparation 
of Tincture of Stramonium because of the 
low yield of alkaloids and the high yield of 
extraclwe. 

It is noted that the odor of isopropyl 
alcohol is an objectionable one and is not 
easily masked; however, benzaldehyde 
seems lo accomplish this quite effectively. 


Booklet on Sugars in Pharmacy 
People in the pharmaceutical indus- 
try will find much valuable information 
in the 53-page booklet, “Sugars and 
Sugar Derivatives in Pharmacy” by 
P. S. Pittenger. Concise yet compre- 
hensive, this publication, one of a series 
of scientific reports on sugars, includes 
a chapter on the many uses of sucrose 
in pharmacy. Also discussed in some 
detail are the applications of lactose, 
lactic acid, dextrose, liquid glucose, 
caramel, citric acid, mannitol and sor- 
bitol, levulose, malt, malt extract, mal- 
tose, molasses and alcohol. A list of 
official and semi-official pharmaceutical 
products containing sugar or sugar 
derivatives is provided in the text, as 
well as an_ indicative bibliography 
Copies of this report, as well as other 
scientific studies, are available from The 
Sugar Research Foundation, 52 Wall 


Street, New York 5, N. Y. 


Benzoin Tincture in Ointments 
Writing in Archives of Dermatology 
and Syphilology (54:714, 1946), J. 6. 
Downing and M. J. Stoklosa point oul 
that the value of compound tincture of 
benzoin as a healing agent in the treal- 
ment of indolent ulcers, bedsores, cracked 
nipples and fissures of the lips, the fingers 
and the toes has long been recognized by 


physicians. Although useful um many 
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is roots of the master perfumer’s trade are the materials from which he creates a 
study in fragrance. Dow is proud to serve as a creator behind creators, 
conceiving and supplying fine basic aromatics to be blended with artistic 
discrimination into distinctive new perfumes .. . and new 


scents and tastes in cosmetics, soaps, and flavors. 


{ROMATICS DIVISION 


THE DOW CHEMICAL COMPANY « MIDLAND, MICHIGAN 
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Imported from France 


ACETIVENOL 


YLANG- YLANG SLS. 


PRE-WAR QUALITY 


Roure-Duponrt, INc 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 
ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A.M FRANCE ARGENTEUVIL (S. & O FRANCE 
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ronditions if the skin is intact, local ap- 
plication of the undiluled tincture to 
broken tissues produces considerable irri- 
lation because of the high alcoholic con- 
tent of the pharmacopoeial tincture. 
Hence ointments containing compound 
tincture of benzoin have gained popularity 
in the treatment of many conditions which 
do not permit the application of the offi- 
cial tincture per se. However, the full pos- 
sibilities of these preparations have not 
been realized, because only relatively small 
quantities of the tincture are ordinarily 
prescribed in them, owing to the inability 
of most ointment bases to absorb and retain 
appreciable amounts of liquids 

The following formula indicates the ex- 
tent to which the amount of the tincture 
may be increased by use of the procedure 
outlined in the following paragraph. It 
has been found to be of value in treatment 
of the dry, fissured eruption of the fingers 
of workers in industry who have continued 


to work while under treatment. 


Compound tincture of 
30.0 cc. 
30.0 Gm. 


benzoin 
Zine oxide ointment 


Evaporate the compound lincture of 
benzoin on a water bath to the consistency 
ofa soft extract and incorporate, while still 


hol, with the zinc oO ide ountment 


Influence of Polyols on Emulsions 

In a paper delivered at the winter 
meeting of the Scientific Section of the 
Toilet Goods Association and = subse- 
quently published in the Proceedings 
No. 6, Dee. 5, 1946 p. 20). O. C. 
Cessna, E. O. Ohlmann and L. 8. 
Roehm cite evidence which indicates 
that polyols (e.g. glycerine, propylene 
glycol, and sorbitol) decrease the sur- 
face tension of water and interfacial ten- 
sion between oils and water and in this 
way assist in the formation of certain 
types of emulsions. This effect is prob- 
ably due to the tendency toward 
mutual solubility and the alignment of 
the polyol molecules at the interface. 

On the basis of such observations, as 
well as the results of their own experi- 
ments, which are cited in some detail in 
the report, it appears to these workers 
that glycerine promotes the forma- 
tion of oil-in-water emulsions, while 
propylene glycol favors water-in-oil 
emulsions, and their use in the wrong 
type of emulsion promotes instability of 
inversion. Sorbitol is apparently be- 
tween the two and may trend toward 
the performance of either one, depend- 
ing on the conditions and the emulsifier. 
The three polyols considered undoubted- 
ly affect the fundamental emulsion 
Properties in different manners, since 
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glycerine and propyiene glyco! appear to 
have opposite effects in emulsions of the 
same type. The difference in evapora- 
tion rate of emulsions is traceable to 
these properties which also control 
other qualities of the emulsion when 
polyols are used as additives. 


pressed grade, and Specification No. 21, 
for stearic acid-triple pressed grade. 
Stearic acid is defined in these specifica- 
tions as a while or faintly yellowish white 
solid consisting chiefly of stearic and 
palmitic acids. The Board suggests that 
all purchasers of stearic acid use the fol- 


T. G. A. Standards for Stearic Acid 
The Board of Standards of the Toilet 

Goods Association has issued Specifica- 

tion No. 20, covering stearic acid-double 


lowing standards as minimum specifica- 
lions. The methods referred to below will 
be found in Official and Tentative Meth- 
ods of the American Oil Chemists’ Society, 
2nd edition (1946). 


STEARIC ACID-DOUBLE PRESSED GRADE 


Odor 
Color 


Titer 

lodine Value 
Saponification Value. 
Acid Number 


Must be acceptable to buyer Method 
yellow 3 maximum Method No. Ce 13b-45 
red | maximum 
53.5° to 54.5°C Method No. Ce 12-41 
7 maximum Method No. Cd 1-25 
207 to 212 Method No. Cd 3-25 
Not more than 5 less than Method No. Ca 5-40 
the saponification value de- 
termined. (For example: if 
the saponification v a lue 
found is 210, then the acid 
number may not be less 
than 205 for that sample.) 


STEARIC ACID-TRIPLE PRESSED GRADE 


Odor 
Color 


Titer 

lodine Value 
Saponification Value. 
Acid Number 


Must be acceptable to buyer 
yellow 2 maximum Method No. Ce 13b-45. 
red 0.5 maximum 

Method No. Ce 12-41 

3 maximum Method No. Cd 1-25 
207 to 212 Method No. Cd 3-25 
Not more than 5 less than Method No. Ca 5-40 


54.5° to 55.5°C. 


the saponification value de- 
termined. (For example: if 
the saponification value 
found is 210, then the acid 
number may not be less 
than 205 for that sample.) 


Range of Highest Oculars Suggested 
Materials Magnifica- Objectives Visual Work Mounting 
tion Achro. Obj. Apo. Obj. Media 
32 mm 10x 15x Air n =1.00 
Tale 50 to 600 16 mm 10x I5x Methylene 
8 mm 10x l5x lodide n=1.74 
Face Powder fmm 10x 15x Hyrax n =1.76 
Zine Oxide, + mm 10x 15x Air n =1.00 
Titanium 100 to 1800 2 mm 10x I5x Ethylene 
Dic side 1.5 mm 10x l5x Glycol ne-=1.4l 
Cosmetic 100 to 1350 1 mm 10x 15x Air n =1.00 
Red Oxide 2mm 10x 5x Liquid n=1.515 
Kaolin, 1 mm 10x 15x Air n =1.00 
Calcium 100 to 1350 2mm 10x I5x Liquid n-=1.80 
Carbonate Selenium 
Monobromids 
n =2.05 
Emulsions 150 to 900 16 mm 10x 15x None Required 
8 mm 10x 15x 
4 mm 10x 15x 
3 mm 10x 15x 
Drug and Cosmetic Industry 389 








ALKALOIDS 


GLUCOSIDES---DRUG EXTRACTIVES 


The Recognized Domestic 
Source of Supply Since 1917 


ACONITINE HYDRASTINE 
AGARICIN HYOSCINE 
ARECOLINE HYOSCYAMINE 
ASPIDOSPERMINE LOBELINE 
ATROPINE OUABAIN 
BERBERINE PICROTOXIN 
CHRYSAROBIN 

PILOCARPINE 
COLCHICINE 
DIGITALIN SANGUINARINE 
EPHEDRINE SPARTEINE 
ESERINE STROPHANTHIN 
HOMATROPINE YOHIMBINE 


INLAND ALKALOID CO. 


MANUFACTURING CHEMISTS 


INDIANA U.S.A. 


TIPTON 














QUALITY 
RAW MATERIALS 


Our comp.ete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 
KARAYA GUM, all grades 
STEARIC ACID, fancy triple pressed 
QUINCE SEED, Persian, recleaned 


also 


SPERMACETI WAX CERESIN WAX 
CAMPHOR 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 























ATTENTION—PERFUMERS 


Adjust Your Formule By Using Our 
SUBSTITUTES of PROVEN MERIT 


Hydroxy Citronellal 








Geraniol 





Citronellal 
Rhodinol 
AVAILABLE 


Other Replacements for Aromatic Chemicals, 
Essential, and Flower Oils 


SOAP and COSMETIC PERFUMES 
INDUSTRIAL ODOR MASKS 


SAMPLES ON REQUEST 


SEELEY ¢CO., inc. 


136 LIBERTY STREET NEW YORK6,N.Y. 


Factories & Warehouses 


FARMINGDALE, L. |, N. Y. NYACK, N. Y. 











LOS ANGELES, CALIF. 


DRUG & COSMETIC 
REVIEW 


1946-47 Edition 


Cloth bound, 450 pages 
1. 36 articles on formulation and manufacturing. 
2. Over 500 formulas. 


3. 186 supply manufacturers’ catalogs, covering 
recognized suppliers of packages, equipment, 
chemicals, raw materials and perfume materials. 


4. Comprehensive directory of all supplies for 
this industry. 


5. Current prices 1934-44. 


6. Associations. 
The most comprehensive reference book of the in- 
dustry. Now available. Immediate shipment. $3.00 
in U.S. $4.00 foreign. 


Book Department 


DRUG & COSMETIC INDUSTRY | 
New York 1, N. Y- | 


101 West 3lst Street 
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LS KOSTER 
>btain 
™ KEUNEN 
llow * 
sed U.S. P. Pure Sunbleached 
4 S P. Pure Yellow Refined Office and Refinery: Sayville, N. Y. 
MICRO-CRYSTALLINE PETROLEUM WAXES 
X 
OZOKERITE + SPECIAL WAX BLENDS - CERESINE 
est. 
Ask for samples, prices and technical data 
O. KOSTER KEUNEN ° ° . ° SAYVILLE, N. Y. 
jinois PHONE SAYVILLE 400 
| 
"7 
| REGISTERED TRADE MARK 
GERARD J. DANCO, INC. 
1g. | 3 EAST 44th STREET -« NEW YORK 17, N. Y. 
| Telephone: VAnderbilt 6-0981 Cable Address: CODAN, N, Y. 
ring | 
4 FINE ESSENTIAL AND FLORAL OILS 
ne | AROMATIC CHEMICALS 
| MUSK - CIVET - AMBERGRIS 
| Exclusive Agents in the United States and Canada For Pe i | 
Payan & Bertrand, S. A. + Grasse, France 7 3 
he in- en oe ‘ : 
$3.00) DIRECT CONNECTION WITH THE 
BELGIAN CONGO SINCE 3 
RY | 1823 ae 
Ne ¥. | “Quality Merchandise Guaranteed by Reputation” 
— ze 5. ; a, ae wh me eatic ™ Se, “3 
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Importance of Dependable Perfume 
Compounds 

All successful perfume houses, large or 
small, are uses of compounds, some- 
times buying the completed scent or 
blending their own odor with a com- 
bination of several compounds. Every 
large compound manufacturer has his 
own specialties which he has developed 
by long and careful research. This re- 
search is continually going on. This 
helps to explain why duplications of 
certain types of odors are very diftficult 
and rarely approximate the original. 

Anyone can make a compound by 
simply mixing several essential oils and 
aromatics, but few realize the technic 
involved to produce an outstanding 
compound. A skilled perfumer knows 
that certain materials are incompatible 
and should not be used together. With- 
out such knowledge, the compound, on 
standing, might react to produce an 
unpleasant note not formerly present. 
This would be disastrous to a cosmetic 
house that had just introduced a line of 
toilet waters to the trade. Discoloration 
is another important consideration. 
Even the expert cannot predict how a 
compound will effect creams, powders 
or perfumes until he had made extensive 
tests. For example, one eugenol may 
discolor while another may not. This 
may be explained by the fact that the 
process employed by one producer may 
differ from that of another or the same 
manufacturer may be forced to change 
his process because of raw material 
shortages. Such differences are brought 
to light only by careful tests. 

Another important consideration is 
the fact that good perfumers are rare 
individuals and demand high salaries for 
their services. The buyer of compounds 
avoids the expense of these services and 
places the responsibility of making new 
items and of avoiding discoloration and 
incompatibility in the hands of the com- 
pound manufacturer. Dependence on a 
reliable, well-established manufacturer 
also obviates the need for the compound 
buyer to carry large inventories of essen- 
tial oils or to purchase these materials 
at current high prices. Large stocks of 


raw materials, involving millions of dol- 








Perfumer's Shelf 


lars, were purchased by compound 
manufacturers before the war at a time 
where price factors were far more favor- 
able. Use of these materials in com- 
pounding has resulted in considerable 
savings to the buyer. Had the com- 
pound buyer been required to forecast 
market conditions and make invest- 
ments accordingly, his money would 
have been tied up in essential oils 
instead of being put to better use in the 
promotion of his business. 

The main question raised by com- 
pound buyers is the status of the 
formula in the event that the compound 
manufacturer should go out of business. 


This problem can be handled in several 


ways. For example, there can be an 
agreement whereby the formula be- 


comes the property of the buyer in case 
of failure or similar reasons. If desired, 
the formula can be placed in escrow 
available to the buyer should an unfore- 
seen circumstance arise. However, if the 
purchaser is buying from an established 
firm of good reputation there is very 
little likelihood of such an occurrence. 
Leading perfume houses have never 
found it necessary to go to such ex- 
tremes and have not had occasion to 


demand such arrangements. 


Oil Fixatives 


Confronted with the problem of fixing 
oils in perfumes without using such 
fixatives as ambergris, civet, or any of 
the genuine or better quality synthetic 
musks, one investigator (Perf. & Essent. 
Oil Rec. 37:309, 19146) has come to the 
conclusion that without such agents 
really satisfactory results are not ob- 
tainable. However, his studies have 
yielded some practical information. For 
example, he has found that the use of 
diethyl phthalate in perfumes as a 
denaturant of the spirit has a greater 
fixing power than is commonly sup- 
posed. Compounders would be well ad- 
vised not to think of this ester in terms 
of the least possible amount they can 
get away with. In making up a per- 
fume consisting of essential oils, diethyl 
phthalate, water and spirit, it is good 
to mix the oils and phthalate together 


Drug and Cosmetic Industry 






and allow them to remain for a day be- 
fore the 
added. Then when water is added ty 


remaining ingredients ar 
this mixture followed by spirit an emu} 
sion is formed which remains stable 
until cleared by the completion of the 
total amount of spirit. 

He cites the utilization of one essen. 
tial oil to fix another, when several are 
Opinions differ 
over the efficacy of this method and the 


used in combination. 


writer believes that the fixation thus 
affected is so slight as to be almost use- 
less. In the case of lavender, however, a 
certain amount of fixation is attained by 
the judicial use of oil of spike with the 
flower oil in certain proportions. Finally 
there is musk xylol, a synthetic crystal- 
line compound which darkens on ex- 
posure to the ultra-violet rays of light 
This compound will dissolve readily 
enough in essential oils on warming and 
does not precipitate on the addition of 
diethyl phthalate. Its near odorlessness 
has little or no effect on the basic fra- 
grance of the oils and it certainly has 
fixative properties. Its main drawback 
is that the perfume tends to darken with 
age, and may develop a reddish tinge 
after a few weeks. 


Caustic Fusion of Vanillin 

Because of the confusing data pre- 
sented by previous investigators, to- 
gether with a desire to obtain protocate- 
chuic acid in good yields, led I. A. 
Pearl ( J. Am. Chem. Soc. 68:2180, 1946 
to a study of the caustic fusion of vanil- 
lin under controlled conditions. Addi- 
tion of vanillin to well-stirred fusions of 
2.5 parts by weight of potassium hy- 
droxide at temperatures between HO 
and 240° resulted in the liberation of 
hydrogen and the almost quantitative 
transformation of vanillin to vanillic 
acid with no trace of protocatechui 
acid. Subsequent raising of the tem- 
perature above 245° caused reaction to 
set in, resulting in complete demethyla- 
tion of the vanillic acid to yield pro- 
tocatechuic acid in almost quantitative 
vields. The same results were obtained 
when vanillin was added to the fused 
caustic at temperatures above 245°. The 
critical temperature of 245° for the de- 
methylation of vanillic acid was found 
to vary somewhat with the alkali- 
vanillin ratio; higher alkali ratios gave 
slightly lower demethylation tempera- 
tures. The nature of the fusion vessel 
had no effect upon the course of the 
reaction—iron, nickel and Duriron gave 
equally good results. Sodium hydroxide 
could be substituted for potassium hy- 
droxide with no change in critical de- 
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SEILLANS 





only THOSE whose goal 


to produce the finest perfu 


will be interested in these 


FLORAL ABSOL 


~ 

‘ /, PRODUCE one pound of Orange Flowers Absolute Seillans, it tak 
half a million blossoms—or the normal yield of from 40 to 50 neroli 
bigarade trees. From three to four million jasmine flowers are needed 


produce a single pound of our incomparable Jasmine Absolute Seillans. 


In the light of such figures, the costliness of these superb materials can be e 


appreciated. They are, in fact, the most highly priced — and the most 
highly prized ingredients used in present day perfuming. 

Employed sparingly, in the hands of skilled perfumers, their 

addition to the formula lends a depth and quality of 

fragrance found only in the living flower 

We are glad to be able to offer these five important Seillans 

Floral Absolutes for immediate delivery, but in limited 

quantity, to those manufacturers who find satis- 


faction in nothing but the best. 


W rite, phone or wire us for quotations. 





FRITZSCHE © 
Meothos Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. 


5RANCH OFFICES and STOCKS Boston, Mass Chicago W Los Angeles, Calif., St. Louis, Me., 
Teronto, Canada and Mexico, D.f FACTORIES: Clifton, N. ]. and Seillans (Var), rrance. 
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(Extraction of 1 lb. of Absolute requires from 800 to 1000 


lbs. of flowers.) 


(Extraction of 1 lb. of Absolute requires about 650 Ibs. 


JASMINE 


(Extraction of 1 lb. of Absolute requires approximately 
700 lbs. of flowers.) 


SAGE CLARY 


(Extraction of 1 lb. of Absolute requires about 360 Ibs. of 
flou ers.) 


ORANGE FLOWERS 


(Extraction of 1 lb. of Absolute requires from 750 to 1000 
lbs. of flowers.) 


Note: Seasonal variations, weather conditions, time 
f harvest and numerous other factors affect the yield 


these flowers. Figures given, therefore, are only 








REWARDS FOR QUALITY... 


E believe most manufacturers today take keen. 
personal pride in the quality of their finished merchan 
dise . and in the excellence of materials that go into 
their manufacture. We also believe that something 
much more tangible than an inner sense of satisfaction 
is their ultimate reward for such superiority. Consider 
the matter of selling these products: Is there any factor 
more reassuring to the salesman or more strengthening 
to his sales approach than absolute confidence in his 
product's quality ? And does anything provide firmer 
grounds for such confidence than the certain knowledge 
that they are made of the very finest raw materials? 
All in all, the use of genuinely good materials reaps a 
harvest of sales, satisfaction and good will that far 


outweighs their cost 


Perfume manufacturers using any of the raw materials 
featured on the front or back pages of this insert can 
truthfully claim that their finished perfumes contain the 
finest ingredients that money can buy. We commend 


these materials for vour earnest consideration. 


FRITZSCHE BROTHERS, Inc 























Florentir 


UR OIL OF ORRIS ROOT FLORENTINE CONCRETE owes its high irone content and superb quali 
to proper selection and aging of root material and to the specially devised, carefully supervise 
process Of distillation employed at our Seillans plant. The root material used by us is the finest pr 
duced. It comes from the sun-drenched hills of Florence and is used for distillation only aft 

prolonged aging. A special building at Seillans houses our orris distillery and produ 


tion goes on here continuously throughout the year. . . . It is a just pride in its exquis! 


quality that prompts our recommendation of Seillans Oil of Orr 


FRITISCHE » & 
Lf, L0thon, Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N.! 


St. Louis, ™ 





BRANCH OFFICES and STOCKS Boston, Mass., Chicago, lll., Los Angeles, alif., 
Toronto, Canada and Mexico, D.F. FACTORIES: Clifton, N. |. and Seillans (Var), France 
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methylation temperature, but with 
slightly lower yields. The fact that so- 
dium hydroxide does not liquefy as 
readily as potassium hydroxide prob- 
ably accounted for the lower yields with 
sodium hydroxide, inasmuch as mixed 
alkalies which fused readily at low 
temperatures yielded results compar- 
able with potassium hydroxide alone. 
Thus, concludes Pearl, the caustic 
fusion of vanillin affords a_ simple 
process for the large scale production of 
either vanillic or protocatechuic acid. 


Russian Synthesis of Coumarin 

In Russian patent 65,174 (through 
Chem. Abstr. 40:7237, 1946), L. Y. 
Bry usova describes a method for prepar- 
ing coumarin. In his process, a mixture 
of salicylaldehyde and acetic anhydride 
is heated to 190°C. The acetic acid 
thus formed is driven off. Acetic an- 
hydride is added to the reaction mixture 
several times, and the reaction is con- 
tinued until the temperature reaches 
200° to 210° C. Coumarin is separated 
from the reaction product by the usual 
methods in 70 to 75 per cent yield. 


Granada Mace and Nutmeg 

As remarked by C. H. Whitaker in a 
report in the November 23, 1946 issue 
of Foreign Commerce Weekly, Grenada 
might well be called the ““Nutmeg Isle,” 
because this small British West Indian 
island is today the world’s leading pro- 
ducer of this spice. Before the war, the 
Netherlands East Indian islands, Banda 
and Celebes, were the source of the bulk 
of nutmeg supply, but the Japanese oc- 
cupation stopped that trade. The 
United States is the principal market for 
nutmegs and has taken five-sevenths of 
the Grenada crop during the last few 
years. In the years immediately pre- 
ceding and including 1939 Grenada pro- 
duced about one-sixth of the world’s 
supply of nutmegs, and it is now re- 
ported to be the source of about 40 per- 
cent of the world’s output of that prod- 
uct. Grenada will probably continue to 
supply a substantial proportion of the 
nutmeg requirements of the United 
States even when other producing areas 
are in a position to resume their nutmeg 
trade. 

The fruit of the nutmeg tree (Myris- 
fica fragrans) is bright 
plum-like. 
across the bottom, revealing a shiny 


yellow and 
Upon ripening, it splits 
dark-brown nut with a bright crimson 
lace-like netting about it. This reddish 
covering is the mace. In a few days the 
yellow fruit opens wide enough to let 
the nutmeg fall to the ground. Mace is 
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removed from the nutmeg shell as soon 
as it reaches the drying house. The 
pieces are flattened and spread on large 
trays to dry in the sunshine for about a 
week. When dried the 


mace, now reddish brown and brittle, is 


thoroughly 


packed away in large, tightly sealed 
bins. When the mace turns to a deep 
yellow it is removed from the storage 
bins, sorted and graded, and packed for 
shipment. 

In Grenada, nutmegs are dried in 
shallow trays under cover. After a few 
weeks of curing, the dried nuts are 
shoveled into bags and stored in a well- 
ventilated place to await shipment. In 
this stage the nutmeg as known to the 
American housewife is covered by a 
shiny dark-brown shell approximately a 
quarter of an inch longer and wider than 
the nut itself. 

All nutmegs imported into the United 
States are carefully inspected by the 
Pure Food and Drug Administration. 
The sound nuts are admitted for food, 
but defective nuts are admitted only as 
“grinders” for use in the distillation of 
nutmeg oil. In 1933 the tolerance of 
defectives included in sound nutmegs 
allowed for shipments to the United 
States was reduced from 20 percent to 
15 percent, and in July 1936 it was 
again lowered to 10 percent at which 
figure it now stands. 

Nutmeg oil is a_ colorless, pungent 
substance with about the same viscosity 
as water. [t is used in the United States 
as a stabilizer for perfumes, also in the 
manufacture of commercial perfumes 
and in the perfuming of toilet soaps. 

As nutmegs are available during the 
entire year, the oil is distilled at all sea- 
sons from both the shells and defective 
nuts. At the present time there is only 
one still on the island which is used to 
make nutmeg oil, although production 
could be increased by using rum stills 
It is likely 
that more nutmeg oil will be distilled 
locally in the near future. This would 
allow utilization of nutmeg shell which 


or importing other stills. 


is now a waste product. 


Suggestions on Eugenols 


Acet eugenol is a new product that we 


do not believe many of the perfumers 
have examined. In these days when 
new notes are required, especially in 
Carnation type odors, this product will 
convey an unusual characteristic of 
spicy type composition. 

Benzyl iso eugenol is also an excellent 
fixative in this regard and although it 
does not seem to have much odor alone, 
in combination with other materials, it 
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conveys a very soft spicy character to 
the compound. 

Methyl methyl iso 
eugenol are standard products which 


eugenol and 


have been used a long while, but of late 
they have not received the attention 
due them where new compositions are 
Methyl eugenol imparts a 
green spicy note, whereas methyl iso 


ce mecerned. 


eugenol conveys more of a mock orange 
and wisteria type of character. 


Inexpensive Bay Rum 

A formula for a cheaply produced bay 
rum, as given in The Chemist and Drug- 
gist (157:99, 1947), calls for the use of: 


Oil of bay : 1 oz. 
Borax l dr. 
Oil of cinnamon 2 dr. 


Oil of clove 20 min. 


Oil of lemon 2 dr. 
Alcohol 20 oz. 
Water, to make 1 gal. 
Tale t oz. 


Rub the oils with the tale in a mortar 
until they are thoroughly mixed, then 
add the borax. Add the alcohol and 
transfer to a bottle. Rinse out the mor- 
tar with a little of the water and add to 
Shake thor- 
oughly and add water to make one 
gallon. Allow to stand twenty-four 
hours with frequent shaking, and filter. 


the alcohol-oil mixture. 


Jasmine Floral Oil 
According to a note in The Pharma- 
1947) cultiva- 


tion of Jasminum grandiflorum in France 


ceutical Journal (158:7, 


occurs chiefly in the district of Grasse, 
on an estimated area of 200 hectares 


(4940 acres). The estimated average 
vield per hectare is 3000 kg. (2677 Ib. 
per acre). Wild species, found in the 


Maritime Alps, are used to a limited ex- 
tent for grafting. At present an increase 
in output of the cultivated variety of 
jasmine is hindered by the lack of jas- 
mine slips. Numerous _ plantations, 
abandoned during the war, must now be 
rehabilitated. Extensive collection of 
jasmine flowers has also been prevented 
by the lack of labor. Much work of 
harvesting was done in pre-war days by 
migratory seasonal workers, mostly 
women from Italy, but since they have 
been forbidden to enter France the 
labor supply is insufficient. Extraction 
of the floral oil was formerly obtained 
through enfleurage, employing purified 
fats. This process was abandoned dur- 
ing the war in favor of the volatile 
solvent process which produces the con- 


crete form. 
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imra Patent Wins Over Sleek 
and Nair in Court 

It looks as if the lack of tin for tubes 
is not the only thing which will keep 
those who may have ideas of partici- 
pating in the mercaptan-containing de- 
pilatories market out of this field for 
some time. The sad (for them) news is 
that Federal District Court Judge 
Coleman recently held in Maryland 
that SLEEK and NAIR infringe some 
of the claims of U.S. Patent 2,352,524, 
issued on an invention of Ralph L 
Evans and Everett C. McDonough. 

While it is possible that the decision, 
which is reported at 72 U.S. Patents 
Quarterly 211, may be reversed on 
appeal (it is understood that an appeal 
will be taken) and while the decision of 
the Maryland court does not mean that 
other federal courts necessarily will 
hold the same way, nevertheless the 
Maryland case at the moment is “the 
law”. Because of the importance of 
the subject to our industry it is believed 
desirable to examine Judge Coleman's 
decision and study it in some detail. 
In addition to a rather extensive 
treatment of the prior art the decision 
also contains information of general 
interest to the cosmetics industry. 

Sales Affiliates, Inc., (which is prob- 
ably an affiliate of Evans Chemetics), 
the owner of U.S. Patent 2,352,524, 
sued Hutzler Brothers Co. who sold 
SLEEK, made by Elizabeth Arden, Inc. 
Carter Products, who made and sold 
NAIR, were also sued. The cases were 
tried together and Judge Coleman's 
decision applies to both. From the 
decision it appears that Schering Cor- 
poration has an exclusive license under 
the patent for making and selling 
IMRA. Schering was, however, denied 
permission to intervene and become a 
party to the suits here because of a 
egal technicality. 

Upon examining the patent in suit 
it appears that Evans and McDonough 
asserted that they were the first to 
provide a chemical depilatory combin- 
ing all of the following characteristics: 

(1) absence of objectionable odor; 
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Patent Thoughts and Trends 


By THOMAS CIFELLI, Jr., Patent Attorney 


(2) non-irritation and harmlessness to 

human skin; and 

(3) quickly and completely effective 

in depilating action. 

On the other hand, the patentees 
asserted that prior depilatories (which 
contained one or more alkali or alkaline 
earth sulfides or H,S) gave off the well- 
known rotten egg odor. These depilato- 
ries resisted efforts to mask the odor 
effectively by the use of perfumes and 
gaseous absorbents, like clay and char- 
coal. It was known that though you 
could reduce the odor by making the 
depilatory more alkaline, this was un- 
desirable as the resulting product 
caused considerable irritation to the 
skin. Oxidizing the sulfides was no 
solution to the problem because though 
you thereby destroyed the bad odor, 
you also destroyed the effectiveness of 
the product as a depilatory. Other 
weakness of the sulfide depilatories, 
according to the patent, are their 
unattractive greenish cast, the toxicity 
of H.S, the tarnishing of metals caused 
by the escape of H,S, and the fact that 
the bad odor of H,S sticks to fabrics 
and rugs in rooms where the sulfide 
depilatories are used. 

Evans and McDonough’s depilatories 
are claimed to have none of the above 
disadvantages. They are white; delicate 
perfumes may be used; and they do 
the intended job in five to ten minutes. 
The essence of the invention by which 
the inventors obtain their results is 
their finding that if one of the hydrogen 
atoms in H,S is substituted by an alkyl 
or aryl radical which contains “polar” 
groups depilating effectiveness and free- 
dom from objectionable odor result. 
The “polar” groups are defined as 
groups which ionize in solution and may 
be acid-acting groups such as -COOH 
(as in mercapto acetic acid, also called 
thioglycolic-acid), or basic-acting groups 
such as -NH, (as in beta-aminoethy! 
mercaptan). 

Also stated to be efiective, though 
not as desirable as the foregoing, are sub- 
stituted mercaptans containing groups 
such as OH, ether, ketone and aldehyde, 
which as far as this patent is concerned 
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are apparently not considered “polar” 
groups. To get the depilating benefit of 
the -SH group without objectionable 
odor with such materials the patent 
suggests the use of more than one OH, 
etc. group. If the mercaptan merely has 
an aryl or alkyl group substituted for 
one of the H’s in H,S, as in benzyl or 
ethyl mercaptan, the patent says that 
the odor is still bad. 

The patentees advanced the theory 
that a probable reason for the effective- 
ness of materials containing “polar” 
groups is that such groups “possess a 
large stray electric field, which results in 
holding about the mercaptan molecule 
a number of water molecules as a loose 
hydration, tending thus to prevent 
vaporization and odor.” 

Evans and McDonough point out 
the importance of controlling the 
alkalinity of depilatories made in ac- 
cordance with their invention. They 
state that the pH should preferably be 
less than 9 and no greater than 12.5. 
Below 9, depilating action is too slow; 
above 12.5 skin damage becomes in- 
creasingly more pronounced and skin 
irritation more severe. 

The only issue in the cases was 
whether the Evans and McDonough 
patent was valid. In other words, the 
defendants did not contend that the 
claims in the suit did not cover SLEEK 
or NAIR; they simply took the position 
that since the claims in suit were invalid 
the defendants were not liable, even 
though their products might come under 
the patent claims. 

In unsuccessfully presenting their 
position the defendants cited a number 
of prior patents and publications, which 
they contended invalidated the patent 
in suit. Judge Coleman examined each 
of these references carefully and his 
opinion shows he understood the tech- 
nical issues involved as well as the patent 
questiens. No attempt will be made to 
go into detail here regarding the prior 
art, except as regards the principal 
reference, Turley et al, U.S. Patent 
1,973,130. The other references were: 

McKee et al, U.S. 1,899,707—use 

alkali stannites. 
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Stoddard et al, U.S. 2,123,214—use 
alkali silicates as stabilizers for 
stannites. 

Donner, U.S. 1,379,855—uses sulfides. 
Fletcher, French Patent 824,804—this 
reference was overcome by Evans and 
McDonough by showing they made 
their invention before the effective 
date of the French patent. 
Merrill—Effect of Sulfides on Alkaline 
Hydrolysis of Skin and Hair, Septem- 
ber 1924. 

Goddard et al—A Study of Keratin, 
May, 1934. 


Judge Coleman Finds “Flash of 


Genius” 

It appears that Turley et al showed 
that mercaptans in general could be 
used to unhair hides or skins. They 
did not classify mercaptans as has Evans 
and McDonough, who out of all the 
possible mercaptans found that only 
the “substituted mercaptans, especially 
when in polar groups, are chemicals 
that can be adapted to the depilatory 
art, where the commercial requirements 
are totally different from those of the 
unhairing art”. Judge Coleman then 
stated that 
what the Supreme Court termed ‘the 


“In this they displayed 


flash of creative genius’.” 

In coming to this conclusion, the 
Judge adopted the arguments of Evans 
and McDonough on the pertinence of 
the Turley et al patent. They had 
contended that the Turley et al patent 
bears such a remote relation to the 
subject that there is no ground for 
saying that Turley et al anticipated the 
Evans and McDonough claims. The 
reasons advanced in support of this 
position follow: 

(1) Turley et al deal with the un- 
hairing of dead, dried leather-making 
hides; while Evans and McDonough 
deal with the cosmetic depilation of 
living, human skin. 

(2) In unhairing, the hair is saved 
and the epidermis is destroyed, which 
obviously is not the case in cosmetic 
depilation. 

(3) In unhairing, the entire flayed 
hide is wholly immeresd in a liquid 
bath for several hours or even days. In 
cosmetic depilation, small areas of the 
living, human skin are lightly coated 
for five to fifteen minutes with a fragrant 
cream, which is then wiped off. 

_@) In unhairing, the liquid solution 
is always applied to and soaks through 
the derma from the flesh side, and 
usually, through immersion, is applied 
to both flesh and the outer or hair sides 
simultaneously. In cosmetic depilation, 
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the preparation must be applied on the 
hair side only and it never penetrates 
into or below the epidermal layer. 


(5) Odor is unimportant in un- 


hairing, as is also the optimum of 


alkalinity from the aspect of irritation 
of the skin. In cosmetic depilation, 
both pleasant odor and optimum alka- 
linity to avoid irritation are important. 


Commercial Success of Imra 

Of general interest are statements 
concerning the commercial success of 
IMRA, as gleaned from Judge Cole- 
man’s opinion. It appears that gross 
sales rose appreciably in the first six 
years, reaching $250,000 in 1946, a 
total of more than 114 million dollars 
for the six year period. Actually, these 
figures do not seem to represent the 
true picture as the war and shortages 
doubtless adversely affected sales dur- 
ing the period covered by these figures. 
The ratio of complaints were negligible. 
Further, IMRA is said to enjoy more 
favorable product liability insurance 
rates than those granted its competitors. 
“In short, it has been definitely proved 
that IMRA caters, with increasing 
success, to a new and somewhat more 
fastidious market,—to those who had 
refused to buy the sulfide depilatories.”’ 

In conclusion, Judge Coleman held 
that four of the six claims in suit were 
valid and infringed by SLEEK and 
NAIR. Two other claims were held 
invalid because, in Judge Coleman's 
opinion, they included simple mercap- 
tans or salts thereof which by express 
statements in the specification were said 
to be ineffective. 

And so, round one of the legal battle 
on the Evans and McDonough patent, 
U.S. 2,352,524, ended in a substantial 
victory for the patentees. Whether this 
victory will stand on appeal, if one is 
taken, or whether other suits may be 
brought in other jurisdictions in the 
future (a case against Elizabeth Arden 
is understood to be pending at this time) 
under this patent, will terminate in 
similar manner only time will tell. In 
the meantime, any one entertaining 
ideas of infringing the patent does so 
seemingly at his peril. Of course, one 
may try to obtain a license under the 
patent if he wishes to enter this field. 

This may be untirely possible as 
there is a rather interesting situation 
that exists here. It is understood that 
Schering Corporation’s exclusive license 
applies to the use of thioglycolic acid 
and its derivatives and gives Schering 
the right to sublicense. As to the rest 
of the matter covered by the patent 
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claims, Schering’s license is understood 
to be non-exclusive. Since Schering is 
known in other cases to have followed 
a policy of granting licenses uncer 
patents it controls, it may well be that 
it will look with favor upon any ap- 
plications which may be made to it for 
a sub-license under the Evans & Me- 
Donough patent. 


Recent Patents 


U. S. 2,411,636—(Hoffmann-La 
Roche)—Stable ferrous sulfate (for 
oral use). 
U.S. 2,411,661—(Geigy)—S ul fon- 
amides. 
U.S. 2,413,833-5—(M onsanto) 
Substituted 4,4’-Diaminodipheny! 
Sulfones. 
LU. S. 2,414,015—(American Cyan- 
amid)—Sulfosuccinate esters of p- 
tertiary butyleyclohexanol. (Wet- 
ing, detergent and anti-fog agents.) 
UL. S. 2,414,016—American Cyan- 
amid) —P-secondary butyleyclohex- 
anol esters corresponding to 2,414,- 
015 esters. 
LU. S. 2,414,119—(C. G. Parker) 
Vanillic acid from vanillin by treat- 
ment with hot aqueous alkaline 
solution with mercuric oxide. 
U.S. 2,414,303—(Industrial Patents 
Corp.)—Cysteine from keratin. 
U.S. 2,414,385—(Research Corp.) 
Hydroxylation of unsaturated or- 
ganic compounds containing an 
alcohol or ether group. For other 
Milas patents, see this journal, 
January 1947, page 109. 
LU. S. 2,414,389—(American Cyan- 
amid)—Beta-alanine in one step 
from hydracrylic acid and am- 
monium hydroxide. 
LU. S. 2,414,398—(American Cyan- 
amid)— Analgesic intermediates. 
Halogenated phenacyl-pyridines. 
LU. S. 2,414,403—(American Cyan- 
amid) Sulfonamides preparation. 
US. 2,414,458—(Embree and Shantz) 
Use mammalian livers (whale and 
lamb) as source of materials having 
vitamin A activity. Simple heating 
above 150°C. does trick. Cf. U. S. 
2,410,575 (see this journal, January 
1947, page 107). 
UL. S. 2,414,561—(Abbott Labs.) 
Purification of Quinacrine hydro- 
chloride (used in malaria). 
U.S. 2,414,682 — (Research Corp.) 
Pantothenic acid preparation. 
LU. S. 2,414,715—(Dow)—3—Indole 
aldehyde is made from _ indole 
magnesium bromide instead of 


iodide. 
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Industry’s Books 


Trade Mark Record For Perfumes, Toilet 
Preparations, Soaps. Edited by John 
H. Graham, Patent and Trade Mark 
Consultant, 751 pp., The Drug & 
Cosmetic Industry, New York, $25. 
The new Trade Mark Record takes 

the place of the old volume entitled 
“Trademarks for Perfumes, Toilet Prep- 
arations and Soaps,” published by the 
Toilet Goods Association, Inc., in 1936, 
and the Supplement published in 1940. 
The new book includes all the active 
marks contained in the old one and 
brings both registered and unregistered 
marks up to date. Since the new Record 
is a compilation of all the trade-marks 
registered with the United States Patent 
Office for a period of over 50 years it 
will prove an invaluable reference work 
and check list for anyone wishing to file 
anew name for any product in class I\ 
and VI of the Official Trade Mark 
Classification. There are over 35,000 
trade-marks listed in this work for such 
varied products as soap preparations, 
perfumes, depilatories, manicure prep- 
arations, foot preparations, permanent 
wave supplies, hair preparations, men’s 
toilet preparations, tooth and mouth 
preparations, etc. In addition to manu- 
facturers of the above type of products, 
patent attorneys, advertising agencies, 
libraries, and consumer magazines, will 
find the Record invaluable—a saver of 
time and expense in research and check- 
ing. The book is alphabetically ar- 
ranged by trade-mark name and gives, 
in addition to the mark, the product, its 
owner, date of registration, and date of 
first use. 


Lange's Handbook of Chemistry, com- 
piled and Edited by Norbert Adolph 
Lange, Ph.D., Lecturer in Chemistry 
at Cleveland College of Western Re- 
serve University, Sixth Edition, 2082 
pages, 53g x 734, Handbook Pub- 
lishers, Inc., Sandusky, Fabricoid, $7. 
This book is the result of a number of 

years’ experience in the compiling and 

editing of data useful to chemists. In 
it an effort has been made to select 
material to meet the needs of chemists 
who cannot command the unlimited 
time available to the research specialist, 
or who lack the facilities of a large tech- 
nical library. Abridged Table of Con- 
tents: Elements: Descriptions; Atomic 

Weights and numbers; Periodic tables: 

Radii of atoms and ions; Isotopes; 

Radioactivity : Electromotive _ series; 
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Physical properties. Inorganic Com- 
pounds: Newly revised table giving 
formula, melting point, boiling point, 
solubilities, refractive index, and other 
physical properties of more than 2600 
different compounds with more than 
1300 synonyms; Comprehensive table of 
minerals. Organic Compounds: Table 
giving formulas, physical properties, 
etc., of more than 4200 different com- 
pounds with Beilstein references, in- 
dexed by name, formula, synonym and 
refractive index; tables of Alkaloids, 
Glucosides, Fats and waxes, foods, vita- 
mins, milk, blood, urine, natural resins. 
Analytical Chemistry: Outline for analy- 
sis; Spot and flame tests; Organic re- 
agents; Oxidation and reduction equa- 
tions; Volumetric and gravimetric fac- 
tors;Standard solutions; Indicators; Buf- 
fer mixtures; Copper oxide sugar tables; 
Solubility products; Solubilities; True 
capacity of glass vessels; Refractive in- 
dexes; Microscopy; Spectroscopy. Phy- 
sical Chemistry: Equations; Symbols; 
Dimensional formulas; Thermochemis- 
try; Electrochemistry; Constants of 
gases; Viscosity; Density; Barometry; 
Jonization constants; Surface tension; 
phosphorescence ; 
Azeotropic mixtures; Photography; 
Laboratory arts; Standardization of 


Fluorescence and 


thermometers; viscosimeters, etc. In- 
dustrial Chemistry: Materials of con- 
struction; Alloys; Ceramics; Wood; 
Plastics; Synthetic rubbers; Hazardous 
chemicals; Wire tables; Sieves and 
screens; Thermocouples; Flame tem- 
peratures; Fuels; Manufactured and 
natural gases; Steam tables; Cooling 
baths; Humidity tables; Hydrometers; 
Tank capacities; Conversion factors; 
Densities of various solutions; Indus- 
trial water; Tables of alcohols, acids, 
etc. Mathematical Tables: Formulas 
from geometry, algebra, calculus, vectors; 
Tables of logarithms, trigonometric 
functions, numbers, probability, etc. 
Index: Twenty-eight pages; more than 
3600 entries. 


Medical Uses Of Soap, A Symposium, 
2nd Ed., 195 pp., Illus., J. B. Lippin- 
cott Co., Phila., $3. 

This collection of articles forms a 
symposium on the medical uses of soap. 
Each of the authors has previously con- 
tributed to the medical writings in this 
field. This series of articles answers 
many of the questions as to the effects of 
soap on the normal skin and hair, on the 
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abnormal skin, the effects of soaps used 
in shaving and shampooing, and irrita- 
tion produced by soap under various 
conditions. The continuous improve- 
ment of soaps and soap products is re 
flected in the new methods of manufac- 
ture described in those chapters which 
deal with the chemistry of soap and re- 
lated problems. Now in its second edi- 
tion a complete new chapter has been 


added on the surgical uses of soap. 


The Chemistry Of Heterocyclic Com- 
pounds, by Avery A. Morton, Profes- 
sor of Organic Chemistry, Massachu- 
setts Institute of Technology, First 
Ed., 549 pp., McGraw-Hill Book Co., 
New York, $6. 

The aims of this text are to instill an 
appreciation of the chemistry of hetero- 
cyclic compounds and to create a reali- 
zation that they are, after all, the logical 
continuation of the instruction in alipha- 
tic and aromatic chemistry. It covers 
the methods of formation of the various 
heterorings, the chemical behavior of 
each system with particular reference to 
the similarity which that system bears to 
related functions in aliphatic and aroma- 
tic chemistry, and the compounds of 
major importance which have made 
heterocyclic chemistry so interesting. 
General relationships are stressed where- 
ever possible, and emphasis is placed 
upon heterocyclic chemistry as_ the 
logical continuation of elementary or- 
ganic chemistry. 

Penicillin, its Properties, Uses and 
Preparation, published by direction of 
the Council of The Pharmaceutical 
Society of Great Britain, 199 pp., The 
Pharmaceutical Press, London, 10s6d. 
No drug so innocuous and yet so 

potent as penicillin has hitherto been 

available to the medical profession. In 
the interests of the patients whom both 
exist to serve, pharmacists and general 
practitioners need guidance now as to 
the best methods of preparing and using 
this remarkable new drug. It is the aim 
of this book to provide it. The contents 
of the book cover: Historical Summary; 

Commercial Manufacturer; Chemistry 

and Chemical Properties; Stability; 

Standard, Unit and Methods of Assay; 

Pharmacology; Clinical Use; Pharmacy 

and Pharmaceutical Preparations; Legal 

Considerations; Appendices; Bibliogra- 

phy; Index. 
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s Most people who have any interest 
or connection with Trade-Mark mat- 
ters will be aware, the new and very 
much changed Trade-Mark Act of July 
5, 1946 goes into effect this coming July, 


and it is therefore of great interest to 
note that this Act, already has been 
cited in Court action and, as it were, 
utilized retroactively. 

The details of the particular decision 
are not of special interest to us since 
the marks involved were applied to 
beverages such as tea and coffee, but the 
major point to be stressed is that Judge 
Clark, delivering the majority opinion 
of the Circuit Court of Appeals (Second 
Circuit) on August 7, 1946 held that the 
mark ‘‘LaTouraine’’ was not considered 
merely geographical, (reference being 
made to Touraine, the old French 
province) but due to a broad and varied 
program of advertising, the company 
using same had attained a position of 
eminence in the industry, and having 
actively used the name in an “arbi- 
trary” or fictitious sense, it was the sub- 
ject of a valid trade-mark. The decision 
then brought out that the new Trade- 
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Mark Act, soon to be in force, embraced 
this judicial interpretation by specific- 
ally providing that the use of geo- 
graphical terms only prevent registra- 
tion, if when applied to goods of an 
applicant, it is “primarily geographi- 
cally descriptive or deceptively misde- 
scriptive.” 

This decision shows how far-reaching 
the changes in Trade-Mark procedure, 
interpretation, and jurisprudence may 
be in the future 

More closely aligned with our own 
industries, there is an interesting De- 
cision rendered by the Assistant Com- 
missioner of Patents, Mr. Leslie Frazer 
under date of December 27, 1946, which 
may have an influence on the choice of 
new trade-marks which are in a foreign 
language, this being more prevalent 
today than ever before. 

In an opposition between Bourjois 
Inc., and Parfums Schiaparelli Inc., the 
Assistant Commissioner affirmed the 
action of the Examiner of Interferences 
in sustaining Bourjois’ opposition to 
Schiaparelli’s trade-mark applications 
consisting of the notation “Si.Si.Si. .. .” 
alone in one case and with the addition 
of “de Schiaparelli’” in the other, the 
basis of the oppositions being Bourjois’ 
registered Trade-Marks “Mais Oui” and 
the equivalent English form “but yes,” 
the goods upon which the various marks 
were used, being admittedly substan- 
tially the same. 

It was held that, regardless of the 
language from which derived, the word 
“si”? means “‘yes” to a considerable por- 
tion of the American public, who also 
recognize the word “oui” as having the 
same meaning. Thus, it was considered 
not only that the expressions “Mais 
Oui” and “Si.Si.Si.”” may well be con- 
fused by potential purchasers, but more 
important, there was great likelihood of 
confusion between “‘Si.Si.Si.”” and the 
trade-mark “but yes’ and that this 
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latter mark would bar registration for 
like goods of the word “yes” either 
singly or in repetition and, thus was a 
bar to the Spanish form sought to be 
registered. Thus, similarity in meaning 
may be officially considered as a bar to 
successful registration in such an issue. 
Whether or not this decision is sustained 
should higher authority be consulted, I 
do not know, but certainly it indicates 
a trend toward wider protection of 
trade-mark rights in the Patent Office 
itself which may change the whole 
picture in the future and make your 
trade-marks of even greater value, 
particularly when the new Trade-Mark 
Act is actually in force. This new Act 
has many revolutionary changes over 
the present regulations and same will be 
analyzed for your understanding and 
appreciation in future issues of this 
Magazine. 

On the foreign front, it should be 
borne in mind that with the exception of 
Japan and Germany, practically every 
country in the world has issued some 
form of regulation permitting reviving of 
trade-mark and patent matters, which 
have lapsed during the war years. 

However, some of these moratoria are 
getting close to their time limit, so that 
it is wise to check on all your foreign 
matters now to make sure you have not 
overlooked anything. 

Some countries have issued regula- 
tions permitting extension of the life of 
patents due to war delays, which exten- 
sion should be applied for now. Other 
countries are requesting re-registration 
of trade-marks and patents claiming the 
old (lapsed) patent or trade-mark dates, 
since their records were destroyed. 

Finally, a few countries still have 
existing regulations permitting filing of 
patents and trade-marks with claims to 
priority of a U. S. case as early as 1939 
(even if the patent is issued) and your 
matters of this type should be checked 
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rd The opening of the new Hollywood Kolmar plant gives us five strategically-located 
plants in the United States and one in Canada. The result is a valuable saving of 
time and carrying charges in the delivery of your product... and should one of our 
plants be temporarily incapacitated for any reason, production of your cosmetics 
would immediately be continued at another Kolmar plant. No other one private 


label cosmetic manufacturer can assure you of this speedy, economical, country- 


nd 
his 


wide service. 


Each one of our plants affords the most modern production facilities and the 
same high type of technical skill necessary to produce scientifically-tested formulas 
... the kind that has won recognition for Kolmar as the world’s largest exclusive 





producers of private label cosmetics. 


it KOLMAR products include Lip Stick, Dry Rouge, Loose 
Face Powder, Cake Make-Up, Foundation Creams, Liquid 


i- Make-Up, Eye Shadow, Mascara, Lotions, Colognes, Per- 

if is eek eter conics, We ase chee heowe os Oe REPRESENTATIVES: M. C. BOYD, DOUGLAS HAGGERTY, THOMAS LAPRELLE, EMPIRE 

‘ ante STATE BUILDING, ROOM 605, NEW YORK, WN. Y.; WARREN M. CURRY, 350 NELSON 
orld’s largest producers of Vanity Puffs. STREET, S. W., ATLANTA 3, GA.; NORMAN KOLE, 419 MERCHANDISE MART, CHICAGO, ILL; 

if J.C. WEILER, K. A. HENRY, 8003 FORSYTHE BLVD., ST. LOUIS 5, MO.; & F. @. 

BYINGTON, 1260 N. WESTERN AVE., LOS ANGELES, CALIF.; RICHARD F. SPICKER, 419 

WEST FIFTH ST.. CINCINNATI, OHIO 
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PRIVATE LABEL COSMETICS EXCLUSIVELY 











FOR CYCLAMEN ALDEHYDE 


ae 


(pine Violet 


A w ater-white liquid eee unusually fragrant eee W ith an 
odor o f true mountain cyclamen. Superior to Hydroxy - 
citronellal, “Alpine Violet” recalls especially the exquis- 
ite odors of Lily-of-the-Valley, Japanese Lily, Wild 
Reseda, Honeysuckle, Lime Blossom. 

Use “Alpine Violet’ as a basic note in sweet florals... 
as a valuable fixative for all floral perfumes. And in 
soaps, too! It is stable... alkali-resistant...non-irritating 
to the skin. “Alpine Violet” is offered in three concen- 
trations for your convenience. You won't want to be 


without this fine, synthetic chemical. But whatever the 


product, whatever the fragrance, see Du Pont early! 
You can always depend on Du Pont. E. I. du Pont 
de Nemours & Co. (Inc.), Organic Chemicals Dept., 
Aromatics Section, Wilmington 98, Del. Branch Offices: 
Atlanta, Boston, Charlotte, Chicago, New York, Phila- 


delphia, Providence, San Francisco. 


*Para isopropy! alpha methyl dihydro cinnamic aldehyde 
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to make sure you are not overlooking 
advantages which may soon be unavail- 
able to you. 

Specific information can be supplied 
regarding any of these regulations upon 


Hereinafter follows the January 1947 


Trade-Marks listings for your Trade- 
Mark Record, which latter is now 
available from the publishers as set 
forth elsewhere in the magazine. 
Futhermore, in order to complete the 
request. 1946 supplement part of which was 
supplied to you in the February issue 





there is herewith presented additional 
material which completes the listings 
through August 1946. Your copy of the 
Record which is completed to Dec. 31, 
1945, will be brought substantially up- 
to-date to include all of 1946 and the 
current listings for 1947, 





JACK OF HEARTS—VI—C—487,719 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,743 Apr. 30, 1946 

JACK OF SPADES—VI—C—487,720 
Golden ‘Arrow Toiletries, New York, N. Y. 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,744 Apr. 30, 1946 

JACK OF SPADES—IV—A—495,376 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Jan. 25, 1946 D. U. June 1, 1945 

JAMBOREE—VI—BCHDE—489,,696 
Socialite Cosmetics, Inc., New York, N. Y. 
Ser. Oct. 9, 1945 D. U. Sept. 26, 1945 
Reg. 422,330 July 16, 1946 

JARDANEL—VI—BC—494,040 
Jean Desprez, Paris, France 
Ser. Dec. 29, 1945 D. U. Noy. 1944 

JASMINE DE LUXE—VI—B—476,932 
Harry A. Simon (La Floreal Parfum Sales Co.), Hollywood, 
Calif. 

Ser. Nov. 27, 1944 D. U. Oct. 19, 1940 
Reg. 421,783 June 18, 1946 

JEEP—IV—M—472,339 
Phillips Chemical Co., Chicago, Ill. 

Ser. July 17, 1944 D. U. July 1, 1944 
Reg. 424,249 Sept. 24, 1946 

JIFFY-DRY—VI—E—484,693 
M. V. C. Labs. Inc., Toledo, Ohio 
Ser. June 18, 1945 D. U. Mar. 22, 1945 
Reg. 419,493 Feb. 19, 1946 

JOU JOU—VI—B—490,956 
Harry Morton (Parfums Dinard), New York, N. Y. 
Ser. Noy. 2, 1945 D. U. Aug. 15, 1945 

JUNIOR PROM—IV—488,545 
Primrose House, Inc., New York, N. Y. 
Ser. Sept. 15, 1945 D. U. Aug. 14, 1945 
Reg. 420,883 May 7, 1946 

JUST BECAUSE —VI—ABC—490,690 
The Parfums Lilly Dache, Ltd., New York, N. Y. 
Ser. Oct. 29, 1945 D. U. Jan. 1, 1945 
Reg. 422,010 June 25, 1946 

JUSTS—VI— M—493,579 
Jack Harry Agron (Just Co.), St. Joseph, Mo. 
Ser. Dec. 20, 1945 D. U. Sept. 10, 1945 

JUVOUCE with des.—IV—HI—488,687 
L. B. Coulter, Salisbury, N. C. 

Ser. Sept. 19, 1945 D. U. May 8, 1944 


K K IV—A—486,855 

Fitzpatrick Bros. Inc., Chicago, Ill. 
_Ser. Aug. 7, 1945 D. U. Nov. 10, 1942 
KAYDOL—VI—M 485,167 

L. Sonneborn Sons, Inc., New York, N. Y. 

der. June 28, 1946 D. U. June 15, 1927 
KEE—POFF, with des.—VI—T—497,096 

R. M. Hollingshead Corp., Camden, N. J. 
_Ser. Feb. 23, 1946 D. U. Jan. 16, 1945 
KAPU —VI—BC—484,012 

Consolidated Cosmetics, Chicago, Il. 

Ser. May 31, 1945 D. U. May 9, 1945 
_ Reg. 420,234 Apr. 2, 1946 
KELWA -VI—H—492,888 

Gottlieb Bass (Sapo Elixir Chemical Co.), St. Louis, Mo. 
Ser. Dec. 8, 1945 D. U. Nov. 15, 1944 
KETCH—IV—A—494.118 

Procter & Gamble Co., Cincinnati, Ohio 
Ser. Dee. 29, 1945 D. U. Dec. 1, 1945 
KHONSU—VI—B—483.977 

Luellen, New York, N. Y. 

Ser. May 30, 1945 D. U. Jan. 1944 

_ Reg. 421,457 June 4, 1946 
KIDDIE SOAP—IV—A 477,015 

Illustrated Soap Co. (Erich Schwartz & Alfred Weil), New 

York, N. Y. 
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Ser. Nov. 29, 1944 D. U. May 1938 
Reg. 424,547 Oct. 8, 1946 
KING OF CLUBS—VI—C—487,721 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,624 Apr. 23, 1946 
KING OF CLUBS—IV—A—495,467 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Jan. 26, 1946 D. U. June 1, 1945 
KING OF DIAMONDS—VI—C-—487,722 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,625 Apr. 23, 1946 
KING OF HEARTS—VI—C—487,72: 
Golden Arrow Toiletries, New York, New York 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,626 Apr. 23, 1946 
KING OF HEARTS—IV—A—495, 287 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Jan. 24, 1946 D. U. June 1, 1945 
KING OF SPADES—VI—C—487,72 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,627 Apr. 23, 1946 
KIS-N-MAKE-UP—VI—BC —483,406 
Irving Worthman, Brooklyn, New York 
Ser. May 15, 1945 D. U. Mar. 1, 1945 
KORDUROY CREATED FOR “HIM”"—VI—493,595 
George O. Darden (Darnoid), Chicago, Ill. 
Ser. Dec. 20, 1945 D. U. Nov. 20, 1945 
KOTALKO—VI—H—499, 138 
Lafayette Drug Co., Inc. (Kotalko Sales Co.), Jersey City, 
N. J. 
Ser. Mar. 28, 1946 D. U. Apr. 1, 1919 
KY NAL—VI—K-—490,882 
Elars Products, Inc., Richmond, Va. 
Ser. Nov. 1— 1945 D. U. May 20, 1936 


LADY ELEANOR—VI—C —498,219 
First Lady Co., Inc., Fort Worth, Tex. 
Ser. Mar. 14, 1946 D. U. Mar. 10, 1946 
LADY ETHEL, with des.—VI—H—489,143 
Pennex Products Co., Inc., Pittsburgh, Pa. 
Ser. Sept. 28, 1945 D. U. Mar. 1934 
LADY LANCASTER—VI—B—481,641 
Middlebrook Lancaster, Inc., Brooklyn, New York 
Ser. Apr. 2, 1945 D. U. Mar. 26, 1945 
LADY OF GLORY—VI—BC—490,356 
Albert F. A. Beck (Beck Products Co.), Pittsburgh, Pa. 
Ser. Oct. 23, 1945 D. U. Nov. 1944 
Reg. 421,583 June 4, 1946 
“L’AIR DU TEMPS”—VI—B—488,483 
S.A.R.L. Nina Ricci, Paris, France 
Ser. Sept. 14, 1945 D. U. 1944 
Reg. 421,524 June 4, 1946 
LA-LIN—VI—H—486,820 
Peter Sperlonga (La-Lin Prods.), Long Island City, N. Y. 
Ser. Aug. 6, 1945 D. U. July 2, 1945 
Reg. 419,810 Mar. 5, 1946 
LALIQUE—VI—B—487,344 
Arthur M. Zellers (Mayfair Perfumers), New York, N. Y. 
Ser. Aug. 20, 1945 D. U. May 30, 1944 
LANCELOT—VI—ABCE—492,757 
Associated Products, Inc., Chicago, Il. 
Ser. Dec. 6, 1945 D. U. Oct. 18, 1945 
Reg. 422,372 July 16, 1946 
LANCOME —VI—BC—491,851 
Lancome, S. A. Paris, France 
Ser. Noy. 19, 1945 D. U. May 6, 1935 
LANICO OINTMENT—VI—T—4%6,765 
John M. Cenicola, Los Angeles, Calif. 
Ser. Feb. 18, 1946 D. U. Aug. 15, 1945 
LANOLIN PLUS—VI—CH—479, 41 
Jesse Luther Peacock, Chicago, Ill. 
Ser. Jan. 29, 1945 D. U. Aug. 12, 1942 
(Continued on page 425) 
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Glycerin Production Improves — Menthol Advance 


Reflects Strong Shipping Prices— Alcohol To Corn. 


December crude glycerin production 
was the best since May, with the result 
that total factory output for the year 
1946 rose to 156,760,000 Ibs. Crude 
production for the year, however, 
dropped below the 1945 total of 172.- 
451,000 Ibs. 

Crude glycerin production at the 
year’s end (14,413,000 lbs.) showed a 
recovery of 14.1% over the low point 
for the year reached in July. 

The output of chemically pure 
glycerin last year ran slightly ahead of 
1945. The totals were 84,347,000 lbs. 
compared with 83,558,000 Ibs., but 
the crude is the basic barometer of the 
industry. 

Supply difficulties in this highly 
essential chemical stem back to need- 
lessly extended wartimecontrols. Glycer- 
in is largely the by-product of soap 
manufacture, and soap has been de- 
pendent (in the absence of oils such as 
coconut) upon domestic tallow and 
grease. In normal times this de- 
pendency amounted to 60 to 75% of 
the raw materials used. During the war 
it rose to 80%. 

OPA ceilings on tallow and grease were 
under 9c per lb. Supplies of these by- 
products of the meat industry, however, 
practically disappeared from the scene 
along with meat when price controls 
rendered marketing of the latter impos- 
sible. The heaviest blow to soap and 
glycerin production was struck then 
ceilings were removed from meats, 
edible fats, and inedible fats while 
controls remained on soap and glycerin. 
The soap industry's raw material costs 
now bounded upward to such an extent 
that it was prevented from acquiring 
these products at all. Tallow and grease 
rocketed from the OPA iop of under 9c 
to around 2134 to 22c¢ per lb., an 
advance of about 150%. 

Price controls on soap and glycecin 
were finally removed on November 10 
and when all prices were decontrolled 
by the Truman order of November 11, 
Soap prices were moved up 50%. In 
view of all this it was not surprising 
that C.P. glycerin should engage in a 
Price rise, as it did, from 18 to 55c per lb. 
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FEBRUARY 
PRICE CHANGES 


UP 


Arabic gum sorts 34¢ 
Arrowroot 2c 
Beeswax white lc 
Bismuth metal 20c 
Buchu leaves 25c 
Burdock root 2c 
Citronella Ceylon 15c 
Deer tongue leaves le 
Ethyl acetate 2c 
Gamboge gum 15c 
Golden seal root 10c 
Lime oil dist. 25c 
Menthol natural 70c 
Rhubarb root HD 5c 
Senna Tinnevelly Ic 
Vetivert oil Java $1 
Witch hazel leaves 8c 


DOWN 
Anise oil 10c 
Balsam Copaiba SA 20c 

Peru 5c 

Tolu 50¢ 
Bay oil 5c 
Belladonna leaves 5c 
Benzonin gum Sumatra 5c 
Bergamot oil 30c 
Bois de Rose Braz. 40c 
Buckthorn bark 5c 
Cantharides Chinese 30c 
Carnauba wax No. 1 30c 
Cedar leaf oil 15c 
Coltsfoot leaves 20c 
Dill oil 15¢ 
Geranium oil, African 50c 

Bourbon 50c¢ 
Hemlock oil 30c 
Jaborandi leaves 5c 
Lavender spike oil 20c 
Lemon grass oil 85c 
Lime oil expressed 50c 
Mercury bichloride 4c 
Calomel 34c 


Metal $1 
(Continued on page 409) 











e@ Prices quoted in this section 
were current on the first of this 
month. 
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The refined 98° grade at this writing 
is 55)4c to 75)c, tank cars, and the 
crude saponification glycerin, 45 to 60c 
per lb., in tanks. 

The glycerin outlook for 1947 hinges 
on the ability of the soap maker to 
obtain raw materials, caustic, and some 
other essentials employed in refining 
the crude. Both Agriculture and Com- 
merce Departments have forecast a 
smaller supply of fats and oils for soap- 
making during the first half of 1947. 
Working supplies meanwhile have fallen 
to such low levels that they cannot be 
drawn upon any further. We have 
been exporting more fats and oils than 
we have been importing but we are now, 
for the first time, on a net import basis 
in these products. 

Production of edible oils during the 
first half will be about the same as the 
first 6 months of 1946. The output of 
inedible oils, for soap and paints, will 
be less. 

The glycerin outlook for the long 
term is much better. Roscoe C. Edlund 
of the Association of American Soap 
& Glycerin Producers, calls attention to 
the possibility of an increase in by- 
product glycerin production within a 
few years to an annual basis of around 
200,000,000 Ibs., compared with the 
average of 135,000,000 lbs. for the pre- 
war period 1939-40. 

Another 300,000,000 Ibs., may be 
provided by chemical manufacturers in 
the form of various glycols and higher 
alcohols such as pentaerythritol. The 
project of Shell Chemical Co. to produce 
glycerin synthetically from propylene 
may add another 30 to 40 million lbs. 
when it is placed in operation some 
time in 1948. Until than a _ tight 
situation will probably continue for 
the growing list of industries dependent 
upon glycerin, headed by alkyd resins, 
industrial explosives, foods, pharma- 
ceuticals, which is being constantly 
increased through research. 


Venthol Up 


The extended advance in menthol 
reflects firmer shipping prices from both 
Brazil and China. Late advices from 
China quote the article at $7.50 per 
pound, c.if., in contrast to previous 
offers at $7.20. Locally the market is 

(Continued on page 407) 
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POWDERED 
IRISH MOSS 


300 Ib. BARRELS 


CRUDE 
IRISH MOSS 


224 Ib. BALES 





T. M. DUCHE and SONS, INC. 


117-119 HUDSON ST., NEW YORK 13 


BOSTON 
177 State 


CHICAGO CLEVELAND _ ST. LOUIS 
61 W. Kinzie 16304 LaVerne Ave. 2115 Pine 








hew! Outstanding! 
AMERCHOL L-101 


A LIQUID CHOLESTEROL EMULSIFIER 
PROVIDING UNUSUAL SKIN BENEFITS 


NON-IONIC CHOLESTEROL in its 


most active and efficient form. 


e Emollient, completely stable. 


e For oil-in-water and water-in-oil 
creams, ointments and lotions. 


AMERCHOL L-I01 is one of many new 
Amerchols manufactured from specially 
processed Cholesterol and other sterols 
and will help you improve your products. 


Our research laboratories are available to 
you for advice and information. 


AMERICAN CHOLESTEROL PRODUCTS 


Incorporated 
MILLTOWN, NEW JERSEY 
Sales Office—40 Exchange Place— New York 5, N. Y. 
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ANESTHETICS 
Procaine Hydrochloride ...Procaine Base ...Benzocaine... 
Procaine Borate... Butyl p-aminobenzoate 


ANTISEPTICS 
Acrifiavine Hydrochloride ...Acrifiavine Neutral... 
Proflavine Sulfate 


HYPNOTICS 
Phenoborbital...Phenobarbital Sodium 


ALKALOIDS AND DRUG EXTRACTIVES 
Ephedrine ...Lobeline Sulfate ...Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 





ABBOTT LAB 


RTH CHICAG 


ORATORIES 
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FINE MEDICINAL CHEMICALS 


Diiodohydroxyquinoline 
(Council Accepted) 


Chiniofon U.S.P. Xil 
lodochlorohydroxyquinoline N. F. Vill 


Acid lodohydroxyquinoline Sulfonic 


AMEBACIDES AND TRICHOMONACIDES 


Spot or Contract Delivery 
Plant & Laboratory: Lodi, N. J. 
B. L. LEMKE & CoO., INC. 


go ( 
New York 13, N. 


250 West Broadway 
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The price index of fifty commodities for February advanced from 174.9 to 175.1. 


Crude Drugs Will Continue Scarce Until New 
Crops Arrive—Abnormal Prices Prevail for Ipecac. 


The carryover of below normal 


inventories plus continued detention of 


contaminated botanicals will curtail any 
material increase in stocks of crude 
drugs during the remainder of the crop 
year, the Department of Commerce 
reports. 

Sizable quantities of foreign botani- 
cals, officials stated, continued to arrive 
in poor condition and are detained at 
the port of entry. One estimate covering 
six months of 1946 said that over 
2,000,000 pounds of botanicals contam- 
inated with filth and infested with 
insects were detained at the port of 
New York. For this reason many 
crudes are held with narrow margins 
to meet normal demand until new 
cTOps become available. 

Total receipts of crude drugs during 
October decreased 27 percent from the 
preceding month. However, gratifying 
increases occurred in cinchona bark, 
sarsaparilla root, senna, and stramon- 
ium; while three others—henbane, 
quince seed, and Jalap—with no arrivals 
in September, were included on the 
October import list. 

The first imports of cinchona bark 
from the Far East since 1942 appeared 
in United States official statistics in 
October 1946. Receipts totaled 44,800 
pounds from British Malaya. Prior to 
192 practically all United States 
imports from the Far East originated 
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in the Netherlands Indies. Bark from 
Far Eastern sources is usually referred 
to as Netherlands Indies bark, and the 
quinine content is much higher, on an 
average, than for barks produced in 
other world areas. 


Vanilla Firm 


Although the quantity is not yet 
known, reports in the trade indicate 
that another sizable lot of vanilla 
beans is afloat from Madagascar. Last 
arrival here totaled about 100 tons with 
a value of about $1,500,000. 

The longer term outlook in vanilla 
beans, however, is extremely firm with 
all indications pointing to higher prices 
late this year. The export price on 


beans in Madagascar was recently 


established by the French Colonial 
Government at $1 per kilo above last 
year’s price. The coming 1947-48 crop 
of vanilla in Madagascar will be the 
snallest in the history of the industry 
and as the new year gets underway 
prices are likely to work higher. 

The entire crop of Mexican vanilla 
beans has been purchased by curers at 
a premium of $1 to $1.50 per pound 
above the prices prevailing on Bourbon 
beans. Curers in Mexico, it is pointed 
out, are financially able to carry along 
without a demand for their goods 
especially in view of the coming small 
crop in Madagascar. 


Trish-Moss From Canada 


The 1946 crop of Irish moss in 
Canada’s Maritime Provinces is ex- 
pected to be about 50 percent larger 
than the 1945 yield of 2,250,000 pounds, 


or the heaviest yet harvested, states the 


15 Medicinal Chemicals—Weighted Price Index. 1926= 100. 
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The medicinal chemicals index was up from 165.4 to 166.4. Bismuth and 
menthol were higher—mercury declined. 
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EXPORT 


ANETHOL N. F. 


PURE, ODOR AND — OF OIL OF ANISE 


“GUM SYNTHOBENZOIN” 
(SYNTHETIC GUM BENZOIN) 


FIXATIVE PROPERTIES, CONSTITUENTS, ODOR, TASTE 
AND PURITY CLOSELY CORRESPOND TO THOSE OF 
THE NATURAL GUM BENZOIN OF THE SAME TYPE. 


“PUROMINT” 


SELECTED GRADE NATURAL PEPPERMINT EXTRACT (OIL) 


“SYNTHOMENTHOL” 


SYNTHETIC MENTHOL CRYSTALS HAVING COOLING EFFECT 
AND ODOR SIMILAR TO NATURAL MENTHOL 


z 
ESSENTIAL OILS — FLAVORING OILS 
SPECIAL COMPOUNDS 
VITAMINS e HORMONES 


EXPORT 





FINE CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington Ave. MUrray Hill 3-5821 New York 17, N. Y. 
Cable Address: BENDIX CHEM 








I 
Introducing 


VEECOTE 


A specially processed white 
powder with the following 
properties: a fine and uniform 
particle size, good coverage 
and hiding power, white color, 
excellent adherence, flat-white 
appearance. 


Suggested Uses: 


Face, body and medicated powders; 
cosmetic cakes and sticks; pigmented 
creams and lotions. 


Samples available on request 


R. T. VANDERBILT CO., INC. 


Specialties Department 
230 PARK AVENUE, NEW YORK 17, N. Y. 























WE SPECIALIZE IN SUPPLYING 


HORMONES 


in bulk to the ethical, 
pharmaceutical and 
cosmetic trades. 


QUOTATIONS 
UPON REQUEST 


INTRAMED Co., Inc. 


1860 BROADWAY, NEW YORK 93, N. Y. 














GUMS 


ARABIC-Sorts, Granular, Powder 
KARA YA-Powder 
LOCUST BEAN-Powder 


TRAGACANTH-AlIl Grades, Whole, 
Granular, Powder 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Binder in Tablet Making 
Moisture Retention in Dentifrices 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 
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foreign press. Most of the crop will 
be exported to the United States. 


High Price For Ipecac 

The current spot position in ipecac 
root is exceedingly firm. Only limited 
amounts are available for immediate 
delivery at an abnormally high price 
level of $6.25 to $6.50 per pound. 

Exports of ipecac root from Nicaragua 
to the United States increased to 15,545 
kilos in the first eight months of last 
year. In 1944 exports of the root to 
the United States totaled 27,555 kilos 
while a year later, 1945, they declined 
to only 3,501 kilos. 


ESSENTIAL OILS 


Contrasting limited imports during 
the latter part of 1946, trade sources 
report a definitely improved import 
position for the majority of essential 
oils since the start of the New Year. 

Early 1947 essential oil price revisions 
were mostly downward, reflecting an 
easier supply position aided by hearten- 
ing receipts of fairly sizable shipments 
of foreign oils. 


Cassia Oil To U.S. 


Declared exports of cassia from Hong 
Kong to the United States during 
October 1946 amounted to 949,040 
pounds, valued at $170,577. Hong 
Kong’s declared exports of aniseed oil 
to the United States were 131,880 
pounds, with a value of $140,474. 


Lemongrass Oil Production, India 


The 1946 production of lemongrass 
oil in India is reported at 1,232,000 
pounds. Although it is too early for 
accurate forecasts, the 1947 output is 
currently estimated at about 1,120,000 
pounds. 


Oil Exports Madagascar 


Madagascar’s exports of essential oils 
during the first ten months of 1946 were 
as follows, with volume for the entire 
year 1945 in parentheses: oil of ylang- 
ylang, 44 metric tons (62 metric tons): 
clove oil, 315 tons, (256 tons): and 
lemongrass oil, 41 tons, (42 tons). 


Reunion’s Exports of Oils 


During the third quarter of 1946, the 
island of Reunion exported 17,400 kilo- 
grams of oil of geranium, valued at 
37,701,000 francs. Of this total, France 
took 9,600 kilograms, with a value of 
20,814,000 francs: Madagascar, 6,300 
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The botanicals index advanced fractionally from 335.1 to 335.2. Buchu rose to 


$1.05; rhubarb was up to $1.30; senna advanced 1 cent to 25 cents. Balsam 


Tolu dropped to $3.75, belladonna was lower at $1.70. 


kilograms, worth 13,585,000 frances: 
Morocco, 1,000 kilograms, valued at 
2,250,000 frances; and the United States, 
500 kilograms, valued at 1,125,000 francs. 

A total of 11,300 kilograms of oil of 
vetiver, valued at 32,924,000 francs, was 
exported during the third quarter of 
1946. France took 5,600 kilograms, 
valued at 25,417,000 francs: Mada- 
gascar received 5,100 kilograms, with 
a value of 5,052,000 francs; and the 
United States, 600 kilograms, valued 
at 2,455,000 francs. 

Approximately 100 kilograms of oil 
of ylang-ylang were exported in the 
third quarter of 1946, France taking 
the bulk. 


Menthol Up 


(Continued from page 403) 


quiet and it is felt that as soon as 
February shipments are made from 
Brazil the market will settle down from 
the present prevailing spot range of 
from $7.70 to $8.00 per pound. Principal 
cosuming demand for menthol is noted 
in the early Fall for use in winter 
preparations. 


Stockpile Spending To Increase 


The Administration is planning to 
spend $360,000,000 for the purchase of 
strategic materials in the year beginning 
next June, or more than three times the 
amount currently being spent for the 
stockpile. Among the items which the 
Government will endeavor to purchase 
in increased amounts are agar, anti- 
mony, bismuth cadmium, castor oil, 
coconut oil, emetine, huoscine, iodine, 
palm oil, pyrethrum, quinidine, quinine 
and tale. 
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Alcohol Plants Shift To Corn 


The shift from molasses to corn as a 
raw material for undustrial alcohol is 
gaining momentum and much of the 
fermentation alcohol produced _ this 
year may come from the grain base. 

The use of grain to make fermentation 
alcohol declined markedly during the 
last six months of 1946. In that period 
only 165,829,000 pounds of grain were 
used by the industry, compared with 
944,603,000 pounds in the last six 
months of 1945. 

The alcohol stockpile was recently 
estimated at about 6,000,000 gallons or 
less by well-informed industry execu- 
tives. Such an amount would be wiped 
out momentarily, it was pointed out, 
giving credence to reports that the 
stockpile was now exhausted. 

The disappearance of the stockpile 
might hasten the swing to grain as 
a raw material, it was believed. 

Although the blackstrap molasses 
crop this year is expected to be larger 
than last year, alcohol producers have 
not been told how much will be al- 
located by the International Emergency 
Food Council to the United States. If 
the bulk of production is allotted to 
foreign nations, the swing to corn as a 
raw material for alcohol in the United 
States may be further accentuated this 
year. The shift in raw material use 
necessitates the curtailment of pro- 
duction units equipped for operating 
on molasses and the reopening or step- 
ping-up of units geared to use corn. 
Increasing use of grain further re- 
quires the routing of raw material from 
the grain belt to some East coast plants, 
although the box car shortage is 
expected to continue for several months. 
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NATURAL ABYSSINIAN CIVET 


HIGHEST 
QUALITY 


IN 
ORIGINAL 
HORNS 


Samples 
and quotations 
on request 


J. C. Andresen 


8 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-2393 
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NOVOGENOL 


New Eugenol derivative 










for carnation compounds. 
More pronounced carna- 
tion odor than Eugenol: 





colorless: More light- 
stable. 
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R.W.GREEFF &CO. 





Inc: — 





TRIBUNE TOWER 
CHICAGO, ILL. 
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48-14 33rd STREET, LONG ISLAND CITY 1, N. Y. 


Our approach to your research problems 
is based on the premise that scientific fact-find 
ing should make or save money and reduce 
the uncertainties of operation. 


FRE, for the past quarter century, has 
developed new and improved products, applied 
biological, chemical and bacteriological controls 
to a wide variety of well known products, and 
conducted profitable research—for a clientele 
that reads like a “Who's Who” of the food, drug, 
cosmetic and allied industries. Major fields of 
FRL specialization include vitamins and amino 
acids, nutrition, toxicology, microbiology, spec- 
trophotometry, production technology, quality 
control, and technicolegal aspects of labeling 
and advertising. 


Research assignments are undertaken on 
an annual, monthly or specific problem basis; 


analyses or assays on a unit basis. 


PLEASE FEEL FREE TO WRITE US 
ABOUT YOUR PROBLEMS 





RESEARCH + ANALYSES + CONSULTATION 
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The shift in raw materials will cause 
no alcohol shortage, it was said, but it 
was pointed out that the price of corn 
will continue to govern alcohol prices 
if the grain becomes the dominant 
raw material for the industry. 


Penicillin Makers Double Output 


The monthly rate of penicillin pro- 
duction doubled during the first ten 
months of 1946 as total annual pro- 
duction climbed to 25,808,000.57  bil- 
lion Oxford units. 

December production was 2,865.57 
billion units compared to January out- 
put of 1,306.30 billion units. 

Domestic demand for penicillin is 
being met adequately and ample sup- 
plies are available for export, CPA said. 

Allocations for 1946 in billion oxford 
units as disclosed by CPA follow: 
Military, 1,998.64; other Government 
agencies 407.58; civilian parenteral, 
9,151.55; civilian bulk, 3,686.77; civil- 
ian dosage, 3,776.45; export, all forms, 
12,155.00; total initial, 31,175.96; final 
total allocation 32,690.63. 


Cod Liver Oil Scarce 


The Norwegian Government is re- 
ported to have established the price of 
cod liver oil at $2.30 per gallon in bulk, 
c.i.f., but the oil now being produced in 
Norway will not reach this market 
before late March or early April. 
Rumors have been current to the effect 
that Russia is offering to purchase all 
of the cod liver oil that Iceland will be 
able to produce over the year at prices 
far above those at which American 
importers would be able to pay. The 
purchase, it is claimed would include 
industrial, poultry and medicinal grades. 

The local market is very poorly sup- 
plied with medicinal cod liver oil. While 
some local suppliers are delivering 
material to the regular consuming trade 
at $2.60 to $2.75 per gallon at least $3 
or more would have to be paid for any 
available parcels lying around in the 
open market. 


{gar Sold 


The Reconstruction Finance Corpo- 
ration has announced that its subsidiary, 
the United StatesCommercial Cx ympany, 
has sold 500 bales of agar agar which 
was imported from Japan. The highest 
bid was $3.68 per pound and the lowest 
$3.15, while the average of successful 
bids was $3.34. 
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15 Essential Oils—Weighted Price Index. 1926—100. 
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1946 1947 


The essential oils index declined from 145.0 to 144.1. Anise, bergamot, Bois de 
Rose, geranium and lime were lower, citronella Ceylon rose sharply. 


Mercurials Down 


A reduction which had been long 
overdue featured the major mercurials. 
New prices are as follows: Calomel 
$2.10 per lb.; corrosive sublimate $1.70; 
red precipitate, N.F. $2.47; mercury 
oxide yellow, U.S.P. $2.74; mercury 
oxide yellow, technical $2.25; white 
precipitate $2.27. 

Two sizable quantities of mercury 
arrived here from Japan during the 
current trading period. One lot of 1,305 
flasks was from Yokkaichi, and the 
other 1,595 flasks was from Kobe. The 
material shipped by the Imperial 
Japanese Government and consigned 
to the United States Commercial Co. 
is valued at over $200,000 based on the 
current market price. Origin of the 
metal is not known. 

Final disposition of the 2,900 flasks 
from Japan is not yet known but it is 
believed it will be sold to the regular 
trade here. The demand for mercury 
is reported as very quiet and the spot 
market declined again to a range of 
from $87 to $89 per flask. 

Total world stocks of mercury are 
estimated at 100,000 flasks. About 


70,000 flasks are believed held in 
Germany, 20,000 flasks in Japan and 
another 1,000 flasks in Italy. 


Bismuth Preparations Up 


\ rather substantial advance features 
bismuth preparations. The advance 
ranged from 10c to 20c per pound and 
establishes prices for subnitrate at $2.15 
to $2.28 per pound, subcarbonate $2.60 
to $2.73 and subgallate $2.45 to $2.58 
per pound. The advance is attributed 
to the unusually firm conditions pre- 
vailing in the metal from which the 
preparations are derived. 





PRICES DOWN 
(Continued from page 403) 
Red precip. 29c 
White precip. 23c 
Patchouli oil $3. 
Petit grain oil SA 35c 
Pimento berry oil $1. 
Pine needle oil 10c 
Rhatany root lc 
Spruce oil 15e 
Wormseed oil 5c 
Ylang Ylang Bourbon $1.50 











25 Cosmetic Rew Materials—Unweighted Price Index. 1926—100. 
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The cosmetic raw materials index declined from 132.7 to 131.9. Balsam Tolu 
declined from $4.25 to $3.75. Beeswax and menthol were up. 
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CASH PAID 


For Capital Stock or Assets of 


INDUSTRIAL ENTERPRISE 


*-WANTED 


By large financially powerful diversified 
organization wishing to add another 
enterprise lo present holdings 


Existing Personnel Normally Retained 


STRICTLY CONFIDENTIAL 


Box 1250, 1474 Broadway, New York 18, N. Y. 














Perfume Bases 


MULTIFLOR 
B.L.No. 4265 
ROSENOL 
AZUFLOR 


Artistry in Scents 


Harmonious compositions pro- 
ducing a “Symphony in Odour”. 
For Perfumes . . . Colognes. . . 
Toilet Waters and Fine Cosmetics. 


NEUMANN-BUSLEE « WOLFE 


228 W.Huron St. Chicago 10, Ill. 
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Export Sales 
(Continued from page 326) 


In this way it is possible to judge how the candidate 
would cope with the problems actually existent in the 
field. The trainee should never be at loose ends. Aft 
all times he should be under the direct supervision of 
some executive in the organization. 

The question of remuneration is a difficult one. There 
is no set formula by which one can be guided. [py 
general, your overseas representative can not be paid 
less than the dollar equivalent for a similar position jn 
the United States. He will have many extraordinary 
expenses in the beginning, such as purchase of furniture 
and household equipment, unless these items are taken 
from the United States. In the latter event it is custom- 
ary for the company to pay the expenses of transpor- 
tation. However, much domestic furniture is unsuitable 
for many foreign countries, particularly for tropical 
ones. It may be necessary to help finance a man’s 
initial expense in getting settled. As you well know, 
the rest of the world has been, and is, in the midst of an 
inflation spiral which makes the increase in cost of 
living in the United States very small indeed. On the 
basis of 1939, the cost of living indices are anywhere 
from 200 to 1000. In countries like China and Hungary 
where printing press money inflation is taking place, 
the indices are very much higher than those just stated. 
The degree of inflation has not been uniform, and so 
the difference in cost of living must be considered 
individually in establishing remuneration for your 
representative. In my opinion, this difference should 
be adjusted by a living allowance rather than by vary- 
ing salary. There are several reasons for my opinion. 
Take just one: Say, for instance, that you have a man 
in a high cost-of-living country like Brazil or Mexico 
and pay him a straight salary which enables him to 
live comfortably. You may wish to transfer him to a 
comparable position in, say England, where the cost- 
of-living index is lower and where, possibly, your sales 
and profit are lower too. You could, of course, reduce 
his salary; but even though the lower rate would enable 
him to live as well as before, the psychological effect 
would be bad. On the other hand, to continue to pay 
him as before would not only be an undue burden on 
the business in his new country, but it would also create 
an unfair difference in salary levels between him and 
the other employees. I reiterate, a more equitable wa) 
of compensating for this difference in cost of living is by 
means of a cost-of-living allowance. The basic salary 
could be what the position is worth and the living 
allowance be varied in accordance with the conditions 
in the individual countries. The cost-of-living allowance 
today would have to be higher in Mexico or Brazil ot 
Chile than in the Argentine or Peru, although the latter 
two countries are beginning to show symptoms of 
inflation fever. As you know, the cost of living has 
always been extremely high in Venezuela, and an al- 
lowance had to be made there even when conditions 


(Continued on page 413) 
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NDOLINE 


Not a substitute 
for INDOL but a 


product superior 




















in i 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 
Please Write for Free Sample 
ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 
NEW YORK OFFICE 
601 WEST 26TH STREET 
CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: AMARGURA 160 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 
ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
2+ meters Moment roememeTeM ° 
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FACIAL MASK: I would appreciate 
it very much if you could send me a formula 
for a facial mask. I have been working on 
such a product for quite some time bul I am 
having trouble with my formulation. New 
York. 

A product of this type can be made 


along the following lines: 





Purified kaolin 32.0 

\ Kieselguhr 10.0 

. Glycerine 15.0 
Alcohol. . 20.0 
2% Acacia mucilage 10.0 
Water 12.0 
Perfume 1.0 


Heat the water and glycerine to 170° F. Run it into a mass 
mixer; add the dry materials and mix for about two hours. 
Then add the mucilage and the perfume dissolved in alcohol. 
Greater fluidity can be obtained by increasing the water 
content. 


HAIR COLORING MATERIAL: Please furnish me if 
possible, complete information on how to make a dark brown hair 
crayon. Naugatuck. 

Frankly, I am not quite certain as to what you mean. Hair 
dyes in solid form have been described in the patent literature. 
One such has been granted to Clairol and Meyer in British 
Patent 524293. This was discussed in some detail in the 
August 1941 issue of DruG anp Cosmetic INpustRY, page 
207. Perhaps what you have in mind is more in the line of an 
eyebrow pencil. If this is the case, a suitable basic for- 
mula, which can be modified, as required is as follows: 


Soft paraffin 10.0 
Hard paraffin 12.0 
Color, as desired 18.0 


PEARLY SHEEN IN CREAMS: Our or- 
ganization has been working on the development 
of a hand cream characterized by a strong pearly 





sheen. We have made various tests but we have 


 * difficulty in maintaining a high sheen. The 
usual formula calling for stearic acid, potassium 
a aa aaa ° pri . , . 
\ <4 | hydroxide and humectant fails to provide this 
WZ \} , : ’ ° 
IMAIZX\ effect and various additions cause changes in 
v the properties of the cream. Oakland. 


The best way to produce this pearly effect 
has been the subject of considerable controversy and various 
methods have been suggested. One method which is said to be 
very effective is to substitute potassium hydroxide with tri- 
ethanolamine as the saponifying agent for the stearic acid. It 
is possible, without modification of your formula that the 
pearly effect may be obtained by allowing the cream to age for 
about two weeks. Another old device is to deliberately warm 
the cream to a temperature below the melting point of the 
stearic acid, gently stirring and allowing to cool again. If 
necessary, this treatment is repeated at intervals of one or 
two days until the desired pearly effect is obtained. 
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EADERS’ QUESTIONS 


GLYCOL VAPORIZERS: The article in the December issue 
of Drug § Cosmetic Industry on “Air Sterilization’’, proved of 
great interest to me. As a subscriber I would greatly appreciate 
it if you could furnish me with any additional data thal vou may 
have in regard to the glycol dispersing machines for air steriliza- 
tion. Indianapolis 

Information relative to the mechanism of vaporizing equip- 
ment is available in the following references: 

Olson, F.C.W., Bigg, E., and Jennings, B.H.: Science, 
105:23, January 3, 1947 

Harris, T.N. and Stokes, J. Jr.: Science, 104:423, 1946. 

Puck, T.T., Wise, H. & Robertson, O.H.: J. Exp. Med., 
80:377, 1944. 

\ suitable glycol vaporizer for use in air sterilization is also 
available commercially. 


HAIR SET LOTION: Will you 
please send me a couple of formulas for 
a hair set lotion? Summit. 

An effective preparation for setting 
the hair can be made along the fol- 
lowing lines. 





Gum tragacanth powder 1.50 
Benzoic acid 0.15 
Alcohol 5.00 
Water 93.10 
Perfume 0.25 


Mix tragacanth with part of alcohol and stir into the water, 
strain the mucilage. Dissolve the salicylic acid in the rest of 
the alcohol, add the perfume and the preservative and mix 
this solution with the mucilage. 


=" HORMONE CREAM: Could vou give 
me a good hormone cream formula. I am at 
present using a formula but find that the hor- 
mone oil bleeds through the cream to the sur- 
face and the cream develops air bubbles on the 
surface afler standing in room temperature 
for three to four weeks. Is a preservative 





necessary in hormone cream? Toronto. 
Several formulas were given in Malisoff’s article in our 
publication in April 1944, from which we take the following 


formula: 

Beeswax 10.0 
Spermaceti 3.0 
Cocoa butter 5.0 
Lanolin 6.0 
Olive oil 30.0 
Mineral oil 30.0 
Borax 0.5 
Water 15.0 


Hormone oil 0.5 


The amount of hormone to be incorporated should provide 
from 7500-10,000 International Units (based on Estrone) pet 
ounce. A preservative is required in such a preparation and I 
would suggest that you use methyl parahydroxybenzoate in a 
proportion of 0.15 per cent. 
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Export Sales 
(Continued from page 410) 


were normal in the rest of Latin America and no cost- 
of-living problem had arisen. In the Near and Middle 
East all prices have gone up tremendously—every thing 
costs anywhere from 5 to 10 times what it cost in 1939, 
Even so, in dollars the cost of living is lower than in the 
United States or Latin America. China is perhaps the 
most expensive country in the world today. Formerly 
it was one of the cheapest. Believe it or not, imported 
voods from the United States are cheaper than those 
produced in China. 

It is necessary to keep in close touch with economic 
developments in the countries where your men are 
stationed, to make sure that their salary or salary-and- 
allowance is adequate. 

It is customary to send a man abroad for a three- 
vear or five-year period, after which he is given a 
home vacation of one month for each year of foreign 
service. The travel expenses are paid both ways for 
the man and his family. Any local vacations taken 
should be deducted from the cumulative one at home. 

All in all, judging by domestic standards, the lot of 
the American representative abroad is not so bad. 

Distributors Agents 

\ sizable portion of American export business is 
handled through exclusive distributors whose territories 
generally cover the entire country in which they 
operate. In my opinion the following are some of the 
basic requirements to secure the maximum benefit from 
this method of sale: 

|. The distributor should be sound financially and 

be highly respected among the business men of 


his country. 


+ 


2. He should carry in stock sufficient merchandise to 
fill orders at all times—excepting, of course, in 
heavy industry and bulk commodities. 

3. Your distributor should not have so widely varied 
a line that your merchandise is “just another 
item.” He should handle no directly competitive 
voods. 

|. His organization should be sufliciently complete 
to enable him to give you advice on sales and 
advertising policies. His own salesmen should 
cover thoroughly all your potential customers at 
regular intervals. 

9. If your merchandise requires servicing or repairs, 
your distributor should be equipped to give such 
servive efficiently and economically, and should 
carry a full line of parts. 

6. The maximum local sales prices of your merchan- 

dise must be fixed by you, if they are not already 

fixed by the government. 

The exclusive distributor must receive a discount 

or commission generous enough to enable him to 

do the work you want him to do—and leave for 
himself a worthwhile profit. 

8. If any sales are made by you direct to your 

distributor’s country, he should receive his dis- 
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Have You Tested 


VORAC’S 
NEW NAIL POLISH 


Vorac, first again to incorporate into nail polish 
formulation remarkable new materials developed 
by famous research laboratories, gives you a 
Nail Polish greatly improved in wearing quality, 
application and appearance. 


Make a consumers comparative test with Vorac. 
It will be revealing. 


Write for your samples 


Nail Polish Specialists 
Exclusively for the trade 


THE VORAC COMPANY 


147 Meadow Road Rutherford, N. J. 
Tel: Rutherford 2-0934-5 


St. Louis, Mo. - 1338 So. Kingshighway 
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The Symbol of 
Standardization 


KARAYA 


WHOLE GUM—Cleaned and repacked 


before shipment. 


POWDERED GRADES—Standardized by 


milling under strict laboratory control. 


GRAIN GUMS—Graded to uniformity 
and standardized. 


T & B STANDARDIZED GUMS are your 
best protection against production diffi- 
culties. 


All Powdered Gums Standardized by Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 13 


Represented in Chicago by A. C, Drury & Co., Inc. 
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There are so many Republicans in Washington, this 
year’s Jackson Day Dinner will sound like a minority 
report. 

7 


Understand White House advisors won't permit the 
President to play, ““Open The Door, Richard.”’ Afraid 
a Republican might get in there, too 


Presidential campaign should be very interesting 
With one side unable to reduce taxes, as promised, the 
other now feels free to promise a reduction in prices 
With the same results, of course 


But things could be worse. If the portal-to-portal 
pay suits are sustained, a Republican President might 
well seek compensation for all the years it took the 
GOP to get back to work in the White House 


Anticipating the elections (and in response to in 
quiries), this seems a good time to redefine the terms 
that are a cinch to be used in the campaign 

INVECTIVE INDEX 

Reactionary: A guy who believed in Peace and 
Prosperity, provided the former doesn’t interfere with 
the latter. 

Conservative: A Liberal who doesn’t do anything 
about it. 

Liberal: A Conservative who wants to be sure there's 
something worth conserving 

Radical: A feller who doesn’t know whether he’s 
Commie or going. 

* 
All this of course, can’t possibly concern our level 


headed industry. A bird in the hand is always better 
than one from the stockholders 





KELTON 


Cosmetic Company 


230 West 17th Street 
New York 11, N. Y. 
Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 


763 So. Los Angeles Street 
Los Angeles 14, Calif. 
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count or commission just the same. This would 
seem elementary, but it is surprising how many 
attempts are made to evade such payments. 

9. Wherever profits permit, you should have you, 
own representatives work in the country with 
your distributor. You can be sure then that the 
maximum sales effort is being put forth, and that 
problems can be solved quickly. The distribute; 
welcomes such a representative. 

10. There must be at all times fair dealing on both 
sides. Without this—and mutual confidence 
any arrangement will come to naught. My ey- 
perience of almost 30 years in export has been 
that business ethics are as high abroad as the, 
are in the United States. 

There is no uniform pattern for an exclusive distriby- 
tor arrangement. You may sell outright, at a fixed 
price, with an allowance for advertising to be done by 
the distributor. You may sell or consign with a dis- 
tributors discount, doing the advertising vourself 
Whatever your terms are, they should be clearly set 
forth and be understood by both parties. The termi- 
nation of exclusive distributorship will be discussed 
under “Sales Contracts.” 

The British have developed, to a high state of ef- 
ficiency, organizations which act as sales representatives 
in foreign countries. These companies have their main 
offices in England with branch offices scattered through- 
out the world. Their functions range from those of a 
full service export company, including stocking mer- 
chandise, to mere solicitation of indent orders. The 
latter type of service is familiar to us here. 

A sales agent will take for you what is, in effect, a 
turnover order from a customer. The shipment of th 
order will be made (a) direct to the customer, (b) to the 
sales agent in the foreign country, properly marked, or 

c) to the American office of the representative fo 
forwarding. Payment is made either by the sales agent 
or by means of a letter of credit. The procedure oul- 
lined is the one generally followed in the United States, 
but there are some sales representatives here with offices 
abroad that will also take care of the foreign advertising. 

For commodities, heavy industry items, or products 
where the governing considerations for sales are price, 
quality and delivery, a sales representative can be a 
very effective—and economical—salesman. That can 
be true also for specialties where they are known abroad 
from many years of use or from advertising. However, 
for unknown brands, a sales representative can be ol 
little service unless some advertising in his territory is 
done by the manufacturer. 

It is my opinion that a manufacturer gets the best 
service from a sales representaive if the latter is given 
exclusive sales rights in the territory that he covers. I 
at all possible, it is better to have the sales territory 
embrace an entire country. For instance, if you had a 
sales representative in Sao Paulo, he could very easily 
take orders from a firm that did some business in Rie, 
where you had a different sales representative. Such 
overlapping causes real trouble. 
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The use of sales representatives can be as effective as 
vou wish. Care in selection and proper, intelligent 
handling and “follow-through” will bring 


g surprising 
results. 
U. S. Export Commission Merchants 

During periods of scarcity of goods, which always 
eccur during a war and immediately after it, there 
always springs up an astonishing number of domestic 
export merchants competing for “hard-to-find” merchan- 
dise. There are many, many duplications of inquiries, 
which deceive the unwary manufacturer as to the real 
demand for his products. In discussing briefly this 
method of sale, | have in mind only those firmly es- 
tablished, reliable export merchants who have done a 
splendid job for American industry. Such firms are 
usually importers as well as exporters, and have close 
connections in many countries. They frequently 
circularize their correspondents abroad and receive 
inquiries covering every type of merchandise. They can 
be of invaluable assistance in selling items of general 
demand, but of little aid in sales of unknown specialties. 

Some large foreign firms have their own direct 
purchasing agents in this country. We have found it 
advisable to fill orders placed through such agents. If 
the goods go to countries where we have exclusive 
agents or distributors, they are notified, of course, and 
credited with their usual commission. 

Purchasing Agents 

Many large American and other corporations operat- 
ing abroad, such as the oil companies, rubber companies 
United Fruit, Pan-Air, ete., buy for their foreign 
organizations through their own purchasing agents here. 

This is good clean business, and in heavy industry the 
volume can be substantial. In consumer goods, 
demands of Americans employed abroad are met by 
such purchases, and some native demand is also created 
if prices are within the native’s reach. Most of the oil 
companies abroad have their own stores. Where you 
have merchandise stocked in foreign countries, it is 
better to supply these large companies from stock, 
though as a general rule, their purchasing agents insist 
on buying here. 

Sales Contracts 

The subject of sales contracts really should be covered 
by a lawyer, but anyone engaged in the export business 
has to be a jack of all trades, and after many years of 
experience he becomes adept in any phase of business, 
including even the law. It is well to remember that, out- 
side the English-speaking countries, foreign countries 
have a system of law generally called “civil” code, as dis- 
linguished from the English system of so called “com- 
mon” law. Intepretations on the civil law follow closely 
the text of the laws themselves, whereas, under our com- 
mon law practice, there is a wide divergence of interpre- 
lation, so that it is much more difficult to understand 
Just where you stand in a legal problem than under the 
civil law procedure. In making any contract’ the 
conditions should be clearly set forth and understood 
by both sides before signing. If possible there should 
be inserted a clause to the effect that, in case of dispute, 
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Powco Brand Powdered Neutral Soap is 


preferred by leading Dentifrice and Toilet 






Requisite manufacturers because its chemi- 
cal and physical characteristics are depen- 
dably uniform. So the next time you're in 
the market for Powdered Neutral Soap, say 
Powco Brand and you'll get the highest 
quality neutral soap of air floated fineness 


at an actual saving to you 


We don't stop with the sale of Powco 
Brand Powdered Neutral Soap, but furnish 
expert consultation on formulas as well. 


Why not check with us on the latest de- 


velopments in cost economies with 


POWCO Neutral Soap. 
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JOHN POWELL & Co. INC. 
One Park Avenue 
New York 16, N. Y. 
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the dispute shall be decided in the courts here or j 
the courts of the country covered by the contract 1 rs 
a mistake to make any long term sales pales W ‘tl = 
a cancellation clause. The foreign agent or met hi oY 
inclined to ask for a contract for, say, a “selon me r 
without any right for cancellation a a a 
Phis, in my opinion, is not sufficient. The bea, 
facturer or exporter should be in a position t re 
notice, usually of 6 months, of his desire to ter Fs 
the contract. Conditions here or abroad may hee 
or the manufacturer may desire to set up an ia 
zation of his own in the country in order to do a 
job, or the agent may be doing barely well e1 a re 
fulfill the terms of the contract, but in reality a s 
be doing a satisfactory enough job. On iiaetan = 
lation the manufacturer should have the option ae ke 
away the distributorship immediately, upon a ° ' 
ol the equivalent of a commission on the oF aye 
period of 3 to 6 months, depending on the te al 
notice. If you do not protect yourself by such ae 
vision, you may find that during the notice nari ae 
distributor has flooded the market with your merel ns 
dise and that you will be unable to make sales for : aa 
siderable time after the termination of your patietsr 

Some common OP ne 
| 1 legal terms must be understood if one 
is to be successful in export. For instance, the widel 
employed terms “C. [. F..° “FF. O. BL” wil “F we 
are often misunderstood. The letters C. I F i | 
executory contract of sale have a well defined i. 
throughout the commercial world. As you Hes the 
letters mean the cost of the merchandise, ah 
thereon, and freight charges to the point of destin ition 
\W hen the seller has delivered the merchandise in al 
condition to the carrier, paid the freight, and forwanilid 
lo the buyer the bill of lading, an invoice, an insurance 
policy, and a receipt of payment of the freight “i the 
destination, he has performed his part of the contract 
The risk of loss during transit is on the buyer wii 
though title may be retained by the seller until peveneel 
is made by the purchaser. In such contracts, iene 
payment is usually “cash against documents,” which 
means that almost invariably payment must he made 
before actual delivery of the merchandise. In this typ. 
ol sale, disputes can frequently arise because of the 
delivery of goods in deteriorated condition or th 
delivery of goods of poor quality. A C. [. F. contract ts 
essentially an international one and is annnselit aii 
abroad and interpreted under the laws of the country 
of destination. 

rhe terms F. O. B. and F. A. S. are also familiar to 
you. “Free on board” and “free alongside the steamer” 
at which port of embarkation) are, of course, what the 
letters stand for. The use of the terms raises definite 
and universally recognized legal rights and obligations 
between the parties. The F. O. B. and F. A. S. contraets 
are domestic, the transaction normally being completed 
at the time of delivery to the carrier in the country 
of origin, and therefore F.O. B. and F. A. S. contracts 
are enforced under the laws of the country of shipment. 
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If there is any provision in the sales contract for 
installment sales, it is well to understand that under 
the civil code most countries do not recognize the 
installment sale with title remaining in the seller, as we 
do here in the United States. In some countries a work- 
able system has been evolved by the use of a lease 
contract together with a series of notes issued by the 
purchaser. Before entering into any contract involving 
installment sales, it would be well to have your lawyers 
check the laws on this point in the countries where you 
contemplate making such sales. 
Advertising 

Advertising is recognized as an absolute essential to 
success in any business. In the United States adver- 
tising has become almost an exact science. The various 
media are well defined, and methods of checking adver- 
tising effectiveness have been developed to such an 
extent that it is even possible to approximate the radio 
audience for any program. It is also possible to choose 
from known data, newspapers and magazines to reach 
the desired type of consumer for your merchandise. We 
have institutional advertising—where no attempt is 
made to sell specific goods. Valuable trade journals, 
widely read in their particular fields, furnish an excel- 
lent avenue of approach to the customer for durable 
goods. 

Advertising conditions abroad are entirely different. 
On the one hand, foreign trade journals are almost 
universally well established, so the manufacturer of 
heavy industry has a set medium to reach his prospec- 
tive customers. On the other hand, the advertising lot 
of the manufacturer of consumer’s specialties is more 
difficult. In countries where the rate of literacy is high, 
the use of newspaper and magazine advertising gives 
good results. Elsewhere their use is of doubtful value. 
Coverage through the radio is spotty. For instance, in 
Great Britain, broadcasting is a government monopoly 
and no advertising is permitted. Before the war, 
stations located in Brittany and Luxemborg would 
broadcast English-sponsored programs to the United 
Kingdom—and the percentage of listeners in U. K. was 
a shock to the staid British Broadcasting Corporation. 
Consideration is being given by the B. C. B. to ac- 
cepting “commercials,”’ but censorship would probably 
reduce their value. 

The real paradise for the advertiser is Latin America 
because of the variety of media. Let me cite a few cases 
which I am sure will be of interest. One well known 
company issued one year a beautiful religious calendar, 
giving the saints’ days (every person has his own 
saint's day, and his saint’s day is celebrated instead of 
his birthday). In many countries these calendars 
were blessed by the clergy, with the result that they 
were very highly prized, and widely sought. Similar 
religious pictures were placed upon the walls of the 
home, and remained for years. When I went through an 
earthquake in Guayaquil, Ecuador, a few years ago, 
and the entire front of an apartment house fell, I saw 
of humerous apartment walls five years’ issues of these 
religious advertising pictures. 
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Sound trucks, with sound picture projectors and a 
screen placed on top of the truck, tour all sections of 
Latin America outside the big cities. These trucks and 
pictures are the only source of amusement for millions 
of Latin Americans. They take the advertising message 
directly to the customer. The operator of the truck 
has a microphone, which he uses without stint. During 
the day the truck is sent around the area surrounding 
the site for the show, blaring forth catchy music which 
can be heard for miles. The operator gives a good 
talk about the merits of the free show. The crowd is 
seldom less than 1,000 and I have seen audiences esti- 
mated as high as 8,000. These shows are reminiscent of 
the patent medicine shows in this country 50 years ago, 
Through this medium and the radio you reach the jj- 
literate, as well as the casual reader who never glances 
at printed advertisements. 

Radio technique in Latin America has not as yet 
approached that in the United States. There are a 
great many excellent programs, but even in the metro- 
politan centers the studios and the equipment have 
room for improvement. Here, we become disgusted at 
times with even limited commercials, but in Latin 
America you will hear 15 to 20 spot announcements 
one after the other. In the United States we judge 
potential audiences by the number of radio sets in use, 
which is considered a reliable indicator. This is not 
true in Latin America. There, there is much higher 
ratio of listeners per radio set than here. The reason is 
that, in small general stores which remain open until 
late at night, there is always a radio set which has a 
good-sized audience. Moreover, in the public squares, 
radios with loud speakers are going day and night. 
Until two years ago rates for radio time were very 
cheap; now they are more than double what they were 
then. Even so, they are much below the rates in the 
United States. All in all, radio in Latin America is 
the most effective means of selling consumer specialties. 

The walls of houses along the well travelled roads 
carry advertising signs, either painted or posted. No- 
where in the world are window displays used to the 
extent that they are in the United States. The reason is 
simple—there is little used window-space in the stores. 

With such varied means of advertising, you can well 
understand the advisability of having trained repre- 
sentatives on the ground to choose the best channel for 
your particular advertisements and determine the type 
of approach that will win for your products the greatest 
number of customers. 





Future Merchandising Trends 
(Continued from page 323) 


We may find the number increasing, yes, and increasing 
quite extensively, but there will be a limit to that. 

We are also finding competition among stores for 
specialized lines, stores being known as specialists for 
toilet goods, for sundries, for health needs, and s0 
forth. The tendency is to take one or two departments 
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and to build up a following in that department to such 
an extent that people will come to the store from long 
distances for that particular department; then, to 
capitalize on that traffic on the day-to-day needs. 

Competition is nothing new for the retail druggist, 
though. I have heard of competition ever since I have 
heard of the drug store. It seems to me the loudest 
squak I ever heard was when the mail order houses 
started out—and that was something. Then the depart- 
ment stores entered the field and hit particularly the 
cosmetic lines, and that seemed to spell doom. Then 
the chain stores came along. Then the variety stores. 
Boy, wasn't there something then! Now we have the 
grocery stores, and this has created a flurry, one of the 
things from which I believe we can gain a little ex- 
perience. 

The drug store is more than another store; it is a 
combination of a service store and a product. I think 
the experience in selling vitamins, if we go back and 
analyze the reasons why people bought vitamin in 
drug stores rather than grocery stores when the grocery 
stores were competing with them, will demonstrate to 
us that it was that professional service—not that it was 
rendered, but at least that the druggist was capable of 
rendering it—together with the product, that kept the 
vitamin business in the drug store. 

To meet this competition, the druggists are in a 
better position than-they ever were before. 

|. believe that they are better educated individual- 
ly in the knowledge of products. 

2. There is a closer relationship now than there ever 
has been before among the professions of the heating 
arts, closer cooperation between doctors and druggists 
than there ever has been. 

3. They are better merchandisers, and they are will- 
ing: we automatically have a selection. When I said 
that the number of stores had decreased, that was not a 
flat percentage decrease ; the smaller volume stores were 
the ones that had the highest percentage of exits. The 
druggist today is selling a product with a service, and 
he is doing it oftentimes unconsciously. He is maintain- 
ing his position, and he is maintaining his position on 
those lines which sells in combination. Last, you must 
remember—the druggist does—that the greatest gains in 
the drug store have been gains connected directly with 
the sale of health items, in the prescription department. 

Those gains are not by accident, but they follow the 
pattern that we have had after previous wars, entailing 
a broader education, a broader use of the products, 
newer products coming out. There is a tendency to 
concentrate more of the attention and more of the in- 
come, if you please, on health and health care. We have 
gone to the extent today of educating the people in 
these needs, to the point where health care now is a 
more important part of the standard of living than it 
ever has been before. 

Because of that, I think that we follow any decline 
that the other retail establishments may suffer, but we 
will have a considerable time lag, particularly in those 
departments that are so directly connected with that. 
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HILARY SAYS: 


Sd... Eester—(why just 


happy on Easter—and New Year—wattsa matter with the rest of the 
363 days?—Try it!) I'm a good egg—Easter or otherwise. Sure,— 
I'm “green"—an' | get red in the face, too.—Of course, if you're 
“blue"—that's no yoke,—so: HAPPY EASTER! | believe in Santa 
Claus—and in the Easter Bunny. Lot-a-folks think its foot brings 
Good Luck,—and carry it around with ‘em. What you really be- 
lieve in—works! 


I; EVER | worked with 
something—and believe in it,— it's ORCHIDEELIA. 


Lookine at orchids is 
fine. Buyin'em—makes for just about the most expensive corsage. — 
Imagine—there are about 5000 varieties of ‘em; most grow wild (so 
would you, if you lived in a jungle). Some orchids are outright fly- 
eaters; others give off an odor poisonous to certain insects;—and by 
far the most of ‘em don't smell at all. (You know how it is: What 
you're long on one side,—you're short on the other.) The orchid 
was given a most beautiful bloom-construction—but nothing much 
to sniff at.—So, | cooked up a sniff—and helped the orchid: 
ORCHIDEELIA. 


iia buy'er some 
flowers for Easter'—When you step into a Floral Shop at Easter Time, 
an aroma hits your schnaazola—a combination of Easter flowers that 
represents the most wonderful scent known to man. You recognize 
that “combination” i diately. —ORCHIDEELIA is reminiscent 
of that particular odor. ‘‘Flowers'-Heart-Note?"’—You betcha! —Plus 
body and soul, bones and guts. 





Rear stuff for Gardenia-, 
Jasmin-, Lilly-of-the-Valley-and Honeysuckle-Compounds! If you 
are aiming at a “flowery-fresh'’ NEW note: Orchideelia!—That's the 
answer. You know formulae,—you know gradings and shadings. 
So,—what percentage in mixing? Once you smell Orchideelia,— 
you'll know how much to use. 


Y ov—tave a Happy Eas- 
ter, now. Enjoy yourself! (How's about a fine Easter Ham—and 
the “‘business'’—what goes before and after?)—The wintry mess is 
over. The sun has turned. Brighter days are ahead. The flowers we 
work with are all starting to get down to business.—when you get 
down to business again: Brother —-ORCHIDEELIA!! 


J. HILARY HERCHELROTH 
representing 
Established 1782 


Grasse, France 
New York 16, N. Y. 


Cresp Martinenq 
369 Third Avenue 


In Havana: Lainz y Cia Aguiar 615 
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There is another thing that has happened. We have 
had a spreading of the income over the people whom we 
used to look at in the older days as being in the one- 
third lowest volume group, the poor drug store cus- 
tomer. Their income has been brought up, and they are 
in the care of the medical assistance extended to them. 
to the point where they are more active customers than 
they ever were before. 

To summarize, I just want to say this, that the num- 
ber of stores has decreased; the amount of income that 
the consumer gets which is spent for health needs wil] 
not take a toboggan slide in the same manner that other 
products do. The retailer is in a better position finan- 
cially and merchandising-wise than we have ever known 
him to be in before. Competition is going to be here, 
yes, but that competition is not going to be any greater 
than we have had before, when we have steadily 
progressed. 

In the cities we will have more stores, but the ayvail- 
able supply of registered help and the available supply 
of free investment cash is not such as to warrant our 
expecting a great increase in the number of stores. 

One of the things with which I have been very much 
impressed in talking with five or six thousand retailers 
in the last year has been what they expected from the 
wholesalers. 

One of the things that we asked these retailers was, 
“You tell us you scatter your purchases between four, 
five, or six wholesalers, but you give preference to one 
wholesaler. What are the reasons why you give prefer- 
ence to that wholesaler?” 

Then we divided those retailers into two groups: 
those who were affiliated and those who were not 
affiliated. 

We found the answers fell in two classes: one, price 
and savings. That led the groups. But the second 
group of factors, and running very close, was service. 
That, of course, was a leading factor among all whole- 
salers. 

But when we got down into it and said, “What 
services do they render>’’ we came down to merchandis- 
ing services, which were number 9 on the list of a group 
of 10. Five per cent of the stores said they got mer- 
chandising services from the wholesaler. 





Newer Hemostatics 
(Continued from page 329) 
manufacture of this product, cellulose is converted to 
polyanhydroglucuronic acid, a compound that retains 
the physical form of the gauze or cotton from which itis 
prepared. 

Physically, oxidized cellulose, which is stable at room 
temperature for a year or longer, has about the same 
texture as the parent substance. However, some of the 
tensile strength is lost and the color is often not a 
white as the original. Oxidized cellulose gauze is more 
pliable and is easier to pack into bleeding wounds than 
ordinary surgical gauze. When wet with blood, oxidized 


cellulose becomes sticky, softens and swells; forming 4 
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dark brown, gelatinous mass with efficient hemostatic 
action. As soon as this discoloration occurs, bleeding 
usually ceases. The material readily adapts itself to 
wound spaces, thereby acting as a packing agent by 
pressure. One disadvantage of oxidized cellulose lies in 
the fact that the dressings disintegrate in the autoclave 
and withstand only three minutes of boiling. They are 
therefore subjected to formaldehyde sterilization and 
careful bacteriological checks before packaging.** *° 

Originally it was thought that oxidized cellulose 
might be useful for making cheap plasma substitutes. 
Although found unsuitable for this purpose, the in- 
vestigations provided convincing proof of the harmless- 
ness of the material to the organism as a whole.?° In 
preliminary studies made by Frantz,*° small amounts 
of oxidized cellulose were introduced into almost 
every tissue of the animal body. In later work,’**' it 
was found that hemorrhage from freely bleeding lacera- 
tions of the kidney, liver and spleen was quickly con- 
trolled when the wounds were packed with oxidized 
gauze. Nowhere, except in bone, was any untoward 
effect observed. The acidity of the gauze is considered 
the probable cause of delay in the formation of the 
early callus in clean experimental fractures and defects. 
Ultimately, however, repair does take place. There is 
no significant delay when, in open lacerated compound 
fractures, hemostasis is secured by this material and the 
oxidized gauze is removed after one to three days. 

In these several reports, which showed the value of 
oxidized cellulose as a hemostatic agent, it was stressed 
that although nonirritating and absorbable, this mate- 
rial constitutes a foreign body for several days until it 
goes into solution. Therefore, it should be used, at least 
in wounds which are closed without drainage, in as 
small quantity as possible. 

As with other absorbable materials, a number of 
workers employed oxidized cellulose as a vehicle for 
thrombin. Putnum,*? for example, in a report on thirty 
operations, described tamponing with tiny pledgets of 
oxidized cellulose gauze dampened with thrombin solu- 
tion at bleeding points to control hemorrhage during 
surgery on the brain. Surgeons at the Mayo Clinic 
tried absorable oxidized cellulose with a solution of 
thrombin as an aid to hemostasis in sixty cases. The re- 
sults were encouraging. Hemostasis was excellent and 
immediate in thirty seven cases and satisfactory in 
twenty.‘ 

In the meantime it had been discovered that throm- 
bin was unnecessary as an adjuvant to oxidized cellu- 
lose. It was found that the material has a chemical 
affinity for hemoglobin and an actual chemical combina- 
tion results. In staunching hemorrhage, it was observed 
that a sticky, gelatinous mass was formed, not a clot, 
which filled the wound space. This mass could be lifted 
away without disturbing the true clots which had 
closed the blood vessels. Since no bleeding follows the 
removal of the oxidized gauze, it is a suitable material 
for packing in clean closed wounds for the immediate 
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control of hemorrhage. If the quantity is large, it may 7310-E3 Empire State Building Ss 
be removed without causing secondary hemorrhage.° New York City "fe ua yun?” 
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Thus the ability of oxidized cellulose alone to produce 
hemostasis makes its application simpler, where indi. 
cated, than that of gelatin or fibrin preparations. It jg 
easier to handle in brisk bleeding than either of the 
spongy materials and in an emergency requires only the 
opening of the sterile package and immediate applica- 
tion in a dry form. 

There is considerable clinical evidence to attest the 
value of absorbable oxidized cellulose as an efficient 
hemostatic agent in surgery. Frantz and her aggo- 
ciates" 20 3% 41 employed the material in several hundred 
operations of various types. Studdiford®® used absorb. 
able gauze in thirty gynecological patients to control 
bleeding in both abdominal and vaginal procedures, 
Uniformly effective in controlling hemorrhage, no re- 
action was observed that could be attributed to the 
presence of absorbable gauze in closed cavities. Of 
interest in connection with gynecological procedures is 
the report of* the successful use of oxidized cellulose in 
surgery of the uterus. 

Phinologists also find this material of definite value, 
Houser,** for example, used oxidized cellulose gauze 
packing in about fifty cases of nasal bleeding. “The re. 
sults,” he stated, “have been vastly superior to those 
secured with regular gauze packing.” 

A comparative newcomer, with possibilities as an 
absorbable thrombin carrier for use in neurosurgery and 
general surgery, is a casein fiber prepared from cow's 
milk and available under the trade name “Aralac.”# 
Studied by Spitz and his associates,’ the material is 
plentiful, inexpensive and readily available. It can be 
easily spun into threads, forms an easily manipulated 
batting, and can be repeatedly steam-sterilized without 
deterioration. Implatation of casein batting in various 
tissues in animal experiments failed to show any ill 
effects; the results being as favorable as those previously 
obtained with fibrin foam or oxidized cellulose. More 
extensive studies are under way, with particular atten- 
tion to the possibility of antibody formation. Should 
bovine casein prove to have undesirable antigenic 
properties, it is planned to try casein fiber from human 
milk. 

Another new and effective hemostatic agent, alginic 
acid, has been discussed briefly by Smith.‘* Derived 
from marine kelp, alginic acid is prepared as a powder. 
When applied to the bleeding points, it combines with 
the blood calcium and immediately forms a coagulum 
that seals the wound. The styptic action is rapid, and 
new tissue is formed. At the time of the report, alginic 
acid had been used on a series of one hundred cases of 
extraction and minor oral surgery. In no case has there 
been untoward reaction and healing has been ut 
usually prompt. 

Other materials with hemostatic properties are 
doubtless being investigated. From progress already 
made and with materials now available there can be 
little doubt that not only will surgery be safer, but that 
new improved operative technics will also be dev eloped. 
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Particles in Ampuls 
(Continued from page 335) 


them, provided that these ampuls would not be used as 
a standard in the future. A great many manufacturers 
availed themselves of this offer and most of them, 
by one method or another, brought their products into 
compliance with the requirements of the U. S. P. and 
N.F. 

The requirements setforth by the N. F. VII and 
U.S. P. XII are being further amplified in the N. F. 
VIII and U.S. P. XIII, by describing in detail a pro- 
cedure for the examination of ampuls. The N. F. VIII 
has already been published and it is assumed that the 
U.S. P. XIII will contain a statement almost identical 
to that of the N. F. There is only one suggestion which 
I might have in that method of examination, and that 
change would not, in any way, effect the results of the 
examination. The method described states that the 
ampul be turned slowly so that the neck of the ampul 
is at the bottom and that the ampul be rotated gently 
to cause rotation of the fluid in the ampul, and then 
that the ampul be held horizontally for viewing its 
contents. I believe that if the ampul is held vertically 
instead of horizontally there would be less light reflected 
from the walls of the container with a consequent 
reduction of eye fatigue in the observer. Admittedly, 
the visual examination of ampuls is not a procedure to 
be desired, particularly for routine inspection in manu- 
facturing plants. The procedure if done properly is 
slow and tedious, and the results of various observers 
are likely to vary. A purely mechanical means of 
examining ampuls is to be desired. You are all probably 
familiar with the fact that research laboratories of the 
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ammonium thioglycolate 
by STANTON 


The unsurpassed quality of STANTON’S 
Ammonium Thioglycolate is the result of 
years of specialization and jealously guarded 


purity of this important cosmetic base. 


The last word in production and technical 
efficiency and careful laboratory controls 
assures absolute minimums of impurities 
such as dithiodiglycollic acid, glycollic acid, 


iron and heavier metals. 


When you buy STANTON Thioglycolate you 
buy insurance on stability, shelf-life, mini- 
mum irritation and the least amount of 


odor. 


The results achieved, are faster acting solu- 


tions and better permanent waves. 








Stanton laboratories, inc. 


Philadelphia 27, Pa. 


(factory and main office) 


227 Krams Avenue 
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Radio Corporation of America are attempting to devise 
a machine which will automatically discard any ampul 
or vial which has an excessive amount of undissolved 
material in it. We have every hope that they will be 
able to develop such a machine but it may be a matter 
of several years before such instruments become ayail- 
able. The Food and Drug Administration has examined 
thousands of samples of solutions for injection of al] 
types and from numerous manufacturers. We have 
recently been inspecting war surplus supplies of these 
products which are to be offered for sale by the Govern- 
ment. Many of these products were examined several 
years ago when they were purchased by the Govern- 
ment, and were found to pass the requirements. After 
several years of storage, they have developed a degree 
of contamination which seems to make their use in- 
advisable. The drugs which we find most often to be 
in violation of the requirements are thiamin solutions, 
multi-vitamin preparations, pituitary, epinephrine, 
glucose, particularly 50° glucose solution, distilled 
water, and sodium citrate solutions. Thiamin solutions 
have, in our experience, a tendency to develop undis- 
solved material which has been variously attributed to 
the presence of impurities in the thiamin and to the 
reaction between the thiamin and the rubber stoppers 
of the vials. We have been unable to find evidence of 
any reaction between thiamin and the rubber stoppers, 
but have found that thiamin solutions in glass ampuls 
which are not in contact with rubber also tend to de- 
velop a precipitate. Multi-vitamin preparations develop 
precipitation due to the presence of thiamin and 
through the precipitation of riboflavin. Fifty percent 
dextrose has a tendency to creep up the sides of the 
ampul with the consequence that some of it becomes 
charred on sealing, and these charred particles are 
washed down into the solution in the ampul. The only 
explanation for the contamination found in distilled 
water is that it is a simple preparation to make and 
some manufacturers therefore neglect to take proper 
precautions to eliminate undissolved material. Sodium 
citrate, unless it is buffered, may actually extract silica 
from the walls of the container and deposit it out 
from the solution. 

So far, I have dealt strictly with the enforcement of 
the requirements of the U. S. P. and the N. F., which 
is one of our obligations under the Federal Food, Drug, 
and Cosmetic Act. This enforcement activity was not 
initiated solely on the basis of the requirements of 
these compendia. While it has not been demonstrated 
that the injection of undissolved particles would have 
any deleterious effect upon the individual, most 
physicians will admit that there is always that possibi- 
ity of danger in injecting glass particles, dirt, dust, lint, 
and crystalline chemicals in the blood stream or into 
the spinal canal or even intra-muscularly. The demon- 
stration of injurious effects from the unjection of these 
materials is an almost impossible task. As soon as the 
particles enter the blood stream, they are immediately 
disseminated over the entire body and a pathological 
examination to detect injury would be a major task. 
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Ordinarily a person who is receiving medicaments by 
injection is a relatively sick individual. His body is 
not functioning normally and every care should be 
taken to bring him back to normal as rapidily as 
possible. We all expect the physicians and nurses who 
are caring for that individual to use every care possible 
in his treatment. Under these conditions it is not too 
much to ask of the manufacturer who is preparing the 
medicaments to be used in the treatment of this 
individual to prepare them with the utmost care. 

A correlation of our examination of a manufacturer's 
product and our factory inspection of the premises in 
which the material was manufactured, too often shows 
a close relationship between an inadequate control 
system and insanitary conditions and the amount of 
undissolved material present in the finished product. 
In some cases the conditions were so bad, we felt 
obligated to ask for permanent injunction against the 
manufacturer. In most cases, however, a warning by 
the seizure of goods or citation is sufficient to bring 
about a correction of the conditions. 

I am very happy to report that, although we are still 
examining a large number of samples of solutions for 
injection, the percentage of violative samples found 
has decreased materially. The Food and Drug Adminis- 
tration is still willing and anxious to discuss with any 
manufacturer his particular problems in this respect. 
We are looking forward to the time when the production 
of solutions for injection has reached such a degree of 
perfection that only a casual surveillance program 
will be required. 


Your Trade-Mark Record 
(Continued from page 401) 


LA PRIMERA CASTILE with des.—IV—A—487,736 
New Brunswick Laboratories, Inc., New York, N. Y. 
Ser. Aug. 29, 1945 D. U. 1883 
Reg. 420,864 May 7, 1946 

LA RUE’S, with des.—VI—H—476,066 
William S. La Rue, Omaha, Nebr. 

Ser. Nov. 3, 1944 D. U. Sept. 10, 1937 
Reg. 424,048 Se t. 17,1946 « 

LAUNDERETTE—IV—A—493,499 
Launderette Soap Corp., New York, N. Y. 

Ser. Dec. 18, 1945 D. U. Dec. 1, 1945 

LAUN-DR-SOL—IV— A—488, 930 
Phipps Co., Inc., Boston, Mass. 

Ser. Sept. 24, 1945 D. U. Aug. 6, 1945 
Reg. 421,793 June 18, 1946 

L’'AUTRE FEMME—VI—ABC—491,163 
Franz Doenigsberger (Oreon Parfumeur), New York, N. Y. 
Ser. Noy. 6, 1945 D. U. Oct. 19, 1945 

LA VALLEE BLEUE—VI—BCG 491,852 
Lancome S. A., Paris, France 
Ser. Nov. 19, 1945 D. U. Oct. 10, 1943 

LEADING LADY, with des.—VI—C 497,029 
Leading Lady (Maier), ~~~" Ill. 

Ser. Feb. 21, 1946 D. U. Dec. 1944 

LEADWAY—VI—K 493,446 
Leadway Stores Corp. (Leadway Foods), Chicago, Ill. 
Ser. Dec. 17, 1945 D. U. July 20, 1945 
Reg. 422,594 July 30, 1946 

LE CLOU—VI—BCH—491,552 
Coty, Inc., New York, N. Y. 

Ser. Nov. 14, 1945 D. U. Noy. 2, 1945 
Reg. 422, 024 June 25, 1946 

LEGULO—VI—M—485,891 
Joseph Stem, Chicago, Ill. 

Ser. July 16, 1945 D. U. Sept. 1, 1936 

“LENIA”—IV—A— 495,055 
Les Parfums de Dana, Inc., New York, N. Y. 

Ser. Jan. 19, 1946 D. U. Dec. 31, 1945 








ESSENTIAL OILS 
AROMATIC PRODUCTS 


Cur Selection 
of the Month 


EMERALD #27 


@ The finest ingredients available 
are combined to create a haunting 
fragrance which will assure leader- 
ship in your toiletries. ($10.00 per 
pound.) 








May we also call your attention to three 
other exquisite perfume compounds... 


ROSE ORIENTALE 
DANUBE 
LAVENDER #3 


* 
GERANIOL . . . For the Compounder 


of odors for Soaps and Perfumes, we offer 
a superior product with a lasting quality 
and perfume value. 


® Wire, ‘phone or write... 


Try us for quality, price, delivery, service. 
In addition to being direct importers, we also 
compound various standard and special items. 
Try us! 


EDWARD REMUS &.Co.,Inc. 


11 WEST 42nd STREET © NEW YORK 18, N. Y. 
Cable Address: EDSUMER, NEW YORK 
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When Leg Makeup 


Needs Improvement 
You Need 





VEEGUM aids in pigment 
dispersion and suspension, 
improves spreading qual- 
ities and reduces rub-off. 


Literature and samples on request 


R. T. VANDERBILT CO., INC. 


Specialties Department 


230 PARK AVENUE, NEW YORK 17, N. Y. 














The Most Important Ingredient Is 


““Unow-How’’ 


PRIVATE FORMULA 
MANUFACTURING 


of 


TABLETS and LIQUIDS 


Our modern plant and experienced personnel are 
at your service in developing, manufacturing, and 


packaging your product. 


Quotations Furnished 
Without Obligation. 


DR. J. F. TRUE & CO. 


ESTABLISHED 1851 
West Hanover, Mass. 
Division of Clark-Babbitt Industries, Inc. 
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LERASI—VI—M—494,020 
Buffington’s Inc., Worcester, Mass. 
Ser. Dec. 29, 1945 D. U. Mar. 1925 
LE ROY SOLEIL—VI— BC— 502,152 
Parfums Schiaparelli, Inc., New York, N. Y. 
Ser. May 15, 1946 D. U. May 7, 1946 
LES MUSES—VI— BCH— 486,292 
Coty, Inc., New York, N. Y. 
Ser. July 26, 1945 D. U. July 12, 1945 
Reg. 419,219 Feb. 5, 1946 
LEUCO-DERM— VI— M—485,151 
Irwin Mann (Mann Chemical Co.), Detroit, Mich. 
Ser. June 28, 1945 D. U. May 5, 1933 
Reg. 421,400 May 28, 1946 
LIAISON, with des.—VI— B— 490,156 
Louey Venn of London, Inc., Washington, D. C. 
Ser. Oct. 18, 1945 D. U. Oct. 16, 1945 
LIGEIA—VI— B— 495,650 
Maurice Babani, New York, N. Y. 
Ser. Jan. 30, 1946 D. U. 1920 
LIG-MUL—IV—A— 492,756 
H. Lee Wolfe Co., Chicago, IIl. 
Ser. Dec. 5, 1945 D. U. Feb. 1, 1941 
LILT—IV—489,609 
The Procter & Gamble Co., Cincinnati, Ohio 
Ser. Oct. 8, 1945 D. U. July 30, 1945 
Reg. 421,370 May 28, 1946 
LILLY DEVON—VI— B—478,745 
Yvonne De Grandmaison (Lily Devon), New York, N. ¥ 
Ser. Jan. 18, 1945 D. U. Dec. 1, 1944 
Reg. 419,678 Feb. 12, 1946 
LIPEX— VI— BC— 489,648 
Bol, Ltd., New York, N. Y. 
Ser. Oct. 9, 1945 D. U. Sept. 1, 1945 
LIQUID LADYFINGERS— VI— CE— 484,385 
Associated Products, Inc., Chicago, ‘Ill. 
Ser. June 11, 1945 D. U. Apr. 23, 1945 
Reg. 419,150 Feb. 5, 1946 
LITTLE COSMETICIAN, THE—VI-—C—495,171 
Edith Imre and Co., New York, N. Y. 
Ser. Jan. 22, 1946 D. U. Aug. 1, 1945 
LITTLE MISS—VI—M—479,043 
Le Sonier, Inc., New York, N. Y. 
Ser. Jan. 26, 1945 
Reg. 422,299 July 16, 1946 
LITTLE WOMEN, with des.—VI—BC—489,440 
Charles of the Ritz, Inc., New York, N. Y. 
Ser. Oct. 5, 1945 D. U. Oct. 1, 1945 
LIXSO, with des.—IV—A—494,295 
Sidney Waldstein (Lixso Products Co.), New York, ‘. Y. 
Ser. Jan. 4, 1946 D. U. 1938 
LORD MIDDLEBROOKE—IV—I—489,002 
Middlebrooke Lancaster, Inc., Brooklyn, N. Y. 
Ser. Sept. 26, 1945 D. U. June 14, 1945 
Reg. 424,095 Sept. 17, 1946 
LORD MIDDLEBROOKE— VI—HI—481,642 
Middlebrooke Lancaster, Inc., Brooklyn, N. Y. 
Ser. Apr. 2, 1945 D. U. Mar. 26, 1945 
Reg. 422,269 July 9, 1946 . 
LOVEDUST—VI—BC— 484,093 
Monroe Harrison, Chicago, Ill. 
Ser. June 2, 1945 D. U. Jan. 10, 1939 
Reg. 422,308 July 16, 1946 
LOVE LETTER SACHETS— VI—B—485,117 
Elizabeth Arden Sales Corp., New York, N. Y. 
Ser. June 28, 1945 D. U. Apr. 9, 1940 
Reg. 419,768 Mar. 5, 1946 
LOVELIGHT— VI—B—49%4,777 
Avon Products, Inc., New York, N. Y. 
Ser. Jan. 15, 1946 D. U. Oct. 25, 1945 
LOVE OF YOUR LIFE—VI—AB— 496,285 
Tuvache Co., New York, N. Y. 
Ser. Feb. 8, 1946 D. U. Jan. 30, 1946 
LUCIEN LELONG—IV—BC—487,624 
Lucien Lelong, Inc., Chicago, Ill. 
Ser. Aug. 27, 1945 D. U. Dec. 1928 
LUCIEN LELONG—VI—A—487,623 
Lucien Lelong, Inc., Chicago, II. 
Ser. Aug. 27, 1945 D. U. Dec. 1928 
Reg. 419,896 Mar. 5, 1946 
LUCKY TIGER—VI—H—485,784 
Lucky Tiger Mfg. Co., Kansas City, Mo. 
Ser. July 13, 1945 D. U. Aug. 1, 1917 
Reg. 419,775 Mar. 5, 1946 
LUMEN—VI—BCH— 487,175 
Coty, Inc., New York, N. Y. 
Ser. Aug. 17, 1945 D. U. Apr. 7, 1924 
Reg. 420,130 Mar. 26,'1946 
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LUSTRECLEAN—IV—M—486,979 
West Disinfecting Co., New York, N. Y. 
Ser. Aug. 9, 1945 D. U. Aug. 1938 
Reg. 422,277 July 9, 1946 
LUSTRITE VI BCEH—492,014 
Lustrite Cosmetics, Inc., New York, N. Y. 
Ser. Jan. 9, 1946 D. l Sept. 15, 1902 
LUX ALENE VI—A—490,664 
John Jozwiak (The Luxalene Co.), Detroit, Mich. 
Ser. Oct. 29, 1945 D. U. Apr. 1934 


MADERAS DE ORIENTE, with des.—IV—A—482,852 
Myrurgia S. A., Barcelona, Spain 
Ser. May 1, 1945 D. U. June 1927 
Reg. 420,827 May 7, 1946 
MADRILENE—VI—BE—480,790 
Revlon Products Corp., New York, N. Y. 
Ser. Mar. 10, 1945 D. U. Feb. 12, 1945 
Reg. 422,265 July 9, 1946 
MAGNOLIA WHITE VI—B— 484,083 
Byck Bros. & Co., Inc., Louisville, Ky 
Ser. June 2, 1945 D. U. May 15, 1945 
Reg. 423,888 Se pt. 10, 1946 
MA GRIFFE—VI— B—495,416 
Carven S.A.R.L., Paris, France 
Ser. Jan. 25, 1946 D. U. Sept. 12, 1945 
MAIS OUI—IV—A—492,544 
Bourjois, Inc., New York, N. Y. 
Ser. Dec 3. 1945 D. [ . Sept 25, 1945 
MAJORETTE— VI—B—490,727 
Wetherholt’s Perfume Co., Chicago, Ill. 
Ser. Oct. 29, 1945 D. U. Apr. 26, 1945 
Reg. 422,342 July 16, 1946 
MAKE OFF—IV—A—496,543 
Cosmex Corp., New York, N. Y. 
Ser. Feb. 14, 1946 D. U. May 31, 1945 
MAKE OFF—VI-—C—484,88 
Cosmex Corp., New York. N. Y. 
Ser. June 22, 1945 D. U. May 31, 1945 
Reg. 422,313 July 16, 1946 
MANDATE— VI— BCI— 487,435 
Parfums De Renel, Inc., Mt. Vernon, N. Y. 
Ser. Aug. 22, 1945 D. U. Apr. 5, 1945 
Reg. 420,619 Apr. 23, 1946 
MANEGE—VI—B—487,809 
Marguerite Selz, Paris, France 
Ser. Aug. 30, 1945 D. U. June 8, 1944 
Reg. 420,276 Apr. 2, 1946 
MANLEE—VI—I—487,180 
Egyptian Chemical Co. (Manlee Co.), Boston, Mass 
Ser. Aug. 17, 1945 D. U. June 30, 1945 
Reg. 419,822 Mar. 5, 1946 
MAMBA—VI—B— 496,444 
George C. Hester (Janet Hester), Glendale, Calif. 
Ser. Feb. 12, 1946 D. U. Feb. 1, 1946 
MAR-DO-THEL— VI—H—487,144 
Marguerite W. Range (Range Prods.), Chicago, ‘Ill. 
Ser. Aug. 14, 1945 D. U. Apr. 1, 1945 
Reg. 419,821 Mar. 5, 1946 
MAREE—VI—H—494,186 
Jay Dee Drug Co., Chicago, I"! 
Ser. Jan. 2, 1946 D. U. June 1932 
Reg. 422 290 July 9, 1946 
MARIMBA, with des. VI—B—485,017 
Andrew Jergens Co., Cincinnati, Ohio 
Ser. June 25, 1945 D. U. May 28, 1945 
Reg. 418,569 Jan. 1, 1946 
MARTHA LEE—VI—BC—492,718 
Martha Lee, Inc., Waco, Texas 
Ser. Dec. 5, 1945 D. U. Sept. 1926 
Reg. 422,286 July 9, 1946 
MARTINGALE—VI—BC—492, 146 
Lanselle Perfumers S.A.R.L., Paris, France 
Ser. Nov. 24, 1945 D. U. Sept. 19, 1941 
MARY DUNHILL—VI—ABCDEHK-—-496,214 
— Dunhill Limited, London, Eng. 
‘eb. 8, 1946 D. U. 1930 
MAR} KING—VI ABC DH— 486,837 
The J. R. Watkins ( Company, Winona, Minn. 
Ser. Aug. 6, 1945 D. U. Jan. 25, 1929 
MARY KING—IV—A 486,836 
The J. R. Watkins C vompany, Winona, Minn. 
Ser. Aug. 6, 1945 D. U. Mar. 10, 1930 
eg. 424.321 Oct. 1, 1946 
MASTODON IV—A—489,987 
Harold M. Redman, Pontiac, Mich. 
Ser. Oct. 15, 1945 D. U. Sept. 1, 1944 
MAUDE GONYEA—VI—H—499,548 
Maude Gonyea, Hazel Park, Mich. 
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TUBES AND CANS 


Use this Anderson Filler, Model 


creams, pastes and greases. 
g capacity up to one pint 
Fills practically all 


Write for prices and full details. 


ai =3 


ANDERSON BROS. MFG. CO. 


Anderson Fillers 


HANDLES PASTES, CREAMS 


Delay No Longer! 
Write Today 


QUOTATIONS AND SAMPLES 


LANOLINS 
‘ABSORPTION BASES 


Interesting booklets on Lanolin and Absorption 
Bases offered without charge. Samples supplied on 















WRITE, PHONE OR CABLE 


THE LANAETEX PRODUCTS, INC. 


| 151-157 THIRD AVENUE - ELIZABETH, N. J. 


Telephone: Elizabeth 2-7568 Cable: Lanaetex 
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CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 














CHEMICALS 


Georce F. Smitu, INC. 


60 East 42nd Street VAnderbilt | 
New York 17, N. Y. 6-3098 


























CHINESE.AMSE 


CONSUMERS ImpoRT Co., Inc. 


Empire State Building New York 1,N. Y. | 
LOngacre 3-0415 




















Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 
Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


+ 
Your inquiries are invited 

















428 


Drug and Cosmetic Industry 


Ser. Apr. 3, 1946 D. U. Nov. 1, 1933 
M. BARRON—VI—B—477,231 

William S. Hieber (M. Barron), Atlanta, Ga. 

Ser. Dec. 5, 1944 D. U. Nov. 1, 1929 

Reg. 420,532 Apr. 16, 1946 
MEGEVE—VI—B—483,129 

American Safety Razor Corp., Brooklyn, N. Y. 

Ser. May 9, 1945 D. U. May 1, 1945 
MELINDA—IV—486,912 

Helene Pessl, Inc., New York, N. Y. 

Ser. Aug. 8, 1945 D. U. July 6, 1945 
MEM—VI—BC—468,847 

Mem Co., New York, N. Y. 

Ser. Mar. 30, 1944 D. U. 1921 

Reg. 418,500 Jan. 1, 1946 
MEN OF ACTION—VI—I—496,645 

Lentheric, Inc., New York, N. Y. 

Ser. Feb. 15, 1946 D. U. Jan. 23, 1946 
MERCI BEAUCOUP—VI—ABCH—487,666 

Coty, Inc., New York, N. Y. 

Ser. Aug. 28, 1945 D. U. Aug. 14, 1945 

Reg. 420,273 Apr. 2, 1946 
MERVEILLE— VI—T— 485,633 

Efficiency Labs., New Orleans, La. 

Ser. July 10, 1940 D. U. Dec. 22, 1944 
MICHELENE—IV—A— 487,513 

Michel Export Co., Inc., New York, N. Y. 

Ser. Aug. 24, 1945 D. U. Jan. 29, 1945 
MING TOY—VI—BC— 484,393 

Consolidated Cosmetics, Chicago, Ill. 

Ser. June 11, 1945 D. U. June 8, 1945 
MIN-IT-SOL, with des.—IV—A—483,228 

Marion Manufacturing Co., Atlanta, Ga. 

Ser. May 11, 1945 D. U. Dec. 1, 1944 
MME. HUNTINGFORD—BC— VI—486,950 

Mme. Huntingford, Inc., Chicago, Ill. 

Ser. Aug. 9, 1945 D. U. 1891 

Reg. 421,501 June 4, 1946 
MORINE—VI—H—484,853 

Annie B. Tillery Morine, Philadelphia, Pa. 

Ser. June 21, 1945 D. U. Nov. 15, 1944 

Reg. 420,956 May 7, 1946 
MORNING STAR—VI—I—490,357 

Albert F. A. Beck (Beck Prods. Co.), Pittsburgh, Pa. 

Ser. Oct. 23, 1945 D. U. Nov. 1944 

Reg. 421,584 June 4, 1946 
MORTEX—IV—A—493,071 

Metropolitan Chemical Corp., Albany, New York 

Ser. Dec. 11, 1945 D. U. Sept. 1, 1944 
MOSKOVA—VI—B—485,883 

Pinaud Inc., New York, N. Y. 

Ser. July 16, 1945 D. U. June 27, 1945 

Reg. 419,506 Feb. 19, 1946 
MR. MAN—I—VI—471,209 

The Embassy Co., New York, N. Y. 

Ser. June 14, 1944 D. U. Apr. 24, 1944 
MRS. MiINNIVER ROSE—VI—CE—490,260 

Revlon Products Corp., New York, N. Y. 

Ser. Oct. 20, 1945 D. U. Aug. 12, 1942 

Reg. 420,071 Mar. 19, 1946 
MUSE—VI—BCH—486,293 

Coty, Inc., New York, N. Y. 

Ser. July 26, 1945 D. U. July 12, 1945 

Reg. 419,220 Feb. 5, 1946 
MUSETTE—VI—B—493,765 

George Gordon (Bergere Co.), New York, N. Y. 

Ser. Dec. 22, 1945 D. U. Apr. 28, 1945 
MYTH—VI—479,906 

Trylon Products Corp., Chicago, Ill. 

Ser. Feb. 16, 1945 D. U. Dec. 1, 1944 

Reg. 420,820 May 7, 1946 


NAMOUNA—VI—BC—484,944 
Coty, Inc., New York, N. Y. 
Ser. June 23, 1945 D. U. June 21, 1945 
Reg. 418,566 Jan. 1, 1946 
NASSAU—VI—BCH—487,417 
Consolidated Cosmetics, Chicago, Ill. 
Ser. Aug. 22, 1945 D. U. Mar. 19, 1937 
Reg. 419,279 Feb. 12, 1946 
NEDLY N—VI—E—487,27: 
Nedyln Inc., St. Louis, Mo. 
Ser. Aug. 18, 1945 D. U. July 26, 1945 
Reg. 419,530 Feb. 19, 1946 
NEPTOX—VI—M—493,813 
Northeastern Products, Inc., Boston, Mass. 
Ser. Dec. 22, 1945 D. U. Dec. 6, 1945 
(To be continued) 
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ORGANIC CHEMICALS 
(Continued from page 337) 


PINE TYPE ODOR 
Bromy] acetate 
(Chypre fougere, Lavender bouquets) 
romy! acetate 
loctable pine needle odor) 
PLUM TYPE ODOR 
Nonalactone 
powerful, fruity odor of the plum, employed 
in small quantities in Gardenia, Jasmin, 
Tuberose compounds) 
RESEDA TYPE ODOR 
Phenylpropylic Alcohol 
ROSE TYPE ODOR 
Citronellyl Acetate 
rose and carnation compounds, sweetening of 
rfumes) 
Isobutyl Acetate 
(slightly fruity odor employed in synthetic otto 
of roses) 
Phenylbuty! Acetate 
(fruity rose odor employed in eglantine 
compounds) 
Pheny! Ethyl Acetate 
(fruity perfume used in rose compounds 
Rhodiny! Acetate 
(fine and persistent rose odor employed in 
rose, muguets, and fancy bouquets) 
Trichlormethyl-phenyl-carbinyl Acetate 
(intense rose odor; contains heavy traces of 
chlorine) 
Decyclic alcohol (Alcohol C-10) 
Duodecyclic Alcohol (Alcohol C-12) 
(tuberose note odor) 
Nony!l alcohol (Alcohol C-9) 
(flowery fragrance) 
Aldehyde C-11 
Octy! or Capryl Alcohol (Alcohol C-8) 
(fresh rose odor) 
Phenyl Ethy! Alcohol 
(rose petals odor used in synthetic rose, neroli 
jasmin, lilac) 
Nonyl Aldehyde, Aldehyde C-9 


Citronellol 
very fine rose odor employed in synthetic rose 
compounds) (alkaliproof) 

Dimethyioctanol 
(a powerful rose odor with an exquisite fresh- 
ness. Combined with geraniol and citronellol 
it lends a very pleasant rosy note.) 

Geraniol 
(has a sweet, delicate odor of rose type em- 
ployed as the basis of all kinds of artificial 
floral odors, with phenyl ethyl alcohol as a 
basis of rose compounds for soaps. Does not 
discolor soaps). 

Nerol (a sweet rose-neroli odor) 

Neroline 
(violent odor resembling orange blossom 

Gerany!l acetate 
(extensively used in rose odors) 

Gerany! formate 
rose-leaf-like odor) 

Cinnamyl Acetate 
fruity, balsamic rose note) 

SANDALWOOD OIL TYPE 

Santalol 
(principal constituent of East Indian sandal- 
wood oil, base of oriental type compounds) 


STRAWBERRY TYPE ODOR 
Aldehyde C-16 (Strawberry Aldehyde 
very strong strawberry-like flavor, used in 
lipsticks and creams) 
Ethyl-methyl-phenylglycidate 
fruity odor of great force and persistence, used 
in strawberry compounds) 
SWEET PEA TYPE ODOR 
Benzylidene Acetone 
used in sweet pea perfumes for soaps) 
TANGERINE-TYPE ODOR 
Methyl-Methyl Anthranylate (Dimethylan- 
thranylate) 
(employed in fancy and floral compositions) 
VIOLET TYPE ODOR 
Methyl Heptine Carbonate (Vert de Violette) 
develops its floral violet fragrance in extreme 
dilutions. Employed in violet compounds) 
Ionones (reproduces faithfully the odor of the 
violet) 


YLANG TYPE ODOR 
Para Cresol Methyl Ether (Methyl Para Cresol) 
(employed in artificial Ylang and in soap 
perfumes) 
Ethyl Benzoate (used in synthetic Ylang Ylang 
WALLFLOWER TYPE ODOR 
Eugenol Acetate (Acet-Iso-Eugenol) 
used as fixative in carnation compounds) 
WINTERGREEN TYPE ODOR 
Methy! Salicylate 
artificial Wintergreen, penetrating odor for 
soaps) 


Lanolin Hair Dressings 

A formula which serves as a basis for 
preparing hair dressings containing both 
lanolin and cholesterol is given in the 


N.A.R.D. Journal (69:67, 1947) as 


follows: 


Cholesterol 
Cetyl alcohol —_—- = 
Anhydrous lanolin — = 
Liquid petrolatum10.0-30.0 “  * 
Methyl parahydroxy 


1.0 per cent 


benzoate o5 * © 
Water to make m6 ¢* « 


Heat the first four ingredients to 70° C. on 
a water bath. Heat the water to the same 
temperature and dissolve the benzoate 
(preservative) in the hot water. Add the 





Geranyl benzoate four forms exist: Ionone pure 100% 
(soft rosy fragrance employed as a modifier and 
fixative in rose-type perfumes) 

Isobutyl Benzoate 
(eglantine type odor used in clover, sweet pea 
acacia, and rose compounds) Alcohol C-12 (Laurie Alcohol) 

Benzophenone (Dipheny|l-ketone recommended for violet perfumes) 
sweet rose-type odor used as a fixative in Aldehyde C-12 (useful in violet compounds 
soaps and perfumes) indicative of wood violet odor) 


G U M S FOR HIGHEST QUALITY 


PETROLEUM PRODUCTS 
TRAGACANTH 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


MUrray Hill 3-8646 


Ionone alpha, Ionone beta first mixture to the water; stirring 
employed in soap perfumes) : i the 
SGethelienens Game @f exatatie tls end viata thoroughly until emulsified. The formula 
compounds) can be varied considerably by changing the 
amounts of petrolatum and lanolin to 
meet specific requirements. 













WHITE OILS:-: 
****PETROLATUM 


White Oils and Petrolatums made by Penn-Drake will 
provide—and retain—the exact properties you specify! 
Free from acids, alkalies, and other impurities, Penn- 
Drake White Oils offer complete satisfaction, backed 
by more than sixty years of refining experience. 

Penn-Drake Petro/atums resist oxidation, light, and 
heat—are odorless and tasteless, safe- 
guarding the purity and uniformity of 
your products. 

Both of these superb products are 
available in a complete range of grades 
and qualities. 


IMPORT EXPORT 
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MERITA 
LAMBSWOOL PUFFS 


. . are preferred wherever fine packages are pre- 
pared. Any size or shape for face and bath powder, 
compacts and rouge. 


+ 
: 
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PENNSYLVANIA REFINING CO. 


Write For Details To 
MERITA, inc. new vorn 7, ¥.¥. 
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GENERAL OFFICES: BUTLER, PA. 


Refineries at KARNS CITY and TITUSVILLE, PA 
Branches: CLEVELAND, OHIO; EDGEWATER, WN. J 
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Professional 
Service 











THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 











H. A. Sem, Ph.D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Pormerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Bevesages Essential Oils 
Flavoring Extracts Toilet Preparations 

Foods Spices Drugs 
Proprietary Medicines Special Formulas 
Pyrethrum, Rotenone and other 
ganic Insecticides 


Lab’s: 16 East 34th St. New York, N 
Telephone MUrray Hill 3-6368 











Consult 


Z. H. POLACHEK 


Reg. Patent Attorney 


1234 BROADWAY (At 3lst) 
New York I, N. Y. 


Phone: LO. 5-3088 











GEORGE W. PEGG, PH. C. 


ConsvuLTANT 
Leuge — Cosmetics — Industrial Alcohol 
Flavoring Extracts 
Labeting — Formulas _— Processes 


152 West 42nd St., New York 18, N. Y. 
Telephone Wisconsin 7- 
Washington Address: 2121 Virgima Ave., N.W. 
Washington 7, D. C. c/o Dr. George W. Hoover 











*ARLINCO RESEARCH LABORATORY, INC. 
Research, Formulation and 
Application to the Industry. 
Ethical Pharmaceuticals, 
Drugs, Cosmetics and 
Perfumery. 


333 W. ns =. New York 19, N.Y. 
Circie 6-7924 





*A- R-L-ince means: Applied Research Laboratory, Incorp. 











MARKET RESEARCH 
on Chemical Products 


BJORKSTEN LABORATORIES 
185 North Wabash Avenue 
Chicego 1, Illinois 
ANDover 1726 











DRUG and COSMETIC BOOKS! 


We can supply any book in any lan- 
guage in the chemical and technical 
fields. 

ABERDEEN BOOK CoO. 


65-69 Fourth Axes New York 3, N. Y. 
Rehard 4-0353 
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Classified 
Machinery for Sale 


FOR SALE: 2 Stokes x Smith Model GI Powder 
Fillers; 1 Colton No. 2 Worm-type Tube Filler, 1 
Stokes No. 79 Tube Closer & Crimper; 6 Copper 
Coating Pans : 24”, 30”, 38”; 5 weeks McDonald 
Automatic Labellers, 1 World Semi-Automatic 
Labeller, 1 Capem 4 Head Automatic Capper, 
1 Pneumatic Scale, 6 Head Automatic Capper; i 
Perfectum ‘‘Ampfil’’ Ampoule Filler, 1 Samco 
Semi-Automatic Vacuum Filler, 1 U. 8S. 8 Spout 
Siphon Filler, 88-22-88 Tanks 60, 100, 200 Gal., 11 
New 8.5. Kettles, 100, 150, 200 Gal., 50 Copper 
Kettles—25 to 300 Gal. 2 K.K. 72 Stem Rotary 
Bottle Rinsers. What have you for sale? Send for 
latest bulletins— Machinery & Equipment Corpora- 
tion, 533 West Broadway, New York 12, New York. 
FOR SALE: 2—Alsop Sealed Disc Filters, 20 & 30 
Disc; 1—Pneumatic Scale 8 Spout Vacuum Filler 
with automatic capper; 6 Mikro Pulverizers, Ban- 
tam & ISI; 1—Karl Kiefer Visco Type Piston 
Filler; 17—Stokes Single and Rotary Tablet 
Machines, from '4” to 244”; 10—12” Belt Con- 
veyors, 10’ to 50’; 6—New 1000 and 2000 Ib. Pow- 
der Mixers; 8 Stainless Steel Kettles, 60, 80, 100, 
150, 300 gal.; 12—Stainless Steel Tanks, 100 to 
1500 Gal.; Powder and Liquid Filling Machines; 
Burt, World, National Can and Bottle Labelers; 
Filters; Pumps; etc. Complete Bulletin on request. 
We buy your surplus equipment. Brill Equipment 
Company, 225 West 34th Street, New York 1, 
New York. 

EVERYTHING UNDER ONE ROOF: Engineer- 
ing service and consultation; warehouse, machine 
shops, offices; largest index of available equipment 
in the country. Comminuting Machines, 25 Fitz- 
patrick, Model D, Stainless. Hammermills and 
Grinders. Sterilizers or Retorts, New and used; 
vertical and horizontal. Filter Presses, Wood, Iron, 
Aluminum; all sizes; open and ciosed delivery. 
Filling Equipment, for dry materials, juices, 
liquids, and viscous materials. Dryers, Steam gas, 
or electrically operated. Kettesand Tanks, Prompt 
shipment, new, stainless, all sizes. Packaging 
Equipment, Labelers for spot or wrap-around label- 
ing; semi or fully automatic. Wrapping and car- 
toning equipment Tablet Machines, Stokes, 
Stokes & Smith, Colton, ete. “First” pays fair 
prices for your used equipment. First Machinery 
Corp., 157 Hudson St., New York City 13. 
CONSOLIDATED: 3—World or Ermold Semi- 
automatic Labeling Machines. 20—Aluminum, 
Copper, Glass Lined, jacketed and agitated 
Kettles. 1—Colton No. 3 Toggle Press. 3—Stokes 
Steam Water Stills, 5, 10, 25 gal. per hour. 2—60 
gal. Aluminum Steam jacketed Kettles. 1—S0 gal. 
Aluminum Steam jacketed Kettle. 5—Stokes ‘““R” 
Single punch Tablet Machines make 2'9” dia. 
tablet. 3—Stokes “F’’ Single Punch Tablet 
Machines. 3—J. H. Dee 600 No. Dry Powder 
Mixers. 1—No. 600 Gedge Gray Dry Powder 
Sifter & Mixer. 7—-Copper & Aluminum jack. agit. 
Vacuum Pans to 1200 gal. cap. 18—Dryers single & 
double drum, atmospheric and Vacuum type. 
12—150 gallon Stainless Steel Tanks. 52—Rectan- 
gular Closed oaneneme Storage Tanks, 650 gal. and 
800 gal. 2—F. J. Stokes and J. H. Day auger type 
Dry Powder Fillers 2—24” x 24” plate and frame 
Filter Presses. 1—Stokes No. 2 gear type Tube 
Filler 1—Colton No. 2 worm type Tube Filler. 
1—Stokes Tube Closer & Clipper. 1—Colton 
No. 3 Tube Closer and Clip Fastener. Only a 
partial listing. Send us your inquiries. Consolidated 
Products Co., Inc., 20-21 Park Row, New York, 
New York. 

3—Steam Jacketed Mixing Kettles, monel metal 
with stainless steel agitator, 80 gallon capacity, 
price $600.00 each. These are like new. John 
Wrightson, Textile Machinery, 224 Drexel Build- 
ing, Philadelphia 6, Penna. 

FOR SALE: Completely rebuilt and guaranteed 
Viscolizers and homogenizers. Can furnish with 
standard or late type stainless sanitary heads and 
pressure valves. Bulletin and prices on request. 
Otto Biefeld Co., Watertown, Wisconsin. 


Machinery Wanted 


HIGHEST PRICES PAID FOR GOOD EQUIP- 
MENT. FIRST MACHINERY +m ae RA- 
TION, 157 Hudson St., New York 13, N. 
GET MORE FOR YOUR SURPLUS i 
MENT: List it with our bureau and sell directly to 
the next user. 50,000 manufacturers get our offerings 
regularly. They need such units as Fillers, Mixers, 
Labelers, Tablet Machines, Pharmaceutical Equip- 
ment, or what have you to sell. For quicker action 
and better price, send full details and your price to 
Equipment Finders Bureau, 6 Hubert St. New 
New York 13, N. Y. 
































Help Wanted 


LEADING California Company of perfume bases 
and flavors has opening for experienced salesman 
for the Los Angeles territory. Excellent opportun- 
ity for the right man. Write Albert Albek, Inc., 
515 8. Fairfax Avenue, Los Angeles 36, Calif. 
EXPORT SALES EXECUTIVE—experienced in 
perfume specialties aromatic chemicals essential 
oils. Outstanding opening for right man. Box M-7, 
DRUG & COSMETIC INDUSTRY. 











Drug and Cosmetic Industry 





Help Wanted 


PHARMACEUTICAL CHEMIST—PHD. to take 
charge of laboratory. Responsible for development 
of new products for prominent pharmaceutical 
manufacturer in Metropolitan area. Must have 
initiative, imagination and sound fundamental 
knowledge of organic chemistry. Several years 
experience in development of new pharmaceutical 
products is essential. Permanent, Excellent oppor- 
tunity. Please state personal data, education 
ublications, experience and salary requirements 
30x 808, Suite 617, 1457 Broadway, New York 
New York. 

EXCELLENT OPENING for young man with 
several years business experience essential oils and 
allied materials. State full details, experience, educa- 
tion, references, salary required. Box M-8, DRUG 
& COSMETIC INDUSTRY. 
PHARMACEUTICAL MAN FOR SALES PRO- 
MOTION: Registered Pharmacist or Pre-Medical 
Education. To execute direct mail detailing and 
develop new products. An opportunity for a young 
experienced man to demonstrate his ability and 
develop this job and his income to unlimited levels, 
Box M-5, DRUG & COSMETIC INDUSTRY. 


COSMETIC SALESMAN: Man for middle west 
territory, must have at least five years experience 
selling cosmetics to chain drug stores and depart- 
ment stores in middle west. Liberal commission and 
drawing account to right man—must have sale 
ability above average and car to travel in. Giv 
details of selling experience. Puritan Drug Com 
pany, 3719 N. 14th Street, St. Louis, Missouri 




















Situation Wanted 


COSMETIC INSTRUCTRESS, specializing in 
institutional education for salespeople. Qualified 
Teacher with complete cosmetic administrative 
background. Outstanding record with personnel 
hiring and training Particularly interested in 
prestige line with limited distribution. Box M-6 
DRUG & COSMETIC INDUSTRY. 


YOUNG PURCHASING AND PRODUCTION 
EXECUTIVE with 10 years outstanding record 
cosmetic industry available shortly. Box M-3, 
DRUG & COSMETIC INDUSTRY 


PHARMACEUTICAL CHEMIST Available 
soon wants position as . productton manager or 
superintendent of manufacturing plant. Well ex- 
perienced in formulation, manufacturing, packag- 
ing, and labeling of tablets, capsules, liquids 
powders, ointments, etc. and familiar with opera- 
tion and maintenance of equipment used in these 
operations. Present and future prospects import- 
ant. Prefer midwest or west location. Box M-2 
DRUG & COSMETIC INDUSTRY. 














Business Opportunities 


DISTRIBUTING ORGANIZATION WANTED 
Manufacturer offers DDT Dog Soap Shampoo ana 
DDT Dry Foam Shampoo in bulk or packaged 
Outstanding in appeal and efficiency Address 
Box M-9, DRUG & COSMETIC INDUSTRY 








CONSULTING LABORATORY for the Manu- 
facture of Cosmetics, Pharmaceuticals, etc. Dr. H 
Salfield, 19 Valley Road, White Plains, N. Y. 





FOR SALE: Fifty Kilograms, lodophthalein So- 

dium (Surplus) produced by a manufacturer famous 

for that item. Address inquiries through this 
ublication. Price will be very attractive. Box 
-4, DRUG & COSMETIC INDUSTRY. 





FIELD REPRESENTATIVE IN CUBA: En- 
thusiastic and energetic, American citizen, 38, 
married, one child, at present managing own export 
and import organization in Philadelphia desires 
sales position in Havana. Over 13 years experience, 
particularly with pharmaceutic: als, both in Cuba 
and U.S. A. Speaks Spanish. Capable of manag'ng 
agency or distributorship and produce results in 
the American way. Salary and commission. Box 
M-1, DRUG AND COSMETIC INDUSTRY. 





MANUFACTURING CHEMISTS in South 
Wales, Great Britain, would be very interested in 
providing facilities for American manufacturers to 
establish themselves in Great Britain. Large 
modern factory, up to date machinery, and ample 
labour available. Only first class propositions 
entertained. Write in confidence to Harrogate 
Tablet Co., Ltd., 25 Hanovar Square, London, 
W. I., England. 


WILL PURCHASE for cash all your reformed, 
reconditioned, obsolete and surplus stocks ‘ 
bottles, jars or caps for immediate shipment. 
Canal Industries, Inc., 122 South Michigan Ave., 
Chicago 3, Illinois. 


EXPORTATION TO FINLAND: Import Agent, 
Druggist, with best relations to manufacturers of 
medicines, wholesale druggists, industries, ete. 
desires to represent American manufacturers . 
chemicals, cosmetics, drugs, glassware (espect 
ampouls and Insulin bottles of neutral glass), -_ 
ber surgical goods and other suitable articles. For 
full details please write to Mr. K. H. Naupert, 
P. O. Box 104, Helsinki, Finland. 
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J. BASKOWITZ BOTTLE CO., INC. 
1301 Grand_St., Brooklyn 6, N. Y. 
**Serving the Packing Industry over 55 years” 


We have available for immediate delivery: 

3300 gr. 2 oz. Flint & Blue Pentagonal shape bottles 20 c.t. 
1200 gr. 2 oz. Amber Rounds JD c. t. 36/carton 

700 gr. 3 dram globular bottles 13 c. t. 

8, 24, 30, 33, 48 c. t. Black Plastic Caps 

200 gr. 12 oz. White Opal Jars 89 c. t. 12/carton 

465 gr. 2% oz. Brilliantine bottles 20-400 Sprinkler Top 
1700 gr. 1/5 oz. Flat Opal Jars, 40-2 lug H.A. finish 

400 gr. 4 oz. Flint Pyramid Oval 24 c.t. 36/carton 


Consult us when you clean house. We pay maximum prices 
for your surplus bottles and caps. 








BENZOIC ACID U. S. P. and Tech. 
BENZYL ALCOHOL F. F. C. 
BENZYL BENZOATE 98-100% 
ETHYL AMINO BENZOATE U.S.P. 
SODIUM BENZOATE U.S.P. 
TERPIN HYDRATE U.S.P. 


Booklet describing “‘Seydel’’ fine chemicals 
available on request. 


SEYDEL CHEMICAL COMPANY 


Established 1904 JERSEY CITY 2, N.J. Cable Address “SIZOL” 





























| 667 Washington St. 


| Essential Oils 





POLAK & SCHWARZ, INC. 


New York, N. Y. 


Perfume Bases 
Compositions and Specialties 
Flower Oils 
Terpeneless Oils Aromatic Chemicals 

Ethers and Esters 
Flavors and Extracts 

















Reg. U.S. and Foreign Countries 


assores 5 TIMES ITs 
WEIGHT OF WATER 





THE ORIGINAL ABSORPTION BASE 
Write for suggested formulae 


Péaitz & Bauer, Inc. 


EMPIRE STATE BLDC., NEW YORK I.N.Y 














| 


| 





For Butter Type Flavors 


Acetyl Methyl Carbinol (Acetoin) 
Acetyl Butyryl, Acetyl Valeryl 
Diacetyl 


For Pineapple Imitations 
Allyl Caprylate Allyl Heptylate 


FAIRMOUNT CHEMICAL CO., Inc. 


Manufacturers of Flavor and Perfume Chemicals 


600 Ferry Street NEWARK 5, N. J. 


WE ARE 
Private Label Manufacturers 
of Toilet Preparations 


ANALYTICAL AND CONSULTING CHEMISTS 


Our chemists have manufactured and perfected 

many of the nationally known brands of toilet 

preparations. 

We also develop complete lines. 

Write today regarding your requirements. 
GLORENE COMPANY 

428 Madison St. Oak Park, Ill. 



































BOOKS: 


As a convenience to our subscribers we offer the books of 
all publishers — technical and non-technical—at the regu- 
lar published price—postage paid anywhere. 


Consult our BOOK DEPARTMENT — direct your 
inquiries to 
Book Department 
Drug & Cosmetic Industry 


101 West 31st St., New York 1, N. Y. 
MEdallion 3-3177 














March '47: 60, 3 


Dependability Counts* 


enNARDIN 





"Since 1881— 
America’s First Manufacturer 
of Metal Closures 


BERNARDIN BOTTLE CAP CO, EVANSVILLE, INDIANA 
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WITCO CHEMICAL PRODUCTS FOR THE 
MAGNESIUM CARBONATE, USP + STEARATES, USP » MAGNESIUM OXIDE, USP - 


Witco quality basic materials are playing increas. 


ingly important roles in the manufacture of today’s 


top-quality products. And the trend to Witco is no 


accident .. . 


for Witco basic materials dev eloped 


through research and production control help to 


further the high standards of the products in which 


they are used. 


Take the first step toward giving your products 


the extra advantages so important in the hard- 


selling era to come. Investigate Witco’s basic prod- 


ucts. We will be glad to send you samples. 


COSMETIC INDUSTRY 
ZINC OXIDE, USP + STEARIC ACID 


WITCO CHEMICAL COMPANY 


MANUFACTURERS AND EXPORTERS 


295 MADISON AVENUE - NEW YORK 17, NEW YORK 


BOSTON ¢ CHICAGO « DETROIT * CLEVELAND ¢ AKRON « LOS ANGELES 


SAN FRANCISCO ° 


LONDON AND MANCHESTER, ENGLAND 





ADVERTISING INDEX 


Abbott Laboratories 404 
Advanced Cosmetics, Inc 300 
Aluminum Company of America..Insert facing 364 
Alsop Engineering Corp 378 
American Cholester: IP roducts, Inc 404 
American Management Association 352 
Anchor-Hocking Glass Corp.. Insert facing 341; 345 
Anderson Bros Mfg. Co 427 
Andresen, J 408 
Armstrong Cork Co Insert facing 349 
Aromatic Products, Inc Insert facing +4 
Atlas Powder Co 

Avon Allied Products 
Baker Chemical Co., J. 1 
Baker & Adamson Division 
Barnett & Sons, Samuel 
Baskowitz Bottle Co 
Beauty Fashions 

Bendix Chemical Corp 
Bernardin Bottle Cap Co 
Braun Company, W 
Broder Industries, Inc 
Brown Bag f ing Machin 
Bush & Co J 

Calco ¢ ae! Division 
Calif. Fruit Growers Ex Insert 
Carbide & Carbon Chemical Cory; 
Carr-Lowrey Glass Cx 
Chem-Arom Co., The 

Chemical & Process Machinery Cx 
Chiris Co., Inc., Antoine 
Commerce Clearing House, Inc 
Continental Can Company 
( 
( 


facing 
300- 


Insert 
Insert bet 


facing 292 
Insert tacing 


olton Co., Arthur 
sonsumers Import Co., Inc 
Crown Cork Specialty Corp 
Dallal & Co., D. § 
Danco, Inc., Gerard J 
Devold Oil Co., Inc 
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